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Respectfully  Addressed 

to  All  Class  Advertisers  in  New  York 

SELL  It  to  Sweeney 

{The  Stuyvesants  Can^t  Buy  Everything ! ) 


ONLY  four  Locomobiles  are  made 
each  day;  only  six  Pierce-Arrows 
and  three  Rolls-Royces.  These  cars 
sell  in  small  numbers  to  people  of 
money  and  means,  the  Stuyvesants.  But 
each  twenty-four  hours  Henry  Ford 
rolls  out  5,300  of  his  cars  and  sells 
them  to  average  folks — the  Sweeneys. 
Wherein  appears  the  difference  be¬ 
tween  class  and  mass  markets! 

«  *  «  * 

IT  is  a  natural  and  laudable  ambition 
to  sell  to  a  class  market,  the  Stuyve¬ 
sants;  to  have  our  products  used  in  the 
better  homes  of  first  families;  to  adver¬ 
tise  in  media  that  we  think  reaches  such 
people.  But  unfortunately  class  mar¬ 
kets  are  lamentably  limited,  even  in 
New  York.  There  are  not  enough 
Stuyvesants  to  go  around.  (Hare  you 
bought  your  Rolls-Royce  yet?) 

Consider,  for  instance,  the  class  mar¬ 
ket  in  New  York.  In  1919  approxi¬ 
mately  53,952  persons  in  New  York 
City  paid  taxes  on  incomes  of  $5,000  or 
more  ( thanks  to  the  New  York  Herald 
for  this  figure) — less  than  one  per  cent 
of  the  New  York  City  population  of 
^,620,000  (1920  census).  This  affluent 


one  per  cent  cannot  buy  all  the  goods 
advertised.  But  the  99  per  cent,  the 
other  five  and  one-half  millions,  the 
individuals  and  million  families  whose 
incomes  range  from  $5,000  down 
(whom  we  call  the  Sweeneys)  are  a 
practically  inexhaustible  mass  market! 

And  the  Sweeneys  are  a  good  market. 
They  own  most  of  181,068  automobiles 
registered  in  New  York  last  year  (New 
York  City  Department  of  Licenses). 
They  buy  fifty-cent  tooth  paste,  pack¬ 
aged  foods,  fur  coats,  and  pay  more 
rent  in  proportion  to  their  incomes  than 
people  in  other  cities.  You  sell  to  this 
kind  of  customers  now!  Why  not  ad¬ 
vertise  to  them  in  New  York? 

*  *  *  * 

SOMETHING  every  sales  manager 
knows:  Sales  follow  the  law  of  av¬ 
erages — with  a  territory,  a  man  or  a 
medium.  Prospects  increase  with  pop¬ 
ulation;  the  more  calls,  the  more  or¬ 
ders;  the  more  circulation,  the  more 
sales  messages  delivered.  Whatever 
the  product  it  is  logical  and  economical 
to  sell  and  advertise  to  the  most  people 
at  once. 


^  DAIL-V  JJ  NE.WS 

iTVRKYlTIMniM 


If  ^  ^ 

Sell  it  to  Sweeney  in  New  York.  And  sell  it  through  The 
News  with  ninety  per  cent  of  its  more  than  half  million 
daily  circulation  in  New  York  City,  bought  by  one  of  three 
buyers  of  morning  newspapers  in  New  York  City ! 
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Why  National  Advertisers  Know 
It  Is  Best  to 

Try  It  Out  in  Representative  Milwaukee 


When  it  comes  to  picking  a  try-out  territory — one  that  will  most  accurately  gauge  the  possi¬ 
bilities  of  the  national  market — Milwaukee-Wisconsin  is  usually  selected. 

For  with  these  advantages  what  other  market  can  compare  with  Milwaukee-Wisconsin  as  a 
trv-out  territory? 


— living  in  Milwaukee  alone, 
spend  more  than  $9, 000, (XX)  every 
business  day  of  the  year ;  the  ex¬ 
penditure  of  the  rest  of  Wisconsin 
exceeds  $24,000,(X)0  daily.  Milwaukee  leads  all 
cities  of  the  country  in  diversity  of  industry. 


The  Great 
Half -Million 
Buyers 


— since  January  Milwaukee  indus- 
Employment  tries  have  gained  more  than  16% 
Has  Increased  in  employment.  Here  are  excel¬ 
lent  examples  of  Milwaukee’s 
l)rosperity — one  glove  concern’s  sales  showed  a 
gain  of  390%  over  June  and  215%  over  July.  A 
leading  furniture  company  increased  by  100%  its 
sales  of  July,  1921.  The  sales  of  Milwaukee  packers 
were  from  10%  to  15%  greater  in  July — export 
business  gained  24%. 


— of  Wisconsin  are  penetrated 
The  Nooks  through  Journal  advertising,  for 
and  Corners  The  Journal  reaches  all  the  im¬ 
portant  cities  and  towns  of  Wis¬ 
consin  far  and  near.  In  thife  way,  Milwaukee,  the 
great  jobbing  center  of  the  Northwest,  delivers  the 
greatest  buying-power  of  this  rich  territory. 

— is  needed  to  dominate  Mil- 
Only  One  waukee  for  The  Journal  reaches 

Newspaper  4  out  of  every  5  English-speaking 
families  living  in  Milwaukee — 
and  covers  Wisconsin  more  thoroughly  than  any 
l)ublication  in  the  world.  The  cost  to  blanket 
Milwaukee-Wisconsin  is  less  than  that  of  any  other 
market  of*  ecpial  size,  wealth  and  importance  in  the 
United  States. 


Few,  if  any,  of  the  country’s  major  markets  can  equal  Milwaukee-Wisconsin  in  probable 
sales  possibilities.  Above  all  it  is  representative — gives  an  accurate  preliminary  analysis  of 
all  campaigns — and  puts  sales  plans  to  the  test.  National  advertisers  of  all  types  of  prod¬ 
ucts  have  found  it  most  economical  for  successful  merchandising. 

If  you  contemplate  a  national  market — profit  first  by  testing  your  product  in  Milwaukee- 
Wisconsin,  “The  Try-out  Market  of  America.” 


The  Nlilwaxikee 

OUKNAL 

FIRST- 
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Do  the  Industries  of 

Philadelphia 

Use  Your  Mechanieal  Equipment? 

Philadelphia  has  about  16,000  industrial  plants,  turning  out  goods  of 
every  description.  Many  of  them  are  among  the  largest  of  their  kind 
in  the  country,  such  as:  Baldwin’s  Locomotive  Works,  Cramp’s  Ship  and 
Lngine  Building  Company,  The  John  B.  Stetson  Hat  Company,  Midvale 
Steel  and  Ordnance  Co.,  Electric  Storage  Battery  (>ornpany.  Autocar  Co., 
Henry  Disston  &  Sons,  Inc. 

Do  you  want  to  sell  cranes  or  conveyor  systems,  shafting  or  pulleys, 
steam  shovels  or  valves,  industrial  locomotives  or  lathes,  or  other  equip¬ 
ment  to  these  Philadelphia  users? 

Tell  the  officials,  the  purchasing  agents,  and  the  men  who  operate  the 
mechanical  equipment,  about  your  products. 

Officials  and  workers  alike  will  read  your  advertisement,  if  you  place 
it  in  their  favorite  newspaper — The  Bulletin — for  The  Bulletin  enters 
nearly  every  home  and  every  office  and  work-shop  in  and  around  Philadel¬ 
phia  every  day. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by' concentrating  in  the  news¬ 
paper  “nearly  everybody”  reads — 

The  Bulletin 

T he  circulation  of  T he  Philadelphia  Bulletin  is  one 
of  the  largest  in  America. 

U.  S.  Postoffice  report  of  net  paid  daily  average 
circulation  for  six  months  ending  September  30,  1922 
— 485,145  copies  a  day. 

NEW  YORK  CHICAGO  DETROIT  SAN  FRANCISCO 
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In 


Philadelphia 

nearly  eveiyhody  reads 

JheBulletin 


Dan  A.  Carroll, 
150  Nassau  Street. 


Verree  &  Conklin,  Inc. 
2R  East  Jackson  Blvd. 


C.  L.  Weaver, 

Verree  &  Conklin,  Inc. 
117  Lafayette  Blvd. 


Allen  Hofmann, 

Verree  &  Conklin,  Inc. 
681  Market  Street. 
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LINCOLN’S  KISS  -  AND  THEN  A  THOUSAND  SHIPS 


Sam  Wood  Was  Spurred  to  Spin  His  Tales  of  the  Sea  by  the  Touch  of  Our  President  from  the  Plains, 

Who  Stooped  to  Praise  the  Spirit  of  Generous  Youth. 

yj^HEN  I  was  asked  to  write  a  story  BY  W.  A.  DAVENPORT  $15  a  week  to  start  with  ami  that  he 

»v  oKrkiif  Qom  frkt*  T7ni*rrt»  Af  ri*tw^rt  f/»r  rliitv 


”  about  Sam  Wood  for  Editor  & 

I’l'BLisuER  I  Started  out  by  askiitg  men 
who  have  known  Sam  much  longer  than  towering  altitude  of  his  face  and  kissed  Peeped,  conscious  of  niy  admiration, 

I ;  him  on  the  forehead.  This  is  the  an-  .\iul  tilled  me  with  more  i)aradise, 

“What  do  you  know  about  Sam  n'yersary  moment  that  Sam  prefers  to  Than  .my  in  the  congregation. 
Wood?”  celebrate.  It  recalls  to  him  contact  with  I  heard,  with  half-attentive  ear, 

Sam'  was  away  from  his  desk  in  the  »  character  and  reminds  him  that  The  sermon,  soiH.ritic,  stupid, 

\ew  York  Herald  editorial  rooms  at  there  may  have  been  in  him  .Xiul  though  in  church,  my  soul,  1  tear. 


BY  W.  A.  DAVENPORT 

Lincoln  lifted  the  little  Wood  boy  to  the  Above  the  pew  her  roguish  eyes, 
towering  altitude  of  his  face  and  kissed  Peeped,  conscious  of  niy  adir 

him  on  the  forehead.  This  is  the  an-  .\iul  tilled  me  with  more  iiaradi 


“What  do  you  know  about  Sam  n'yersary  moment  that  Sam  prefers  to 
Wood?”  celebrate.  It  rt calls  to  him  contact  with 

Sam  was  away  from  his  desk  in  the  *  mighty  ch.iracter  and  reminds  him  that 


the  time — on  vacation  to  be  precise — and  the  makings  of  a  fair  sort  of  reixirter 


the  group  I  had  put  the  question  to 
looked  .startled. 

“Good  Lord,”  they  demanderl.  “What’s 
happened  to  Sam?” 


Was  prostrate  at  the  shrine  of  (]iipid. 
Now  Mr.  Lincoln  hapiK-ned  to  be  a  •  ■  i 

strong  personal  friend  of  t'harles  Sam  \yas  iiistalle<l  on  the  Sun  probably 

Dana  and  the  distinguished  editor  was  ddTereiitly  from  any  other  ri-jMirter.  llis 


Its  merely  that  Editor  &  Pubusher  through  this  friendship  that  Sam  Jnii  oi  reixirtiiig,  took  tne  young  man  mii 

wants  to  print  something  aliout  him.  .  .u  iriencismp  inai  .am  Hou-irt  citv  editor  and  after 

Thev  had  nothinir  but  treneralitics  to  reporting  for  the  Siin,  .l"iin  nogart.  city  oiitor  ann  ainr 

iney  nan  noinmg  nui  gencraiiiits  lo  l  •  .l  ii  rmiw  saying;  John,  this  is  t  ol.  \\  ockI  s  boy. 

offer.  They  agreed  that  nobody  has  'Jl?  tne  old  aim  otnet  (miw  staff”  returned 

over  written  shin  news  as  well  as  Sam  tlevotcd  chiefly  to  chop  suey)  on  Itastile  m  '"m  on  me  Man. 

Wood  has  for  the  New  York  Sun  and  (I'ai’tnomzing  with  his  revolutionary  to  his  sancttim.  ,  i  i  i  i  f 

vvood  nas  tor  me  rsew  iojk  aun  ana  a  ,  •  r  ..  Lvulentlv  Mr.  Ilogart  had  learned  ot 

later  for  the  New  York  Herald  after  ^  the  year  ot  the  tour  p.igt  ,i„.  „f  the  new  reiKirter. 

the  amalgamation  of  those  two  news-  1  f„r  tilling  him  that  he  would  get 

papers.  .■Xnd  they  were  a  concert  m  ,  '"".'t  tooK  aam  many  years  alter  i. 

venturing  that  it  is  hardly  likely  that  had  Jiiven  up  his  chpper  s  up  to  deeid 

w«th..r  hnrpa,.  stories  will  ever  a^ain  ‘hat  journalism  was  the  thing  that  he 


job  of  reixirtiiig,  took  the  young  man  out 
to  John  Bogart,  city  editor,  and  after 
saying;  ■John,  this  is  Col.  WockI’s  hoy. 


for  after  telling  him  that  he  would  get 


weather  bureau  stories  will  ever  again 
he  written  as  Sam  Wood  has  written 
them.  But  the  upshot  of  it  was  that  I 


was  cut  out  for.  His  fathe-r  eiwiied  i 
variety  wcKid  working  mill  in  Wa  ll- 


had  to  go  to  Sam  Wood  to  get  anvthing  Sam  went  into  it  after  he  h _ 

concrete  about  him.  '  ''nislied  his  rudimcMitary  eduratioii  in  t  e 

I  was  afraid  that  Sam  would  be  over-  I'ubhc  schcKils.  The  hope  of  the  fat  er 
modest;  that  shyness  would  stop  his  the  Ikiy.  with  others  of  hi< 

month :  that  he  would  pooh-pooh  the  brothers  eventually  would  run  the  hi-' 
idea  of  talking  about  himself.  On  the  Rest  factory  of  'ts  k.nd  in  that  section 
contrary  Sam  talked  for  two  hours  and  country,  m-  father  s  comnu,  . 

it  was  with  the  greatest  difficulty  that  I 


got  away  in  time  to  set  down  a  mere 
fraction  of  what  Sam  said. 


linancial  days  after  1876.  Meantime  Sam 
had  become  a  proficient,  hut  unlicensed. 


iiaciiuii  ui  wiicii,  oaiii  oaiu.  .  i_  • 

The  anniversary  that  Sam  prefers  to  st^ationary  engineer,  after  having  gone 
celebrate  is  that  of  a  day  when  he  was  apprenticeship  as  a  fireman  in 

Iietween  seven  and  eight  years  old.  His  »  red  flannel  shirt.  Then  he  a- 

father  was  then  the  military  snperin-  <l"'rcd  the  trades  of  .a  wcH^d  turner,  send 
tendent  of  the  old  Capitol  and  Carroll  ^aw.ver  at  which  he  wrrkerl 

prisons  in  Washington.  Abraham  Lin-  f'-r  a  time  in  Baltimore  as  a  jiiiiriicyman 
coin,  then  President,  was  inspecting  the  failure  of  the  mill, 

prison  and  one  of  his  youngsters-prob-  ^^ile  serving  his  apprent  ceship  l  e 
kbly  Tad  Lincoln-became  fascinated  by  S'^nday  newspapers  latei 

a  fine  miniature  reproduction  of  a  clip- 
per  ship  of  the  old  style  that  had  been 

presented  to  Sam  by  a  Confederate  navy  ^  ^ 

officer,  2L  prisoner  in  the  old  (Japltol.  happy  rejoinder  of  Sam  Wood,  of  the  Her- 

Sam  had  had  the  liberty  of  the  gloomy  »lcl,  Kttle  cannr  for  newspaper  love»  and 

place  and  (and  this  i;  so  easy  to  under-  y.trwSi  1™,  .'"IS 

stand)  had  made  friends  with  all  m-  here  and  there  still  means  nothing  to  him. 

mates.  The  navy  officer  with  merely  a  ____ - - - - -  — , 

jack-knife  had  whittled  the  model  of  the 

clipper  and  later  had  rigged  it.  Sam  New  York  dailies,  and  ran  a  monthly 
had  become  so  enraptured^  that  the  de-  amateur  paper  called  The  Dawn,  writing 
signer  was  persuaded  to  give  the  model  everything  in  it,  verse  and  prose,  under 
to  him.  _  all  sorts  of  names  save  his  own.  .Xt 

Sam  says  that  he  remembers  dimly  the  this  time  he  also  contributed  a  half 
efforts  of  the  officer,  one  of  the  kind-  column  to  Col.  Don  Piatt’s  Sunday 
best  young  men  that  ever  fought  for  a  Capital  after  the  manner  of  the  present 
lost  cause,  to  explain  the  clipper  ship  to  “colynmist”  stuff  under  the  snh-title 
him.  He  might  have  given  more  atten-  migli/iVr  than  the  sn'nrd." 

tion  to  the  theme  if  he  had  foreseen  that  .  .u  .  u  r  .1 

some  dav  his  game  would  be  boarding  ""r 

clippers  down  the  bav  and  giving  gently  ^  woiKl-turners.  Maybe  he 

technical  yarns  of  their  voyages.  The  prevailed  ui>o., 

wonderful  ship,  with  all  sail  set,  was  him.  in  1880,  to  stop  turning  wiK.d  and 
placed  on  the  Urior  mantel  and  there  is  Journalism  Accordingly  Mr. 

Uere  the  Lincoln  boy  glimpsed  it.  '".eluded,  one  morning  a 

He  demanded  it  immediately  and  Sam  application  from  Sam  for  a  place 

who  was  even  then  somewhat  amiable.  ‘he  staff  of  The  Sim  The  rei|uest 
surrendered  it  (later  he  would  have  was  accompanied  by  one  of  Sam  s  verses  • 
thought  it  shameful  to  call  even  the  The  preacher  murmured.  “Let  us  pray!" 
model  of  a  clipper  "it”),  not  without  She  knelt,  as  if  impelled  by  duty, 
regrets  that  he  smilingly  suppressed.  But  not  a  sentence  did  she  say. 

Charmed  with  the  self-sacrifice,  Mr.  The  irreligious  little  beauty. 


Photo  by  Jack  Price 


$15  a  week  to  start  with  ami  that  he 
should  report  for  duty  at  eleven  o’clock 
every  morning,  he  remarked:  “I  fear, 
Mr.  Wood,  you  will  mit  find  much  poetry 
ill  reporting.” 

•Sam  was  not  particularly  fea/.ed.  lie 
informed  Mr.  Bogart  that  he  failed  to 
see  why  there  shouldn’t  be  poetry  in  re¬ 
porting  inasmuch  as  he  had  found  it 
ill  the  wood-turning  machinery,  to  wit: 

THE  TURNER 

Turn,  turn  for  the  dearest  of  girls! 

The  satin-w<K)(l  shavings  that  cover. 
The  (lusty-white  form  of  the  lover 
Are  hints  of  her  golden-hucd  curls. 

Turn,  gentle  turner,  and  may 

X'oiir  heart’s  lire  never  cease  hurniiig. 
.Xiid  may  yon  not  turn  in  your  turning 
The  love  of  your  sweetheart  away. 

Sam  had  been  on  The  Sun  threi- 
months  Ix’fore  he  turned  in  any  verse. 
He  li.ad  never  a.sked  anylxKly  who  had 
charge  of  the  jKietry  column  and  >iip 
IMise-d  that  everything  went  through  the 
hands  of  the  night  city  editor  or  the 
managing  editor.  One  night,  after  he 
had  written  three  verses  of  two  stan/ns 
each  he  presented  them  to  the  city  editor 
Julian  Raljih,  and  went  liack  to  Ids  desk. 

Presently  .XI  r.  Ralph  came  to  the 
young  man’s  desk  and  said  :  "Mr.  XX'rHid. 
wc  don’t  print  jioetry  in  the  news 
columns.  In  the  absence  of  Mr.  Dana  I 
should  advise  yon  to  turn  these  jioenis 
oier  to  John  Swinton,  who  is  in  Mr. 
Dana’s  room.” 

Mr.  Swinton  had  charge  of  the  edi¬ 
torial  depiirtmcnt  at  night  and  was  cele¬ 
brated  for  what  his  chief  called  "orphie 
litterings.”  He  was  ft-nd  of  poetry  and 
occasionally  broke  forth  into  verse,  most 
of  which  woidd  miw  lie  called  “Free” 
He  received  Sam’s  offering  with  steadi 
ness  and  without  comment  and  Sam 
walked  out  of  the  room  Ix-fore  he  could 
gather  anything  up  to  hurl  at  him. 
Presently  Mr.  Swinton  came  into  the 
city  room,  sought  out  the  versifier,  and 
said  :  “Mr.  XX'ofxl  you  would  better  turn 
this  in  to  Mr.  Dana.  He  has  charge  of 
the  Jioetry  on  this  jiaper.”  So  the  next 
day  Sam  marched  iMiIdlv  into  Mr.  Ikuia's 
room  and  delivered  tfic  verses,  which 
were  tntblished  the  following  Sunday 
under  the  head  of  “Poetry  W  orth  Read¬ 
ing." 

Mr.  Dana  rejected  only  one  of  tlie 
IHict’s  offerings,  writing  on  the  hack  of 
it.  in  blue  pencil :  “Clever,  hut  not  good 
to  publish.”  Tt  was  a  little  too  daring 
even  for  a  daring  editor. 

Sam  saved  it  up  and  here  it  is ; 

‘Neath  the  marble  Christ  she  kneels. 

Lips  alive  with  loving  praise. 

Xnd  1  wonder  if  He  feels 

ThrillcxI  by  her  adoring  ga/e. 

Xnd  I  fancy  as  I  sec 

This  sweet-hearted  worshiiuicr. 

That  more  fitting  it  would  he. 

If  the  white  Christ  knelt  to  her. 

“When  Mr.  Dana  got  to  know  me 
jirctty  well.”  says  Sam,  "he  talked  to 
me  with  great  freedom.  One  of  his  re¬ 
grets  was  that  hr  had  never  achieve! 
any  large  success  as  a  writer  of  verse. 
(Continued  on  page  33) 
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Editor  &  Publisher  for  October  14,  1922 


FIGHT  TO  BAR  OUT  FREE  PUBLICATIONS 
CENTERS  A.  B.  C.  ATTENTION 

Convention  at  Chicago  Next  Week  Will  Also  Consider  Admis¬ 
sion  of  Outdoor  and  Direct-by-Mail  Advertisers — Changes 
Proposed  in  Details  of  Newspaper  Audits 


the  newspaper  division,  and  if  they  so  Coniiiany,  Akron,  Ohio;  C.  C.  Youiis- 
decide  will  eventually  come  before  the  green,  J.  1.  Case  Plow  Works  Company, 
convention  for  decision,  are  two  proposals  Racine,  Wis. ;  G.  Lynn  Sumner,  Intern.i- 
made  by  the  general  manager  of  the  Fort  tional  Correspondence  Schools,  Scrant'  n, 


Worth  Star-Telegram. 

Xo.  1. — City  Circulation.  That  the 
present  rule  of  the  bureau,  which  gives 


Pa. ;  W.  W.  Wheeler,  Pompeian  Manu- 
That  the  facturing  Company,  Cleveland.  Ohio, 
lich  gives  Advertising  Agent — Ernest  I.  Mitchell. 


to  the  publisher  of  a  daily  newspaper  the  Mitchell-haust  .Advertising  Company, 
option  of  showing  his  city  circulation  ac-  Chicago,  Ill. 

cording  to  the  so-called  metropolitan  Newspaper — A.  G.  Lincoln,  the  St. 


plan,  which  does  not  segregate  carrier,  Ix)uis  Post-Dispatch. 

^lllC.\(jO,  Oct.  11. — Eyes  of  the  presented  to  the  convention  the  following  dealer,  independent  carrier,  street  sales  Magazine— F.  W.  Stone,  .American  Ke- 
advertising  and  publishing  world  compromise  resolution ;  .-,nd  counter  sales,  be  abrogated,  and  that  view  of  Reviews,  Xew  York. 

will  be  f<  cused  on  Chicago  next  week,  “ll'at  publishers  _  hereafter  all  daily  newspapers  shall  be  harm  Paper — Marco  Morrow,  the  Caji- 

re(|uired  to  show  their  circulation  segre-  !>er  Publications.  Topeka,  Kan.;  W.  .\. 


advertising  and  publishing  world  compromise  resolution ; 
will  be  f<  cused  on  Chicago  next  week,  “That  publishers 
when  the  annual  of  fn-e  distribution 
convention  of  the  tor'liums  be  re- 
.  1*  T>  r  (luired  to  turnisn, 

^'udit  Bureau  of  ,uies  of 

Circulations  will  ,hc  bureau  and  at 
be  held  in  the  the  publishers  ex- 
11  o  tel  LaSalle  pense,  verification  (  f 
next  Thursday  5  per  cent 

1  I-  ■  1  x«,  .  'f  their  circulation, 

aidl-r  day.  Mat-  ^hat  when 

ters  of  vital  in-  reference  to  circula- 
tCTcst  to  pub-  tion  fijjures  is  made 
lishtr.  advertiser,  l^y  publishers  of  free 
advertising  agent  distribution  medi- 
and  the  bureau  TaU  w'Jv'l 

I  111.^  shall  Ik-  given  prom- 
are  scheduled  to  Jnence  equal  to  that 
C</me  up  for  dis-  of  those  fiRures.”  . 

cussion  and  pos-  .After  a  lengthy 
n.  C.  Habn  sible  action,  and  spirited  dis- 


gated  under  the  above  classifications. 


Whitney,  the  Phelps  Publishing  Coni- 


.'’anv  publications,  especially  those  in  I'm'.v.  Springfield.  Mass, 
large  cities  such  as  Xew  York  and  Chi-  Business  Publication— Mason  Britton, 
cago,  have  adopted  the  metropolitan  plan  Mctiraw-l lill  Company,  Inc.,  Xew  York, 
and  feel  that  it  is  impracticable  for  them 


to  show  their  circulation  segregated  as 
suggested. 

Xo.  2. — That  the  present  rule  of  the 
bureau  which  leaves  it  optional  for  the 
l  ublisher  of  a  daily  newspaper  to  furnish 
with  his  annual  audit  report  a  list  of 
towns  receiving  twenty-five  or  more 
copies,  lie  abrogated  and  it  shall  hereafter 
he  mandatory  upon  all  newspapers  to  sup¬ 
ply  this  information. 

It  is  proposed  that  these  two  matters 


INLAND  PUBLISHERS  IN 
FALL  MEETING 

Two-Day  Sessions  Will  Precede  A.  B.  C. 
Convention,  Which  Will  Be  Dis¬ 
cussed,  With  Paper  and 
Cost  Problems 


Seven  hundred  or  cussion  in  the  conve  ition,  the  following  lie  first  considered  by  the  newspaper  di-  Chicago,  Oct.  11. — The  program  for 
more  from  various  parts  of  .America  and  resolution  was  projKised  and  carried :  vision  on  Thursday.  October  19,  and  then  the  Fall  meeting  of  the  Inland  Daily 

Canada  are  expected  to  attend  the  im-  “Resolved,  tli,it  the  matter  be  referred  back  referred  for  final  decision  to  the  conven-  Press  .Association  to  be  held  at  the  Mor- 
(Kirtant  sessions.  *•>'  ’’"S'''*.  directors,  with  instructions  tioii  on  Friday  October  20.  rison  Hotel  in  Chicago,  October  17  and 


(Kirtant  sessions.  *•>'  •joar't  of  directors,  with  instructions  tioii  on  Friday  October  20  rison  Hotel  in  Chicago,  October  17  and 

I-ar-reaching  decisions  on  requests  for  Idve/tising  agenef' divilions'  and"‘publish"er  The  convcnlioti  will  open  at  2:30  "as  competed  this  week  and  pro- 
admittance  of  outdoor,  dircct-by-mail  and  members  and  that  the  findings  be  presented  o’clock  on  Thursday  afternoon.  October  'jdes  tor  elaborate  arrangements.  >ies- 
(dher  forms  of  advertising  in  order  that  Jo  the  board  for  action,  and  that  this  matter  19  in  the  Hotel  La  Salle  with  a  series  sions  wdl  open  at  10  a.  m.,  October  17. 
they  may  lie  permitted  to  participate  in  ^feePn^of  tZ  “ent?rt  assocUtfon“”  departmental  meetings,  at  which  the  a  reception  and  introduction  of' 

the  advantages  to  lie  gained  from  the  Qu  December  14  1921  tlie  hnrpan  is-  problems  affecting  each  division  of  the  new  members,  reports  nf  the  officers  and 
standards  of  practice  established  by  the  member'shin  a  mail  vote  nre-  '>ureau  will  be  discussed,  and  candidates  the  hoard  of  directors  will  lie  read. 

Bureau  are  expected  to  In-  announced  renting  four  nronosals^  ’  ^  directors  will  be  selected.  Sundine,  of  Moline,  111.,  past- 

after  the  views  of  the  hoard  of  directors  -  ^  -  --'  pn  ^l. .  - ,  rx.-..;.; - .-n - .  nresulent  of  the  asson.ation  will  disenss 

are  presented  for  consideration. 


Proposal  No.  1  was  to  discontinue  the  ac  ......  ...............  . . . — .  ...  r  .i_  a  r>  r- 

ccptance  of  applications  of  all  free  circulation  Room  104;  President  O.  C.  Ham.  of  the  annual  meeting  ot  the  A.  B.  t .. 


for  directors  will  be  selected. 

The  .Advertisers’  Division  will  meet  in 


John  Sundine,  of  Moline,  111.,  past- 
president  of  the  association,  will  discuss 


Perhaps  the  mo.st 


single  publications,  except  in  the  case  of  export  Xatioiial  Lead  Company,  in  the  chair.  scheduled  to  be  held  in  Chicago,  October 


journals  and  periodical  reference  publication.^ 
with  the  proviso  that  two  years  be  given  t 


article  on  the  program  will  be  the  ^es-  t af  ‘  The  Advertising  Agents’  Division  will  and  20.  at  the  Hotel  La  Salle,  as  it 

tion  of  wbether  the  I’urc;iu  shall  here-  the  present  members  of  the  bureau  in  which  meet  in  Room  103;  Vice-president  E.  I.  newspaper  publi^ing, 

after  ( xclude  from  its  membership  publi-  qualify  as  members  under  the  classification  \fitchell  of  the  Mitchcll-Faust  Advertis-  composen  ot  (j.  H.  i).  Sutherland, 

ratio'i.s  which,  according  to  the  rules  of  *  a-  *u  ini?  Tomnanv  in  the  chair  Ludington  (Mich.')  News;  R.  E,  Pinker 

I  i»  I  I  ti'  .A-  1  roposal  No.  2  was  to  discontinue  the  ac-  v.oin])dn\,  m  irit  tnair.  MrYnmrYiitVi  ^111  ^  Atloc  U  G 

the  Lureau.  are  classed  as  iiuhlications  ccptance  of  applications  for  membership  in  the  The  Newspaper  Division  will  meet  in  *'i^nmouth  (III.)  Atlas,  ana  n.  ^ 


»f  free  circulation.  In  l‘'ehruary,  1920,  bureau  of  all  free  circulation  publications. 


a  prote^'t  was  made  to  the  hoard  of  di¬ 
rectors  against  continued  acceptance  of 


Proposal  No.  3  was  that  the  bureau  should 
not  discriminate  against  any  publication  be-  ^  imng, 
cause  of  its  methods  of  circulation,  provided  preside. 


the  Red '"'Room'  DiVeclor  "waiier'  .A  Clinton  (la.)  Advertiser,  will  read 

rong,  of  the  Chicago  Daily  New  s,  will  c^^Posing  ri^m  costs.  Th.  n 

r..  P.  .\dlcr,  chairman  of  the  paper  com- 

The  Magazine  Division  will  meet  in  mittee.  will  discuss  “latest  Information 
.om  102:  Director  Stanley  R.  T^itshaw.  i  t  Situation, 

the  Butterick  Publishing  Company.  -  Stewart  presiden  of  the 

•  ,.  c,  »  .  Southern  Newspaper  Publishers  Associ- 

TheFarm  Paper  Division  will  meet  in  ‘"'t  ‘  ' 

O  TZost  Rrrnm  ■  Dirnrtor  ATnrrn  Mor-  Johnson,  _of  (Thattanooga,  Tcnn.,  Its  sec- 


app'ications  for  membership  of  publica-  it  complied  with  the  rules  and  regulations  of 


lions  in  this  class.  Pronosa”  No  4  cmhodied  the  siivvestion  of  Room  102;  Director  Stanley  R.  T.atshaw.  ^  ", 

'I  he  big  social  event  of  the  gathering  the  compromise  resolution  of  the  ^Resolutions  of  the  Buttcrick  Publishing  Company,  ^ ' 

will  In-  the  aniuial  dinner  which  will  he  committee  which  provided  for  verification  presiding.  >oiitncrn  New 

lulil  at  the  Drake  hotel,  upper  Michigan  jitters  to  be  sent  on  at  least  5  per  cent  ot  parnt  Panor  Division  will  meet  in 


avintti  and  Lake  .Shore  Drive,  Friday  ^ 

evening.  Oct.  20.  .After  speeches  there 
will  he  a  program  of  entertainment.  jC  ‘ 

Atncng  the  speakers,  it  is  expected,  ,  p 
will  he  .\ttorney  General  H.  M.  p  ' 
Daugherty,  .\lbert  Lasker,  chairman  of  p 
the  C.  S.  Shipping  Board,  and  Norman 
Yllen  Inihrie,  who  will  speak  on  “The 
Challenge  to  Civilization.’’  After 

.A  publication  of  free  distribution,  ac-  a,  fpi. 


the  circulation.  -  * rarm  Taper  wivision  win  meet  ii 

The  result’  of  this  mail  vote  was  as  T.ast  Room  ;  Hirector  Marco  Mor 


the  Red  Room;  Director  Walter  A.  ' 'axes,  v^iiiiion  ,  la.  i  .Mivcriisi 

S3'  i-TaZ.'XKI;  7, ho' 

Tho  'Masaoh.c  Division  «ill  moot  in  m.ltco,  will  .liscuss  “Utesl 


Proposal  Xo.  1  . 280 

Proposal  Xo.  2  . 371 

Propo.sal  Xo.  3  . 127 

Propo.sal  No.  4  . 133 


ine  r.HM  ixonm:  i/hlkiiu  wVjiii-  *  ,  mi  n  r  •  a*  » 

row.  of  the  Capper  Publications,  Topeka,  '‘ctary.  wi  1  tell  of  he  organization  s  amis 

k”  ‘n  .Vio  ebiiiV  activities.  L.  B.  Palmer,  Xew  Y  ork. 

'r.  •  r.  Li-  ■  TV-  •  •  Mt  manager  of  the  .American  Newspaper 

The  Business  Publication  Div^ion  will  publishers’  Association,  is  also  scheduled 

meet  in  Parlor  .A ;  Director  F,.  R.  Shaw,  address 


of  Power  Plant  Engineering,  presiding. 


On  Wednesday  the  program  provides 


On  Thursday,  at  7:30  p.  m.,  the  di-  an  address  bv  R.  S.  Kellogg,  mana- 

_  Total  . 911  rectors  of  the  bureau  will  meet  to  con-  ^gr  of  the  Newsprint  Service  Bureau. 

.After  this  vote  had  been  recorded  it  sider  a  iuimber,of  important  matters  to  York,  on  “The  Print  Market  from 


cording  to  the  ru?es  ofthc  bureau '  iV  dc^  [cl  t  by  some  of  the  members  of  the  be  dealt  with  at  the  general  session  on  ^be  VicwpViint  of  the  Manufacturer’’;  t 
r,n  as  follows  decisive,  and  the  following  day.  ^n  “Second  Class  Postage.”  by  A.  C. 

...  ^  ..  ..  V  .  -  .  proposed  that  a  new  mail  vote  he  The  annual  meeting  will  open  at  10  Pearson  New  York,  chairman  of  the 

is  mo7e  ^han" oZ’rr  taken,  which  would  squarely  place  before  o’clock  Fndav  morning^  Octol^r  in  American  Publishers’  Conference:  “,\ 

membership  list  be  segregated  under  business  irn*ml)tTship  the  c|uestion  01  whether  the  Red  Room  Hotel  La  Salic;  O.  C.  Questionnaire  to  Citizens  and  New^- 


puhlicatifins,  with  the  headitiR  free  distribu-  the  bureau  would  have  in  its  membership  Harn  will  nreside.  papers,”  by  Samuel  R.  Boys,  Plymnuth 

^  publications  of  free  distribution,  as  de-  Registration  of  attending  delegates  find.)'  Republican,  and  an  address  on 

In  February  of^  19^  a  protest^  was  scribed  in  the  rules  and  regulations  of  must  lie  completed  by  10  o’clock  Friday  “jjflping  .Advertisers  Write  .Advertisc- 


made  to  the  board  of  directors  of  the  the  bureau, 
bureau  against  the  continued  acceptance  The  result  of  tl 
of  applications  for  membcr.ship  of  free  follows ; 
circulation  publications.  This  subject 
was  discussed  at  various  meetings  of  the 

board,  hut  no  action  was  taken.  Advertisers  . 

.\t  the  1921  convention  two  resolutions  Advertising  .Agents 
were  fiflFered,  reading  as  follows:  Newspapers  _ 


were  fiflFered,  reading  as  follows:  Newspapers  .! . 

“Upon  motion,  duly  seconded,  it  was  unani-  Magazines  . 

mously  resolved  that  the  board  of  directors  Panors 

recommend  to  the  convention  the  adoption  of  .  *  Lt-  ’V-'’' 

a  resolution  that  hereafter  publications  with  Husiliess  Tunlications 

free  distribution  as  defined  by  the  rules  of  Free  Publications... 

the  bureau — that  is,  with  less  than  5  per  cent 

paid  circulation — shall  on  and  after  November  Tct^lc 

1,  1921,  not  be  admitted  to  membership  in  I  Otais  ......... 

the  bureau,  except  in  the  case  of  exfiort  jour-  The  result  of  this 


e  bureau.  morning,  in  order  to  give  the  credentials  rnents.”  by  Will  O.  Feunder,  Ktishvill 

The  result  of  this  mail  vote  was  as  committee  t'me  to  pass  on  voting  powers.  (Jnd.)  Republican. 

Hows;  Proxies  fmm  members  tinahle  to  at-  ^  __ 

For  .Against  lend  must  also  he  registered  before  10  Arnold  Starts  Own  Business 

Tncl_^ing  Including  o’clock  Friday  morning.  Tt  will  faciH-  p^^^^rick  Arnold  Farrar,  for  sever:d 

Jvcrtiscrs  .  22  25  tate  the  work  of  thr  convention  if  these  %  • _ i: _ * _ al.^ 

dvertising  .Agents..  70  •  43  arc  forwarded  to  the  bureau  prior  to  Oc-  ^  i  __  rpcitmpfi  to 

ewspapers  . .  66  .S23  toher  18.  Company,  Chicago  has  re^R'ic'  ^ 


22 
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43 

66 

.S23 

29 

.S3 

26 

40 

31 

133 

23 

1 

267 

818 

rpi  1  ••  -,1  ..  ter  business  for  himself.  He  joiner!  the 

The  annual  meeting  will  open  with  the  _ _ .  _ '  ,y 


presentation  of  the  eighth  annual  renort  ,  ..  ,  ; _ 

rot  I  r  j-  .  f  11  1  T  ago  and  was  its  advertising  manager 

of  the  hoard  of  directors,  followetl  bv  the  mm  i.  u 

,  ,  r  -j  4.  '  until  1919,  when  he  was  made  regional 

annual  report  of  the  president.  ,  •  j-  *  r  .i  r-i-j  i„ 

.Appointment  of  committees.  ^vertising  director  of  the  Glidden  (>. 

Reports  will  then  he  received  from  the  Hiicago  division.  Two  years  ago  he 
departmental  meetings,  together  whh  was  promoted  to  adverti.sing  director  of 
nrinnn.tmnc  fnr  HiVcrtnrsfiinc  to  Till  the  '^C  Greater  Cdlddcn  Company. 


.Adams  &  Filing  organization  17  years 


nals  and  periodical  reference  publications  con-  considered  bv  the  hoard,  and  after  .sev'eral  nominations  for  directorships  to  fill  the 


taining  paid  advertising  known  as  registers, 
directories,  catalogs,  year-books  and  encyclo¬ 
pedias. 

“It  is  further  resolved  that  publications 


•ee  Publications...  23  1  annual  report  of  the  president. 

- -  Appointment  of  committees. 

Totals  .  267  818  Reports  will  then  he  received  from  the 

The  result  of  this  last  mail  vote  was  departmental  meetings,  together  wi’h 


meetings  the  following  resnhition  was  vacancies  occurring  at  this  time. 


passed,  on  a  close  vote ; 


These  resolutions  and  nominatie’ns  will 


SECONDED,  iip  referred  tn  the  resoluliTins  commitl' 


nf^'the'^Zreau”';i?ho"arrnowZ'lml^ers^^^  ^  f^n  ’’’’I®"’'  the  nominations  eommittee, 

bureau,  shall  be  notified  that  unless  within  fi”t  line,  following  the  word  publisher,’  the  Rep^irts  of  rcsHlltlons  comm 


two  years  from  November  1.  1921,  these  pub-  following  words:  ‘of  a  publication  with  paid 
lications  become  qualified  as  members  under  circulation  in  accordance  with  the  rules  of 

the  classification  of  paid  circulation,  they  shall  the  bureau.  . 

be  automatically  dropped  from  membership  The  matter  IS.  therefore,  now  before 

In  the  bureau.  the  convention  and  it  will  he  for  the 

“Resolved,  that  it  is  the  sense  of  this  con  memher.s  to  determine  whether  this  rcso- 
vention  th:  t  t'-e  bureau  should  not  disrrim  i,,.:  r  i,,.-.-!  flirectcirs  shall  ho 

mate  iig.-iir.^i  imWicat-.ons  because  of  their  mtio  i  tii  ine  iioarn  ni  nirectors  snail  no 

me'hcd  of  ririulation  provided  they  compiv  approved  or  rejected. 

with  ni'cs  and  regulations  of  the  hnreaii.”  Jt  will  require  a  tWO-thirds  vote,  ac- 

Tlicsc  two  resolutions  were  referred  to  cording  to  the  by-laws,  for  adoption, 
the  resolutions  committee,  who  in  turn  Other  matters  which  will  come  before 


)  Stebbins  a  Director 

-  H  A.  Stebbins,  for  several  years 
chief  of  cfipv  fnr  the  Honig-Cooper  roni- 
pany.  has  been  elected  a  director  and 
so'-rotary  of  the  company.  The  present 
officers  of  the  agency  arc;  T,ouis  Honig. 
f  president:  V’ernon  R.  CTiiirchill.  vici- 


first  line,  following  the  word  ‘publisher,’  the  Rrprirts  of  rcs^'diitions  commitiec.  paiiy.  has  hecn  elcctcfl  a  tlirector  .i" 

following  words:  ‘of  a  publication  with  paid  Reports  of  pomi'-iations  committee  so'-rctarv'  of  the  conipanv.  The  prcsei 

circulation  in  accordance  with  the  rules  of  nf  rlirrrtnrs  officers  of  the  agPIlCv  arc':  T,Ouis  Hopi 

the  bureau.  '.non  oi  mmiois. 

The  matter  is.  therefore,  now  before  The  nre.scnf  members  of  the  hoard  of  president;  ' ‘rnop  R.  Chiirchill.  n 

the  convention  and  it  wili  he  for  the  directors  whose  terms  will  expire  at  this  {[[•■  ♦teasiirci  . 

memher.s  to  determine  whether  this  resn-  meeting,  and  who  '■■HI  he  reannointed  or  ■  irhhins.  secretary, 
lution  of  the  lioard  nf  directors  shall  he  whose  successors  will  Ik-  named,  are:  ] 

approved  or  rejected.  Advertiser — O.  C  Harn.  N’ational  Txatl  Kenyon  with  Hoops 


approved  or  rejected.  Advertiser— O.  C  Harn.  N’ational  Txatl 

Tt  will  require  a  two-thirds  vote,  ac-  rompaiiy.  New  York;  TTenrv  W.  Schfitt. 
cording  to  the  hy-laws,  for  adoption.  Seaman  Paper  Fompany  Chicago.  Til.; 


Advertiser — O.  C  TTarn.  N’ational  Txail  Kenyon  with  Hoops 

Compapy.  Xew  York;  TTenrv  W.  Schfitt.  Robert  E.  Kenvon  is  now  a  niemh'T 
Seaman  Paper  Company  Chicago.  Til.;  of  the  staff  of  the  Walter  W.  Hoops 


Other  matters  which  will  come  before  I-.  L.  King,  Goodyear  Tire  &  Rubber  Advertising  Company  of  Chicago. 
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MILLIONS  FOR  ADVERTISING,  NOT  A  CENT 
FOR  SALESMEN  OF  CUTICURA 

Newspapers  Brought  Product  to  People  and  Retailers  Had  to 
Carry  It  or  Lose  Sales — George  R.  White,  Founder 
of  Business,  Left  Fortune  of  $9,133,748 

By  HAMMOND  EDWARD  FRANKUN 

Editoiiu  Notk. — Thti  it  the  thirteenth  of  a  series  of  articles  by  Mr.  Franklin  on  imforlant 
phases  of  creating  sales  through  nctospaper  aax’ertising,  based  on  studies  of  methods  and  results 
of  current  successful  local  sectUnal  and  national  users  of  nevtrspaper  adfertising.  Readers  of 
Kditok  &  Publisher  who  know  the  facts  behtnd  noteworthy  efforts  are  imited  to  send  them  to 
Mr.  Franklin,  rare  of  Editor  S:  Publisher.  Suggestions  and  comments  are  inviteil.  The  next 
article  of  the  series  will  appear  in  an  early  issue.  Look  for  it. 


One  piece  of  copy,  under  the  heading  ing  him  about  his  experience  with  them, 
“Cuticura  Complexions  .\re  Usually  hut  this  goes  to  but  a  small  part  of  the 
Healthy,”  says:  “The  daily  use  of  the  total  number. 

soap  prevents  clogging  and  irritation  of  The  copy  is  written  in  tlie  advertising 
the  pores,  the  usual  cause  of  pimples  and  department,  which  is  under  the  super¬ 
blackheads,  while  the  Ointment  soothes  vision  of  Mrs.  Viola  1’.  Rollins,  who  has 
and  heals.  Cuticura  Talcum  is  delicate,  been  with  the  firm  for  many  years.  The 
delightful,  distingue.”  Below  in  fine  type  company  has  a  large  department  for 
is  printed  in  each  advertisement  an  invi-  checking  to  comiiare  insertions  with  its 
tation  to  send  for  samples  and  the  prices  agency’s  checking.  Copy  has  l>een  placed 
at  which  the  merchandise  sells.  .\t  the  by  the  Morse  International  .\gency.  New 
extreme  bottom  beside  a  pointing  hand,  ^  ork  City,  for  many  years. 


each  piece  of  copy  says :  “Cuticura  Soap 
shaves  without  mug.” 


The  company  has  a  large  factory  with 
every  facility  for  large  scale  production. 


There  are  various  kinds  of  mugs,  news-  It  has  a  glycerine  plant  which  makes  the 
paper  humorists  have  claimed  apropos  of  most  of  the  glycerine  by-product  which 


.  f  •  ...  this  line.  Although  this  line  in  the  copy  once  went  to  waste.  There  are  188  em- 

f’HIS  IS  the  story  of  a  company  Mr.  White  wrote  all  the  advertising  perhaps  can  be  interpreted  with  a  little  ployees.  Charles  L.  Hamilton,  the  pres- 
w’hich  has  brought  about  the  sale  copy  himself  and  all  his  life  either  wrote  amusement  by  those  waggishly  inclined,  ent  president  of  the  corporation,  went  to 
of  its  family  of  products  in  practically  or  edited  it.  His  appropriation  _  in  1883  {;,(•(  remains  that  the  exploitation  of  work  at  16  under  Mr.  White  as  an  entry 

every  drug  and  department  store  of  the  was  I{>132,0(l0,  a  giant  amount  in  those  this  addeil  use  for  the  company’s  soap  is  clerk.  He  later  became  vice  president 
country  and  in  a  large  number  of  foreign  days  and  not  to  be  sniffed  at  by  any  resp^msible  for  selling  many  additional  and  general  manager.  When  George  R. 
countries,  yet  never  has  had  a  salesman  means  today.  His  sales  for  the  year  were 


on  the  road  at  home  or  abroad. 


$412,000.  But  since  he  traveled  no  men 


It  also  is  the  story  of  the  making  of  a  and  his  orders  came  to  him  spontaneously, 


certain  $9,133,748. 


his  selling  expense,  apart  from  the  adver- 


Forty-four  years  ago,  a  Boston  jobber  tising,  was  nil. 
was  doing  considerable  dabbling  in  chem-  In  1889  the  company  was  incorporated, 
istry.  member  of  his  family  had  been  It  later  absorbed  the  Robinson  Bros.  & 

for  some  time  suffering  severely  from  an  Company  and  took  over  its  plant  in  Mal- 

attack  of  eczema,  den.  Mass.  This  has.  as  needed,  been  en- 

Many  different  larged  considerably  to  take  care  of  the 

things  have  been  large  scale  production  necessary.  Two- 
tried  to  relieve  ihirds  of  the  company  was  owned  by  Mr. 
the  condition,  but  White. 

w  ithout  success.  Today  the  corporation  is  one  of  the  so- 
T  h  e  jobber,  called  small  space  advertisers.  Its  copy 

whose  name  was  runs  one  inch  and  four  inches,  but  it  ap- 
Potter,  decided  to  pears  all  over  the  world  and  it  sells  the 
do  some  experi-  goods  without  any  moral  or  physical  sup- 

menting  on  his  port  on  the  part  of  any  .salesmen.  The 

own  account.  He  corporation’s  annual  appropriation  is 

had  plenty  of  well  above  a  million  dollars,  which  puts 
drugs  available  to  the  company  up  with  the  first  25  or  so  in 
work  with  since  point  of  amount  of  expenditure, 
the  firm.  Weeks  The  small  space,  however,  is  made  the 
&  Potter,  was  most  of.  Even  in  the  one-inch  space,  the 

jeorge  HITE  engaged  in  whole-  selling  appeal  is  made  through  the  large 
saling  to  the  drug  trade.  Most  of  the  display  of  the  main  idea,  such  as,  in  big 
preparations  he  evolved  proved  unsatisfac-  letters,  “Cuticura  Soap  and  Ointment 
tory,  but  he  finally  hit  on  a  jelly-like,  clear  the  skin.”  In  small  type  at  the  bot- 
dark  salve  which  proved  to  be  unusually  tom,  the  advertisement  says,  “Soap,  Oint- 
successful  in  healing  up  the  eczema  of  ment.  Talcum,  25  cents  everywhere.  For 


long  standing. 


samples,  address  Cuticura  Laboratories, 


George  R.  White  was  a  young  man  Dept.  X,  Malden,  Mass.”  Another  one- 
employed  by  Weeks  &  Potter  who  did  inch  advertisement  .says :  “Rely  on  Cuti- 
many  of  the  odd  jobs  around  the  office  cura  to  clear  awciy  skin  troubles”  in  large 
which  the  partners  themselves  did  not  do.  caps  and  lower  case  type,  occupying  three 
He  saw  possibilities  in  the  ointment  and  display  lines.  At  the  bottom  in  small 
wondered  if  perhaps  other  people  troubled  type,  it  .says :  “Soap  to  cleanse,  Ointment 
with  eczema  wouldn’t  be  induced  to  buy  to  heal.  Talcum  to  soothe,  25  cents.”  This 


it,  if  they  knew  about  it. 


is  brief,  but  it  tells  the  prospective  buyer 


Cuticura  Comple»ons 
Are  Usually  Healthy 

The  daily  use  of  the  Soap  prevents 
clogging  and  irritation  of  the  pores, 
the  usual  causp  of  pimples  and 
blackheads,  while  the  Ointment 
soothes  and  heals.  Cuticura  Talcum 
is  delicate,  delightful,  distingue. 

BampU  Eaeb  Free  by  Mall.  Addroti!*:  'TutlenraLab* 
•ratorlef,  Dept.lSF.  Malden  48, Mats.*'  Sold  every¬ 
where  Soap2&c  Ointment 25 ami 50c.  Talcum2Se. 
B^^^Cuticura  Soap  ahavea  without  mug. 


Shave  With  Cuticura  Soap 

The  healthy  up-to-date  Cuticura 
way.  Dip  brush  in  hot  water  and 
rub  on  Cuticura  Soap.  Then  make 
lather  on  face  and  rub  in  for  a  mo¬ 
ment  with  fingers.  Make  a  second 
lathering  and  shave.  Anoint  any  ir¬ 
ritation  with  Cuticura  Ointment, then 
wash  all  off  with  Cuticura  Soap. 
Nothing  bettey  for  sensitive  skins. 

8Bmpl*EBchFr««byMBlI.  AiIilrcM.  ‘■C«UeRr»l,»b- 
oratoriM,  D«pt.  29F,MBld.h48,Mu,.'’  Sold  every- 
where  Soap 2Sc.  Ointment  25 and  60c.  TalcumZ^ 
SM^Culicura  Soap  thaves  without  mug. 


The  first  box  of  the  ointment  for  sale  the  gist  of  what  he  wants  to  know.  simniieitw  .wj  _ _ l  r-  j  ^  .  u  .1.  .  u.- 

was  made  up  on  February  28.  1878.  The  The  company  receives  a  large  number  LT  .  The  wt  7  «lv^t..^t.  whether  .t  u  talking  to  men, 

name  Cuticura.  meaning  “cure  for  the  of  testimonials.  These  it  has  found  pro-  1“  Ir  L  0  t  U 

skin”  (from  the  Latin  words,  cuHs  and  dnetive  of  excellent  results  used  in  four-  ^  V  *  “"7*  the  prof ei-or;  le.  not  too  deep  for  the  .treet- 


cura),  was  adopted  by  Mr.  White.  inch  copy,  rermission  m  every  instance 

A  small  “ad”  was  inserted  in  a  Boston  is  secured.  The  company  has  found  that 
newspaper,  saying  that  the  ointment  could 
be  obtained  by  calling  at  the  Weeks  & 

Potter  store.  It  brought  some  customers.  g  A*  — 

The  advertising  was  continued  and  peo- 

pie  who  bought  from  the  jobbing  house  .  ABif\  rtiMV^rivT 

began  to  ask  druggists  if  they  carried  it.  — AlilJ  uim 
Druggists  then  asked  Weeks  &  Potter  to 

supply  them  .  ^  ,  ^163"  1110  »3K1D 

At  about  the  same  time,  Cuticura  Soap,  soop.otnfnwnt.'Nteom JBc-rwij  nhwo.  FomR«pi«R 
a  medicated,  perfumed  soap,  was  placed  nddrew: CBMecr»L«aior»»>ri«»,i)r7t.x.ii«i««a.MM». 
on  the  market. 

When  he  saw  that  the  sale  of  the  two 
products  had  promise  of  development,  Mr. 

White  secured  the  chief  interest  in  them 

and  devoted  his  time  to  building  a  national  UU 

business.  His  first  experience  with  draw-  ^  A 

ing  trade  to  his  firm’s  counting  room  A  O  \wjl0dlT 

through  newspaper  advertising  made  an  ftl  •  r¥l  11'*^ 

impression  on  him  which  influenced  his  I  l*#^lYnlACl 

future  methods  and  still  is  felt  by  the  *  *  ^*"*^* 

business,  now  a  large-scale  enterprise,  dSr%t. 

today. 

Mr.  White’s  “system”  was  to  send  out  ..  .  „  . 

no  “drummers”  at  aU.  Even  he  himself  S"«ll  copy  hunmen  Cuucur..  m«.ag.  hoow 


inch  copy.  Permission  in  every  instance 


or  at  the  left,  to  women  readers  of  newspapers.  **TheyVe  brothers  under  their  chins**  implies 
this  copy  on  shaving  soap.  It  won’t  offend  the  professor;  lt*s  not  too  deep  lor  the  street- 
cleaner  or  the  machinist — it’s  a  universal  appeal  to  a  universal  custom. 

cakes,  and  makes  many  men  feel  it  is  a  White  died  suddenly  early  this  year,  Mr. 


Cuticura  Soap 

—  AND  OINTMENT - 

Clear  &e  Skin 

Saap.OtnfBMiit.'hlenBi.Se.RRiiJ  ■&«•.  FoipRmlRR 
Bddrnw:  CBMecr»L«aioT»»>rl«»,l)*7t.X.lI»i«M.irR» 

Rely  on  Cuticura 
To  Clecir  Away 
Skin  Troubles 

fl««{l  to  dcaaie,  OiotiDont  to  tooth*  .TBicam  to  pew- 
dor,  2S«.  8ami^  of  Oittoaro.  MpB-XUbMob,  Hat*. 


soap  for  them  to  use  as  well  as  women. 

Indeed,  if  requests  for  samples  are  a 
criterion  of  the  pulling  value  of  the  copy 


Hairilton  was  elected  as  his  successor, 
“We  have  never  had  a  salesman  in  our 
employ,”  Mr.  Hamilton  stated,  “.\dver- 


Aii  advertisement  shotying  a  man  lather-  tising  has  brought  us  all  the  orders  we 
ing  his  face  and  the  heading,  “Shave  with  have  ever  received  from  dealers.  Our 
Cuticura  Soap,”  below  has  been  one  of  sales  department  at  the  factory  consists 


the  best,  according  to  the  company’s  rec 
ords  of  returns. 


of  one  woman  who  checks  over  the  orders 
when  they  are  received.  We  do  no  direct 


The  copy  says,  “The  healthy,  up-to-date  mail  advertising  to  the  trade,  we  never 
Cuticura  way.  Dip  brush  in  hot  water  run  special  drives  or  weeks,  we  have  no 
and  rub  on  Cuticura  Soap.  Then  make  missionaries  out  working  other  than  ouf 
lather  on  face  and  rub  in  for  a  moment  copy,  and,  in  fact,  we  do  not  even  fur- 
with  fingers.  Make  a  second  lathering  nish  window  displays  or  special  signs, 
and  shave.  Anoint  any  irritation  with  The  only  time  we  see  our  customers  is 
Cuticura  Ointment,  then  wash  all  off  when  they  come  to  visit  us  at  the  labora- 
with  Cuticura  Soap.  Nothing  better  for  tories.  Their  orders  are  all  received  by 
sensitive  skins.”  The  talcum  powder  has  mail. 


been  added  to  the  line  within  the  last 
several  years. 


“The  minimum  order  which  we  accept 
is  for  $50.  Cuticura  Soap  sells  for  $25  a 


Approximately  600  daily  newspapers  gross,  so  that  the  dealer  may  buy  two 
arc  utilized  in  the  United  States  in  addi-  gross,  or  one  gross  of  the  soap  and  the 


tion  to  25  magazines  and  many  farm  pa¬ 
pers  and  country  weeklies,  besides  20  dia- 


othcr  gross  of  talcum  powder  or  ointment. 
“Practically  every  drug  store  in  the 


no  “drummers  at  all.  Even  he  himself  '"w  nommeiB  L.iracmB  meaooco  name  pers  ana  country  weeklies,  oesiaes  A)  aia-  t'racticaiiy  every  drug  store  in  the 

never  went  out  in  the  trade  after  orders.  ****  y®"  ’round."  lect  papers  in  India  and  seven  in  China,  country  sells  the  Cuticura  products  with- 

Instead,  he  devoted  great  care  to  his  ad-  50  papers  in  South  Africa.  130  in  .^us-  out  any  solicitation  on  our  part.  If  a 

vertising.  When  he  wanted  to  invade  a  localizing  testimonials  to  the  territory  tralia  and  New  Zealand,  45  dailies  and  druggist  gets  out  of  stock  in  our  line,  he 
new  territory,  he  set  his  advertising  go-  where  they  are  to  be  read,  such  as  pub-  weeklies  in  London  and  175  so-called  simplv  loses  that  much  business  to  his 
ing.  In  time,  it  started  up  demand  among  lishing  letters  from  New  England  people  “provincials”  of  Great  Britain  continu-  neighbor,  so  he  keeps  enough  on  hand  to 
users  and  the  orders  came  in  from  the  in  the  New  England  newspapers,  adds  to  ously  in  its  cam^ign  which  never  stops,  take  care  of  the  demand.  The  actual  de¬ 
druggists.  He  was  a  liberal  advertiser  the  selling  value  of  its  advertising.  The  United  States  advertising  alone  mand,  not  promises  of  it,  docs  our  selling 

and  a  great  believer  in  persistency  in  the  Every  alternate  four-inch  piece  of  copy  brings  in  from  200  to  1,100  requests  for  for  us.  We  control  our  market  by  mak- 

use  of  copy  even  in  the  early  days.  is  selling  talk  which  appears  below  a  line  samples  each  day.  Something  over  250,-  ing  a  standard  trade-marked  product  and 

Working  by  this  method  from  the  head-  drawing.  The  company  has  long  since  000  samples  are  mailed  out  every  year  in  advertising  it  instead  of  letting  our  mar- 


druggists.  He  was  a  liberal  advertiser  the  selling  value  of  its  advertising, 
and  a  great  believer  in  persistency  in  the  Every  alternate  four-inch  piece  o 
use  of  copy  even  in  the  early  days.  is  selling  talk  which  appears  below 

Working  by  this  method  from  the  head-  drawing.  The  company  has  long 


quarters  established  at  135-137  Columbus  learned  the  lesson  of  making  its  drawings  re.sponsc  to  these  requests.  No  sampling  ket  control  us. 

avenue,  Boston,  in  five  years — ^by  18M —  as  simple  and  as  free  from  detail  as  pos-  through  drug  stores  or  promiscuously  by  “We  have  distributors  abroad,  but  they 
he  had  obtained  the  national  sale  of  the  sible  for  the  sake  of  clear  reproduction  mail  is  done.  After  the  prospect  has  had  follow  our  policy  of  acting  as  distributors 
stnp  and  ointment.  His  advertising  had  on  newsprint.  The  word,  Cuticura,  ap-  an  opportunity  to  use  the  samples,  he  is  and  filling  demand  rather  than  forcing 


won  him  his  market. 


pears  in  each  heading  below  each  picture,  sometimes  sent  a  follow-up  inquiry’  ask 


(Continued  on  page  31) 
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CALL  Mine  DISASTER  NEWS  AGREEMENT 
ACQUIESCENCE  TO  GAG  RULE 

Why  Sacramento  Bee  Refused  to  Pledge  Itself  to  Print  Only 
News  Officials  Gave  Out  and  Not  to  Question 
Its  Reliability 


tee  conferences  and  praise  of  its  report 
was  unanimous.” 

E.  C.  Hutchinson,  Kennedy  mine  offi¬ 
cial,  at  the  time  of  making  the  agree¬ 
ment,  said; 

“The  Bee  has  had  very  accurate  ac- 


FRIENDLY  WITH  HERALD-SUN 


Becomes  Their  Business  Manager  After 
13  Years  With  Times 


By  M.  H.  STEWART 


CACRAMENTO,  Cal.,  October  14— 
Taking  the  stand  that  to  sign  an 
agreement  accepting  without  question  the 
statements  of  the  mine  owners  of  the  Ar¬ 
gonaut  and  Kennedy  Mines  during  the 
recent  disaster  at  Jackson,  California,  and 
refraining  from  questioning  anyone  ex¬ 
cept  the  mine  owners,  would  be  in  effect 
an  acquiescence  to  gag  rule,  the  Sacra¬ 
mento  Bee  stood  alone  during  the  last 
days  of  the  disaster  and  refused  to  sign 
such  an  agreement.  More  than  forty 
newspaper  representatives  signed  the 
agreement  with  the  mine  officials,  and  in 
return  for  tying  up  with  them  as  the  sole 
news  source,  were  granted  press  privi¬ 
leges  at  the  mouth  of  the  mine. 

Although  explained  in  a  recent  article 
by  Frank  B.  .Anderson  in  Editor  &  Pub- 
LiSHFR  as  a  “tacit  uiMierstanding  of  how 
the  big  news  was  to%e  handled,”  it  was 
more  than  an  understanding.  The  signed 
agreement,  in  black  and  white,  bears  wit¬ 
ness  to  the  fact  that  the  signers  had 
pledged  over  their  names  to  take  only 
such  news  as  the  mine  officials  chose  to 
give  out  and  to  raise  no  question  as  to 
the  reliability  of  such  news. 

It  was  on  this  point  that  editors  of  the 
Bee  choked  when  asked  to  authorize  their 
staff  correspondent  to  sign  the  agreement. 

\  short  history  of  the  mine  disaster 
from  a  news  gathering  standpoint  will 
serve  to  make  this  position  of  the  Bee 
plain. 

When  news  of  the  mine  fire  and  en¬ 
tombment  of  47  miners  was  received  early 
on  the  morning  of  August  28  at  the  office 
of  the  Bee,  two  staff  members  set  out  im 


of  a  private  road  and  the  use  of  official 
buildings,  to: 

1.  Allow  none  but  possessors  of  press 
cards  to  enter  the  mine  property. 

2  To  agree  that  no  communications  be¬ 
tween  the  news  gatherers  and  mine  offi- 


Edwin  S.  Friendly,  assistant  business 
counts  of  the  disaster  and  rescue  from  the  manager  of  the  New  York  Times,  on 
start.  I  am  much  distressed  that  you  do  October  23  assumes  the  post  of  business 
not  sign  the  agreement  along  with  the  manager  of  the 
other  papers.”  New  York  Her- 

Although  it  was  explained  to  Hutchin-  aid  and  Sun, 
son  that  the  past  performances  of  the  Bee  which  has  been 
were  a  guarantee  of  what  it  would  do  to  vacant  since  the 
get  and  print  the  truth,  he  failed  to  make  resignation  of  H. 
any  other  adjustment  of  the  situation.  D.  Halsey  sev- 
During  the  last  days  of  the  news  break  months  ago. 

six  Bee  staff  reporters  were  at  Jackson,  Friendly  has 

and  four  extra  editions  were  printed  late  with  the 

at  night  when  the  break  through  occurred.  Times  for  13 

years,  starting  as 
a  clerk  in  the 
publication  office. 

Shortly  after- 
ward  he  became 

its  manager,  then  S.  Friendly 

he  was  placed  in 

charge  of  financial  advertising  and  nine 
years  ago  was  appointed  assistant  busi¬ 
ness  manager. 

Hugh  A.  O’Donnell,  who  has  been  an 
assistant  business  manager  of  the  Times 
with  Mr.  Friendly  for  the  past  few 
years,  takes  over  part  of  the  latter’s 
work  in  addition  to  his  own.  Other  du¬ 
ties  formerly  performed  by  Mr.  Friendly 
will  be  assumed  by  .Arnold  Sanchez,  who 
has  been  appointed  office  manager  after 
eighteen  years’  service  in  the  publication 
office,  recently  as  credit  manager. 


WHAT  MAKES  A  NEWSPAPER  MAN 

CROSSING  a  sector  of  American  desert  afoot,  under  a  blazing  mid-day  sun 
that  put  the  thermometer  above  120  degrees,  was  the  experience  of  T.  S. 
Trebell,  an  Associated  Press  correspondent,  when  he  went  after  a  story  re¬ 
cently. 

Mr.  Trebell  is  a  publisher  at  Las  Vegas,  Nevada.  Searchlight  is  thirty 
miles  away  across  the  desert  country.  .A  mine  accident  happened  there. 
Word  of  it  came  to  Trebell  Sunday.  Reporting  later  to  Denton  Crow,  Los 
Angeles  correspondent,  he  said: 

“I  started  by  automobile,  but  the  extreme  heat  melted  the  battery,  and 
the  car  just  naturally  died.  So  I  walked.  Did  you  ever  walk  through  a 
blast  furnace?  When  I  die.  I'll  freeze  to  death.  1  cussed  you,  I  cussed  the 
A.  P.,  and  I  cussed  myself  for  ever  going  into  the  newspaper  business.” 

The  Los  Angeles  correspondent  read  Mr.  Trebell’s  remarks,  marked  him 
up  for  a  bonus,  and  mused:  “He  cussed  me,  and  he  cussed  the  A.  P.,  and 
he  cussed  the  business,  but  he  kept  right  on  walking  until  he  got  the  story, 
and  that  seems  to  be  what  makes  a  newspaper  man.” — Associated  Press  Service 
Bulletin. 


WASTE  PAPER  AGAIN  SALEABLE 


cials  should  be  carried  on  except  through 
Thomas  Trebell,  Associated  Press  repre¬ 
sentative  and  spokesman  for  the  news¬ 
paper  men 


As  an  aftermath,  reports  are  current 
that  the  stand  of  the  Bee  has  since  been 
commented  upon  favorably  by  a  number 
of  the  papers  covering  the  story  and  criti- 


mediately  for  the  little  mining  town  of  accept  your  committee’s  (Messrs.  Hutch- 
Jackson.  .Almost  at  the  same  time  news  inson.  President  of  the.  Kennedy  Corn- 
gatherers  from  almost  every  other  section  pany;  Garbarini  and  Lowell)  statement 
of  California  started  for  the  scene  in  as  to  progress  and  conditions  underground 
auto,  by  train,  on  motorcycle  and  airplane,  as  accurate  and  dependable,  and  will  use 


3.  That  all  newspaper  men  would  quit  cism  passed  by  managers  on  those  that 

the  mine  property  not  later  than  12:45  committed  their  papers  to  the  agreement. 
A.  M.  every  night.  - 

4.  That,  in  the  same  interim,  we  will  BRESNAHAN  BUSINESS  MANAGER 


Don  Seitz  in  Charge  of  N.  Y.  Evening 
World  in  New  Alignment 

John  F.  Bresnahan  was  last  week  ap- 


Milli  Are  Expected  to  Pay  $50,000,000 
for  It  During  1922 

Waste  paper  is  becoming  saleable 
again,  according  to  reports  from  various 
sections.  A  total  of  $50,000,000  will  be 
paid  by  paper  mills  alone  for  such  paper, 
it  is  estimated,  during  1922,  whereas  a 
year  ago  it  was  necessary  to  pay  to  have 
old  papers  moved. 

Some  paper  mills  are  experiencing  a 
shortage  of  waste  paper.  In  some  dis¬ 
tricts  the  price  has  mounted  as  high  as 
for  new  wood  pulp. 

The  general  situation  will  be  outlined 


Within  a  few  hours  there  were  twenty-  them  without  contradictory  statements  pointed  business  manager  of  the  New  at  the  paper  industrv’s  fall  conference 


five  reporters  at  the  top  of  the  Argonaut 
shaft. 

-A  censorship  more  stringent  than  that 
of  the  Army  in  times  of  war  stood  like  a 
Chinese  wall  to  rebuff  them,  however, 
through  a  policy  laid  down  by  Mine  Su¬ 
perintendent  V.  S.  Garbarini.  Suppres¬ 
sion  of  the  names  of  the  entombed  miners 
was  attempted,  photographers  and  report¬ 
ers  were  refused  entrance  to  the  mine 
property  and  plates  taken  by  local  pho 


from  other  sources. 

5.  That  we  will  keep  away  from  the 
crews  coming  off  shift. 

6.  To  observe  safety  regulations  on  the 
Kennedy  property. 

The  stand  of  the  Bee  hinged  on  sec¬ 
tions  four  and  five. 

Commenting  on  the  stand,  the  Bee  said, 
editorially : 

“In  this  matter  the  men  have  just  the 
same  right  to  be  heard  as  the  company. 


York  World,  morning,  evening  and  Sun-  at  Chicago  to  open  October  16.  with  25 
day,  after  service  organizations  of  paper  manufacturers 
for  the  past  nine  and  merchants  holding  their  fall  business 
months  as  assist-  get-togethers  as  a  feature  of  the  paper- 
ant  general  man-  week  of  the  American  Paper  and  Pulp 
ager.  The  ap-  Association. 


tographers  were  threatened  with  seizure  In  fact,  they  have  more 


by  the  mine  officials.  It  was  necessary, 
therefore,  for  the  newspaper  men  to  de¬ 
pend  on  their  ingenuity  and  general  in¬ 
formation  given  surreptitiously  by  mine 
employees  for  several  days. 

With  the  arrival  of  State  and  Federal 
mining  bureau  workers,  the  ban  was  lifted 
following  a  conference  of  the  bureau  offi¬ 
cials  and  mine  officials  in  which  it  was 
definitely  decided  that  there  would  be  no 
censorship.  Fred  L.  Lowell,  mining  en¬ 
gineer  of  the  California  Industrial  Acci¬ 
dent  Commission,  was  named  to  give  out 
official  news. 

Two  weeks  later  the  news-gatherers 
again  found  themselves  barred  from  the 
mine  property  when  mine  officials  decided 


“It  is  extremely  probable  that  the  lives 
of  47  have  been  sacrificed ;  and  the  living 
have  the  right  to  speak  for  them.  ,  .  . 

“This  paper  does  not  pretend  to  say 
that  the  companies  did  not  do  all  that 
mortal  man  could  do  in  protection  of  these 
lives.  It  does  not  pretend  to  say  the  acci¬ 
dent  was  one  that  could  have  been  avert¬ 
ed. 

“But  it  does  hold  it  is  its  right  to  find 
out  whether  it  could  have  been  avoided. 
.  .  .  .And  it  is  its  right  and  its  duty 
in  such  investigation  to  interview  any¬ 
body  it  pleases  having  knowledge  upon 
this  subject,  whether  he  be  multi-million¬ 
aire  or  an  ordinary  day  laborer 


J.  F.  Bresnahan 


pointment  was 
unexpected,  both 
within  and  out¬ 
side  the  World 
organization,  the 
first  and  only  an¬ 
nouncement  ap¬ 
pearing  in  the  list 
of  officers  in  the 
semi  -  annual 
statement  of  cir¬ 
culation  and  own¬ 
ership. 

Don  C.  Seitz, 
who  has  been 
business  manager 


The  book  paper  mills  use  old  mag¬ 
azines  and  the  board  mills  newspapers 
and  mixed  paper.  The  latter  has  been 
bringing  $35  a  ton,  f.o.b.  Chicago,  but 
this  abnormal  price  is  expected  to  tum¬ 
ble. 


Belgo  Adds  Two  Machines 


of  the  World  since 
vertising  manager 
fore  that,  will  be  in  charge  of  publica¬ 
tion  of  the  Evening  World  Mr.  Seitz, 
who  was  for  many  years  associated  close¬ 
ly  with  Joseph  Pulitzer,  has  been  writing 


The  Relgo  Paper  Company,  Ltd.,  re¬ 
cently  formed  to  take  over  the  assets  and 
business  of  the  Belgo  Canadian  Pulp  and 
Paper  Company,  is  increasing  its  output 
from  63.000  to  105,(X)0  tons  of  newsprint 
per  annum.  Two  new  machines  arc  be¬ 
ing  installed,  and  to  finance  this  $1,500,- 
1898,  and  its  ad-  (X)0  of  six  per  cent  first  mortgage  bonds 
for  two  years  be-  |je  issued  shortly.  These  have  al¬ 
ready  been  sold  to  a  syndicate  of  Mon¬ 
treal  brokers. 


^  biography  of  the  World’s  founder  for 
The  contention  of  the  Bee  was  also  time  and  it  is  stated  that  he  will 


Sterling  Advocate  Building 


*  ‘  1  A  u  •  4.U  ^  atjiiit  nine  diiu  II  la  aidicu  iiidi  nc  wm  The  Sterling  (Colo.)  Advocate  expects 

not  to  permit  the  rescue  workers  to  be  in-  hat  it  was  not  likely  that  any  si^er  of  building  about  in¬ 
terviewed.  What  virtually  was  an  u  ti-  'he  contract  did  so  with  the  intention  of  of  love.  uary  1.  It  is  now  being  constructed  of 

matum  was  issued  J^e  officials  of  the  keeping  it  to  the  *ettCT.  In  this  connec-  Ralph  Pulitzer,  president  of  the  Press  poured  concrete.  The  plans  are  designed 
Kennedy  Mine  &  Milling  Company,  on  tion  it  might  be  stated  that  one  paper  Publishing  Company,  which  publishes  the  along  the  ideas  of  J.  J.  Woording,  editor 
whose  property  the  rescue  work  was  be-  whose  representative  did  sif^  the  agree-  W'orld,  declined  to  comment  on  the  and  publisher  of  the  Advocate.  When 
mg  done,  and  the  Executive  Committee  ment  sent  a  reporter  intc)  the  mine  dis-  change.  It  is  stated  that  no  other  mem-  completed  the  building  will  be  a  two- 
directing  rescue  work.  It  was  on  this  guised  as  a  laborer,  talked  with  the  men  bers  of  the  staff  have  been  shifted.  story  and  basement  structure,  with  base- 

occasion  that  the  agreement  which  the  in  the  drifts  and  published  the  report.  Bresnahan  has  been  assistant  gen-  ment  largely  above  ground. 

Bee  refused  to  sign  came  into  being  be-  One  of  the  features  of  the  case  was  the  eral  manager  of  the  World  since  last  _ 

tween  newspaper  men  and  the  Argonaut  report  of  a  representative  of  the  Gov-  December,  when  he  resigned  as  vice-  u  ij  n  m  tf 

mine  officials.  ernor  of  California,  who  was  in  constant  president  of  the  American  Chicle  Com-  upeiw  new  Home 

More  than  40  news  gatherers  at  once  attendance  with  the  officials  at  the  mine,  pany,  after  four  years  in  charge  of  its  The  Biloxi  and  Gulfport  (Miss.) 

signed,  all  in  fact,  except  the  Bee’s  repre-  and  one  of  the  Rescue  Committee  to  the  sales  and  advertising.  He  has  had  con-  Daily  Herald  formally  opened  its  new 

sentative.  The  agreement,  in  short,  effect  that:  siderable  newspaper  experience  in  New  building  September  20,  when  1,5()0  visi- 

pledgcd  the  newspaper  men,  in  return  for  “The  Bee,  I  can  assure  you,  has  st<^  York  and  Boston  and  has  also  been  con-  tors,  from  various  towns  along  the  Mis- 
the  use  of  a  sawmill  on  the  Kennedy  very  high  with  the  committee  and  mine  nected  with  the  American  News  Ciim-  sissippi  (Toast,  called  during  the  day, 
property  for  a  press  and  wire  room,  the  officials.  It  was  only  yesterday  that  the  pany,  Butterick  Company,  Every  Week  Every  visitor  was  given  his  or  her  name 
use  of  a  photographers’  platform,  the  use  Bee  was  discussed  at  one  of  the  commit-  Corporation  and  the  Literary  Digest.  on  a  leaden  slug  as  a  souvenir. 


THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


The  next  time  you  call  a  Yellow  Taxi  remem¬ 
ber  that  Sam  P.  Booth  (right),  one  of  Ameri¬ 
ca’s  best-known  circulation  men,  is  vice-presi¬ 
dent  of  that  concern  but  keeps  the  youthful 
pep  that  makes  it  possible  for  him  to  h^d 
down  the  jobs  of  president  of  the  Interboro 
News  Company,  Interboro  Transfer  Company 
and  Daily  News  Distributing  Company,  by  rid¬ 
ing  a  horse. 


"Trust  the  women  to  do  the  right  thing," 
shouted  the  politicians  and  then  along  came 
Clare  Sheridw  (leit,  below)  with  that  Kip¬ 
ling  interview.  Spewing  of  women  journal- 
lists,  meet  Miss  Constance  Drexel  (right),  of 
the  Philadelphia  Public  Ledger.  Miss  Drexel 
Is  the  first  woman  journalist  to  qualify  for 
membership  in  the  International  Association 
of  Journalists  as  well  as  the  first  woman  to 
have  qualified  as  a  daily  cable  correspondent 
at  the  League  of  Nations. 


H^urtd  H'lde  Photo 

Some  one  has  said  that  James  (sure,  every¬ 
body  calls  him  Jim)  1.  Miller,  who  with  Mrs. 
Miller  arrived  from  Europe  a  few  days  ago, 
put  the  United  Press  into  South  America 
just  so  he  could  be  manager.  Maybe  Tie  did, 
but  he’s  not  nearly— well,  get  the  expression. 


Photo  by  P.  fr  A.  * 

No  typewriter,  no  conversation;  just  eyes 
to  see  and  fingers  to  talk  Morse.  Result: 
Joe  Vila  (above),  sports  editor  of  the  New 
York  Sun,  can  do  a  pretty  good  job — and,  boy, 
speaking  of  birds  with  World  Series  opinions, 
ain’t  he  the  determined  lookin’  opinionist. 


Still  they  cornel  All  agree  that  the  sights 
of  Europe  are  worth  seeing  but  like  Pierre 
C.  Start  (above)  well  known  newspaper  cost 
expert,  they  register  a  smile  of  joy  upon  their 
return.  , 


There  was  a  lot  of  rotten  weather  during  the 
World  Series  and  some  of  the  fellows  became 
rather  disgusted,  but  if  you  want  to  know 
whether  or  not  the  man  from  your  office  was 
in  that  class,  glance  below  at  the  press  box 
in  action. 


Not  often,  but  once  in  a  while,  we  like  to 
say  something  nice  about  our  correspondents. 
Meet  Ike  Allen.  The  San  Francisco  Exam¬ 
iner  celebrated  its  42d  birthday  this  month 
and  Ike,  who  was  on  the  job  at  the  birth  but 
has  since  wandered  back  and  forth  across  the 
country,  was  right  there  holding  down  the 
exchsmge  editor’s  desk. 


Photo  bv  Jullitn,  Cenrt 


Photo  by  P.  &  A. 
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Editor  &  Publisher  for  October  It,  1922 


ADVERTISING  AGENCIES  PROMISE  BIGGER 
ADVERTISING  YEAR  IN  1923 

Annual  Convention  of  A.  A.  A.  A.  Reports  $250,000,000  Busi¬ 
ness  Already  in  Hand — Benson  Chosen  President — 
Government  Urged  to  Advertise 


plenty  of  assets  to  meet  all  obligations.  Company,  Cleveland,  Ohio,  was  elected 
The  U.  S.  Department  of  Commerce  president  of  the  Associated  Business 
has  turiKKl  over  to  the  A.  A.  A.  A.  all  its  I’apers,  Inc.,  in  the  business  session  be- 
data  on  foreign  advertising  for  assem-  ing  held  while  Lditor  &  Publisher  was 
blage  and  analysis.  The  acquiring  of  going  to  press.  The  other  officers  elected 
such  data  was  urged  by  the  Philadelphia  were:  Vice-president,  Fritz  J.  Frank, 


such  data  was  urged  by  the  Philadelphia 
convention  last  year.  On  invitation  of 
Secretary  of  Commerce  Hixner,  Secre- 


Iron  Age,  New  York;  treasurer,  J.  X. 
Xind,  Jr.,  the  Periodical  Publishing  Com 


tary  fl’Shaughnessy  recently  visited  P^>’y.  Orand  Kapids,  Mich.;  and  direc- 
Washington  and  discussed  ways  and  ^^^^colm  Muir,  the  McGraw-Hill 


rROM  the  annual  convention  of  the  Tracy-Parry  Company.  Philadelphia;  means  by  which  the  A.  A.  A.  A.  could  Company.  Xe\y  York;  Henry  G.  I-ord. 

American  Association  of  .\dver-  Mason  Warner,  of  the  Snitzler-Warner  assi.st  the  Department  of  Commerce.  Mr.  Textile  \\  orlch  Boston ;  Roger  \\ . 

tising  Agencies,  held  in  New  York  on  Company.  Chicago;  and  W.  R.  Massen-  O’Shaughnessy  also  spoke  to  the  various  .Allen  Bu^ness  Papers,  Inc.. 

Octolier  11  and  12.  comes  the  promise  of  .gale,  of  .'Xtlanta.  heads  of  bureau  departments  on  the  same  ^  ,  a  '  i 

another  bisr  advertisinir  vear  in  1923  in  The  annual  meeting  of  the  Advertising  suhiect.  Chicago;  and  Allen  \V .  Clark,  the  .Xmer- 


October  11  and  12.  comes  the  promise  of  .gale,  of  .'Ctlanta. 


another  big  advertising  year  in  1923  in 
which  the  newspapers  arc  to  he  the  dom- 


heads  of  bureau  departments  on  the  same 


The  annual  meeting  of  the  Advertising  subject.  Chicago;  and  Allen  \V.  Clark,  tl 

.\geiicies  CorjKiration.  which  is  compeised  The  association  was  shown  to  be  in  an  Paint  Journal,  St.  Louis. 


Reports  presented  by  of  all  memlx-rs  of  the  .X.  A.  A.  for  excellent  financial  condition 


The  movement  to  exclude  free-circula- 


memhers  showed  that  they  alreadv  have  the  handling  of  government  advertising,  invitations  were  received  from  cities  to  lion  papers  from  the  Audit  Bureau  of 
in  hand  appropriations  totaling  $250,(X)0,-  re-elected  Charles  Hoyt  of  New  York  meet  there  next  year,  but  the  matter  was  Circulations  was  supported  by  a  resolu- 
000.  Such  an  amount  of  advertising  as-  president  and  James  O'Shaughnessy  of  not  acted  ui)on.  adopted  during  this  closing  session. 


suretl  so  far  ahead  of  a  new  year  is  un¬ 
precedented,  according  to  officials  of  the 


New  York  general  manager. 

A  large  portion  of  the  A.  .\.  A.  A. 


association.  The  amount  has  not  yet  program  was  devoted  to  discussing  the 
been  apportioned  to  media,  but  the  news-  possibilities  of  developing  the  I’nited 
papers  are  certain  to  get  the  bigger  part  States  government  into  a  real  national 
of  it,  it  was  stated.  Lines  of  advertis-  advertiser.  It  was  estimated  that  it 
ing  that  promise  to  run  especially  strong  could  be  done  to  the  extent  of  $25,000.- 
in  1923  are  those  of  the  automotive  and  000  per  year  or  more  within  the  next 
the  textile  indu-stries.  A  special  drive  five  years,  with  as  much  direct  profit  to 
will  be  made  by  the  A.  A.  A.  A.  to  de-  the  government  as  a  successful  private 
velop  textile  advertising,  it  being  pointed  business  enterprise  w'ould  get  from  the 
out  that  the  new  protective  tariff  will  same  amount  of  money  similarly  ex¬ 
enable  manufacturers  to  go  after  home  pended.  It  was  pointed  out  that  the  great 


t  acted  ujKin.  *'«'i  adopted  during  this  closing  session. 

.  - _ _  The  National  Conference  of  Business 

Q-PQpoQ  Dr  A  D^^n/rD  I*aj>er  Kditors  elected  H.  C.  Parmclee, 

0 1  KtiOd  rbiAGiti  I  WWtiK.  of  Chemical  &  Metallurgical  Engineer- 

OF  BUSINESS  PREISS  '”8.  president  at  its  final  session  on 

_  Thursday  afternoon.  The  other  officers 

B  •  elected  were :  Vice-president  .Arthur  L. 
British  Delegate*  at  A..ociated  Butine**  prjee.  Power  Plant  Engineering,  Chi- 
Paper*’  Meeting — Backert  Head*  cago  ;  secretary-treasurer,  Kenneth  Con- 
Publishers’,  Parmelee  Editors’  the  American  Machinist,  New  York  ; 

r  members  of  the  executive  committee. 

°  *  Harvey  Whipple,  Concrete,  Detroit ;  A. 

1.  Ford,  the  .American  Lumberman,  Chi- 
The  growing  strength  of  the  business  cago;  .A.  F.  Steubins.  Railroad  Mainte- 


sales  as  thev  have  not  been  warrante-d  in  majority  of  the  American  citizens  know  P^ess  as  a  power  for  world  understand-  nance  Engineering,  New  York;  Clay  C 
doing  for  ;ears  liecause  of  underpriced  nothing  about  the  workings  of  their  gov-  mg  and  therefore  peace  was  stressed  as  the  Cwper,  Mills  Supplies  Chicago;  Neal 
foreign  competition.  In  this  situation  it  ernment.  The  idea  would  be  to  put  be-  of  the  concurrent  annual  con-  Adair.  Motor  World,  New  York;  and 

was  pointed  out,  unadverti.sed  g.xxls  suf-  fore  every  person,  by  modern  advertising  of  the  Associated  Business  S.  .Moore,  Canadian  Machinery.  To- 

fered  most.  The  association  has  made  a  method.s.  every  detail  of  government  Pai>ers  Inc.,  and  the  National  Conk^^^  ronto.  a.  ■  . 

special  study  of  the  probable  effects  of  the  operation,  thereby  developing  a  needed  .cmivert  the  National 


new  tariff  and  is  convinced  it  will  he  a  interest  in  national  affairs  and  making 

real  bfxiii  to  national  advertising.  better  .American  citizens.  The  ways  in  l>  c  ♦i,„  1,,,=:  i>  ■  t>  -  i  j  - 

The  cheerful  business  outlook  was.  too.  which  advertising  helped  the  government  „,.Jt"P"ress  r^cunied  a  nrrStm  nTace  ”,  ^ 

attributed  to  the  “almost  universal  en-  during  the  war  in  the  Liberty  Ix.ans  and  'nm*  i  H^n-  """I-*' 

dorsement  by  newspapers  of  the  United  .Army  and  Navy  recruiting  were  cited  ®  ^  The  two  organizations  will,  how- 

r  .  •  f  — ,j  1  -  ,1 - ever,  continue  to  hold  meetings  at  the 

same  place  and  the  same  time. 

James  H.  McGraw,  the  retiring  presi- 


interest  in  national  affairs  and  making  Wednesday.  Thursday  and  Friday  of  this  G.nference  of  Business  Paper  Editors 
better  American  citizens.  The  ways  in  ''f  •  »  ^Pccia\  section  of  the  Associated 


.States  during  the  past  year  of  present  as  indications  of  what  could  lx;  done  with 
methods  of  handling  advertising  through  even  greater  success  for  all  branches^  of 
arlvertising  agencies.”  Rejxirts  showed  the  government  in  times  of  peace.  War- 
that  newspaper  associations  in  all  sec-  time  service  was  rendered  the  govern- 
tions,  except  the  Pacific  Coast,  have  ment  by  the  .Advertising  .Agency  Cor- 
gone  cm  record  as  approving  present  poration  without  charge.  The  same  corn- 
agency  methods.  This,  it  was  pointed  bined  force  is  now  offered  Ciii  the  usual 
out,  has  enabled  the  agencies  to  go  ahead  agency  service  basis, 
and  plan  for  the  coming  year  with  In  accepting  the  presidency.  John  Ben- 
certainty  as  to  the  attitude  and  the  co-  son  iiledged  himself  to  the  task  next  year 
oix?ration  of  the  newspaper  publishers.  It  of  “making  the  advertising  agency  better 
was  said  the  only  thing  now  that  stands  understood  by  the  American  business 
in  the  way  of  complete  understanding  be-  man.” 

tween  the  advertising  agencies  ancl  the  The  standard  order  blank  and  other 
newspapers  is  the  difference  between  standards  urged  by  the  A.  A.  A._.A.  in 
foreign  .and  local  advertising  rates  and  its  relations  with  advertising  media  and 
it  is  hoped  to  clear  this  up  within  the  among  its  members  were  reported  as 
next  year  as  the  result  of  a  study  of  being  adopted  with  satisfactory  progress, 
reasons  to  be  made  by  a  joint  committee  The  newspapers  were  particularly  com- 
of  the  National  Association  of  News-  plirnented  for  the  co-operation  they  are 
paper  Executives  and  the  A.  A.  A.  A.,  as  giving  the  .A.  A.  A.  A.,  it  being  stated 
agreed  upon  at  the  N.  A.  N.  E.  conven-  that  they  will  grow  more  and  more  as 


dent  of  the  .Associated  Business  Papers, 
was  unable  to  preside  because  of  illness 
and  his  place  was  filled  by  F.  M.  Feiker, 
vice-president  of  the  McGraw-Hill  Com¬ 
pany.  II.  M.  Swetland.  president  of  the 
United  Publishers  Corporation,  was  also 
unable  to  be  present,  and  his  speech  on 
the  Editor  as  a  Business  .Asset  to  His 
Publication  h,id  to  be  read  by  a  substi¬ 
tute  during  the  afternoon  sc.ssion  of  the 
first  day  of  the  convention. 

Maj.  J.  L.  Frink,  head  of  the  sales 
A.  O.  Backert  H.  C.  Parmei.ee  promotion  section  of  the  United  States 

War  Department,  in  spe.aking  on  the 
ner  held  on  Wednesday  night,  and  the*  methods  use<l  to  advertise  the  .sales  of 
letters  of  greeting  which  they  brought  surplus  war  supplies,  said  that  in  one  in- 
stressed  this  new  opportunity  for  service,  stance  $4,000  spent  in  advertising  rc- 
The  problems  of  the  business  press  were  suited  in  the  sale  of  a  particular  war- 
left  for  discussion  at  the  daytime  ses-  time  plant  for  $100,000  more  than  the 


tion  in  Milwaukee  in  June.  The  com-  national  advertising  media  as  they  stand- 
mittee  has  already  started  work.  Jesse  ardize  their  methods  of  doing  business. 
Matteson  of  Chicago  is  chairman  of  the  Business  conditions  were  reported  to 
agency  committee.  Five  to  seven  sec-  be  clearing  up  satisfactorily, 
tional  meetings  will  be  held  by  the  joint  Protest  was  recorded  against  the  in¬ 
committee  within  the  next  year.  come  tax  classification  given  advertis- 


national  advertising  media  as  they  stand-  „  '  r  u  o  i  i  i  government  had  expected  to  get  for  it. 

ardize  their  methods  of  doing  business.  ,  I'-  H^^er,  of  Benn  Brothers.  Ltd  C^od  advertising  copy  writers  in  the 
R.icmpcc  rnnHFinnc  wprp  refxirted  to  London,  Speaking  for  his  Colleagues,  read  Lnited  States  do  not  number  more  than 

he  rWW  on  saHsfactorilv  ^  the  letters  of  greeting  which  they  brought  100.  according  to  Bruce  Barton,  of  Bar- 

oe  Clearing  up  saiisiauioriiy.  - _ ^  _  . _ ,  a.  v _ l 


tional  meetings  will  be  held  by  the  joint  Protest  was  recorded  against  the  in¬ 
committee  within  the  next  year.  come  tax  classification  given  advertis- 

John  Benson  of  Benson,  Gamble  &  ing  agencies  by  the  Treasury  Department. 
Slaten,  Chicago,  was  elected  president  of  The  department  holds  that  the  adver- 
the  .A.  .A.  .A.  A.,  succeeding  A.  W.  tising  agency  business  is  in  the  same  cate- 
Erickson  of  New  A’ork,  who  was  gory  as  the  manufacturer  or  merchant 


K/.  ol^rincr  on  eatiefarfnrilv  ^be  letters  of  greeting  which  they  brought  100,  according  to  Bruce  Barton,  of  Bar- 

Protest  was  recordXaMinst  the  in-  Balfour.  Lord  Robert  Cecil,  ton.  Durstinc  &  Osborn.  New  York, 

come  tax  classification  given  advertis-  R'd'ldl,  president  of  the  London  speaking  to  the  Thursday  morning  ses- 

nT^ncLt  IVeekl,-  X.wspaKr  &  PcrMic.l  Pro-  ..ion  the  A.socia.rf  Businas,  Papars 

Tu  _ u„iao  *1,;.*  oal.ra.,-  pnetors  .Association;  Lord  Burnham,  devoted  to  the  subject  of  selling  adver- 

The  department  holds  that  the  adver-  Mr.  Barton,  who  spoke  on  How 

Using  agency  business  IS  m  the  sac  cate-  ^  p  g  Agency,  further  said  that  ad- 

gory  as  the  _manufacturer  _  or  merchant  i  p  vertisincr  mpn  wore  naul  tnn  liftip  in  rnm- 


tnekson  ot  tka  A  AAA  Chester  Guardian;  Sir  Ernest  J.  P.  Henn,  vertising  men  were  paid  too  little  in  com- 

presented  with  a  gold  medal  in  recogni-  of  a  commodity  The  A.  A.  A.  .A^  con-  chairman  of  Benn  Brothers.  Ltd.  parison  with  bankers. 

Mon  of  his  services  of  the  past  year  ends  the  advertising  agency  beloi^gs  m  invitation  to  English  business  “We  haven’t  had  a  problem  of  where 

Clarence  Newell  of  tl^  Newell-Emmett  the  per.sonal  service  class  of  taxpayers,  proprietors  and  editors  to  attend  to  get  our  business,”  he  continued.  “Our 


Company  Inc.,  New  York  vvas  elected  and  is  wrongfully  being  assessed  thou-  convention  was  issued  not 

vice-president.  Ernest  E.  Dallis  of  the  ^nds  of  ddlars  more  tax  than  should 


problem  has  been  where  to  get  men  and 
how  we  can  intelligently  handle  this 


Johnson-Dallis  Company,  Atlanta,  is  the  be  paid.  Fi^mal  complaint  has  been  standing  ^yt  also  as  a  means  of  repaying  business  which  seems  to  be  ready  to  come 
new  secretary  and  John  Hallman  of  the  made  in  Washington.  courtesies  extended  to  the  .American  if  it  can  be  intelligently  treated.” 


H.  K.  McCann  Company,  New  York,  A  complaint  was  made  to  the  conven-  party  when  it  visited  England  during  the  “On  the  whole,  our  stuff  (advertising 
was  re-elected  treasurer.  James  tion  that  the  religious  papers  are  not  ^^ar  as  the  guests  of  the  British  govern-  copy)  is  pretty  bad.”  he  said  later  on. 

O’Shaughnessy  vvas  re-appointed  execu-  getting  the  recognition  they  deserve  from  “I  sometimes  wonder  what  would  happen 

tive  secretary,  with  headquarters  in  the  advertising  agencies.  The  A.  A.  A.  .A.’s  addition  to  Mr.  Hamer,  who  not  if  some  morning  every  advertisement  in 

Metropolitan  Tower,  New  York.  view  is  that  the  religious  papers  have  not  yyjy  ,.^3^  the  letters  of  greeting,  but  also  the  New  York  Times  were  interesting. 


O’Shaughnessy  was  re-appointed  execu-  getting  the  recognition  they  deserve  from  ^  . 

.•  .  4  4.  .  ..  .1- _  _  J _ _ _ T'l*  _  \  K  K  A  ’ 


Metropolitan  Tower,  New  York.  view  is  that  the  religious  papers  have  not  ,.^3^  the  letters  of  greeting,  but  also  the  New  York  Times  were  interesting. 

A.  W.  Erickson  of  New  York  and  sold  themselves  efficiently  and,  until  they  p^j^  a  tribute  to  the  memory  of  Lord  Nobody  would  get  to  his  office  on  time. 
Herbert  Gardner  of  the  Gardner-Glen  do,  they  cannot  expect  more  business  Xorthcliffe,  the  speakers  at  the  dinner  Instead  of  spending*  five  minutes  on  the 


Buck  Company,  St.  Louis,  were  elected  than  they  are  now  getting.  included :  R.  Child  Bayley,  of  Iliffe  &  Times,  we  would  spend  two  hours.  Our 

members-at-large  on  the  executive  board  The  A.  A.  A.  A.  membership  jiow  is  Sons,  Limited,  Ixindon ;  Roland  E.  Dan-  i^tuff  is  dull,  deadly  dull.  It  is  the  same 
for  one  year.  Harold  Lebair  of  Sherman  133.  The  A.  A.  A.  .A.  js  yet  to_  have  a  gerfield,  the  Temple  Press,  Ltd.;  Herbert  old  stuff.  It  is  dull  because  we  are  hu- 

&  Lebair,  New  York,  was  elected  to  the  member  fail  to  meet  business  obligations,  s.  Houston,  publisher.  Our  World;  and  man  and  we  are  tired,  because  we  have 

executive  board  for  one  year,  represent-  Only  one  suffered  a  business  trouble  of  j)|-  Kline,  director  of  the  Bureau  of  For-  so  much  to  do.  But  I  am  never  too  tired 


ing  the  New  York  Council,  of  which  he 
is  chairman.  The  other  members  of  the 
board  are:  Stanley  Resor  of  the  J. 
Walter  Thompson  Company,  New  York; 
Harry  D.  Smith,  Fuller  &  Smith,  Cleve- 


record  during  the  past  year,  the  .Atlas  cign  and  Domestic  Commerce,  the  United  to  be  told ;  ‘Mr.  Barton  I  have  been  think- 
.Advertising  Agency  of  New  York,  which  States  Department  of  Commerce,  speak-  ing  about  this  account  you  are  working 
is  now  in  process  of  liquidation,  with  ing  in  place  of  Secretary  Herbert  Hoover,  upon.  Couldn’t  j’ou  do  something  useful 
Secretary  O’Shaughnessy  of  the  A.  .A.  A.  who  was  absent  because  of  illness.  C.  J.  for  your  customer  along  this  line?’  That  is 
.A.  as  receiver.  The  latter  stated  100  Stark,  the  retiring  president  of  the  Na-  the  kind  of  selling  we  would  be  grateful 


Jordan  Company.  Chicago;  J.  Wesley  with  piffilishers  every  cent  would  toastmaster. 


every  agency  would  like  to  talk  to  the 


Barber,  Boston;  William  B.  Tracy,  the  have  been  paid  by  this  time,  there  being  A.  O.  Backert.  the  Penton  Publishing  man  who  can  teach  it  something.” 
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TIGHTER  PAPERS  SEEN 
IN  NEW  YORK 


September  Advertiiing  Biggest  for 
Month  in  History,  but  Papers 
Check  Trend  Toward  More 
News  Columns 


New  York  newspapers  packed  more 
advertising  into  their  allotment  of  pages 
during  September  than  they  did  for  the 
average  of  the  nine  months  from  Janu¬ 
ary  1  to  September  30,  1922,  and  their 
issues  were  consequently  “tighter”  than 
those  which  have  been  analyzed  in  re¬ 
cent  issues  of  Editor  &  Pi  blisher.  This 
deduction  is  justified  by  the  tables  print¬ 
ed  below,  based  on  analysis  of  the  New 
York  Evening  Post  Statistical  Bureau’s 
ligures  for  September  and  compilations 
printed  in  Editor  &  Pi'busher  in  the 
past  eight  months. 

The  average  increase  in  numlier  of 
total  pages  for  the  nine  months  including 
September  over  the  same  period  in  1921, 
was  14  jier  cent ;  for  September  it  was 
13.1  per  cent;  the  increase  in  advertising 
lineage  for  September  over  the  month 
in  1921  was  4.9  per  cent;  for  the  nine 
months  it  was  4.5  per  cent. 

As  a  consequence,  the  gross  percent¬ 
age  of  advertising  space  in  all  of  the  17 
papers  listed  was  43.6  per  cent  for  Sep¬ 
tember,  a.gainst  42.8  for  the  nine  months. 
These  figures  in  1921  were  for  Septem¬ 
ber  47.2  per  cent  and  for  the  nine  months, 
46.8  per  cent. 

It  was  pointed  out  last  week  that  Sep¬ 
tember  lineage  set  a  new  record  for  the 
month  and  this  is  even  more  forcefully 
demonstrated  when  lines  are  translated 
into  pages,  measuring  each  newspaper’s 
volume  by  dividing  its  page  size  into  the 
lineage  credited  to  it  by  the  Evening 
Post  figures.  This  method  shows  that 
the  New  York  newspapers  carried  5,- 


795  578  pages  last  month,  against  5,525,- 
151  in  the  same  month  last  year,  which 
was  only  slightly  behind  the  previous 
high  records  of  1919  and  1920.  Though 
detailed  analyses  are  not  yet  available,  it 
would  appear  that  the  great  gains  made 
by  the  morning  papers  indicates  that  the 
bulk  of  the  increased  business  has  come 
under  the  foreign  and  classified  adver¬ 
tising  lieads.  with  retail  advertising  about 
even  or  slightly  behind  last  year’s  vol¬ 
ume.  In  .several  cities  for  which  Editor 
&  Publisher  has  received  early  reports 
on  September  business,  the  gain  in  classi- 
lied  advertising  has  been  more  than 
enough  to  offset  losses  in  display  business, 
but  there  is  not  enough  evidence  yet  in 
hand  to  warrant  conclusions  that  display 
business  will  not  maintain  its  pace  during 
the  next  few  months.  Foreign  advertis¬ 
ing  continues  to  set  new  lineage  marks 
ill  almost  all  big  cities. 


4th  A.  A.  C.  W.  District  to  Meet 

The  Fourth  District  of  the  Associ¬ 
ated  .\dvertising  Clubs  of  the  World 
will  hold  its  convention  in  Chat¬ 
tanooga  ( )ctober  22  and  23.  .^mong 
the  speakers  will  be  Lou  Holland, 
president  of  the  A.  A.  C.  W. ;  Earle 
Pearson,  educational  director  of  the 
.\.  A.  C.  of  W.;  Ed.  F.  Roberts,  editor, 
the  .Atlantic  Coast  Merchant;  Frank 
Lowenstein,  of  .Atlanta,  Ga..  former 
president  of  the  A.  A.  C.  W.;  J.  D. 
McCarthey,  assistant  to  the  president, 
the  Central  Railway  of  Georgia;  Lee 
S.  Trimble,  and  Carl  Hunt. 


Florida  Associations  Merge 

The  South  h'lorida  Press  Associa¬ 
tion  met  at  Lakeland  October  13  and 
14.  The  South  Florida  Franklin  Club 
has  been  absorbed  by  the  association 
and  during  the  meeting  problems  of 
both  the  publishers  and  commercial 
printers  were  considered. 


CANADIAN  MILLS  SET  $75 
AS  1923  PAPER  PRICE 

Canadian  Export  and  Belgo-Canadian 
Take  Lead  and  Smash  4-Cent 
Propaganda — N.  Y.  Papers 
Seek  Economy  Pact 

New  York  publishers,  meeting  this 
week  for  the  fourth  time  to  discuss  paper 
conservation  measures,  were  cheered  by 
the  infurmatioQ  that  the  Canadian  Ex¬ 
port  Paper  Company  had  quickly  fol¬ 
lowed  the  lead  of  the  Relgo-Canadian 
mill  in  announcing  a  price  of  $3.75  f.o.b. 
mill  for  at  least  the  first  six  months  of 
1923.  To  the  assembled  publishers  it 
seenuxl  that  the  bottom  had  been  kickeil 
out  of  the  propaganda  that  has  lieen  car¬ 
ried  on  by  several  .American  mills  for 
4-cent  paiHir  for  next  year  on  the  pretext 
of  extraordinary  demands  by  publishers 
and  consequent  shortage. 

The  Canadian  mills,  it  appears,  have 
decided  not  to  repeat  the  1920  process  of 
making  the  traffic  bear  every  possible 
farthing  of  tariff,  which  proved  not  so 
advantageous  as  seemed  likely  early  that 
year.  It  causetl  reduction  of  newsprint 
consumption  to  the  last  roll  ami  it  was 
a  considerable  factor  in  breaking  the 
market,  to  levels  that  the  manufacturers 
called  unprofitable. 

While  this  information  was  looked 
uiH  n  as  encouraging,  as  was  that  a  few 
weeks  ago  that  publishers’  stocks  had 
increase-d  during  August  and  that  produc¬ 
tion  for  the  year  left  a  proliable  margin 
over  consumption  of  66,0(X)  tons,  the  New 
^’ork  publishers  have  decided  that  con¬ 
servation  must  continue.  To  this  end  a 
committee  was  appointeil  to  draw  up  a 
plan  for  setting  a  limit  on  returns  and 
recovery  privileges  accorded  to  dealers 
by  the  evening  papers  which  all  can 
agree  uiion  and  make  effective.  The 


meirning  papers,  it  is  stateel,  are  now  on 
an  absolutely  non-returnable  basis.  Fred 
-A.  W'alkcr  of  the  Evening  Telegram  is 
chairman  of  the  committee  which  will 
formulate  the  new  plan. 

Canadian  Advertisers’  Meeting 

The  annual  convention  of  the  .Associa¬ 
tion  of  Canadian  Advertisers  was  in  ses¬ 
sion  at  the  Prince  George  Hotel,  Toron¬ 
to,  Ont.,  at  the  time  Editor  &  Publisher 
went  to  press.  Among  the  speakers  are 
T.  Stanford,  H.  E.  Mihell,  C.  Price- 
Green,  Frank  Kennedy,  A.  H.  Robson, 
Homer  J.  Buckley,  John  Sullivan,  Martin 
L.  Price,  Thomas  F.  Kelly  and  Harold 
F.  Ritchie.  .Among  the  subjects  to  be 
treateil  in  discussion  are :  Sale  stimu¬ 
lants,  turnoxer  and  its  relation  to  net 
jirofit,  teaching  salesmen,  securing  dealers’ 
interest  and  co-operation,  agency  rela¬ 
tions.  reproduction  methods,  direct  mail 
advertising,  standardization  of  paper  size 
and  grades,  etc. 


New  Havana  Daily 

A  iiexv  daily  paper  called  El'  ‘Pais 
(printed  in  Spanish)  started  publication 
in  Havana.  Cuba,  October  9th.  Alfredo 
Hormdo,  4  millionaire  merchant  and 
prominent  figure  in  Cuban  politics,  is  the 
owner.  The  paper  will  take  the  United 
Press  news  service  and  has  ordered  the 
N  E  .A  Services.  El  Pais  succeed.s  La 
Pren.sa,  owned  by  Carlos  Garriido,  which 
recently  failetl.  Mr.  Hornedo  bought  the 
plant.  The  .American  representative  of 
El  Pais  is  Victor  Barranco,  14  W’all 
street.  New  York  City. 


A  Daily  Again 

The  Frederick  (Okla.)  Leader  has  re¬ 
sumed  publication  as  a  daily  paper  after 
three  months  of  operation  on  a  weekly 
basis. 


TOTAL  PAGES  PRINTED,  AND  PAGES  OF  ADVERTISING,  NEW  YORK  NEWSPAPERS,  JANUARY  1— 

SEPTEMBER  30,  1922  AND  1921 


Name  of  Paper 


American  . 

Brooklyn  Eagle  . 
Brooklyn  Times 
'Commercial  . . . 
^Evening  Jonrual 
'Evening  Mail  . . 
'Evening  Post  . . 

•S'ua  . 

Evening  Telegram 
'Evening  World 

'Globe  . 

Herald  . 

News  (Tabloid) 
Standard  U nion 

Times  . 

Tribune  . 

World  . 


Totals 


Total  Pages  Printed 
Jan.  1-Sept.  3B 


Increaae  Total  Pages  Printed 
Jan.  1-Sept.  St 


Pages  of  Advertising 
Jan.l-Sept.  3t 


Percentage  of  Advertising 
Increase  Pages  of  Advertising  To  Total  Pages 

Jan.  1,-Sept.  3t,  ItZZ  Jan.  1-Sept.  3t,  ItZZ  and  MS 


ItZZ  vs.  1*21 


1922 

1921 

Pages 

Par  Cent 

1*22 

10,190 

8,114 

2,076 

25.5 

3,680.15 

9,904 

8,746 

1,158 

13.2 

5,147.45 

4,628 

3,502 

1,126 

32.1 

1,053.67 

3,522 

3,390 

132 

3.9 

845.09 

7,828 

5,916 

1.912 

32.3 

3,692.73 

4.350 

4,108 

142 

3.4 

1,751.01 

4,442 

4,894 

452t 

9.2t 

1,206.17 

5,638 

4,814 

824 

17.1 

2,860.08 

5,132 

4,924 

206 

4.2 

2,158.17 

5,762 

5,130 

632 

12.3 

2,755.18 

4.588 

4,226 

362 

8.5 

2,133.70 

9.072 

8,198 

874 

10.6 

6,305.34 

7,660 

5,762 

1,898 

32.9 

2,307.10 

5.836 

5,436 

400 

7.3 

2,330.06 

12,754 

11,312 

1,442 

12.7 

7,415.62 

8.032 

7,630 

402 

5.2 

2.834.81 

10,422 

8,758 

1,664 

19.0 

5,548.93 

119,630 

104,860 

14,770 

14.0 

51,305.26 

vs.  1*21 

_ 


1*21 

r - 

Poges 

Per  Cent 

1*22 

1*21 

3,383.37 

296.78 

8.6 

36.1 

41.7 

4,539.31 

608.14 

13  4 

51.9 

51.9 

1,038.37 

15.30 

1.4 

22.5 

29.6 

973.87 

128.78t 

I3.2t 

24.0 

28.7 

3.475.00 

197.73 

5.6 

46.9 

58.7 

1,8.56.79 

105.78t 

5.71 

40.2 

45.2 

1,821.27 

615.101 

.I3.7t 

27.1 

37.2 

2,754.06 

106.02 

3.8 

.50.7 

57.2 

2,077.08 

81.09 

3.9 

42.0 

42.1 

2,855.95 

100.77t 

3.5t 

47.8 

55.6 

2,123.12 

5.58 

D.2 

48.6 

50.3 

3,714.06 

108.72t 

2.9t 

39.7 

45.3 

•1.720.84 

586.26 

34.6 

30.1 

29.8 

2,093.97 

236.00 

11.2 

39.9 

38.5 

6,649.02 

766.60 

11.5 

.58.1 

58.8 

2,887.93 

53.121 

1.8t 

35.2 

37.8 

5,112.27 

436.66 

8.5 

53.2 

58.3 

49,081.28 

2,223.98 

4.5 

42.8 

46.8 

*Xo  Sunday  edition.  tlJccreaae.  Roman — Morning  Paper*.  Italic — Kvetiing  Papers. 


TOTAL  PAGES  PRINTED,  AND  PAGES  OF  ADVERTISING,  NEW  YORK  NEWSPAPERS,  MONTH  OF 

SEPTEMBER,  1922  AND  1921 


Name  of  Paper 

Total  Pages  Printed 
September,  1*22  and  1*21 

Increaae  Total  Pa^ea  Printed 
Sept.g  1922  va.  1921 

Pages  of  Advertising 

Sept.,  1*22  and  1*21 

Increaae  Pa^ee  of  Adveniaini 
Sept.,  19S  and  1921 

Percentage  of  Advertising 

To  Total  Pages 

Sept..  1*22  and  1*21 

1*22 

1*21 

Pages 

Per  Cent 

1*22 

1*21 

Pages 

Per  Cent 

1*22 

1*21 

American  . 

846 

252 

29.7 

402.96 

356.60 

45.36 

13.00 

.36.7 

42.1 

Brooklyn  Eagle  . 

.  1,072 

962 

no 

11.4 

573.81 

510.35 

63.45 

12.4 

53.5 

5.3.0 

Brooklyn  Times  . 

398 

100 

25.1 

106.36 

124.61 

18.24t 

14. 6t 

21.3 

31  3 

'Cominercial  . 

372 

2 

00.5 

87.04 

104.02 

16.08t 

16.3t 

23.2 

26.9 

'Evening  Journal  . 

.  890 

692 

198 

28.6 

418.53 

410.67 

7.86 

1.9 

47.0 

5'>.3 

'Evening  Mail  . 

.  504 

470 

34 

7.1 

195.05 

204.25 

9.2nt 

4.7t 

.38.7 

43.4 

‘Evening  Post  . 

.  484 

488 

4t 

00.8t 

134.70 

160.92 

26.22t 

16.it 

J7.8 

•yen  . 

5.56 

58 

10.4 

317.71 

296.75 

20.96 

7.0 

51  7 

53.3 

Evening  Telegram  . 

.  554 

526 

28 

5.3 

248.70 

210.67 

18.03 

7.4 

44.8 

43.8 

‘Evening  World  . 

578 

68 

11.7 

284.35 

329.<V) 

44.74t 

1 .3.6t 

44.0 

SO  0 

'Globe  . 

508 

4t 

00.8t 

236.. 13 

270.04 

33.71t 

12.4t 

<6.9 

Herald  . 

.  974 

904 

70 

7.7 

412.86 

406.32 

6.54 

1.6 

42.4 

44  ■> 

News  (Tabloid)  . 

.  824 

748 

76 

10.1 

248.86 

253.88 

5.02-r 

1.9t 

.30.2 

33.9 

Standard  Union  . 

.  630 

582 

48 

8.2 

256.64 

235.  II 

21.53 

9.1 

40.7 

4(».  X 

Times  . 

.  1.462 

1,258 

204 

16.2 

882.01 

787.31 

94  70 

12.C 

60.3 

62. 

r  ribune  . 

828 

68 

8.2 

306.86 

319.14 

12.28t 

3.8t 

34.2 

38.5 

World  . 

.  1,204 

974 

230 

23.6 

682.01 

525.42 

156.59 

29.8 

56.6 

53.9 

Totals  . 

11,690 

1,538 

13.1 

5,795.78 

5,525.15 

269.63 

4.9 

43.6 

47.2 

r 
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Editor  &  Publisher  for  October  14,  1922 


BUSINESS  BOOMING  IN  GREAT  BRITAIN 
AND  NEWSPAPERS  REFLECT  IT 

Automobile  and  Musical  Instrument  Firms  Report  Greatest 
Activity  Since  War — Newspaper  Business  Volume 
Growing — End  of  Reader  Insurance  Seen 


By  HERBERT  C.  RIDOUT 

(I-ondon  Editor,  Editob  &  Publishes) 


London,  Sept.  30. 

TN  Great  Britain  today  men  of  all  circles 

of  commercial  activity,  in  newspaper 
land  as  well  as  manufactories,  wear  a  oew 
air  of  expectancy.  For  three  previous 
years  they  have  approached  the  winter 
season  with  diffidence,  while  yet  boldly 
making  their  plans  to  handle  whatever 
business  the  season  brought ;  but  in  the 
result  they  have  found  that  whatever  ef¬ 
forts  were  made  the  season  either  only 
just  “broke  even”  or  actually  left  them 
rocking  on  the  debit  side. 

But  the  winter  season  of  1922-1923  re¬ 
veals  a  different  outlook.  During  the  past 
eight  months  or  so  there  has  been  clearer 
and  more  defined  evidence  of  a  setiling 
down  of  national  conditions,  there  has 
been  no  general  cessation  <fi  any  one  in¬ 
dustry,  although  sections  of  industries— 
engineers  and  provincial  printers  among 
them— liave  had  their  internal  disruptions. 
These  latter,  while  inconvenient  and  se¬ 
rious,  have  not,  however,  wrought  that 
havoc  to  national  industry  such  as  resulted 
from  general  coal  or  transport  strikes.  Be¬ 
cause  of  this,  there  has  been  a  period  of 
industrial  peace — comparative  but  no¬ 
ticeable — that  has  gone  far  to  re-establish 
the  feelings  of  security  and  confidence  that 
lie  behind  the  liabits  of  buying  and  selling. 

During  the  summer  months,  always  a 
trial  time  for  a  large  section  of  industry, 
many  manufacturers  have  found,  not 
without  surprise,  that  instead  of  dwindling 
sales  they  have  been  experiencing  a  slight 
tendency  to  increased  sales,  and  this  fact 
alone  has  created  a  new  confidence  in 
the  approaching  winter  season. 

Other  factors  contribute  also  to  the 
new  optimism.  Confidence  in  a  manu¬ 
facturer  is  of  little  avail  unless  the  con¬ 
ditions  of  which  he  hopes  to  take  ad¬ 
vantage  show  a  confidence  in  the  buying 
public.  Hitherto,  that  confidence  has 
been  a  minus  quantity ;  the  consumer  has 
lacked  confidence  in  his  own  ability  to 
do  more  than  provide  the  necessaries  of 
life  and  a  minimum  of  added  comforts. 
During  the  past  few  months  he  has,  un¬ 
der  the  influence  of  the  more  settled  times, 
opened  his  purse  strings  a  little  wider  and 
thus  revealed  to  the  manufacturer  and 
trader  the  return  of  his  confidence.  And 
the  latter,  observing  the  slight  fillip  in  the 
sales  resulting  is  now  convinced  that  the 
immediate  future,  given  only  freedom 
from  industrial  and  inter-racial  strife, 
will  permit  of  his  developing  his  activ¬ 
ities  once  more. 

The  tendency  is  reflected  in  other  di¬ 
rections.  The  automobile  industry  is  al¬ 
ways  a  certain  guide  to  the  trade  situ¬ 
ation.  The  sales  of  automobiles  in  Great 
Britain,  not  only  of  English  cars,  but  ot 
Canadian,  American.  French  and  Bel¬ 
gian,  have  been  steadily  improving  during 
the  past  twelve  months.  British  manu¬ 
facturers  have  increased  their  output  con¬ 
siderably.  and  the  activities  of  the  pro¬ 
ducers  of  such  cars  as  Dodge  Brothers, 
Maxwell,  Studebaker,  Hudson  and  Es¬ 
sex  (to  mention  a  few  U.  S.  A.  names) 
show  that  automobiles  are  in  heavier  de¬ 
mand  than  ever.  It  may  be  thought  that 
this  growth  of  automobile  interest  is  due 
only  to  the  imminent  motor  show,  but 
it  has  a  far  wider  significance  than  that, 
as  is,  indeed,  indicated  by  the  numerous 
announcements  of  reductions  in  price,  au¬ 
thoritatively  declared  to  be  the  result  of 
increased  production  and  sales. 

Such  is  the  indication  also  provided  in 
semi-luxury  lines  such  as  musical  in¬ 
struments.  These  goods,  perhaps  even 
more  so  than  automobiles,  exercise  less 
appeal  upon  the  public  as  a  whole  unless 
it  feels  a  distinct  need  for  them  and  has 
the  wherewithal  to  gratify  its  wishes. 
The  fact  that,  although  not  working  to 
capacity,  maybe,  during  the  summer 
months,  the  manufacturers  of  musical  in¬ 
struments.  phonographs,  records  and  the 


like,  have  been  experiencing  a  substan¬ 
tial — almost  unexpected — demand  is  to 
many  outside  the  industry  as  well  as  to 
all  within  clear  proof  that  not  only  is 
the  buying  confidence  of  the  public  re¬ 
turning,  but  that  the  public  is  backing 
that  confidence  by  the  freer  indulgence 
of  its  purchasing  habit. 

Our  newspapers  again  are  reflecting 
that  improved  condition.  With  the  slack¬ 
ness  of  vacation  time  receding,  they  are 


papers  for  this  reason,  but  a  few  months 
ago  actually  claimed  and  received  acci¬ 
dent  benefits  therefrom! 

It  seems  that  the  insurance  game  is 
palling  on  all  concerned  in  it — newspa¬ 
pers,  insurance  offices,  and  readers.  It  is 
openly  hinted  that  publishers  would  be 
far  from  reluctant  to  throw  it  overboard. 
There  are  two  ways  in  which  this  might 
be  done.  One  is  to  modify  the  benefits  by 
degress  and  so  gradually  withdraw.  The 
other  is  for  publishers  to  get  together 
and  agree  between  themselves  to  scrap  the 
entire  scheme  and  to  do  so  simultane¬ 
ously. 

The  position,  I  understand,  is  becoming 
seriously  acute.  The  conditions,  accord¬ 
ing  to  a  writer  in  the  London  Evening 
Standard,  arc  that  the  insurance  offices 
are  sick  to  death  of  the  business,  and  none 
of  them  is  willing  to  continue  beyond  the 
present  contract  at  any  price.  It  does 
not  benefit  them,  and  they  want  to  reduce 
their  outgoings  to  a  minimum.  They  have 


journalism — the  greatest  profession  there  is  in  this  world  for  the 
man  with  a  brain  and  a  heart.  The  lawyer  can  serve  the  country 
orrasionally.  But  the  journalist  does  it  every  day.  The  minister's  message  gels 
itself  uttered  once  in  seven  days.  But  the  journalist's  seven  times,  line 
upon  line,  precept  upon  precept.  No  other  profession  gives  a  man  such 
an  opportunity.  And  no  other  nation  gives  the  journalist  such  an  oppor¬ 
tunity  as  ours  does.  And  our  country  never  gave  him  such  an  oppor¬ 
tunity  as  now.  Could  I  make  it  stronger?  A  man  has  no  more  right  to 
sell  his  influence  as  a  writer  than  he  has  to  sell  his  vote  as  a  voter.” 

illiotn  Jennings  Bryan  at  the  Medill  School  of  Journalism,  Chicago. 


visibly  swelling  in  page  capacity  to  ac¬ 
commodate  more  advertisements,  some 
it  is  interesting  to  note,  being  newcomers 
among  the  hardy  annuals.  Here  also 
it  is  evident  that  there  is  a  recognition  of 
the  settling  of  conditions  as  a  promise  of 
the  return  of  an  era  of  prosperity,  for 
many  of  the  familiar  names  in  adver¬ 
tising  are  represented  either  by  larger 
spaces  and  a  more  ambitious  campaign 
or  in  the  introduction  of  new  and  ad¬ 
ditional  lines  requiring  publicity. 

In  circulations,  too,  British  news¬ 
papers  generally  report  excellent  prog¬ 
ress,  and  this  is  marked  as  well  in  papers 
that  have  no  insurance  schemes  to  help 
as  in  those  that  have.  All  in  all,  the 
new  winter  season  seems  to  mark  the 
resumption,  in  a  more  pronounced  de¬ 
gree  than  it  has  hitherto  been  possible  to 
suggest,  of  activities  more  in  line  with 
normal  times — and  it  is  difficult  to  find 
any  serious  sign  of  the  reverse. 

.As  I  close  this  review  of  conditions 
the  monthly  bulletin  of  the  American 
Chamber  of  Commerce  in  London 
reaches  me  and  it  will  interest  Editor 
&  Publisher  readers  to  know  that  in 
its  summary  of  business  and  economic 
conditions  the  Chamber  confirms  my 
own  observations.  Their  actual  words 
are  “British  trade  returns  still  continue 
their  upward  tendency  and  reflect  the 
improvement  gradually  taking  place  in 
British  industry.”  Such  an  authorita¬ 
tive  confirmation  is  significant. 

♦  ♦  ♦ 

PE^HAT  is  likely  to  be  the  end  of  the 
gigantic  reader-insurance  schemes 
conducted  by  London  daily  papers  ?  That 
is  a  question  very  much  to  the  fore  just 
now  in  British  publishing  circles. 

It  is  known  that  in  magnitude  of  bene¬ 
fits,  newspapers  reached  finality  some 
months  ago.  Indeed,  in  one  or  two  in¬ 
stances  the  principal  combined  (husband 
and  wife)  death  award  was  drastically 
revised  or  withdrawn.  It  is  known,  too, 
that  so  far  as  the  value  of  the  additional 
circulation  secured  in  this  way,  and  its 
influence  uimn  adverti.sers,  is  concerned, 
it  might  just  as  well  be  non-existent:  in 
fact,  it  is  harmful,  for  advertisers  dis¬ 
count  strongly  the  value  of  such  added 
figures  and  are  prone  to  suggest  a  far 
lower  estimate  than  is  actually  justified. 

But  this  is  not  surprising,  since  it  is  a 
commoplace  occurrence  to  hear  of  four  or 
five  dailies  being  taken  by  one  house 
merely  for  the  insurance  offers.  It  will 
be  remembered  that  Winston  Chruchill,  a 
British  Cabinet  Minister,  not  only  con¬ 
fessed  that  he  subscribed  to  several  daily 


no  interest  in  the  claimants.  They  have 
no  fear  of  criticism,  since  the  press,  which 
is  the  usual  critical  agency,  is  associated 
with  them.  If  this  is  accurate,  then  news¬ 
paper  insurance  will  stop  automatically  as 
existing  contracts  expire. 

Viewing  the  position  of  the  reader 
who  registers  under  these  insurance 
schemes,  this  same  writer  says  that  there 
are  not  observed  the  same  open,  broad 
interpretation  of  insurance  clauses  as  is 
frequently  the  case  when  dealing  direct 
with  an  insurance  housd.  It  is  statexl 
that  many  bogus  claims  are  received  from 
this  source,  and  this  fact  assists  in  heavily 
increasing  the  cost  of  administration.  In¬ 
surance  offices  are  suggested  also  as  evad¬ 
ing  claims  on  legal  points,  compounding 
for  trifling  sums,  and  adhering  strictly  to 
the  letter  of  every  clause  under  which  a 
claim  is  preferred,  without  exercising  any 
privilege  in  favor  of  the  insured. 

Such  treatment  does  not  remain  hidden. 
The  dissatisfied  claimants  talk  about  it, 
and  talk  loudly,  and  in  their  plaint  they 
do  not  lay  the  blame  against  the  insur¬ 
ance  company  but  against  the  newspaper 
with  which  they  are  registered.  This 
means  the  sowing  of  mistrust,  first  in  the 
good  faith  of  newspaper  publishers,  and 
further  in  the  principle  of  insurance  gen¬ 
erally.  so  that  suspicions  bred  in  this  way 
are  reflecting  upon  the  good  will  of  news¬ 
papers  and  insurance  alike. 

Thus  neither  of  the  parties  to  the  news¬ 
paper  insurance  scheme  is  satisfied — the 
publisher  because  of  its  cost,  its  doubtful 
circulation  advantages,  and  the  difficulty 
of  readers  and  contested  claims ;  the  in¬ 
surance  office  because  it  is  more  than  a 
doubtful  risk  and  entails  too  heavy  ad¬ 
ministrative  costs ;  and  the  reader  who 
expects  to  benefit  under  the  scheme,  be¬ 
cause,  unless  he  has  a  clear  and  unques¬ 
tionable  claim,  he  finds  himself,  in  his  at¬ 
tempt  to  secure  benefit,  hedged  in  by  le¬ 
gal  intricacies  by  no  means  visible  in  the 
conditions  read  in  the  sense  by  which 
they  were  regarded  by  the  average  non¬ 
technical  mind. 

Needless  to  say,  those  publishers  who 
have  refrained  from  utlizing  this  reader- 
insurance  method  of  increasing  circulation 
will  feel  relieved  when  it  is  either  dropped 
in  its  entirety  or  reverts  to  covering  the 
less  speculative  risks  that  were  the  fea¬ 
tures  of  such  schemes  in  previous  years. 

The  general  impression  is  that  reader- 
insurance  has  got  beyond  reasonable 
depths  and  that  journalism  would  be  the 
better  for  its  disappearance,  or,  at  least,  a 
serious  modification. 


BIG  MEETING  PLANNED 
FOR  ANN  ARBOR,  OCT.  26 

Univenity  Preas  Club  to  Hold  Three- 
Day  Sesaion — Three  Other  Organ!- 
sationa  Meet  Simultaneoualy 
— Dinner  for  M.  E.  Stone 


Three  hundred  Michigan  publishers  are 
expected  to  attend  the  sessions  of  the 
University  Press  Club,  Ann  Arbor,  Oc¬ 
tober  26.  27  and  28.  The  autumn  meet¬ 
ings  of  the  Michigan  Dailies’  Association, 
Michigan  League  of  Home  Dailies,  Mich¬ 
igan  Weekly  Press  Association,  and  the 
Women’s  Press  .Association,  will  be  held 
at  the  same  time. 

Melville  E.  Stone,  counselor  of  the 
.Associated  Press,  will  be  the  guest  of 
the  conference  and  a  dinner  in  his  honor 
will  be  held  under  the  auspices  of  Sigma 
Delta  Chi,  national  journalistic  fraternity. 
Isaac  Marcosson,  writer  on  world  poli¬ 
tics;  Marion  Le  Roy  Burton,  president 
of  the  University  of  Michigan;  S.  E. 
Thomson,  business  manager  of  the  (Chi¬ 
cago  Tribune,  and  many  members  of  the 
University  of  Michigan  faculty  and  state 
newspaper  men  will  speak  before  the 
conference. 

Questions  of  general  newspaper  inter¬ 
est  are  to  be  discussed.  Plans  for  a  new 
Department  of  Journalism  building  at 
the  University  of  Michigan  are  to  be 
made  public.  Among  other  features  of 
the  convention  is  a  first-page  contest,  to 
be  conducted  by  the  Michigan  Depart¬ 
ment  of  Journalism.  Representative  is¬ 
sues  of  Michigan  newspapers  will  be 
judged  on  choice  of  material,  display, 
appearance,  and  editing.  On  the  last  day 
of  the  program  the  newspaper  men  will 
lie  the  guests  of  the  university  at  a  foot¬ 
ball  game  between  the  universities  of 
Michigan  and  Illinois. 


A  Literary  Cargo 

The  Pacific  Mail  liner  President  Pierce 
has  a  literary  cabin  passenger  list  when 
she  sailed  for  the  Orient  (Detober  4.  On 
board  were  Carl  Louis  Gregory,  maga¬ 
zine  writer.  New  Rochelle,  N.  Y.;  T.  E. 
P.  Mandell,  son  of  G.  D.  Mandell,  pub¬ 
lisher  of  the  Boston  Transcript;  Mrs. 
Ernest  Thompson  Seton,  wife  of  the 
naturalist  and  herself  a  well-known 
writer;  Dr.  J.  S.  Keniiard,  authority  on 
Italian  life  and  literature:  and  Charles 
J.  Fox,  publisher  of  the  North  China 
Star  and  advisor  to  the  Chinese  delega¬ 
tion  to  the  Disarmament  Conference. 


Whiston  Plead*  Guilty 

Frank  G.  Whiston,  Buffalo  newspaper 
man  who  resigned  to  become  secretary 
to  John  F.  Malone,  former  commissioner 
of  parls  and  buildings  in  that  city,  has 
entered  a  plea  of  guilty  to  the  charge  of 
complicity  in  graft  involving  a  large  sum. 
He  will  be  sentenced  on  October  X.  He 
changed  his  plea  after  conferring  with 
District  Attorney  Guy  B.  Moore. 


Now  a  Tri-Weekly 

The  Lansdale  (Pa.)  North  Penn  Re¬ 
view  has  been  changed  from  a  semi¬ 
weekly  to  a  tri-weekly.  A  new  Goss 
press  and  a  Model  5  Linotype  have  re¬ 
cently  been  added  to  the  mechanical 
equipment.  Almut  November  1,  Chester 
W.  Knipe,  publisher  and  owner  of  the 
paper  will  launch  the  IfX)  Twin  County 
Tr'bune  to  be  published  each  Thurs¬ 
day  at  Telford.  Pa.  It  will  be  produced 
at  the  Review  plant  at  Lansdale. 


A  Weekly  Again 

The  Iowa  City  (Iowa)  Daily  Repub¬ 
lican  has  suspended  its  daily  issue  and 
will  hereafter  be  issued  weekly,  featur¬ 
ing  farm  news.  The  Daily  Republican 
has  been  published  daily  for  the  past 
seven  months  and  is  owned  by  H.  M. 
llavner,  former  attorney  general  of 
Iowa. 


Mid-West  Ad  Men  to  Meet 

The  Mid-Western  Newspaper  Adver¬ 
tising  Managers’  Association  is  to  meet 
in  Omaha  October  17  and  18. 
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Ouanti^ 
Pius  Ouality^ 

gOSTON  HAS  only  two  three-cent  daily  news¬ 
papers.  One  is  a  staid  old  newspaper,  with 
a  circulation  of  less  than  40,000.  The  other  is  the 
alert  EVENING  AMERICAN  with  a  circulation  of 
about  a  quarter  of  a  million. 

The  American  was  originally  a  one-cent  newspaper.  Some  years  ago  its 
price  was  raised  to  two  cents — about  two  years  ago  to  three  cents.  Despite 
these  price-advances,  the  American  has  the  largest  evening  circulation  in 
its  field.  As  a  result  of  these  price-ad.  ances,  the  American  has  a  decidedly 
better  clientele. 

The  latter  fact  is  appreciated  by  more  advertisers  every  day.  What¬ 
ever  they  may  have  to  sell,  from  automobiles  to  “wardrobe  atoms,”  they 
find  it  pays  to  offer  Boston  American  readers  the  very  best. 

They  find  our  readers  have  money  to  spend  for  whatever  is  one 
hundred  per  cent,  right. 


ARE  YOU  GETTING  YOUR  SH  ARE  OF  THIS  TIP-TOP  TRADE? 
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WANTED— MEN  WHO  CAN  MAKE  NEWS 
IN  INSURANCE  INDUSTRY 

Charges  That  Newspapers  Purposely  Discriminate  Against 
Industry  Denied  by  Editors  and  News  Services — Insur¬ 
ance  People’s  Own  Fault,  They  Say- 


''I''ALK  in  the  insurance  field  through- 
out  the  country  to  the  effect  that 
newspapers  are  discriminating  against  the 
insurance  industry  in  the  material  they 
print  recently  led  Clarence  Axman,  edi¬ 
tor  of  the  Eastern  Underwriter.  New 
York,  to  ask  a  representative  list  of 
newspaper  managing  editors  and  heads  of 
news  services  and  syndicates  whether  or 
not  there  is  any  ground  for  the  growing 
rumor. 

I'nanimously  their  answers  were  in 
the  negative.  They  made  clear  that  they 
were  as  ready  to  handle  insurance  in¬ 
formation,  whenever  it  had  legitimate 
news  value,  as  any  other  class  of  reading 
matter. 

The  questions  asked  by  Mr.  Axman 
raised,  too.  the  reason  Samuel  Unter- 
myer,  the  lawyer,  is  given  so  much  space 
in  newsi)apers  as  compared  to  any  other 
lawver,  the  charges  having  come  to  his 
attention  that  Mr.  Untermyer  is  given 
especial  prominence  because  he  makes  it 
a  point  to  attack  insurance  companies. 
The  newspai)er  men  say  it  is  because  he 
knows  how  to  make  news. 

The  answers  to  Mr.  .\xman,  which 
were  printed  in  two  pages  in  the  Eastern 
Underwriter,  show  the  insurance  men’s 
gossip  is  without  foundation.  They  fol¬ 
low  : 

W.  W.  Hawkins,  president  United  Press 
Associations : 

"Insurance  companies  have  only  themselves 
to  blame  if  they  do  not  receive  enough  at¬ 
tention  from  the  newspapers.  Whenever  the 
companies  or  any  of  their  executives  do  any¬ 
thing  of  interest  to  the  genera]  public  they 
will  find  the  newspaiicrs  not  only  willing  hut 
eager  to  obtain  and  publish  the  facts. 

“As  to  Mr.  Untermyer,  I  have  not  observed 
that  he  concentrates  particularly  on  insurance 
companies.  He  usually  takes  a  stand  in  a 
public  matter  on  the  side  of  the  ‘under-dog’ 
and  does  it  in  a  dramatic  way  that  makes  an 
interesting  newspaper  story.  It  is  just  as 
interesting  whether  he  is  attacking  a  gas  com- 
I>any,  a  building  combine  or  a  p<Jitician. 
Newspaiiers  and  the  public  are  interested  in 
him  just  as  they  are  interested  in  Babe  Ruth 
and  Mary  Pickford  and  Gen.  Jthn  Pershing.” 

Arthur  Krock,  editor  Louisville  Courier- 
Joumad  and  Tiroes: 

“The  Courier- Journal  and  the  Louisville 
Times  hoite  and  believe  they  have  a  construc¬ 
tive  attitude  toward  all  interests  which  ad¬ 
vance  the  country.  Anv-ng  those  interests 
there  certainly  is  none  greater  than  the  in- 
suramre  industry.  It  provides  the  safest,  and 
in  many  cases  the  only,  means  whereby  the 
average  man  can  leave  an  estate.  Our  news¬ 
papers  are  eareful  iv  t  to  yield  to  any  i>rr.pa- 
ganda  ilesigned  to  undermine  the  credit  of 
thir  industry.  On  the  contrary,  their  columns 
arc  open  to  all  legitimate  business  news,  and 
in  this  news  the  news  of  insurance  takes  its 
projwr  rank." 

Charles  Hopkins  Clark,  editor  the  Hartford 
(Conn.)  Courant: 

“As  indicating  the  attitude  of  the  Hartford 
Courant  towards  insurance  companies,  I  take 
pleasure  in  inferming  you  that  once  a  week 
we  have  a  l«age  nr  two  of  insurance  news  and 
the  Courant  is  always  ready  to  publish  im¬ 
partially  news  bearing  on  the  insur-ance  com¬ 
panies,  whether  our  own  comiwuiies  cr  those 
in  other  cities." 

C.  B.  Carberry,  managing  editor  the  Boston 
Post: 

“The  columns  of  the  Post  are  certainly 
fjien  to  all  legitimate  news  of  the  insurance 
interests.  It  might  fre<iuently  happen,  how¬ 
ever,  th.at  some  item  of  interest  in  the  insur¬ 
ance  field  might  be  passed  over  by  an  editor 
not  particularly  up  in  the  insurance  business. 
We  know,  of  course,  that  there  are  a  large 
number  of  people  engaged  in  the  insurance 
business  in  Bosten,  and  that  it  is  a  very  im 
pr.rtant  part  of  the  city  business;  and  we  are 
naturally  anxious  to  do  everything  we  can  to 
assist  it.  We  do  not,  however,  pretend  to  be 
expert  in  the  insurance  business,  and  I  have 
no  doubt  that  we  at  times  print  stories  not 
esi'ccially  imfjortant  to  the  insurance  business 
and  perhaps  leave  out  stories  which  are  of 
imiiortance.  We  should  he  glail  at  any  time 
to  receive  the  assistance  of  persons  in  the  in¬ 
surance  business,  either  in  the  line  of  suggestion 
cr  criticism.  If  our  friends  in  the  insurance 


business  will  do  this,  it  will  help  the  Post  to 
be  i  l  more  assistance  to  them.” 

Keats  Speed,  managing  editor  the  New 
York  Sun: 

“I  understand  from  your  letter  that  an 
impiession  is  prevalent  among  insurance  people 
that  .‘Samuel  ITntcrmyer  c.an  pet  anything  he 
wishes  printed  in  the  newspapers,  whereas  the 
insurance  interests  find  it  almost  impossible  to 
have  .any  news  inserted  in  the  same  publications. 

“As  an  old  newspa()cr  man,  you  will  realize 
how  incorrect  this  impresskn  is.  Untermyer 
has  the  f.aculty  for  -aying  things  that  arc  im¬ 
portant  and  saying  them  in  an  interesting  way, 
so  that  they  autom.atic.ally  become  news  and  are 
prii.ted.  When  fntermyer  fails  to  hit  the  mark 
in  making  news,  he  also  fails  to  get  into  the 
['.Tiers, 

“I  venture  to  s.ay  that  the  insurance  interests 
very  often  fail  to  hit  the  mark  because  the 
matter  they  cinsider  news  is  </f  interest  only 
to  the  trade;  which  means  a  very  small  per¬ 
centage  o!  the  readers.  When  their  material 
is  real  news  I  am  certain  every  newspaper  in 
New  y<  rk  will  treat  it  as  such  .-md  give  it 
adequate  display.” 

J.  R.  Hastings,  managing  editor  the  New 
York  Evening  Journal: 

"In  answer  to  your  question  as  to  whether 
newspapers  make  a  practice  of  excluding  news 
concerning  the  develo(imcnt  of  the  business  of 
insurance,  it  gives  me  pleasure  to  assure  you 
that  no  such  condition  exists— at  lea.st  insofar 
as  the  Evening  Journal  is  concerned. 

"If  matter  is  really  news  it  is  printed, 
whether  it  is  favorable  or  unfavorable  in  its 
imiJication,  and  it  is  printed  whether  it  refers 
to  insurance  or  any  other  institution. 

“.^s  a  matter  of  act  there  is  no  [mejudice 
in  this  oflice  against  news  concerning  insurance. 
I  do  n'lt  believe  it  exists  in  other  oftices.  gen¬ 
erally  speaking  If  there  is  a  conviction  to 
that  eifcct  in  certain  quarters,  it  has  been  occa¬ 
sioned,  probably,  by  the  fact  that  ordinary  hap¬ 
penings,  in  the  routine  of  any  busihess,  arc 
not  usually  news;  and  that  much  of  the  matter 
submitted  to  newspapers  by  insurance  com¬ 
panies,  and  by  other  business  ocncerns,  deals 
with  ordinary  subjects,  and  is  not  of  news 
value.” 

Charles  A.  Segner,  managing  editor  Chicago 
Evening  Post: 

“The  Chicago  Evening  Post  realized  long 
ago  that  the  insurance  business  was  one  of 
the  greatest  in  this  country  and  fir  the  last 
five  years  we  have  devoted  ctnsiderable  space 
to  insurance  news,  averaging  about  SOO  column.s 
a  vear.  That  this  has  been  appreciated  by  the 
insurance  c<  mpanies  is  evidenced  by  the  fact 
that  they  have  given  us  more  than  200,000 
lines  of  display  advertising  during  the  year 
1021. 

“The  Post  will  welcome  at  any  time  insur¬ 
ance  news  upon  its  own  merits,  and  in 
order  that  such  news  may  be  intelligently  se¬ 
lected  we  have  employed  a  cr>mpetent  and  ex¬ 
perienced  insurance  man  to  edit  news  items 
pertaining  to  the  insurance  business. 

‘‘Xo  doubt  you  are  familiar  with  the  stand 
the  Post  has  taken  during  the  last  year  cn 
the  Untermyer  publicity  as  well  as  other  mat¬ 
ters  of  vital  importance  br>th  to  the  insurance 
companies  and  the  insuring  psihlic.  We  be¬ 
lieve  the  CThicago  Evening  Pfst  publishes  more 

Thrift  Insures 
A  Good  Market 

Where  65  per  cent,  of  the  pop¬ 
ulation  carries  savings  accounts, 
you  look  for  business  conditions 
to  be  consistently  good  and  un¬ 
usually  stable.  This  is  true  of 
Baltimore  and  is  one  of  several 
reasons  why  Maryland’s  great 
seaport  is  so  often  chosen  as  a 
try-out  city. 

And  when  you  decide  to  enter 
this  fertile  market,  remember  that 

Everything  in  Baltimore 
Revolves  Around 

the  SUN 

Morning  Evening  Sonday 


in-surance  news  a:id  insurance  advertising  than 
any  (Laily  newspaper  in  the  United  States  ex¬ 
cluding  the  trade  papers. 

Albert  H.  Hoeckley,  managing  editor  New 
Bedford  (Mass.)  Times: 

“The  New  Bedford  Times  welomes  and 
publishes  insurance  news,  just  the  same  as  any 
other  news.  We  publish  what  we  think  inter¬ 
ests  the  public  and  we  know  that  many  persons 
are  interested  in  fire,  life,  accident,  health, 
automobile  and  marine  insurance. 

“We  reatgnize  th.at  insurance  is  one  of  the 
great  industries  of  this  country,  and  that  it 
has  milih  ns  of  di  liars  invested  in  it.  There¬ 
fore  every  insurance  item  that  is  submitted  to 
us  is  considered  strictly  on  its  merits,  and  if 
we  think  that  it  is  worth  publication,  of  course 
VC  publish  it. 

E.  S.  Beck,  managing  editor  Chicago 
Tribune: 

“Regarding  ncws('aper  attituilc  toward  iiev, s 
of  the  insurance  field,  I  beg  to  s;ty  that  so 
far  as  the  Tribune  is  ccnccrned  we  have  the 
same  view  of  news  in  thr.t  line  as  toward 
news  in  any  other  branch  of  industry  or  h  iiran 
activity.  A  good  many  years  ago  we  droiiiwd 
our  regular  insurance  column  as  being  of  class 
interest  and  more  prci'erly  the  [irovinee  if  in¬ 
surance  journals  than  of  news[>a|)er5  of  gen 
eral  appeal.  At  the  same  time  we  cut  out  a 
regular  railroad  dc|iartment  at  tending  to  class 
news.  We  try  now  to  judge  insurance  news 
(as  all  (ther  sorts)  on  the  ba.sis  of  interest  to 
the  general  reader,  and  it  is  and  has  been 
furtherest  from  our  thought  to  hold  a  prejudice 
.o.aiiist  litat  type  of  news.” 

Cornelius  Vanderbilt,  Jr.,  of  the  C-V  News¬ 
paper  Service: 

“I  want  to  assure  you  that  it  has  Iwcn  my 
cxiH'ricncc  with  newspaiiers  throughout  the 
country,  tn  the  average,  arc  as  fair  and  im- 
[lartial  as  possible  concerning  news  relating  to 
insurance  as  you  could  possibly  expect  them 
to  he. 

“\\c  find  that  if  a  story  is  good  and  it 
realy  has  merit,  except  if  it  is  purely  publicity, 
it  is  sure  to  receive  the  attention  and  the  space 
it  reserves  when  it  reaches  the  press.  Of  course. 


there  are  several  schemes  tr  stunts  which  are 
used  every  day  all  of  the  year  to  attract  the 
.ittcntion  of  the  public  and  if  the  erlitors  are 
not  careful  they  are  liable  to  let  these  slij, 
into  the  [lapers  unawares. 

“However,  I  re.ally  do  believe  that  very  few 
[laners  use  the  cheap  tyiie  of  publicity  in  prefer¬ 
ence  to  the  legitimate  story  gathered  by  tie 
insurance  companies.” 


Editor  Shoots  Companion 

Harry  Sutphin,  editor  of  the  Borough 
Bulletin,  a  New  York  weekly  published 
in  the  Borough  of  Queens,  and  former 
Deputy  Commissioner  of  Public  Works, 
shot  and  killed  William  Biermann  in 
front  of  the  Sutphin  home,  October  10. 
.According  to  the  itolice,  Mr.  Sutphin  and 
Mr.  Biermann  had  been  drinking  together. 


W.  S.  Herman  Buys  Another  Paper 

W.  S.  Herman,  proprietor  of  the 
Wind.sor  (Out.)  Border  City  Star  and 
the  London  (Out.)  Advertiser,  has  pur¬ 
chased  the  Windsor  Telegram.  This 
paper  jirinted  its  first  issue  April  25.  It 
is  reported,  unofliciallv,  that  the  price 
was  $125,(XX). 


Arkadelphia  News  Quits 

The  .Arkadelphia  (.\rk.)  Daily 
News,  an  evening  pai)er,  owned  and 
edited  by  Roy  L.  Elliot,  indefinitely  sus¬ 
pended  publication  September  30.  The 
.•\rkadelphia  Weekly  will  continue  pub¬ 
lication  and  the  job  office  will  be  main¬ 
tained  as  usual. 


New  York  Circulators  to  Meet 

The  New  York  State  Circulation  Man¬ 
agers’  Association  will  hold  its  Eall 
meeting  in  W'atertown  October  17  an<l 
IS. 


Value  Proved  By 
Want  Ad  Volume 

WHAT  a  newspaper  means  to  the  community  is 
better  shown  by  the  Classified  Section  than 
by  any  other  part  of  the  paper,  for  the  Want  Ad 
Section  is  the  mirror  of  public  faith.  A  Want  Ad 
can  not  shriek  in  bold  display  lines  or  buttonhole 
you  with  alluring  illustrations.  It  depends  entirely 
on  the  popularity  of  the  paper  in  which  it  is  placed. 
The  newspaper  that  brings  Want  Ad  results  is 
the  paper  that  goes  into  the  homes  and  the  paper 
that  is  read  carefully.  In  Detroit  that  paper  is 

SIC  News — a  fact  most  substantially  indicated  by 
e  following  figures: 


Detroit  News*  Wonderful 
Want  Ad  Lead 

Shown  by  Number  of  Ads  Published 


Year 

Newt 

Next  Paper 

Newt  Lead 

1916 

856,957 

509,809 

67% 

1919 

906,512 

493,158 

83% 

1921 

985,436 

376,030 

161% 

1922* 

808,362 

266,507 

202% 

*The  1922  Comparieon  Is  For  9  Months  Only. 


The  Nezes  also  leads  all  other  fletroil  ('afers  -In 
the  amount  of  zeant  ad  spaee,  despite  the  fact  that 
The  Nezi'S  is  the  only  Detroit  paper  allozeing  uo 
display  effects  or  type  larger  than  Agate  Caps  in  its 
Classified  Section. 

The  Detroit  News 

Tufo  and  c  Half  Times  Nearest  Com^jtting  Week  Day 
Circulation  in  Detroit  and  Vic’rJiy, 

Largest  Sunday  Circulation  in  Yrerigan. 

** Always  in  th% 
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First  Nine  Months  of  1922 


8»ot(d 


Has  Led  All  New  York  Newspapers 
in  Advertising  Gains 

DURIiNG  the  first  nine  months  of  the  current  year  THE  WORLD 
has  sliown  advertising  gains  in  excess  of  1,800, 000  lines,  a  greater 
gain  tluin  has  been  registered  liy  any  other  New  York  newspaper.  For 
four  consecutive  months  it  has  stood  at  the  top  of  the  list  of  fourteen 
daily  newspapers  published  in  Greater  New  York. 

Its  increases,  in  every  important  classification  that  the  advertiser 
may  accept  as  conclusive  of  its  value  as  a  medium,  constitute  one  of 
the  most  consistent  and  significant  performances  in  recent  newspaper 
history. 

A  four-months  comparison  with  the  other  morning  and  Sunday 
papers  of  the  city  indicates  the  decisive  lead  of  THE  WORLD. 


■ 

June 

July 

August 

September 

saotfd 

798  Gain 

947  Gain 

1,214  Gain 

1,233  Gain 

The  Times 

343  “ 

366  “ 

890  “ 

753  “ 

The  American 

104  “ 

282  “ 

280  “ 

366  Gain 

The  Commercial 

140  IjOss 

61  Loss 

43  Loss 

136  Loss 

The  Tribune 

233  “ 

99  “ 

123  Gain 

97  “ 

The  Herald 

337  “ 

27  “ 

i.?2  “ 

32  Gain 

The  News  (Tabloid) 

229  “ 

246  “ 

170  “ 

23  IjOss 

Nothing  could  more  conclusively  indicate  the  established  position  of  THE  WORLD  as 
the  factor  in  the  adequate  merchandising  of  America’s  greatest  area  of  retail  sales  than  these 
concrete  evidences  of  the  widespread  acceptance  of  its  columns,  not  alone  by  the  far-sighted 
merchants  of  New  York  itself  hut  by  the  national  advertiser  who  has  made  a  sincere  con- 
cientious  studv  of  this  vast  market. 


Morning 

3S2,8ry2 


Sunday 

609,290 


Member  of  |I 
National  | 
Newspapers  ij 
Incorporated  I, 


Gravure 

609,290 


Evening 

300,740 


Annual  Statement  Audit  Bureau  of  Circulations  Ending  Sept.  30,  1921. 
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REALTORS  DEPEND  ON  ADVERTISING 
BUT  THEY  PONT  STUDY  IT 

Gwaltney  Tells  Indiana  Convention  That  Real  Estate  Advertis¬ 
ing  Consists  of  Fundamentals,  Sentimentals  and,  Usually, 
Detrimentals,  and  Urges  Attention  to  Trio 

By  C.  L.  PERKINS 

Executive  Secretary  Association  of  Newspaper  Oassified  Advertising  Managers 

CEVENTY-FIVE  per  cent  of  the  aesthetic  appeal.  Next  to  God  and  moth- 
300  realtors  in  convention  at  South  er,  'Home'  is  the  dearest  word  in  the 
Bend,  Ind.,  stood  when  asked  how  many  English  langauge.  Sentiment  may  go  a 
secured  50  per  cent  or  more  of  their  busi-  long  way  in  advertising.  Nowhere  can  it 
ness  directly  through  advertising.  Not  be  used  to  greater  advantage  than  in  real 
one  arose  when  asked  how  many  gave  as  estate  copy. 

much  as  two  hours’  time  weekly  to  their  “Newspaper  advertising  may  be  as  elas- 
advertising  problems.  Harry  Gwaltney,  tic  as  the  news  itself.  The  advertising 


ing  and  sales  club,  composed  of  about  — — — — 

two  hundred  students.  B.  T.  Butter- 

worth,  advertising  manager  of  the  New  OTHER  SCHOOL  NOTES 

York  Times,  addressed  the  club  recently, 
and  A.  H.  Deute,  sales  manager  of  the 
Borden  Company,  will  be  the  speaker  on 

October  27.  The  officers  are  Sol,  Cohen,  T^AURICE  VOTAW,  an  alumnus  of 
president;  Morris  Passel,  vice-pres-  the  School  of  Journalism,  the  Uni- 

ident;  Jack  Diamond,  secretary;  George  versity  of  Missouri,  has  arrived  in  Shang- 


MAURICE  VOTAW,  an  alumnus  of 
the  School  of  Journalism,  the  Uni- 


Cohen,  advertising  director;  Irving  Luf-  hai  to  teach  the  journalism  courses  of 
tig,  sales  director.  The  advertising  di-  St.  John’s  University,  established  by  Don 
rector  is  connected  with  the  New  York  d.  Patterson,  al.so  of  the  Missouri  School 
Times  and  the  sales  director  with  the  S.  of  Journalism,  who  has  returned  home 
C.  Beckwith  Special  Agency.  ^o  become  instructor  in  advertising  at  his 

-  Alma  Mater. 


C.  Beckwith  Special  Agency. 

JOURNALISM  STUDENTS  GAIN 

53  Working  on  Staff  of  Indiana  Uni¬ 
versity  Morning  Daily 


A.  Gayle  Waldrop,  former  instructor 
in  journalism  at  Southern  Methodist  Uni¬ 
versity  of  Dallas,  Texas,  and  later  a 
student  in  journalism  at  Columbia  Uni¬ 
versity,  New  York,  is  now  an  instructor 


aavertising  prooiems.  narry  uwaiincy,  iic  as  tne  news  “seii.  ine  aoveriising  Elementary  courses  in  journalism  and  in  journalism  at  the  University  of  Colo- 
classified  advertising  manager  of  the  Mil-  may  be  as  newsy  as  the  columns  of  locM  advertising  at  Indiana  University,  Bloom-  rado. 

waukee  Jouriul  and  president  of  the  As-  items,  as  full  of  figures  as  the  market  ington,  Ind.,  show  a  33  per  cent  increase  ...  t-  n  u  j  i. 

sociation  of  Classified  Advertising  Man-  reports,  as  chatty  as  the  theatrical  notes,  j„  enrollment  over  last  year.  Prof.  J.  W.  Chang,  21  years  old,  daugh- 

agers,  recently  put  the  question  to  them  as  slangy  as  the  sport  page,  as  earnest  as  pjercy,  head  of  the  Department  of  Jour-  ter  of  a  prominent  Chinese  family,  has 
at  the  beginning  of  a  talk  on  “Real  Es-  the  church  notes,  as  funny  as  the  humor-  nalism,*  announces.  The  advanced  courses  registered  as  a  student  in  the  School  of 
tate  Advertising  That  Pays.”  He  said,  ist’s  paragraphs,  as  thoughtful  as  the  edi-  1),^’  department  are  holding  an  even  Journalism,  the  University  of  Missouri, 
in  part:  torials.  Good  newspaper  advertising  is  enrollment  with  that  of  last  year.  The  Miss  Chang  was  educated  at  St.  Mary’s 

“It  is  a  serious  fact  that  real  estate  is  good  talk — simple,  natural  and  conversa-  total  number  of  students  in  the  depart-  Hall,  a  high  school  in  Shanghai, 
among  the  most  poorly  advertised  of  all  tional.  ment  is  197.  Prof  W  B  Lindsav  former  director 


“It  is  a  serious  fact  that  real  estate  is  good  talk — simple,  natural  and  conversa 
among  the  most  poorly  advertised  of  all  tional. 


It  is  given  less  time  and 
It  naturally  follows  that  re¬ 


total  number  of  students  in  the  depart¬ 
ment  is  197. 


products.  It  IS  given  less  time  and  ‘Compare  the  average  realtor  s  copy  The  journalism  faculty  this  year  of  the  School  of  lournalism  at  the  Law- 
thought.  It  naturally  follows  that  re-  with  that  of  allied  subjects.  The  locks  on  consists  of  J.  W.  Piercy  and  Frank  El-  -ence  Colleee  Aonleton  Wis  has  been 
suits  are  in  proportion.  The  expansion,  the  doors,  the  paint  on  the  walls,  the  var-  Hott,  formerly  of  the  Indianapolis  News ;  named  head**  of  the  Denartment  of  loi.r- 
progress  and  profits  of  every  realtor’s  nish  on  the  floor,  the  cement  in  the  walk,  Norman  J.  Radder,  formerly  copyreader  nalism  at  Cornell  llniversitv  Mount 
business  depends  upon  more  carefully  the  shingles  on  the  roof,  the  laths  in  the  on  the  city  desk  of  the  New  York  Times;  Vernon  Iowa  He  sneeeedc  Prof  A  F 
planned,  more  thoughtfully  prepared  walls,  or  the  fixtures  in  the  bath  room  J.  W.  French,  formerly  a  reporter  on  the  Loneueil 
and  more  efficient  advertising.  The  most  are  each  better  advertised  than  the  house  Cleveland  Press;  and  Claude  M.  Bolser.  ® 

important  advice  1  know  for  realtors  is  of  which  they  are  a  part.  Pattern  your  Fifty-three  students  are  doing  practical  The  Barometer,  printed  by  the  students 
‘Study  your  advertising  problems  more  copy  after  these  advertising  experts,  take  newspaper  work  on  the  staff  of  the  In-  of  Oregon  Agricultural  College,  has  ap- 
thoroughly,  give  more  time  and  thought  advantage  of  the  advertising  they  are  do-  diana  Daily  Student,  the  only  morning  peared  as  a  daily.  Heretofore  it  has  been 


to  its  preparation  and  be  more  consistent.’  ing  which  helps  you,  and  you  will  sell  paper  in  Bloomington. 

“Real  estate  advertising  consists  of  fnn-  more  real  estate  for  more  money  and  at 

damentals,  sentimentals  and  detrimentals  a  smaller  cost. 

— one  of  information,  inspiration  and  ab-  “As  to  detrimentals,  don’t  include  such 

solute  honesty,  .^dvcrtising  copy  that  stereotyped  phrases  as  ‘leaving  city,’  ‘must  < 

gives  all  the  information  the  reader  pros-  have  money,’  ‘sacrifice,’  and  other  like  fa-  ^ 

pect  desires  is  good  copy.  Know  all  about  miliar  terms.  From  many  realtors’  ad-  _ _ 

the  property  before  you  undertake  to  vertising  copy  one  would  gather  that  they 

write  about  it.  Don’t  attempt  to  form  are  leaving  the  city  every  day,  that  they  j  j(— J  1  j  J 

copy  until  you  know.  It  is  the  first  rule  are  in  financial  straits  all  the  time,  that  V  U  (yUV 


issued  twice  a  week. 


in  copy  that  sells. 


they  continually  are  sacrificing  all  of  their 


“To  make  better  copy,  add  a  paragraph  own  property  and  that  of  their  clients. 


that  will  create  a  desire  to  own  property. 
No  product  is  better  suited  to  the 


Another  detrimental — don’t  omit  the  pro¬ 
fessional  title  ‘realtor.’  ” 


CLUB  OFFERS  TEN  COURSES  „  Advertising  Premotion  Methods,  W.  J. 

Htncke,  starts  January  8,  10  lessons. 

-  Better  English,  instructor  and  date  to  be 

Technical  Subjects,  Better  English,  and  annnunced.  10  lessons. 

Industrial  Puhlishine,  Neil  W.  Brown. 

Public  Speaking  Included  Public  Speaking,  ^lartin  Schweig,  starts 

,  .  ,  .  .  .  -  r  October  9,  advanced  course  October  10,  10 

The  School  of  Advertising  and  Mer-  lessons. 


chandising  which  will  be  started  October  - 

9  by  the  St.  Louis  Advertising  Club  will  New  School  Building  SUrted 

offer  ten  different  courses.  Joseph  P  Ground  was  broken  last  week  at  the 

LicKhder,  chairman  of  the  educationa  University  of  Oregon,  Euge.ie,  Ore.,  for 
committee  wi  l  be  in__general  charge  of  ...  new  three-storv  SUn mn  Qrhnr^l  nf 


commuiuc  win  uv  in  Kciicra  cnarKC  oi  al..  c  u  i  r 

the  school  which  will  be  conducted  in 


the  club's  rooms  in  the  Hotel  Statler. 

The  courses  and  the  men  who  will  give 
them  are  as  follows: 

General  Prineiples  of  Advertising,  J.  P. 
I.icklider  anil  Edward  T.  Hall,  starts  October 
12.  ?n  loss' -s. 

Classes  in  Copywriting,  Archie  B.  Carson, 
starts  Octiber  29.  10  lessons. 

Production,  the  Mechanics  of  Advertising, 
Arthur  E.  SchamucI,  starts  October  9,  10 
lessons. 

Principles  of  Retail  Selling,  V.  C.  Cuttis, 
and  A.  W.  Pauley,  starts  October  11,  12 
lessons. 

Show  Card  Writing,  John  H.  DeWild,  starts 
Octohei  11,  10  lessons. 

Psvcholr"v  of  A'lve  i>ini»  and  SePinv.  Ed¬ 
ward  T.  Hall,  starts  January  8,  10  lessons. 


Journalism  building  to  replace  the  one 
burned  last  July.  It  i'  expected  that  the 
building  will  be  ready  for  occupancy  by 
the  beginning  of  the  second  term  ot  the 
present  college  year.  When  completed 
the  structure  will  provide  28  offices,  lec¬ 
ture  rooms,  and  laboratories.  Dean  Eric 
W.  Allen  turned  the  first  shovelful  of 
earth  at  the  informal  ceremony  marking 
the  breaking  of  ground. 

Students  Organize  Ad  Club 

The  Harlem  Evening  High  School  for 
men  at  West  116th  street.  New  York 
City,  has  recently  organized  an  advertis- 


eclAB  FLIIlpia 


The  Buffalo  Times  is  the  new 
paper  this  week. 


Furnished  full  page  matrices,  black  alone,  black  and  red,  and  black 
and  three  colors ;  or,  as  the  first  page  of  a  printed  comic  section. 

HERALD-SUN  SYNDICATE,  280  Bdwy.,  New  York  City 


Washington  (D.  C.) 

Is  Very  Much  on  the  “Go” 

We  are  very  busy  here  in  the  National 
Capital  building  homes — the  natural  re¬ 
sult  of  imperative  demand. 

Material  and  equipment  specialists 
should  put  their  product  before  Washing¬ 
tonians.  They  are  in  the  market — with 
the  money  to  buy  what  appeals  to  them. 

You  can  “cover”  Washington  with  just 
ONE  medium — The  Star — it  alone  is 
necessary. 

WITH  SUNDAY  MORNING  tDITION 

WASHINGTON,  D.  C. 


Write  us  direct  or  through  our 


New  York  Office 
Dan  A.  Carroll 
IS*  Naaaau  Street 


Paris  Office 
S  Rue  Lamartine 


Chicago  Office 
J.  E.  Lutz 
Tower  Building 
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A  New  United  Feature 
Daily  Pictorial  News 
Service 

Here’s  something  to  freshen  up  your  newspaper. 

A  strong,  on-the-minute  feature  layout  in  mat  form — 
pictures  and  250  v^ords  of  live  news  matter  by  trained  feature 
writers. 

This  special  Service  is  world-wide  and  clock-timed  to  be  on 
your  desk  promptly  every  morning.  It  makes  possible  a 
metropolitan  service  for  your  paper. 

A  Wide-Awake  Mat  Service 
for  Alert  Newspapers 

The  United  Feature  Syndicate  is  first  in  the  field  with  this 
fast,  24-hour  news  pictorial.  Note  the  pleasing  beauty  of 
these  mats,  art  work  particularly. 

They’re  just  the  thing  for  busy  newspapers.  Timely  any¬ 
where  in  the  United  States.  We  furnish  complete  advertis¬ 
ing  campaign  to  launch  this  service  and  keep  it  going. 


These  Papers  Now  Using  Pictorial  News 

Pittsburgh  Chronicle-Tele- 

Niagara  Falls  Eve.  Review 

graph 

Dallas  Journal 

Hartford  Times 

Little  Rock  (Ark.)  Gazette 

Buffalo  Enquirer 

Newcastle  (Pa.)  News 

Oakland  (Cal.)  Tribune 

Beaumcnt  (Tex.)  News 

Detroit  Free  Press 

Troy  (N.  Y.)  Observer 

Rochester  (N.  Y.)  Post- 

Kingston  (N.  Y.)  Leader 

Express 

Toledo  (O.)  Blade 

Albany  Telegram 

Canton  (O.)  Daily  News 

Cleveland  News 

And  others. 

V  ^ 

V  'k 


Exclusive  franchise  sold  to  one  paper 
in  each  city.  Write  today  or  fill  out 
slip  below  and  mail  to  us. 


\ 


V 


N.  A.  HUSE,  General  Manager 

World  Building,  New  York  City 


“COOKIE  NIBBLERS”  NO  LONGER 
ATTRACT  SOCIETY  GIRL  WHO  IS 
GOING  TO  OPEN  NEW  GOWN  SHOP 
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Editor  &  P  ubliaher  for  October  14,  1922 


DECISION  ON  CIRCULATION  OWNERSHIP 
MAY  AFFECT  TAX  RULINGS 

Circuit  Court  in  Affirming  That  Chicago  Tribune  Can  Prevent 
Carriers  from  Selling  Other  Papers  Means  that  News¬ 
papers  Have  Full  Proprietary  Interest  in  Circulations 

By  CLIFFORD  YEWDALL 

Editorial  Note. — Editor  &  Pubushes  will  publish  an  article  each  week  on  taxation  prob¬ 
lems  affecting  newsjapers  and  advertisers,  conducted  by  Air.  Yewdall.  This  is  a  con¬ 
tinuation  of  the  series  begun  in  Editor  &  Publisher  of  December  10,  1921,  and 
carried  into  Alarcb  of  this  year.  Mr.  Yewdall  will  deal  with  the  everyday  prtblems 
of  newspaper  taxation  reports  and  accounting,  as  gathered  from  his  personal  experiences  in 
working  for  publishers  all  over  the  country.  He  will  endeavor  to  answer  any  questions  asked 
of  him  through  Editor  &  Publisher.  In  taking  up  the  work,  he  desires  to  make  the  following 
statement:  ‘T  am  not  a  lawyer  and  I  appreciate  that  Federal  tax  cases  present  problems  re¬ 
quiring  the  best  attention  of  an  accountant  and  a  lawyer  who  has  given  the  subject  special  study. 
The  legal  discussions  in  my  articles  are  based  to  a  considerable  extent  on  discussions  of  the 
chairman  of  the  Federal  Taxation  Committee  of  the  A.  N.  P.  A.,  Arnold  L.  Guesnier,  of  the 
Minneapolis  bar,  with  whom  I  have  worked  on  tax  cases.” 

'T'HE  United  States  District  Court  of  However,  newspapers  should  remember 


THE  CHILDREN’S  ROOM 


about  the  room,  especially  when  a  new 
photo  arrives,  and  never  seems  too  busy 
to  tell  the  children  about  the  people  who 
have  favored  “The  Children’s  Room” 
with  a  beautiful  photograph,  and  giving 
them  unforgettable  lessons  from  the  lives 
of  America’s  greatest. 

Isn’t  it  a  wonderful,  worth-while  thing 


By  Marie  H.  Anderson  them  unforgettable  lessoi 

1 X  TT  •  n  .  of  America’s  greatest. 

The  Pasadena  (Cal.)  Evening  Post 
has  a  lovely  room  furnished  by  its  ed-  r 

itor,  F.  W:  Kellogg,  and  dedicated  to  ^  newspaper  to  do? 
and  for  the  use  of  the  school  children 
of  Pasadena.  The  idea  is  to  assemble  No  Facts  &  Fancies’  Magazine 
upon  its  walls,  autographed  photos  of  rhn  n»Kl!cl,«l  ir 


upon  us  wans,  auiograpnjm  pnoios  oi  ^hc  report  published  in  Editor  &  PuB- 

and  women  of  Amenca  who  have  ,hat  Frederick  Hamill 

accomplished  worthy  things  success-  jo  be  editor  of  a  new  magazine  called 
fully,  as  an  interest  and  inspiration  to  Fsinaes,  starting  in  New  York 


the  young  students  of  Pasadena. 


this  month,  is  declared  to  be  without 


In  the  sunny,  pleasant  room  are  foundation  by  Mr.  Hamill,  who  is  editor 
airs  and  table  of  wicker,  a  wash-stand  ctartivl  lact 


chairs  and  table  of  wicker,  a  wash-stanc 
and  drinking  place.  The  table  i; 
equipped  with  pen  and  ink,  scissors,  cal 


.  of  F'olks  &  Facts,  a  magazine  started  last 
I®  July,  with  H.  Wilson  Hamill,  managing 
*■  editor,  and  offices  at  717  Madison  avenue. 


endar  pad  and  pencil,  and  clock.  There  \either  Mr.  Hamill  has  any  connection 
IS  a  brown  rug  upon  the  floor.  publication  as  named  in  Editor 

Upon  the  walls  are  picti^es  of  such  ^  Publisher,  nor  has  Cornelius  Vander- 


'T'HE  United  States  District  Court  of  However,  newspapers  should  remember  is  a  brown  rug  upon  the  floor.  publication  as  named  in  Editos 

■*-  Appeals  handed  down  October  3,  that  these  acts  contain  statutes  of  limita-  Upon  the  walls  are  picti^es  of  such  ^  Publisher,  nor  has  Cornelius  Vander- 
a  decision  greatly  strengthening  the  fact  tions,  and  that  if  they  want  to  take  ad-  men  as  Burbank.  Roosevelt,  Edison,  Bur-  who  was  listed  as  vice-president 

that  circulation  is  the  property  of  a  news-  vantage  of  the  hard  work  that  has  been  roughs,  etc.— framed  photos  that  are  au-  _ 

paper,  and  an  asset  over  which  the  pub-  put  in  on  their  behalf,  they  must  immedi-  tographed,  often  with  a  brief  message  N.w. 

lication  has  complete  control,  even  al-  ately  proceed  to  get  out  their  figures  in  signature. 

though  its  newspapers  are  disposed  of  by  proper  form  for  presentation  to  the  De-  These  men  were  asked  for  the  pic- 


Cruise  for  Detroit  News  Readers 

The  Detroit  News  will  conduct  a  cruise 


means  of  the  independent  route  system.  partmtnt.  The  1921  act  provided,  among  tures  for  this  definite  purpose,  and  all  jg  West  Indies  and  the  Panama  Canal 
In  an  action  brought  by  the  Journal  of  other  things,  that  if  you  had  a  claim  zone  for  readers  of  the  paper  this  winter. 

rf^mmprr^»  nf  rhiracrn  aininct  the  Chi-  again.st  the  government  tor  taxes  over-  oe  piac^  in  tne  gallery  01  me  L-nii-  Tickets  for  reservations  are  already  al- 
-T.  .,  .  ’  I _  _  paid,  you  must  commence  suit  to  collect  dren  s  Room.  There  are  photographs  rnrtct  pvtianstpH  nflfirJalR  nf  the  News  an- 


cago  Tribune,  to  recover  damages,  claim¬ 
ing  that  the  Tribune  w^  guilty  of  con-  “j^^ut  "noUesTtha^  Schwab,  Rockefeller,  Cadman  the  com-  ^25  . . .  . . 

spiracy,  unfair  competition,  monopoly,  reiunaea  oy  tne  ijapertmem,  not  less  inari  nthers  ^  ' 

restraint  of  trade  bovcottintr  wronzful  ^’’^m  the  date  of  payment,  and  many  otners.  - 

restraint  01  traae,  Doycoiting,  wrongiui  r  .1  r  n  j  T^his  room  adjoins  the  office  of  Mr.  addrb  u  u- 

and  malicious  interference  with  con-  S  ™  be  filed  with  the  DeSrtmSt  ^oley,  the  beloved  poet-philosopher  of  ^'''t***  P'  Member.h.p 

tractural  and  voluntary  relations,  it  was  claim  must  oe  nieci  witn  tne  uepartment  rvijr^  jUp  -t,ji  -pv  Ape  and  the  Builders 

claimed  that  the  Chicago  Tribune  nro-  for  consideration  six  months  prior  there-  ^“tornia,  wno  is  oiten  nost  to  tne  cnii  me  Huiming  Age  and  tne  tsuiiaers 

Claimed  tnat  tne  t-nicago  iriDune  pro  means  tFaf  as  rewards  1017  the  'f^'cn  who  seek  the  friendly  little  room  lournal  of  New'  York  have  been  elected 

hibited  the  carrier  Ixiys  who  were  deliv-  ■  .  ,  .  .  _  , _  Imo  that  houses  such  distinzuished  oerson-  members  of  the  Associated  Business 


those  taxes,  unless  they  are  voluntarily  ^ Taft,  Charles  uounced,  although  the  minimum  price  is 
refunded  by  the  Dapertment,  not  less  than  Schwab,  Rockefeller,  Cadman  the  com-  ^25. 


Elected  to  A.  B.  P.  Memberihip 

The  Building  Age  and  the  Builders 


ering  the  Tribune  from  delivering  at  the  which  was  due  on  June  15,  1918,  writes  charminz  editorials  Paners  Inc 

same  time  the  lournal  of  Commerce.  Not-  that  suit  to  collect  any  amount  overpaid  charming  editorials  Papers.  Inc. 

withstanding  the  fact  that  these  carrier  f  result  of  the  revamping  of  your 
boys  were  operating  on  the  independent  due  to  taking  advantage  of  this  — — 

route  system,  owning  their  own  routes,  be  entered  before  June 

that  they  bought  outright  each  day  the  1923.  In  order,  however,  to  give  the 
number  of  newspapers  needed  for  distri-  Department  an  opportunity  to  settle  your 

bution,  and  that  they  had  no  contract  nor  matters  without  suit,  you  must  have  your  rT'  • 

understanding  by  which  the  Chicago  Trib-  statement  of  facts  on  file  six  months  pnor  Mm  II  I  I  I  O 

une  could  control  whatever  newspapers  thereto,  which  in  this  instance  means  De-  ^\J\J  Xlillllo 

the  carriers  should  distribute,  the  court  c^niber  14  next.  It  takes  considerable 

held  that  the  Chicago  Tribune  had  the  to  prepare  properly  a  case  for  pres- 

right  to  dictate  whether  the  carriers  who  cntation  to  the  Departm^t.  There  is  a 

delivered  their  papers  should  be  permitted  legal  and  accounting  work  to  be 

to  deliver  other  papers  at  the  same  time.  those  newspapers  who  have  r  ■  ^VVO  hundred  trains  a  day — ri' 

The  argument  has  often  be^  put  forth  Sidl^ilLedlaLirw^Keir  attitudT  ^  two— moving  200,000  tons  of  i 

rot^un  awav  ith  the  idea  that  if 

Its  circulation,  and  hence  no  proprietary  capitalLe"  as^  to  th^  pasl^  you  $600,000,000  in  merchandise  annu 

interest  therein.  In  those  cases  where  a  ^  compelled  to  capitalize  in  the 

not  diffiTult°m"%mLtTucT«s^^^^^  to^^Lht^^u’iS'^^LSalfzation  Cincinnati  is  the  center  of  a 

argument,  but  in  those  cases  where  the  to  ^improve  your  embracing  more  than  three  and 

pub  . cation  oi^rated  on  the  independent  property,  irrespective  of  what  you  have  millions  of  Deoole'  Folks  earn  m 

route  system,  the  answering  of  this  argu-  -J j  j  millions  ot  people.  Folks  earn  m 

ment  was  more  difficult.  This  deasion,  the  tax-  cinn^ti— and  they  spend  it  m  Ci: 

however,  in  my  opinion,  completely  an-  ii;.  ’r  arrn^int  are  nre- 

swers  anv  such  argument  that  might  be  ?„L„j  v.»^.rio 

.'.n  r.........  sumed  to  show  the  facts,  and  if  he  de-  Mruet  advertisers  Irnnw  that  the  T 


that  houses  such  distinguished  person- 


Associated 


l_  t_x  •  xt_  r  X  aullitu  lU  3IIUW  IIIC  1CIL.L3, 

brought  up  m  the  future. 

Having  by  law  established  the  fact  that  of  the  propriety  of  so  doing, 

circulation  is  the  definite  property  of  the  _ 

newspaper,  that  it  has  control  over  it. 

even  on  the  independent  route  system,  it  Utica  Globe  Reorgi 

is  not  difficult  to  conceive  that  when  you  Utica  (N  Y  )  Sat 

prove,  as  is  quite  possible,  that  that  circu-  u.,  rPoraaniVpH  anH  Vt 


Utica  Globe  Reorganized 

The  Utica  (N.  Y.)  Saturday  Globe 
has  been  reorganized  and  W.  H.  Camp- 


lation  cost  you  money  to  get,  that  you  have  ^ell  has  been  made  general  manager  siic- 
a  property  of  substantial  value,  it  is  a  seeding  Fred  B.  Stuart.  H.  P.  McCabe, 
part  of  your  earned  surplus,  as  contem-  for  some  time  with  the  paper,  is  now 
plated  by  the  acts,  and  notwithstanding  nianaging  editor  and  George  D.  Shay  has 
statements  to  the  contrary  by  other  par-  become  city  editor.  A  number  of  the 


ties,  you  are  entitled  to  use  it  as  invested  Globe’s  edition 
capital,  for  the  years  1917  to  1921.  localities  will  h 

Many  newspapers  have  already  availed  of  October  21. 

themselves  of  the  recent  ruling,  permit-  _ 

ting  them  to  capitalize  those  items  paid 

out  to  acquire  or  build  their  circulation  Field  W 

structure.  The  whole  subject  is  some-  The  memoria 


Globe’s  editions  for  New  Y’ork  state 
localities  will  be  restored  with  the  issue 


Field  Memorial  Unveiled 


200  Trains  a  Day! 

Two  hundred  trains  a  day — river  steamers, 
two — moving  200,000  tons  of  freight  daily ! 
Factories  employing  105,000  people  producing 
$600,000,000  in  merchandise  annually! 

Cincinnati  is  the  center  of  a  trade  radius 
embracing  more  than  three  and  one-quarter 
millions  of  people!  Folks  earn  money  in  Cin¬ 
cinnati — and  they  spend  it  in  Cincinnati! 

Most  advertisers  know  that  the  TIMES-STAR 
dominates  this  big  field  by  their  advertising 
experience  in  the  Cincinnati  newspapers.  Every 
year  they  use  more  display  space  in  the 
TIMES-STAR  six  days  a  week  than  in  any 
other  paper  including  Sunday  editions.  The 
space  records  for  fifteen  years  prove  this  con¬ 
tinuous,  progressive,  overwhelming  preference 
of  both  local  and  national  advertising. 

The  Cincinnati  territory  will  prove  out  for  you 
if  you  let  the  TIMES-STAR  introduce  you. 


structure.  The  whole  subject  is  some-  The  memorial  to  Eugene  Field  which 
thing  new  to  the  Treasury  Department.  i.s  the  work  of  Edward  McCartan  and  is 
It  is  something  that  has  to  be  thought  mounted  on  a  plinth  executed  by  Messrs, 
out  by  the  Department,  after  securing  the  Delano  and  Aldrich,  was  unveiled  recently 
facts  in  each  individual  newspaper.  Nat-  in  Lincoln  Park,  Chicago.  On  it  are 
urally  it  will  want  to  compare  results,  inscribed  the  words  “The  Poet  of  Chil- 
nevvspaper  by  new.spaper,  before  deciding  dren.”  During  the  ceremony  a  number 
any  particular  case  on  its  merits.  It  took  of  Eugene  Field’s  poems,  including  “Lit- 
newspapers  four  years  to  get  the  Depart-  tic  Boy  Blue,”  were  sung  by  Mrs.  I>ouise 
ment  even  to  concede  the  fact  that  circu-  Harrison  .Slade. 

lation  had  been  acquired  at  large  expense,  _ 

but  having  conceded  that  fact,  it  now  „  . 

remains  for  each  individual  newspaper  to  r  ■■  r 

present  its  own  individual  statement  A  meeting  of  the  Agricultural  Publish- 
showing  what  it  has  done,  and  one  cannot  ers’  .Association  directors  will  be  held  at 
expect  the  Department  to  receive  these  1  ;30  o’clock  October  18.  at  76  West  Mon- 
voluminous  statements  and  to  give  a  de-  roe  street,  Chicago,  and  Thursday  morn- 


CINCINNATI  TIMES'STAR 


CHARLES  P.  TAFT,  Publither 


C.  H.  REMBOLD.  Manager 


Member  of  Audit  Bureau  of  Circulations 


cision  on  them  immediately. 


ing  at  9  o’clock  at  the  Hotel  La  Salle. 
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THE  PRESS  COMPANY 

Publisher  of 

THE  KNICKERBOCKER  PRESS,  ALBANY,  N.  Y. 


Announces 

A  NEW  EVENING  NEWSPAPER 

for  Albany  and  The  Capitol  District 

ALBANY  EVBIING  NLWS 


A  Super-Newspaper:  A  newspaper  so  carefully  thought  out,  so  com¬ 
plete  in  everything  that  is  new,  honest  and  worth  while  in  modern 
journalism  that  its  value  and  appeal  will  be  instantly  apparent. 

First  Publication:  October  10,  1922 

The  Albany  Evening  News  has  an  efficient  Merchandising  Service 
Department.  Complete  and  up-to-date  market  surveys  and  re¬ 
ports  carefully  compiled  and  quickly  furnished  to  national  adver¬ 
tisers  and  agencies. 

Fraudulent  and  doubtful  advertising  is  rigidly  censored. 

As  a  newspaper  of  character  and  integrity,  the  Albany  Evening 
News  will  quickly  win  the  confidence  of  its  readers. 

National  Representatives 

JOHN  M.  BRANHAM  COMPANY 


Troy  N.  Y. 
Weed  Building 


Publication  Office: 

Albany,  N.  Y. 
18-22  Beaver  St. 


Seheneetady,  N.  Y. 
11. S  State  St. 


20 


Editor  &  Publisher  for  October  14,  1922 


LINOTYPE 


•  TRADE 


NICHOLS  HEADS  MAINE 
PRESS  ASSOCIATION 


Weekly  Papers  Should  Not  Be  Sup¬ 
ported  Like  a  Church,  David 
White  Tells  August  Pub¬ 
lishers’  Convention 


Frank  B.  Nichols,  who  recently  cele¬ 
brated  the  quarter-century  of  his  owner¬ 
ship  of  the  Bath  Daily  Times,  was  elected 
president  of  the 
Maine  Press  As¬ 
sociation  at  the 
annual  convention 
held  at  Augusta, 
October  5  and  6. 

Mr.  Nichols, 
who  is  also  vice- 
president  of  the 
Biddeford  Jour¬ 
nal  Company  and 
publisher  of  the 
Brunswick  Rec¬ 
ord,  succeeds 
Charles  H.  Fogg, 
publisher  of  the 
Fsahk  B.  Nichols  Houlton  Times, 
who  served  for 
two  years  because  of  the  fact  that  he 
was  absent  last  year  attending  the  Press 
Congress  of  the  world  at  Honolulu. 

Roland  T.  Patten,  manager  of  the  In¬ 
dependent-Reporter  at  Skowhegan,  was 
ye-elected  secretary  and  treasurer,  al- 
tliough  he  stated  that  Skowhegan  had 
heM  the  honor  long  eonugh. 

Sanford  L.  Fogg,  mayor  of  Augusta, 
welcomed  the  association  and  Mr. 
Nichols  replied.  He  said  he  sometimes 
wondered  if  “we  take  our  jobs  as  news¬ 
paper  men  seriously  enough.”  He  ex- 
^iressed  the  hope  that  the  association 
some  time  would  become  a  leading  fac¬ 
tor  for  good  in  the  State. 

“We  have  an  unlimited  field  for  serv¬ 
ice,”  he  said,  “and  in  my  opinion  are  not 
cultivating  it  sufficiently,  either  for  the 
benefit  of  the  public  or  ourselves.  Few 
people  realize  the  hard  work  and  amount 
of  capital  required  to  found  and  develop 
a  successful  paper.  Generally,  it  is  not 
done  in  one  year  or  one  decade,  some¬ 
times  not  in  one  generation. 

“Years  ago  papers  were  looked  upon 
as  a  luxury,  a  semi-news  and  literary 
product.  Today,  a  daily  or  weekly 
newspaper  is  recognized  as  a  great  eco¬ 
nomic  activity  and  its  advertising  col¬ 
umns  are  the  surest  way  to  put  most 
any  article  on  the  market.” 

The  report  of  the  secretary-treasurer, 
Mr.  Patten,  showed  the  association  to  be 
in  the  best  condition  that  it  has  been 
for  some  time.  It  showed  $712  had  been 
received  the  past  year,  and  that  there 
was  a  balance  of  $173  in  the  association’s 
treasury. 

Charles  H.  Fogg,  president  of  the  as¬ 
sociation,  in  his  address,  said  that  on 
the  v\hole,  prosperity  seems  to  have  been 
with  the  newspaper  men  and  printers  all 
over  the  State  during  the  past  year  and, 
outside  of  the  suspension  of  the  Aroos¬ 
took  Daily  News  in  July,  he  did  not 
^now  of  any  other  suspensions  of  either 
publishers  or  printers. 

“The  printing  and  newspaper  business 
is  just  the  same  as  any  other  business,” 
he  said.  “In  order  for  it  to  be  conducted 
successfully  it  must  be  conducted  on 
business  principles,  and  a  strict  account 
kept  of  every  detail  of  the  business,  espe¬ 
cially  the  overhead,  so  that  in  figuring 
the  cost  of  work  it  may  be  done  intelli¬ 
gently. 

“There  is  no  reason  why  the  Maine 
Press  As.sociation  should  not  continue  to 
do  valuable  work  for  its  members  in  this 
and  other  states,  and,  if  the  members 
will  give  their  hearty  support  to  their 
officers  in  their  work,  especially  in  at¬ 
tendance  at  the  annual  meetings,  the 
association  will  continue  to  increase  in 
efficiency  from  year  to  year.” 

Portland  was  unanimously  chosen  for 
the  place  of  the  1923  convention,  which 
will  be  held  on  the  first  Thursday  and 
Friday  of  October.  In  the  course  «f 
the  business  session,  William  G.  Kilmer, 
the  new  manager  of  the  Biddeford  Jour¬ 
nal,  and  Leigh  D.  Flynt  and  Donald  Q. 


Burleigh,  both  of  the  Kennebec  Journal, 
were  ciCcted  to  membership  m  the  asso¬ 
ciation. 

The  annual  banquet  was  held  the  eve¬ 
ning  of  the  first  day  and  the  speakers 
were  Col.  K.  B.  Cooke,  treasurer  of  the 
National  Soldier’s  Home  at  Togus;  and 
Herbert  J.  Kaufman,  the  author  and  lec¬ 
turer  of  Tarrytown,  N.  Y. 

During  the  daily  sessions  the  follow¬ 
ing  men  read  papers  on  newspaper  prob¬ 
lems  :  Lewis  A.  Burleigh,  the  Kennebec 
Journal,  The  InterlocKing  Accounting 
System ;  A.  S.  Morris,  the  Littleton 
(N.  11.)  Courier,  Greeting  and  Keeping 
Suljscribers  for  the  Country  Weekly; 
David  M.  White,  the  Lancaster  (N.  H.) 
Coos  County  Democrat,  the  Weekly 
Publisher’s  Obligation  to  the  Advertiser; 
-Mbion  F.  Sherman,  the  Bar  Harbor 
Times;  and  Charles  G.  Jenness,  the 
Rochester  (N.  H.)  Courier,  Stimulation 
of  .Advertising. 

“The  relation  of  the  publisher  to  the 
advertiser,”  said  Mr.  White,  in  the 
cour.se  of  his  talk  on  the  publisher’s 
obligation  to  the  advertiser,  “is  that  of 
any  merchant  to  his  customer.  His  obli¬ 
gation  to  sell  his  wares  at  a  proper  price 
IS  just  as  binding.” 

He  said  that,  in  the  first  place,  the 
newspaper  has  no  right  to  be  an  object 
of  charity  from  the  local  advertiser, 
“No  self-respecting  editor  will  sell  space 
on  any  such  plea  as  that  he  ought  to  be 
supported  because  he  is  running  a  local 
paper,”  he  continued.  “I  cannot  see  ex¬ 
actly  how  that  argument  works.  The 
editor  does  not  run  to  the  worthy  village 
doctor  when  he  needs  no  pills,  or  buy  a 
few  pair  of  shoes  from  the  merchant 
although  he  has  no  need  for  extra 
footwear. 

“A  good  weekly  newspaper  is  an  asset 
to  a  community.  So,  too,  is  the  doctor, 
the  nurse,  the  butcher  and  the  baker. 

"Don’t  expect  people  to  buy  a  paper 
Ixcause  your  shop  is  in  their  town. 
Make  them  buy  it  by  issuing  a  paper 
that  they  need  and  they  feel  they  can¬ 
not  get  along  without.  Get  away  from 
the  idea  that  our  weekly  newspapers 
should  be  supported  just  as  we  support 
churches,  schools  and  hospitals.  Then 
we  will  put  self-respect  into  the  weekly 
newspaper  business. 

“The  weekly  newspaper  owes  it  to  the 
advertiser  to  charge  a  fair  rate  wth  the 
same  price  for  similar  service,  based  on 
a  stated  circulation;  to  issue  a  clean  and 
well  printed  newspaper  in  which  adver¬ 
tising  is  properly  displayed;  and  to  bend 
every  effort  to  make  the  paper  a  suc¬ 
cessful  salesman  for  the  advertiser.  We 
must  stick  to  our  rates  and  rules,  but 
we  must  co-operate  to  the  last  degree. 

“When  we  have  done  all  this,  we 
have  raised  the  standard  of  our  publica¬ 
tions,  added  to  the  interest  and  satisfac¬ 
tion  in  our  work  and  added,  too,  some¬ 
thing  to  our  bank  account.  The  more 
we  can  do  for  our  advertisers,  the  more 
we  do  for  ourselves. 

“Let  us  also  be  keen  to  avoid  the 
ruts  and  to  put  the  best  there  is  in  us 
into  our  work.” 


HONESTY  PREVAILS 
OVER  CLEVERNESS 

Omaha  Advertising  Selling  League 
Hears  President  of  Jordan  Motor 
Company — Saturation  Point  of 
Auto  industry  with  the  Millenium 


“The  trouble  with  the  young  fellow  to¬ 
day  is  that  he  is  thinking  superficially 
about  the  business  he  is  in,’’  said  Edward 
S.  Jordan,  a  former  newspaper  man  and 
now  president  of  the  Jordan  Motor  Car 
Company,  speaking  to  the  Omaha  Adver¬ 
tising  belling  League  at  the  Hotel  Fonte- 
nelle,  September  25.  About  400  members 
of  the  league  and  their  friends  attended 
the  meeting  and  Mr.  Jordan  was  intro¬ 
duced  by  B.  Brewer,  general  manager  of 
the  Omaha  Bee. 

“He  is  watching  the  man  across  the 
street  instead  of  keeping  his  eyes  on  his 
own  business.  The  fellow  who  gets  the 
business  this  year  is  the  one  that  goes 
after  it.  and  beats  the  other  fellow  in  the 
deal.  Instead  of  trying  to  be  wonderfully 
clever  he  should  tiw  being  perfectly  sim¬ 
ple  for  a  while.  'The  man  who  is  foxy 
and  clever  has  too  much  competition  these 


days,  but  the  fellow  who  has  just  brains 
enough  to  be  just  plain  honest,  will  be  so 
unique  he  will  make  immediate  success. 

"If  you  want  to  conduct  a  successful 
advertising  campaign,  you  must  get  the 
other  fellow’s  point  of  view  into  your  ad¬ 
vertising.  This  is  true  of  ail  business. 
The  advertiser  generally  forgets  the  im¬ 
portant  fact  that  every  man  is  dominated 
by  some  woman,  and  she  doesn’t  know 
the  difference  between  the  coefficient  of 
friction  and  the  thermo  efficiency  of  the 
rear  axle.  It  is  the  personal  appeal  which 
sells  the  goods.” 

Mr.  Jordan  was  asked  the  question, 
“When  will  the  saturation  point  be 
reached  in  the  automobile  industry?” 

Mr.  Jordan’s  answer  was  this:  “When 
every  one  owns  a  car.  and  none  of  them 
ever  wear  out  then  enough  automobiles 
will  have  been  manufactured.” 


Eagle  Gives  Wichita  Fountain 

The  Wichita  (Kan.)  Eagle  presented  a 
drinking  fountain  to  the  city  of  Wichita 
on  October  2.  The  fountain  is  located 
on  the  spot  where  the  Eagle  was  founded 
50  years  ago,  by  Col.  .Marsh  Murdock, 
and  will  be  maintained  by  the  Eagle  for 
the  benefit  of  the  public. 


Kaiser  Bars  Press  from  Wedding 

Reporters  and  photographers  will  be 
barriM  from  the  marriage  ceremony  of 
the  former  German  Kaiser  and  the  Prin¬ 
cess  of  Reuss,  set  for  November  5,  in 
the  chapel  of  Doom  castle,  by  orders 
from  the  ex-Kaiser.  The  grounds  are 
now  being  guarded  to  exclude  them  and 
also  people  suspected  of  having  firearms 
or  other  dangerous  weapons. 


S.  H.  Aby  Sells  Paper  and  Retires 

'The  Crystal  Springs  (Miss.)  Meteor, 
which  has  been  published  by  S.  H.  Aby 
for  the  last  38  years,  has  been  sold  to  T. 
E.  Godwin.  Mr.  .Aby  recently  cele¬ 
brated  his  7Sth  birthday  and  decided  to 
retire  from  business. 


E.  H.  Healey  Buys  Paper 

Ralph  Hemmenway,  owner  of  the 
Haven  (Kan.)  Journal,  has  sold  the  ^ 
paper  to  Ed.  D.  Healey,  formerly  pub¬ 
lisher  of  the  Ponca  City  (Okla.) 
Courier. 


Thirty-six  years  knowledge  and  expe¬ 
rience  are  behind  every  LINOTYPE 
sold  today. 

Every'  part  of  the  Linotype  is  there  be¬ 
cause  the  machine  is  better  for  it  anil 
every  part  fits  into  the  big  scheme  of 
simple  operation.  The  Linotype  is  the 
machine  of  No  Compromise. 


Thp.  Hlustration  snoirs  an  operator  changing 
the  Uncer  magazine  of  a  Model  14  Linotype; 
from  the  front,  of  courBC,  hecaute  that  ii 
quicker  and  more  convenient  for  the  operator. 


Composed  entirely  on  the  Ijnotype 
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ONE  EIGHTH  OF  TOTAL  TAX  IS 

PAID  BY 

Pennsylvania 


The  aggregate  net  income  reported  by  Pennsylvania  people 
(according  to  recent  Federal  report)  was  $3,183,759,913  of 
which  $2,212,178,029  was  from  personal  returns. 

Pennsylvania  reported  10.06  per  cent  of  the  total  incomes  re¬ 
ported  for  the  United  States  and  the  total  tax  paid  was  12.13 
per  cent  of  the  total  tax  paid. 

Pennsylvania  has  170  cities  of  over  5,000  people  —  this  means 
that  over  five  million  prospective  buyers  are  close  to  retail 
outlets  for  your  goods.  Take  advantage  of  this  closeness  and 
this  wealth  and  get  quick  response  to  your  advertising  by 
placing  it  in  the  newspapers  listed  on  this  page. 

Get  your  message  into  Pennsylvania  homes  and  your  reward 
is  there  waiting  for  you. 
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•••Allentown  Call  . 

. . .  (M) 

28,009 

.09 

.09 

Pittsburgh  Dispatch . 

.  . . (S) 

63,767 

.22 

.18 

•••Allentown  Call  . 

. . . . (S) 

15,118 

.09 

.09 

fPottstown  Ledger . 

...(E) 

1,654 

.014 

.014 

fBethlehem  Globe  . 

. . . (E) 

8,528 

.04 

.04 

Pottsville  Republican . 

...(E) 

11,558 

.055 

.05 

Bloomsburg  Press  . 

...(M) 

6,316 

.029 

.029 

Scranton  Republican . 

...(M) 

32,180 

.12 

.10 

•••Chester  Times  &  Republican, 

.  (M&E) 

14,331 

.065 

.05 

•Scranton  Times . 

...(E) 

37,701 

.12 

.10 

tCoatesville  Record . 

, . . . (E) 

5,369 

.0214 

.0214 

Sharon  Herald  . 

. . .  (E) 

4,888 

.021 

.021 

•Connellsville  Courier . 

...(E) 

5,652 

.0179 

.0179 

Sunbury  Daily  Item  . 

...(E) 

3,911 

.021 

.018 

••Easton  Express . 

.. . .  (E) 

14,624 

.05 

.05 

•Warren  Times-Mirror . 

(E&M) 

7,931 

.036 

.036 

•Easton  Free  Press . 

,...(E) 

12,147 

.05 

.05 

•Washington  Observer  and 

•••Erie  Times  . 

. . . . (E) 

27,648 

.08 

.08 

Reporter  . 

(M&E) 

15,426 

.06 

.05 

•Harrisburg  Telegraph . . 

. . . . (E) 

36,478 

.095 

.095 

tWest  Chester  Local  News.  . 

...(E) 

10,768 

.03 

.03 

•Lancaster  Intelligencer  and  News- 

•Wilkes-Barre  Times-Leader 

...(E) 

21,234 

.08 

.05 

Journal  . 

.  (M&E) 

21,867 

.08 

.08 

York  Dispatch  . 

...(E) 

16,549 

.045 

.045 

Oil  City  Derrick . 

6,088 

.035 

.035 

York  Gazette  and  Daily.  .  . 

.  . . .  (M) 

16,614 

.045 

.045 

Pittsburgh  Dispatch . 

...(M) 

54,541 

.17 

.15 

Government  Statements,  April  1,  1922. 

*A.  B.  C.  Publishers’  Statement,  April  1,  1922. 

**A.  B.C.  Net  Paid,  12  mos.  Endinn  Mar.  31,  1922.  Auditor’s  Report. 
***A.B.  C.  Publishers’  Statement,  October  1,  1922. 
tGovemment  Statement,  October  1,  1922. 
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RECEIVED  AT  2040  EAST  9th  ST.,  CLEVELAND.  ALWAYS  OPEN 


NEA  SERVICE,  INC., 

CLEVELAND,  OHIO. 

Beat  opposition  on  pictures  of  burning  of  Smyrna,  World  Series  and 
Carpentier  knockout.  SAVANNAH,  GA.,  PRESS. 


NEA  SERVICE,  INC., 

CLEVELAND,  OHIO. 

Beat  everybody  with  pictures  of  Siki  knockout,  World  Series  and 
Smyrna  fire.  OGDEN,  UTAH,  STANDARD  EXAMINER. 


NEA  SERVICE,  INC., 

CLEVELAND,  OHIO. 

You  were  first  as  usual  on  the  Smyrna,  Siki  and  World  Series  pic¬ 
tures.  We  left  the  opposition  far  behind  us  in  Des  Moines  in  this 
[regard.  Congratulations.  DES  MOINES,  lA,  NEWS. 


NEA  SERVICE,  INC., 

CLEVELAND,  OHIO. 

Your  pictures  of  Smyrna  burning,  Carpentier  knockout  and  start  of 
World  Series  gave  us  a  day’s  start  on  all  opposition. 

SALT  LAKE  CITY,  UTAH,  TELEGRAM. 


NEA  SERVICE,  INC., 

CLEVELAND,  OHIO. 

Great  work  on  pictures  of  Smyrna  burning,  Siki  and  World  Series. 
You  tell  ’em  boy.  Skinned  ’em  bone  deep.  Congratulations. 

I  MUSKOGEE,  OKLA.,  TIMES-DEMOCRAT. 


NEA  SERVICE,  INC., 

CLEVELAND,  OHIO. 

NEA  pictures  on  Siki,  burning  of  Smyrna  and  World  Series  arrived 
24  hours  ahead  of  pictures  received  by  opposing  evening  papers.  Con¬ 
gratulations,  particularly  on  Siki  pictures,  which  in  my  opinion,  were 
best  action-pictures  of  any  important  fight  in  recent  years. 

OMAHA,  NEB,  NEWS. 


NEA  SERVICE,  INC., 

CLEVELAND,  OHIO. 

We  beat  the  opposition  on  Smyrna,  Carpentier  and  M'orld  Series.  In 
pictures  of  any  of  these  events  yet. 


fact  we  had  no  competition  what.soever  as  opposition  has  not  published 

FARGO,  N.  D.,  FORUM. 


I' 

NEA  SEI 

1200  W.  Third  Sjrei 

Producing  Plants:  NE’|  Yi 
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NEA  SERVICE,  INC., 

CLEVELAND,  OHIO. 

Congratulations  on  excellent  picture  service  this  week.  First  on 
Smyrna  burning  and  World  Series.  BIRMINGHAM,  ALA.,  POST. 

NEA  SERVICE,  INC., 

CLEVELAND,  OHIO. 

We  beat  opposition  on  Siki  and  first  World  Series  pictures.  Pub¬ 
lication  of  your  baseball  pictures  was  first  time  in  history  any  event 
was  ever  photographed  in  \ew  York  one  afternoon  and  published 
here  next  day.  INDIANAPOLIS,  IND.,  TIMES. 

NEA  SERVICE,  INC., 

CLEVELAND,  OHIO. 

Your  services  on  Smyrna,  Siki  and  World  Series  were  knockouts. 
We  made  a  great  hit  with  baseball  pictures  in  our  sporting  extra 
which  went  strong.  MADISON,  WIS.,  STATE  JOURNAL. 


NEA  SERVICE,  INC., 

CLEVELAND,  OHIO. 

You  beat  all  opposition  in  this  territory  on  Smyrna  burning,  Carpen- 
tier  knockout  and  World  Series  pictures  hundred  to  one. 

COLUMBIA,  S.  C.,  RECORD. 

NEA  SERVICE,  INC., 

CLEVELAND,  OHIO. 

Opposition  had  small  picture  of  play  in  first  World  Series  game 
in  its  late  editions  Thursfl.iy.  Post  had  clean  scoop  all  day  on  big 
action-pictures.  We  also  had  complete  beat  on  Smyrna  pictures. 

CINCINNATI,  O.,  POST. 

NEA  SERVICE,  INC., 

CLEVELAND,  OHIO. 

So  far  no  other  Little  Rock  newspaper  has  had  pictures  of  Car- 
pentier  knockout,  the  Smyrna  burning  or  the  World  Series.  Your 
services  on  these  so  far  ahead  it  is  likely  others  are  ashamed  to  follow. 

LITTLE  ROCK,  ARK.,  DAILY  NEWS. 


NEA  SERVICE,  INC., 

CLEVELAND,  OHIO. 

We  heat  the  socks  off  of  opposition  with  pictures  of  Smyrna  fire,  Carjientier  knockout  and  World  Series. 


FORT  WORTH,  TEX.,  PRESS. 


ERVICE,  Inc. 

d  Speet,  Cleveland,  Ohio 
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PACIFIC  NEWS  VOLUME 
IS  INCREASING 


Development  of  Cablet  and  Radio  to 
Far  East  for  Communication 
Both  Ways  Topic  of  Pan- 
Pacific  Conference 


Communication  and  transportation  is 
the  general  topic  for  the  second  day’s 
session  of  the  hrst  Pan-Pacihe  Commer¬ 
cial  Conference  which  will  meet  in  Hono¬ 
lulu  October  25.  Survey  of  existing 
cable  and  wireless  faciliiies,  with  sug¬ 
gestions  for  meeting  prese.it  deliciencies ; 
establishment  of  lower  special  rates,  fix¬ 
ing  responsibility  and  granting  general 
improved  facilities  for  the  press ;  an 
analysis  of  present  trade  routes  and  the 
development  of  possible  new  routes ;  and 
the  desirability  of  free  zones  or  free  ports 
in  Pacitic  lands  are  among  the  topics  on 
the  agenda. 

Present  communication  facilities  are 
discussed  at  length  in  the  current  bul.e- 
tin  of  the  Pan-Pacific  Union,  at  whose 
call  the  meeti.ig  is  being  held. 

“For  news  communication,”  the  bulle¬ 
tin  states,  “the  most  satisfactory  condi¬ 
tions  are  those  existing  between  Australia 
and  Canada,  insuring  transmission  of 
news  from  any  large  city  in  one  country 
to  any  large  city  in  the  other  at  the  low 
rate  of  5  cents  a  word  for  ordinary  and 
10  cents  for  expedited  transmission.  This 
is  accomplished  by  co-operation  of  cable 
and  land  telegraph  lines  under  govern¬ 
ment  control  or  subsidy.  Service  is  gen¬ 
erally  satisfactory  because  there  is  no 
congestion  as  yet. 

“One  cable,  only,  connects  the  United 
States  with  the  Far  East — that  of  the 
Pacific  Commercial  Com^ny,  and  Amer¬ 
ican  organization,  a  majority  of  whose 
stockholders  are  British.  The  cable  runs 
from  San  Francisco  to  Shanghai  via 
Honolulu,  Guam  and  Manila.  From 
Guam  a  connection  with  Tokyo,  Japan, 
is  secured  through  a  Japanese  cable  and 
from  Manila  a  British  cable  connects 
with  Hongkong. 

“The  Pacific  Commercial  Cable  has 
limited  capacity,  and  is  not  infrequently 
out  of  commission,  even  for  months  at 
a  time,  due  to  the  cutting  of  the  cable  by 
the  coral  formation  on  the  seafloor  be¬ 
tween  Guam  and  Manila.  The  connec¬ 
tion  with  Japan  is  also  poor.  Trans¬ 
pacific  news  rates  by  this  cable  are  pro¬ 
hibitive  for  handling  an  extensive  daily 
report. 

“The  United  States  Navy  has  radio 
stations  at  important  points  on  the  Pa¬ 
cific,  including  San  Francisco,  San  Diego, 
Seattle,  Pribiloff  Island,  Honolulu,  Guam, 
Manila  and  Peking.  During  the  past 
year  high-power  and  fast  sending  and 
receiving  instruments  have  been  installed 
in  some  of  these  stations. 

“Congress  has  given  authority  for  the 
use  of  these  radio  stations  for  news 
transmission,  such  authority  expiring  in 
June,  1925,  when  it  will  presumably  be 
renewed  unless  privately-owned  stations 
in  the  meanwhile  are  in  position  to  afford 
facilities  and  give  the  low  prices  neces¬ 
sary  to  maintain  an  adequate  news  serv¬ 
ice.  The  Navy  radio  is  not  permitted  to 
accept  commercial  traffic  which  private 
stations  can  handle. 

“The  word  rate  for  news  messages  by 
the  Navy  radio  is  6  cents  between  San 
Francisco  and  Manila  (the  station  is  at 
Cavite)  and  3  cents  between  either  of 
these  points  and  Honolulu.  The  Navy 
radio  facilities  were  utilized  during  the 
month  of  June,  1922,  in  west-bound  serv- 
ive  to  the  following  extent  (including 
both  news  and  commercial  messages)  : 
San  Francisco  to  Honolulu,  93,000,  a 
daily  average  of  3,100;  Honolulu  to 
Guam,  64,4()0  words,  a  daily  average  of 
2,150;  Guam  to  Cavite,  68.700  words,  a 
daily  average  of  2,300.  With  present 
facilities  the  circuit  is  said  to  be  able 
to  handle  five  times  as  much  traffic  as 
recorded  between  San  Francisco  and 
Honolulu.  The  present  daily  capacity  of 
the  Honolulu-Guam  and  Guam-Manila 
circuits  is  said  to  be  2,500  words  each. 
When  the  new  radio  sets  are  installed 
at  Guam,  the  capacity  of  these  two  cir¬ 


cuits  will  be  increased  two  or  three  times, 
it  is  said.  Similar  capacity  and  prospec¬ 
tive  improvement  may  be  looked  for  in 
eastbound  service. 

“The  Associated  Press  is  sending  by 
Navy  radio  an  average  dai  y  report  of 
1,000  words  from  San  Francisco  to  Hono¬ 
lulu  and  800  to  .Manila.  The  report  is 
received  in  excellent  shape  at  the  former 
place  and  not  quite  so  reliably  at  the 
latter,  though  conditions  there  are  stead¬ 
ily  improving. 

“The  Associated  Press  is  also  sending 
by  Navy  radio  to  Kokusai,  the  Japanese 
news  agency,  a  daily  report  averaging 
5,000  words  a  month.  This  service  is 
not  entirely  satisfactory,  due  to  the  fact 
that  the  report  must  be  relayed  by  cable 
from  Guam  to  Tokyo  and  has  to  be  car¬ 
ried  across  the  Is  and  of  Guam  by  auto 
to  make  cable  connection.  This  diffi¬ 
culty  would  be  overcome  if  Japan  would 
receive  the  report  by  wireless  from  Guam, 
but  she  has  given  the  .'\merican  Radio 
Corporation  the  exclusive  right  to  handle 
commercial  and  news  messages  between 
the  United  States  and  Japan. 

“The  same  Associated  Press  report 
would  be  available  for  use  in  China  by 
relaying  from  Cavite,  but  it  may  not  be 
received  and  distributed  by  the  U.  S. 
Navy  radio  station  at  Peking,  as  the 
United  States,  at  the  Arms  Limitation 
Conference  in  Washington,  surrendered 
any  right  she  may  have  had  to  use  her 
Government  radio  stations  in  China  for 
any  but  Government  use,  though  the  Eng¬ 
lish,  French  and  Japanese  retain  stations 
in  China  which  may  be  used  for  com¬ 
mercial  purposes.  The  Associated  Press 
report  is  still  broadcast  at  Cavite  for  the 
benefit  of  the  Peking  station  and  the 
United  States  war  vessels  on  the  Eastern 
station. 

“The  Radio  Corporation  of  America, 
which  absorbed  the  American  Marconi, 
has  already  established  a  circuit  between 
San  Francisco  and  Tokyi,  by  way  of 
Honolulu,  under  the  contract  with  Japan 
already  referred  to.  The  through  rates 
are;  for  commercial  messages,  72  cents 
per  word;  for  news  (subject  to  delay), 
27  cents  a  word ;  for  “urgent”  service, 
$2.16.  Similar  rates  between  the  same 
points  by  cable  are  96  cents,  32  cents 
and  $2.88,  respectively.  The  Radio  Cor¬ 
poration,  through  Japanese  connections, 
gives  radio  communication  also  with  cer¬ 
tain  points  in  Manchuria,  China  and 
Korea. 

“The  Radio  Corporation  transmits  a 
daily  news  report  of  about  250  words 
for  the  Trans-Pacific  News  Association 
from  San  Francisco  to  Tokyo.  It  car¬ 
ries  no  other  regular  dally  reports,  but 
transmits  occasional  specials  for  Kokusai, 
United  Press  and  individual  newspapers. 
The  United  Press,  for  its  westbound 
news  items,  uses  cables  or  radio  as  con¬ 
ditions  from  day  to  day  favor  one  or  the 
other. 

“There  is  at  present  no  regular  east- 
bound  Trans- Pacific  daily  news  report 
from  any  point  in  the  Far  East,  though 
specials  on  important  matters  are  carried 
for  the  American  news  associations  and 
for  some  of  the  larger  American  news¬ 
papers  by  U.  S.  Navy  and  the  Radio 
Corporation  wireless  and  by  cable. 

“Privately-owned  radio  stations  are  not 
permitted  by  law  to  operate  in  the 
Philippine  Islands  and  until  this  law  is 
changed,  the  U.  S.  Navy  must  be  depend¬ 
ed  upon  for  radio  communication  with 
the  Islands. 

“The  Federal  Wireless  Company  (an 
.American  corporation)  has  made  a  con¬ 
tract  with  China  under  which  it  is  to 
establish  a  powerful  radio  station  at 
Shanghai  for  trans-Pacific  communica¬ 
tion  and  smaller  stations  at  Shanghai, 
Peking,  Canton,  and  Mukden  for  inter¬ 
communication.  The  corporation  is  to 
operate  these  stations  for  a  term  of  years 
and  then  turn  them  over  to  the  Chinese 
government.  The  contract  provides  for 
daily  transmission  of  3,000  words  of  news 
across  the  Pacific,  but  no  rate  is  fixed. 
The  company  has  made  all  its  surveys 
and  planned  in  detail  all  the  construction, 
and  is  awaiting  now  readjustment  of  cer¬ 
tain  financial  matters. 

“The  major  station  of  the  Federal  at 
Shanghai  would  require  18  months  for 
construction,  but  communication  with  the 


United  States  could  be  had  in  six  months 
if  the  minor  Shanghai  station  were  in¬ 
stalled  first  and  arrangements  made  to 
co-operate  with  the  U.  S.  Navy  through 
Cavite.  Public  mention  has  been  made 
of  certain  negotiations  claimed  to  be 
pending  between  this  company  and  the 
Radio  Corporation  of  America  which 
would  amalgamate  their  interests.” 


Speakers  for  Ad  Club  Luncheons 

Charles  W.  Myers,  advertising  man¬ 
ager  of  Morris  &  Co.,  Chicago,  and 
Thomas  J.  Whelan,  safety  engineer  of 
the  Travelers  Insurance  Company, 
New  York,  w'ere  the  speakers  at  the 
luncheon  at  the  New  York  Advertis¬ 
ing  Club  on  October  11.  Dr.  George 
E.  Vincent,  president  of  the  Rocke¬ 
feller  Foundation,  will  be  the  speaker 
at  the  luncheon  on  October  17.  On 
October  25,  A.  C.  Pearson,  of  the 
Dry  Goods  Economist,  will  be  the 
speaker.  Huber  Ho.ge  addressed  the 
Junior  Advertising  Club  on  October 
10. 


Place  of  Advertising  and  Selling  in  Busi¬ 
ness.”  and  G.  W.  Hopkins,  vice-presi¬ 
dent  and  general  sales  manager  of  the 
Columbia  Graphophone  Company  will 
be  the  speaker.  The  Province  and  Scope 
of  Advertising  will  be  discussed  October 
19  by  F.  M.  Feiker,  vice-president  of 
the  McGraw-Hill  Publishing  Company. 
T'..e  third  lesson  on  “Markets.”  on  Oc¬ 
tober  24,  will  be  discussed  by  Paul 
Cherington,  of  the  J.  Walter  Thompson 
Company. 


Ad  Club  Offers  New  Courses 

The  1922-1924  course  in  advertising 
and  selling  under  the  auspices  of  the 
Advertising  Club  of  New  York,  which 
begins  October  17,  will  be  the  most  com¬ 
prehensive  and  varied  course  the  club  has 
offered  so  far.  F.  Huber  Hoge.  chair¬ 
man  of  the  educational  committee,  and 
his  co-workers,  have  been  mapping  out 
the  course  for  weeks,  and  a  number  of 
men  prominent  in  the  advertising  field 
will  have  places  on  the  program.  The 
subject  of  the  first  lesson  will  be  “The 


Open  San  Francisco  Office 

Gilman,  Nicoll  &  Ruthman  last  week 
opened  a  Pacific  Coast  office  in  the 
Monadnock  Building,  San  I'rancisco,  and 
took  o;i  representation  of  five  newspapers 
on  the  Coast  which  have  hitherto  been 
represented  by  the  Scripps-McRae 
Newspapers.  The  newspapers  are  the 
Seattle  Star,  Spokane  Press,  Tacoma 
Times,  Portland  News  and  Los  Angeles 
Record.  LeRoy  Sanders  is  president  of 
this  group.  Louis  Gilman  is  now  on 
the  Pacific  Coast  completing  arrange¬ 
ments  for  the  new  branch  and  organizing 
its  personnel,  which,  it  is  said,  will  !:« 
as  complete  as  that  of  the  Chicago,  Bos¬ 
ton  and  New  York  offices. 


Special  Agency  Changes 

The  Lakeland  (Fla.)  Star-Telegram, 
consolidated  September  1,  has  appointed 
Frost,  Landis  &  Kohn  its  national  adver¬ 
tising  representatives. 

The  Bluefield  (W.  Va.)  Telegraph,  ef¬ 
fective  October  1,  has  appoint^  the  ^ 
Katz  Special  .^dvertising  Agency  its  for¬ 
eign  representatives. 


The  Ludlow 

What  Kind  of  a  System  Is  It 


The  Ludlow  is  a  complete  system  for 
all  hand  composition  needs.  The 
Typograph,  or  casting  machine,  is  ac¬ 
companied  by  one  or  more  matrix  cab¬ 
inets.  Each  cabinet  will  hold  sixteen  to 
twenty  fonts  of  Ludlow  matrices.  Lying 
on  top  of  the  Ludlow  are  several  special 
composing  sticks.  The  metal  pot  is  full 
of  molten  linotype  metal.  The  working 
system  is  complete. 

Regular  Compositor  Operates  It 


A  Great  Success 

"The  Ludlow  Ty- 
pfigraph  produced  un¬ 
limited  new  type  on 
slug.s,  from  12  to  60 
IKiint  in  bold  and  ex¬ 
tended  faces.  It  cov¬ 
ers  this  wide  range 
of  faces  without  mold 
or  machine  changes. 
An  ordinary  matrix 
cabinet,  less  than  two 
feet  square,  will  con¬ 
tain  twenty  fonts  of 
matrices.  This  ma¬ 
chine  is  a  great  suc¬ 
cess.”—  THE  CHI- 
CAHO  DAILY  TRI- 
HI  NE.  CHICAGO, 
ILL. 


Here,  in  one  unit,  within 
six-feet  square — practically 
within  arm’s  reach  —  your 
compositor  has  the  means 
of  producing  unlimited 
composition  in  any  one  of 
forty  styles  and  sizes  of  new 
type.  A  four-cabinet  instal¬ 
lation  would,  of  course, 
double  the  range. 

The  compositor,  from  one 
station  in  the  room,  com¬ 
mands  all  the  type  resources 
others  get  from  a  big  ram¬ 
bling  composing  room  filled 
with  racks  and  cases.  In 
fact,  three  or  more  men  can 
work  at  one  Ludlow  at  a 


time,  each  getting  the  lines 
he  wants  without  any  ma¬ 
chine  changes. 

But  the  Ludlow  would 
never  be  able  to  displace 
entire  outfits  of  movable 
types,  as  it  does,  by  merely 
equaling  their  performance. 

The  Ludlow  combines  all 
the  advantages  of  movable 
types,  on  the  one  hand,  and 
those  of  keyboard  compo¬ 
sition  (except  on  long  runs 
of  straight  matter)  on  the 
other ;  and  is  subject  to  the 
drawbacks  and  limitations 
of  neither. 


Ask  us,  on  your  letterhead, 
for  illustrated  literature 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

Eastern  Office:  World  Building,  New  York  City 


LUDLOW  QUALITY  SLUG  COMPOSITION  ABOVE  10  PT. 
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PAMPBELL  IS  SUSTAINED 
IN  GATES  SUIT 


the  investigation  which  resulted 
the  government’s  action. 


ALL  FOR  WEISENBURGER 


{g.tice  McCook  Decide*  He  Ha*  Ground 
for  A*king  $600,000  Damages — 
Break-up  of  Partnership  With  ' 
McClure  the  Cause 


Chbsen  President  of  St.  Louis  Ad 
Club  Without  Opposition 

Walter  B.  Weisenburger,  who  was 
elected  president  of  the  Advertising  Club 
of  St.  Louis,  on  October  10,  without 
opposition,  is  the 
man  generally 
credited  with 
“putting  over’’ 
Lou  Holland 
for  president  of 
the  A  s  s  o- 
ciated  Advertis¬ 
ing  Clubs  of  the 
World  at  Mil¬ 
waukee  last  June. 
He  was  chair¬ 
man  of  the  cam¬ 
paign  committee, 
directed  the  forces 
that  elected  Hol¬ 
land  and  put  him 
i  n  nominatioa 


In  an  unusual  suit  heard  before  Su- 
reme  Court  justice  McCook  in  New 
ork  he  decided  October  7  that  Charles 
1.  Campbell  has  a  cause  for  action  in 
lemanding  $600,U(X)  damages  from  Moody 
I.  Gates.  .Mr.  Campbell  cliarges  that 
ilr.  Gates  caused  b.  S.  McClure  to  break 
contract  with  him  by  which  they  were 
establish  a  new  magar.ine  of  which 
le  was  to  be  the  business  manager  and 
|lr.  McClure  the  editor.  The  agreement 

fated  that  the  new  magazine  would  be 
Icsigned  to  appeal  to  the  intelligent  in- 
:rest  of  American  citizens,  in  attempt- 
ig  to  solve  many  of  the  public  questions 
[  today,  including  such  questions  as  the 
nprovement  of  the  present  educational 

astern,  municipal  government,  interna-  . . . . 

onal  relations,  the  distribution  of  com-  Weisenburger,  who  has  a  way  of  doing 
i^ities^  studies  of  longevity,  etc.  things,  is  assistant  to  the  president  of 

w  ®  Mmplaint  says  that  on  National  Bank  of  Commerce  and  in 
une  1,  19-1,  Mr.  Campbell  and  Mr.  Me-  charge  of  that  big  bank's  advertising, 
lure  agreed  that  they  would  co-operate  in  went  to  St.  Louis  as  secretary 

itabhshing  and  conducting  the  magazine  publicity  for  the  St.  Uuis  Chamber 
nd  that  Mr.  Campbell  was  to  raise  $50,000  qJ  Commerce  and  later  was  made  as- 
ipital  for  that  pur^se.  He  alleged  that  sJstant  general  manager.  He  originated 
^Sjeement  of  Mr.  McClure  to  act  ^be  idea  of  the  municipal  advertising 
ith  him  was  of  great  value  to  him,  but  campaign,  which  has  been  a  big  factor 
lat  Mr.  Gates,  with  Imowlcdge  of  his  boosting  St.  Louis,  and  started  the 
P”  Novem-  Chamber’s  official  publication.  Greater 
tr  20  last  maliciously  induced,  per-  gt.  Louis.  He  has  been  chairman  of  the 
Mded  and  procured  the  said  McClure  Advertising  Club’s  program  committee 


W.  B.  Weisenbusueb 


violate,  repudiate  and  break  his  said 
;reement  and  persuaded  him  to  enter 
le  employ  of  the  McClure  Publications 
ompany  or  some  other  corporation  as 
litor  in  chief.’’ 

In  estimating  the  damage  done  to  him 


during  the  last  year. 


New  Boston  Office  for  Intertype 


The  Intertype  Corporation  has  opened 
1  ,,  a  .  ,  ,,  _  .  its  new  Boston  sales  office  in  the  Ma.<sa- 

P  .  *1’.®  acts  of  Mr.  chusetts  Trust  Building.  Federal,  Frank- 

laintiff  asserted  that  he  spent  $10,000  Devonshire  street,  with  F.  H. 

earring  out  the  agree-  Dunham,  New  England  representative,  in 

lent.  He  asked  $30,000  because  he  was  -  or 


:privcd  of  his  employment  as  business 
lanager  of  the  new  niagazine,  $100,000 
lore  because  he  was  "deprived  of  the 
cilled  service,  co-operation  and  associa- 
lon  with  the  said  McClure,”  and  “fur- 
ler  damages  of  $500,000.” 

Counsel  for  Mr.  Gates  asked  Justice 
IcCook  to  dismiss  the  complaint  on  the 
-ound  that  no  cause  of  action  was 
ated,  and  asserted  that  “even  if  the 
ifendant  interfered  with  the  contractual 
ghts  between  the  parties  and  induced 
e  said  McClure  to  break  them  he  could 
)t  be  held  liable.” 

Justice  McCook  ruled  that  there  was 
ithority  for  ruling  that  a  person  not 
party  to  a  contract  who  uses  fraiidu- 
nt  or  otherwise  wrongful  means  to  in- 
ice  one  party  to  break  the  contract 
an  be  held  liable.” 


charge. 


WARRANTS  ON  HECHT  AND  SMITH 


Mallare  Worst  Book  in  10  Years,” — 
U.  S.  Marshal 

Ben.  Hecht,  writer  on  the  Chicago 
|aily  News  and  Wallace  Smith, 
[riter  for  the  Chicago  Evening  Ameri- 
in,  were  named  in  federal  warrants 
sued  October  7  in  Chicago,  charging 
cm  with  conspiracy  to  circulate 
)scene  matter  by  means  of  inter- 
ate  common  carriers.  The  accusa- 
3ns  grow  out  of  the  publication  and 
stribution  of  “Fantazius  Mallare,” 
jritten  by  Mr.  Hecht  and  illustrated 
Mr.  Smith.  Pascal  Covici  and 
filliam  F.  McGee,  publisher  of  the 
3ok,  were  arrested  shortly  after  the 
suance  of  the  warrants  by  United 
tates  Deputy  Marshal  Hal  Carr, 
Jarged  with  a  part  in  the  alleged 
Jnspiracy  to  violate  the  interstate 
>mmerce  laws. 

“  ‘Fantazius  Mallare’  is  one  of  the 
lost  obscene,  inexcusable  assort- 
jents  of  composition  that  has  come 
the  attention  of  the  government  in 

ti  years,”  said  First  Assistant  United 
ates  District  Attorney  Robert  A. 
ilroy  in  ordering  the  warrants.  He 
^  Inspector  D.  r.  Angier  conducted 


Advertisers 

ARE 

Keeping  Up 
with 

The  Times 

213 

COLUMNS 

GAIN 

August  1922 
over 

August  1921 

♦ 

The  Washington  Times 

The  National  Daily 

3c  Daily,  10c  Sunday 

a  LOGAN  PAYNE,  Pub. 

Vstional  AdvsrtislBc  XeprssentBtlTs 
O.  LOOAir  PATirZ  CO., 

Oklesco,  Detroit, 

St.  Lesia  and  Los  Aacslas. 

FATSS.  BtrXIfS  A  BMXTK, 

Vsw  York  and  Boatoa. 


INSURANCE  ADVERTISERS 
KNOW  THE  INDIANAPOLIS 
STAR  GOES  HOME 


Few  indeed  are  the  advertisers  who  keep  a 
more  careful  check  on  results  of  advertising 
than  Insurance  men.  They  back  their  belief 
in  The  Indianapolis  Star  with  their  money  in 
the  proportion  this  statement  shows. 

Lineage  for  September,  1922 

Star  .  6,058 

News .  1,046 


Star  Lead  4,306 


Lineage  for  First  Nine  Months  of  the  Year: 


1922. 

Star  .  153,905 

News  .  80,473 


Star  Lead  73,432 


Gain  Over 
1921.  Last  Year 

110,765  43,150 

72,823  7,650 

- Star  Gain  in - 

37,942  Excess  of  35,490 
News  Gain 


Figures  furnished  by  Publishers’  Service 
Company,  an  independent  audit  company, 
which  measures  all  Indianapolis  newspapers. 

The  Indianapolis  Star  Steadily 
Forges  Ahead  in  Circulation 

Daily  Star  Sunday  Star  Indpls.  News 


1st  9  months,  1922.  .94,672 
1st  9  months,  1921 .  .89,394 


117,609 

112,016 


114,721 

117,229 


Increase  5,278  Increase  5,593  Decrease  2,508 


SPECIAL  REPRESENTATIVES: 

KELLY-SMITH  COMPANY 

Chicago — Lytton  Bldg.  New  York — Marbridge  Bldg. 


R.  J.  BIDWELL  CO. 

San  Francisco,  742  Market  St. 

Los  Angeles,  Times  Bldg. 
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WASHINGTON  FANS  SAW  WORLD’S  SERIES 
AS  REAL  GAME  IN  A  REAL  PARK 


Marines  Formed  Two  Teams  who  Enacted  Championship  Base¬ 
ball  Plays  Half  an  Inning:  Behind  New  York  Contest 
for  50,000  Guests  of  the  Times 


By  LAWRENCE  G.  NICOLAI 

lienc'al  Pr*’motion  ManavitT,  WashinKion  Tinu'? 


'T'HE  Washington  Times’  “Pantomime  ance  of  the  game  in  the  player’s  dug-out.  •  .  .  rerpivinp  ran  remain  at 

1  vv.r,,rc  ^erie.”  a  new  newspapcf  .  A  large  mass  of  psychology  developed 


making  of  hits,  runs  and  other  important  Before  starting  South  the  party  made 
plays,  which  had  been  completely  enacted  a  tour  of  inspection  of  the  New  York 
by  the  player  board  before  the  noise  had  Times  plant  under  the  guidance  of  James 
quieted  down  sufficiently  to  permit  of  the  Taylor  Petty,  of  the  Times  news  staff 
radio  announcer  being  heard.  In  the  formerly  managing  editor  of  the  Times^ 
case  of  a  really  intricate  play,  the  player  Dispatch.  Sunday  night  they  were  the 
l)oard  would  sometimes  have  it  ’com-  guests  of  J.  J.  Murdoch  at  the  dinner 
pleted  and  be  well  into  the  history  of  and  Bohemian  Night  opening  of  the  Xa- 
wliat  the  ne.xt  batter  did  before  the  radio  tional  Vaudeville  Artists  Club,  in  West 
could  get  it  over. 

It  is.  therefore,  obvious  there  can  be 
no  decision  rendered  as  to  which  is  the 
faster,  each  having  its  advantages.  The 
radio  has  an  advantage  in  that  anyone 


46th  street. 


TI 

/ 


Wi 


Tribune  Gave  Score  by  Phone 

Chicago  Tribune  made  it  con- 

World’s  Series,”  a  new  newspaper  -A  large  mass  of  psychology  develop  C ‘J"  “  W “J  venient  for  thousands  of  baseball  fans 

promotion  stunt,  was  attended  by  nearly  that  became  intensified  when  the  action  .  q  ,  ..  ,  .  ..  during  the  world’s  series  baseball  games 

50.000  baseball  fans,  guests  of  the  Times,  of  the  game  quickened.  There  was  ^rpof^has  an  ^vantage  b  They  arranged  so  that  any  person  could 

at  .\mencan  League  Park.  W  ashington,  something  phantom-like  about  the  im-  accurately  and  on  the  whole  more  '^^^rn  the  score  and  the  winner  by  railing 

during  four  days  of  the  worlds  series  m  per.sonatuig  players  throwng  and  catch-  ,^tisfactorily  present  the  details  of  the  up  the  Tribune’s  chief  telephone  operator. 
New  York.  More  than  8.000  attended  mg  an  unseen  ball.  But  the  meaning  of  the  larger  number  of  people  who  In  the  telephone  room,  “the  score”  was 

the  first  day  out  of  curiosity  to  see  if  every  move  was  clear  and  none  of  the  possess  radio  sets.  On  the  whole,  constantly  repeated  by  several  atteiulams 

the  experiment  would  work.  It  worked.  lascination  of  a  regular  ball  game  was  management  of  the  News  is  well  from  the  opening  till  the  close  of  each 

The  crowd  increased  the  second  day  and  lacking.  It  was  brillimit,  serious-minded  pleased  with  the  showing  made  by  both,  game. 

third  The  last  day.  Sunday,  with  a  big  pa.uom.me,  I^Tform^  wUh  e.xciting  elear  up  a  much  - - 

parade  down  town  pulling  against  at-  hdelity  to  the  f/nth.  Players  and  ^^ooted  question  or  rather  to  rehabilitate  Evan«ion  Newibovs  Are  ‘*Eavlr>” 
tendance,  nearly  20.000  fans  cheered  the  audience  alike  twk  it  seriously  which  j^e  press  wire  in  favor  as  a  prompt  and  Newsboy.  Are  Eagle. 

Washington  Times  “Giants”  when  they  made  it  such  a  big  success.  efficient  means  of  securing  news  service.  A  new  departure  in  providing  recre- 

won  the  pennant.  Score  cards  published  in  the  Times  A  feature  noted  among  the  radio  fans  ation  for  newsboys  has  been  made  by  the 

Here  is  how  we  did  it.  containing  the  line-up  of  the  day’s  game  in  Newburgh  which  might  mitigate  Chicago  Evening  .American  which  has 

Twenty  United  States  Marines  com-  players  numbered  to  correspond  against  dependence  entirely  on  radio  is  organized  the  Order  of  the  American 

prising  two  regular  teams,  were  the  "bh  numbers  on  the  park  scoreboard,  the  possibility  of  “interference.”  Several  Eagle  in  Evanston,  Ill.  The  purpose  of 

actors  Each  man  took  his  regular  posi-  enabled  spectators  to  recognize  every  times  during  th^  progress  of  play  some  the  new  order  is  to  provide  necessary 


tion  in  the  field.  Over  the  telegraph  p'.ayer  as  he  came  to  the  bat  or  fielded  amateur  with  a  Ford  spark  depressed  his  recreation  for  Evanston  beys  who  sell 


wire  from  the  Polo  Grounds  in  New 
York  into  the  Washington  Times  office 
came  the  play-by-play  story.  In  the 
player’s  dug-out  at  .\merican  League 
Park  four  stenographers  took  them  by 
relay  over  the  phone. 

Swift  hands  distributed  copies  of  the 
half-innings  to  the  Marine  actors.  Real 
actors  use  up  weeks  sometimes  to  study 
their  parts,  then  they  rehearse  them,  but 
the  Marines’  swift  intelligence  grasped 

the  import  of  the  written  words  in  a  few  ’J^HE  Newburgh  Daily  News,  in  con- 


his  position.  Balls,  strikes,  and  outs  key  for  several  minutes  at  a  time,  ef-  newspapers, 
were  also  recorded  on  the  board  during  fectually  preventing  reception  of  any 


signals  by  those  tuned  in  for  several 
miles  round. 


RADIO  IS  SECOND  BEST  IN 
REPORTING  GAMES 


Cleary  Turn.  Author 

The  “W.  G.  N.,”  a  new  book  contain- 
Ten  Richmond  Fan.  Saw  Game.  Free  i"!?  details  of  activities  in  all  departments 
_  ,  .  ,  .  of  the  Chicago  Tribune,  has  been  written 

David  J.  Bucher,  circulation  director  \yy  Cleary,  manager  of  the  news- 


Hy  Frederick  II.  Keefe. 

fral  Manager.  Newburgh  (N.  Y.)  News 


seconds. 


nection  with  its  broadcasting  station 


Play  by  play,  even  to  the  strikes,  balls  ^  between  the 

“fns, in  I  mtcd  Press  Wire,  through  which  It 


and  difficult  “inside”  ball  in  Gotham  and  ^  nmo  r  ress  wire,  through 
they  took  less  time  to  do  it  than  the  ^^ularly  receiv^es  its  new-s  service,  and 
Yankees  and  Giants  themselves.  That’s  the  radio  broadcasting  of  the  \Wld  s 
bv  way  of  bringing  out  that  stunt  was  hy  ffi^  h'g  stations  WIZ  and 

consummated  with  extreme  snap.  both  of  which  sent  out  the  de- 

.  S  t  tailed  play  of  this  annual  baseball  classic 

Pantomime  is  used  in  describing  the  game  progressed.  The 

Times  worlds  senes  because  no  balls  answer  is  not  entirely  in  favor  of  radio, 
were  used,  but  this  did_  not  prevent  the  j^e  News  annually  places  a  standard 
game  from  being  realistic  to  the  fans.  player  board  on  the  front  of  its  building 
“Boo-o-o-o-o-o,”  they  yelled  when  on  which  the  action  of  the  game  is  de- 
“Babe”  Ruth,  enacted  by  a  Marine  who  picted.  The  player  board  was  located 
bore  a  striking  resemblance  to  the  Yan-  outside  the  telephone  e.xchange  room,  to 
lee  player,  came  to  bat.  Our  “Babe”  which  the  press  report  was  relayed  by  an 
was  a  real  actor  too.  When  “Babe”  extra  loop  and  the  operator  situated  there 
struck  out  in  New  York,  our  “Babe”  for  the  series.  This  arrangement  enabled 
followed  suit,  and  threw  this  bat  into  the  operator  verbally  to  give  the  details 
the  dug-out  and  scowled  at  the  fans.  of  play  to  the  operators  of  the  player 
When  a  “pinch  hitter”  struck  out  in  board,  making  the  service  practically 
New  York  on  what  looked  like  a  ball,  simultaneous.  This  feature  was  so  ar- 
the  Times  players  too  rushed  out  in  a  ranged  that  it  did  not  interfere  with  the 
mob  to  protest  to  the  umpire.  Four  taking  of  the  complete  r^ort  for  the 
umpires  were  used  as  in  the  real  games,  ^seball  extra  which  was  issued  by  the 
Many  difficult  plays  were  made  in  News  immediately  after  each  game 
Washington  closely  following  those  that  ,  Anticipating  that  the  radio  would  be 
came  over  the  wire  from  New  York,  faster,  the  News,  with  its  antenna 
players  running  out  into  deep  center  held  ,  receiving  equipment  and  a  loud 
to  pick  a  long  drive  off  the  fence,  etc.  sicker,  prepared  to  give  to  the  fans  of 
^  J  ‘  r  ^  ii»  Newburgh  the  benent  of  both  services. 

Fans  stood  on  their  feet  yelling  as  ^he  loud  speaker  was  placed  alongside 
payers  brought  in  the  runs  and  stole  ^  board  and  acted  as  announcer 

applauded  difficult  plays  j^e  plays  shown  on  the  board,  the 

They  yelled  for  Bush  to  be  taken  out  of  ^^bich  as  stated  above  was  re- 

the  box  when  the  bases  were  filled,  while  by  press  wire, 

a  pantomime  pitcher  warmed  up  on  -  ii  u 


of  the  Richmond  Times-Dispatch  and  the 
Evening  Dispatch,  brought  his  “Ten 
Famous  Fans”  to  the  World’s  Series,  as 
in  past  years.  The  fans  are  chosen  in  a 
popularity  contest  conducted  by  the 
Evening  Dispatch.  With  the  party  was 
Frank  D.  Woodworth,  news  editor  of  the 


paper’s  business  survey,  and  will  be  off 
the  press  late  this  month. 


Chicago  News  Broadcasting 


The  Chicago  Daily  News  recently  has 
Times-Dispatch,  who  went  to  Richmond  installed  a  radio  set  on  the  roof  of  a 
nearly  two  years  ago  from  the  New  York  loop  department  store  for  broadcasting 
Evening  Telegram.  each  evening. 


the  side  lines  ready  to  go  in. 

Time  was  taken  out  to  megaphone  the 
spicy  bits  of  news  that  came  between 
innings,  and  this,  too,  was  a  hit  with 
the  bugs. 


How  well  the  arrangement  worked — 
and,  if  you  please,  “synchronized” — can 
best  be  expressed  as  “nip  and  tuck.”  The 
widespread  advertising  of  its  broadcast¬ 
ing  attracted  the  News  to  the  Schenectady 
station,  but  as  soon  as  play  started  in 


During  slack  moments  and  also  a  few  the  initial  game  it  was  found  that  either 
exciting  ones,  a  60-piece  United  States  its  wire  service  was  not  so  quick  or  that 
Navy  Band  flooded  the  park  with  music,  the  broadcasting  of  the  details  of  the 
Lieut.  Charles  Renter,  leader  of  the  game  (that  is,  the  strikes  and  balls)  re¬ 
band.  played  a  special  march  he  com-  tarded  its  work.  It  was  soon  found 
posed,  "The  Washington  Times  March,”  necessary  to  shift  to  the  Newark  station 
during  the  seventh  inning  when  all  the  in  order  to  keep  up  with  the  press  wire, 
fans  stretched  for  good  luck.  R.  E.  Then  the  real  race  was  on. 

Coontz.  of  the  nayy.^  opened  the  panto-  jj  found  that  the  two  methods  of 
mime  wond  s  senes  m  Washington  m-  transmission  were  absolutely  simultane- 


stead  of  Governor  Smith,  of  Np’  York  „i,s  ‘hut'the  action  of  the  player  Ixiard 


by  throwing  out  “pantomime”  baseballs,  j,,  showing  the  pitcher!  ball  was  not  de- 
Secretary  of  the  Navv  Charles  Denby,  tected  by  the  crowd  so  quickly  as  the 
and  other  prominent  officials,  had  boxes  spoken  words  of  the  announcer  on  the 
at  the  deciding  Sunday  game.  Secre-  Polo  Grounds. 

tary  Denby  became  so  interested  in  the  The  reverse  was  true  of  important 
performance  that  he  deserted  his  familv  plays.  The  cheers  and  applause  of  the 
in  the  fourth  inning  and  spent  the  bal-  crowd  on  the  Polo  Grounds  forecast  the 


WARNING 


TO  NEWSPAPER  PUBLISHERS 


Your  attention  is  directed  to  patents  Nos.  814,510 
and  1,139,159  which  cover  our  well  known  Duplex 
low'  down  multiple  unit  stereotype  rotary  presses. 
Machines  which  are  considered  to  infringe  said 
patents  are  being  offered  for  sale  by  unauthorized 
parties.  In  order  that  no  one  may  be  unwittingly 
misled 


WE  HEREBY  GIVE  NOTICE 


that  manufacturers,  sellers,  or  users  of  infringing 
presses  are  liable  for  damages  for  infringement  and 
will  be  prosecuted. 

A  Bill  in  Equity  was  filed  September  15,  1922,  in 
the  United  States  District  Court,  New  York  City, 
by  the  Duplex  Printing  Press  Co.  against  an  un¬ 
authorized  manufacturer  for  infringement  of  said 
patents  Nos.  814,510  and  1,139,159. 

Our  attorneys  are  instructed  to  take  any  legal 
action  that  may  be  necessary  to  fully  protect  our 
rights  under  said  patents. 

The  said  patented  multiple  unit  presses  may  be 
obtained  from  us,  or  from  The  Walter  Scott  Co.. 
Plainfield,  N.  J.,  Licensees  under  our  patents. 


DUPLEX  PRINTING  PRESS  CO. 

Battle  Creek,  Mich.,  October  1,  1922 


SC! 


Editor  &  Publisher  for  October  14,  1922 


TIMES  GETS  CHARTER 
AS  BALTIMORE  PAPER 

Will  Start  in  Few  Week* — Probably 
Not  a  Tabloid — Rumor*  Credit 
It  Witb  Republican 
Backing 

By  Telegraph  to  Editor  &  Publish** 
Baltimore,  Oct.  11. — The  second  addi¬ 
tion  to  the  newspapers  already  established 
in  Baltimore  is  planned.  Last  week  an¬ 
nouncement  was  made  that  a  new 
Scripps-McRae  tabloid  daily  to  be  known 
as  the  Post  would  begin  publication  as 
soon  as  mechanical  equipment  could  be 
placed  in  position.  This  week  it  was 
Iwrned  that  the  Times  is  planning  to 
start  publication  as  an  afternoon  paper 
some  time  within  the  next  few  weeks. 

Incorporation  papers  for  the  Times 
were  filed  with  the  Maryland  State  Tax 
Commission  this  week,  the  incorporators 
being  Arthur  C.  Montell,  Sr.,  well  known 
in  Republican  politics  in  Baltimore;  John 
H.  Trowbridge,  of  207  West  78th  street.’ 
New  York,  and  Charles  D.  Coker,  of 
533  West  112th  street.  New  York.  Both 
New  York  men  are  said  to  be  bankers. 

Emanuel  Baum,  who  was  business 
manager  of  the  Baltimore  .\merican  up 
until  the  time  when  it  was  sold  by  Gen. 
^lix  .^gnus  to  Frank  A.  Munsey  about 
two  years  ago,  will  be  business  manager, 
it  is  said.  C.  M.  Clark  will,  according 
to  reports,  be  managing  editor.  Mr. 
Clark  was  formerly  a  Baltimore  news¬ 
paper  man.  I^ter  he  was  a  member  of 
the  staff  of  the  New  York  World. 

It  is  said  that  publication  will  not  be 
begun  for  several  weeks. 

The  Times  will  have  the  International 
News  Service  wire  service. 

Preparations  for  starting  publication 
are  surrounded  with  considerable  secrecy. 
That  the  paper  is  a  bona-fide  newspaper 
enterprise  and  plans  to  break  into  the 
local  field  is  indicated  by  the  fact  that  it 
has  taken  a  lease  on  119  West  Baltimore 
street,  in  the  heart  of  the  business  center 
of  Baltimore. 

There  has  been  some  local  gossip  to 
the  effect  that  a  man  prominent  in  Re¬ 
publican  politics  in  the  .state  would  lie 
identified  with  it.  but  persons  who  claim 
to  know  what  they  are  talking  about  say 
that  this  is  not  so,  that  the  paper  will 
not  immediately  try  to  be  a  force  in  poli¬ 
tics.  but  will  content  itself  with  printing 
the  news.  The  association  of  Mr.  Mon¬ 
tell  with  it  suggests  that  there  may  be 
some  truth  in  the  report  as  to  its  Republi¬ 
can  flavor.  Recent  elections  have  shown 
that  the  state  often  is  divided  equally 
by  Republicans  and  Democrats. 

.\s  to  whether  it  will  be  a  tabloid  paper 
such  as  the  Post  or  an  eight  column 
paper  in  the  usual  form,  it  has  been  im¬ 
possible  to  get  any  information,  but  it  is 
believed  that  it  will  not  be  a  tabloid 
edition. 

Incorporation  papilrs  authorize  issues 
of  10.000  shares  of  stock.  5.000  common 
and  5.000  preferred.  Provision  is  made 
that  the  paper  may  buy  in  the  stock 
within  three  years  at  107.  The  usual 
broad  authority  to  publish  newspapers, 
periodicals  and  all  varieties  of  publica¬ 
tions  and  for  printing  is  given  in  the  in¬ 
corporation  papers. 

It  is  said  that  the  Times  has  not  se¬ 
cured  its  presses  or  its  mechanical  equip¬ 
ment  to  date  Reports  were  current  in 
Baltimore  to  the  effect  that  it  would  start 
October  12.  but  these  were  declared  to 
be  absurd. 

With  the  Times  and  the  Post  addeil 
to  Baltimore’s  papers,  this  city  of  730,000 
people  will  have  six  papers,  four  in  the 
afternoon  field  and  two  in  the  morning 
field.  The  afternoon  papers  established 
are  the  Baltimore  News  and  the  Evening 
Sun.  The  morning  papers,  the  Sun  and 
the  Baltimore  American. 


ENDORSES  PRESS  CONGRESS 


Special  telcRram  to  Editor  &  Publisher 

Mexico  City,  Oct.  12. — President 
Obregon  today  expressed  his  approval 
of  the  efforts  of  the  Press  Congress  of 
the  World  in  an  open  letter  to  Dr.  V.  R. 
Beteta,  I,at;n-.^merican  member  of  the 
executive  committee,  in  which  h:  said: 

“The  undersigned  expresses  his  warm¬ 
est  endorsement  of  the  Press  Congress 
of  the  World,  heartily  hoping  its  di¬ 
rectors  duly  realize  their  delicate  duties 
so  that  the  great  mission  reserved  to 
the  Congress  for  the  benefit  of  mankind 
be  fully  accomplished. 

“Obregr.n.” 


Burke  in  Baltimore 

Merton  Burke,  until  recently  managing 
editor  of  the  New  York  Daily  News. 


WILSON  HEADS  NEW  BODY 

Association  of  Financial  Advertising 
Service*  Formed 

The  .Association  of  Financial  Ad- 
.vertising  Services  was  formally 
organized  at  a  meeting  at  the  Yale 
Club,  New  York,  October  2d.  It  is 
composed  of  professional  organiza¬ 
tions  serving  banks,  trust  companies, 
financial  houses  and  allied  interests  in 
connection  with  their  advertising  and 
new  business  efforts. 

The  organizations  represented  at 
the  meeting  were  the  Edwin  Bird  Wil¬ 
son  Advertising  Company  and  the 
Bankers  Service  Corporation,  both  of 
New  York:  Harvey  Blodgett  .Adver¬ 
tising  Company’,  St.  Paul,  Minn.;  Wil¬ 
liam  Ganson  Rose.  Inc.,  Cleveland, 
Ohio;  Purse  Printing  Company.  Chat¬ 
tanooga,  Tenn.,  and  Craddick  Service, 
Minneapolis.  Minn. 

.A  constitution  was  adopted  which 
states  the  objects  of  the  .Association 
to  be: 

The  fostering  of  the  highest  ideals 
in  the  creation  and  selling  of  financial 
advertising  service. 

The  active  encouragement  of  all 
advertising  for  financial  institutions 
that  is  based  upon  an  intelligent  grasp 
of  the  principles  of  sound  financial,  as 
well  as  advertising  practice. 

The  encouragement  of  fair  and  in¬ 
telligent  competition  in  the  field  of 
financial  advertising  service. 

The  protection  of  members  in  their 
rights  as  originators  of  financial  ad¬ 
vertising. 

Co-operation  with  all  organizations 
interested  directly  or  indirectly  in  the 
improvement  of  financial  advertising. 

Co-operation  with  the  hankers  of 
.America  in  their  effort  to  educate  the 
public  in  the  proper  use  of  financial 
institutions  and  to  uphuild  and  con¬ 
serve  the  resources  of  the  nation. 

Officers  were  elected  as  follows: 
President.  Edwin  Bird  Wilson,  presi¬ 
dent  the  Edwin  Bird  Wilson  Advertis¬ 
ing  Company.  New  York:  vice-presi- 
ent  Harvev  Blodgett,  president  the 
Harvey  Blodgett  .Advertising  Com¬ 
pany.  St.  Paul;  secretary-treasurer, 
G.  Prather  Knapp,  vice-president 
Bankers  Service  Corporation.  New 
York.  Directors  are:  Edw’n  Bird 
Wilson  R.  P.  Purse.  Harvey  Blodgett. 
IT.  B.  Craddick,  R.  B.  Nisbet,  Jr.,  and 
William  Ganson  Rose, 

Mason  Seriously  Injured 

George  W.  Mason,  snorts  editor  of 
t’’e  Philadelnhia  Record,  suffered  con¬ 
cussion  of  the  brain,  a  fracture  of  the 
arm  and  possible  internal  iniuries  while 
driving  in  an  automobile  with  Mrs.  Ma- 
‘■rn.  October  12.  The  car  in  which  thev 
’•■ere  riding  was  run  into  on  the  Roose- 
^•eb  boulevard.  Philadelphia.  Mrs.  Ma- 
«<n’s  arm  was  broke’!. 

O’Neill  Returns  to  Lansing 

Tip  O’Neill,  formerlv  editor-in-chief 
of  the  Lansing  fMich.T  Capital  News, 
has  returned  to  Lansing  from  Kalamazoo, 
ivhere  he  has  been  relieving  on  the  gen¬ 
eral  news  desk  of  the  Gazette. 

Buys  Racine  Farm  Paper 

John  F.  Cunningham,  for  some 
vears  editor  of  the  Ohio  Farmer,  has 


Des  Moines 
Register 

an  c^Tribune 


Net  paid  average  circu¬ 
lation  6  months  ending 
Sept.  30,  1922. 

126,048 

Daily 

Morning  and  Evening 

122,063 

Sunday  Register 

In  the  past  year  the  net 
paid  circulation  has 

increased  1,917  Daily 

9,504  Sunday 

This  circulation,  daily 
and  Sunday,  is  more 
than  two  and  one  half 
times  that  of  the  best 
known  national  week¬ 
ly  magazine  in  the 
state  of  Iowa. 

Write  for  booklet 
showing  distribution 
of  circulation,  town 
by  town,  county  by 
county. 


the  pictorial  tabloid,  has  heen  appointeel  purchased  the  controlling  interest  in 


to  the  .staff  of  the  Baltimore  Sun. 


the  Racine  Wisconsin  Agriculturist. 


V 


Editor 


Publisher 


October 


FRESNO  BEE  WILL  START  tract  effective  from  September  18,  1922,  F.niTORS*  SOCIETY  SETS  chairman  of  membership  committee. 

to  November  30,  1924,  have  the  following  .  .  m.  Mr.  Hopwood  is  secretary  of  the  editors’ 

OCTOBER  17  scale  for  a  48-hour  week:  Journeymen,  DATE  FOR  MEIETING  society. 

-  night,  $42;  day,  $39;  apprentices,  40  to  _  Special  committees  for  studying  the 


to  November  30,  1924,  have  the  following 
OCTOBER  17  scale  for  a  48-hour  week:  journeymen, 

_  night,  $42;  day,  $39;  apprentices,  40  to 

Building  Nearly  Ready  and  Equipment  ^  cents  an  hour.  The  old  scale  was  ^9 


DATE  FOR  MEETING 


in  Place  J.^  V.  McClatchy  Will  journeymen,  and  $1920  to  $24  a  week  for 

Be  Bustnesf  Manager  and  Carlo*  apprentices. 

K.  McClatchy  Editor  The  agreement  between  Cleveland  pub- 

_  lishers  and  photo-engravers,  effective 

Ti,»  rr  /r-  I  \  D  •  March  15,  1922,  to  March  15,  1923, 

^  n  ?  (Cal  )  Bee,  a  new  evening  provides  a  scale  of  $51.15  for  night  jour- 
C'rtober  7,  3,^  $46.50  for  day  journeymen. 


for  night  journeymen  and  $36  for  day  Washington,  the  Week  Ending  April  21, 
journeymen,  and  $1920  to  $24  a  week  for  Chosen  hy  Directors — Pres*  and 
apprentices.  ^  ,  World  Affair*  Subject  of 

The  agreement  between  Cleveland  pub-  n-  -  c  u 

i;«Vlprc  anH  fihr»tr»-<»narrQ  i/i»rc  inner  dpeecbes 


By  Telegraph  to  Editob  &  Puslisrss 


freedom  of  the  press  and  the  efficiency 
of  work  in  schools  of  journalism  were 
authorized  by  the  directors.  The  Wash¬ 
ington  meeting  was  fixed  so  that  Society 
members  may  attend  meetings  of  the  As¬ 
sociated  Press  and  American  Newspaper 
Publishers’  Association,  in  New  York,  the 
week  following  April  21  at  the  Waldorf- 


according  to  the  announcement  Zde  by  a»<l  ^$46.50  for  day  journeymen,  Cleveland,  Oct.  11.— Plans  for  discuss-  Astoria. 

Tames  McClatchv  &  Co  nronriTtors  ol  aPP''e«t'«s  of  $13.30  to  ing  the  newspaper  in  its  relation  to  pub-  - 

iie  Sacramento  Bee^  which  oXs  thine w  reduced  from  lie  affairs  by  men  of  national  and  inter-  _  ,  _  ....  . 

oaner  The  builclins  for  the  Fresno  Bee  45  to  44  a  week.  Publishers  were  paying  national  prominence  were  made  here  by  E«gle  Building  Addition 

is  nearly  comnleted  with  nractic^^^^^  ^“"“ses  over  the  old  scale  of  directors  of  the  American  Society  of  The  Brooklyn  Eagle  has  let  a  contract 

mechanical  equipment  in  place.  $34.M  for  night  work  and  $31.20  for  day  Newspaper  Editors.  The  discussion  will  to  the  Turner  Construction  Company  to 

J.  V.  McClatchy  who  has  been  assist-  be  at  a  dinner  in  Washington,  April  21  build  a  six-story  brick  and  brownstone 

ant  business  manager  of  the  Sacramento  Boston  mailers,  under  a  contract  which  marking  the  close  of  the  annual  meeting  annex.  111  feet  by  83  feet,  in  the  rear  of 

Bee  is  business  manager  of  the  new  effective  from  July  30,  1922,  to  No-  of  the  society.  Reports  show  rapid  its  present  building.  The  addition,  of 

paper,  Carlos  K.  McClatchy,  formerly  'ember  25,  1923,  receive  a  scale  of  $5.28  growth  of  the  society.  Those  present  which  William  Higginson  is  the  architect. 


.usistant  editor  of  the  Sacramento  Bee, 
is  editor  of  the  new  paper. 


for  day  and  night  journeymen,  and  $12.50  were — Caspar  S.  Yost,  St.  Louis  Globe-  will  be  used  to  afford  the  job  depart- 
to  $20.50  for  apprentices.  Seven  hours  Democrat,  president;  H.  R.  Galt,  St.  ment  larger  quarters  and  to  provide  ad- 


Contracts  for  building  the  home  of  the  constitute  a  night’s  work  and  eight  hours  Paul  Dispatch.  John  J.  Spurgeon,  Phila-  ditional  space  for  newspaper  presses. 
Bee  were  let  late  in  May  of  this  year.  ^  ®  work,  with  half  an  hour  for  lunch  delphia  Public  Ledger:  George  E.  Mil-  The  Eagle  has  also  acquired  a  building 

It  is  a  three-story-and-basement  granite  night  and  one  hour  for  day.  On  not  ler.  Detroit  News;  Erie  C.  Hopwood,  adjoining  the  site  of  the  new  annex, 

structure.  more  than  two  days  a  week,  in  case  of  Cleveland  Plain  Dealer;  David  E.  Smiley,  which  will  be  used  exclusively  to  facili- 

J.  McLaughlin  is  the  managing  editor  msert  for  special  work,  the  luncheon  Philadelphia  Evening  Ledger;  and  M.  H.  tate  newspaper  delivery.  The  old  build- 

of  the  new  Bee,  and  Fred  Moore,  for-  one-half  hour  instead  of  one  Creager,  Milwaukee  Journal.  Mr.  Crea-  ings  on  the  site  cf  the  new  addition  have 

merly  city  editor  of  the  Los  .Angeles  hnnr.  The  previous  scale  was  $5.10  for  ger  is  Chairman  of  Committee  on  Syndi-  already  been  razed  and  construction  work 
Times,  is  city  editor.  The  valley  editor  night  j'ourneymen  and  $12  to  cate  and  Press  Services,  and  Mr.  Smiley  will  start  immediately. 

is  Roy  Garmaii,  and  Ernest  Douglas,  the  .^9’’.  ap^pcentices.  The  old  contract  - 

financial  editor;  Ralph  Owen,  sports  edi-  Provided  39  hours,  night,  and  42  hours, 
tor,  and  Joes  Thorburn.  chief  police  re-  day,  as  a  week  s  work.  A  provision  for 
porter.  It  is  understood  that  a  San  Sunday  day  work  at  a  higher  rate  was 
Francisco  Examiner  man  has  been  named  dropped  from  the  new  scale  by  mutual 
telegraph  editor,  and  a  Toledo,  Ohio,  agreement, 
newspaper  man.  advertising  manager.  - 

O’Mara  &  Ormsbee.  Inc.,  have  been  ms-w/c  mitn  ruAPrir  auqaiiix 

appointed  foreign  advertising  representa-  wtwa  ivuun 

tives  for  the  Fresno  Bee.  - 


WAGE  CONTRACTS  CONCLUDED 


Say  They  Were  Attacked  Photograph¬ 
ing  Wrecked  Trestle  Near  St.  Louis 

William  G.  Reis,  photographer,  and 


New  Agreement,  in  Ottawa,  Cincinnati,  .L-  Monks,  reporter,  for  the  St. 

_  "  .  „  Louis  Times,  caused  the  arrest,  October 


Des  Moines,  Cleveland  and  Boston 


7,  of  Jasper  McGuire,  a  special  agent, 


New  contracts  have  been  made  between  and  Joseph  Chrismer,  yardmaster,  of  the 
publi-shers  and  pressmen  in  Ottawa,  Oat.;  Burlington  Railroad.  The  arrest  grew 
stereotypers  in  Ottawa.  Cincinnati  and  out  of  charges  of  the  newspaper  men  that 
Des  Moines,  la.;  photo-engravers  in  McGuire  and  Chrismer  assaulted  them 


Cleveland ;  and  mailers  in  Boston. 
Ottawa  pressmen,  whose  contract  runs 


for  one  year  from  September  2,  1922,  will  blown  up. 


for  attempting  to  take  photographs  of 
the  Burlington  trestle,  near  St.  Louis, 


receive  $38  a  week,  with  a  scale  of  $17 
to  $22  for  apprentices.  The  previous 


Stationing  himself  at  the  trestle  while 
a  section  gang  worked  to  repair  it,  Mc- 


scale  for  journeymen  was  $36,  and  for  of  pictures.  He 

apprentices  $15  to  $20.  Hours  remain  48  ^fized  Reis  photographic  plates  and 
per  week  threw  them  away.  Previously  to  the  en- 

T  '  .  ,  .  counter  with  Reis  he  is  said  to  have 

Journeymen  stereotypers  in  Ottawa,  gj^uck  another  newspaper  photographer 
a  contract  which  runs  from  Au-  j^e  face  with  his  fist  and  pushed  him 
gust  1  1922.  to  .August  1.  1924.  wil  re-  embankment. 

Apprentices  will  be  of  the  railroad  men  would 

paid  $9  to  v-1.  The  old  scale_  was  $33  a  statement.  They  were  released 


for  journeymen  and  $9  to  $15  for  ap¬ 
prentices.  Hours  are  48  per  week. 

Cincinnati  stereotypers  receive  their 
former  scale  under  a  three-year  contract 
from  May  9,  1922.  to  May  9.  1925.  with 
a  provision  for  opening  the  contract  on 
60  days’  written  notice  prior  to  May  9 


on  bonds  of  $1,200  each,  furnished  by 
representatives  of  the  railroad. 


New  York  Writer*  in  Favor 

The  Syracuse  Post-Standard  through 


of  any  year  during  its  life.  Foremen  Jerome  D.  Barnum,  publisher,  provided 
will  be  paid  $45 ;  journeymen.  $41 ;  ap-  a  room  in  its  offices,  with  a  desk  for  each 
prentices  $14  to  $22.  The  working  week  of  the  politiral  writers  from  the  New 
is  48  hours  day  and  4.5  hours  night.  York  City  newspapers  who  covered  the 

Des  Moines  stereotypers,  under  a  con-  Democratic  state  convention. 


The  C-V  Newspaper  Service 

CORNELIUS  VANDERBILT,  JR. 

52  VANDERBILT  AVENUE 

Takes  Pleasure  in  Announcing  That,  Owing  to  the  Increase  in 
Subscribers  to  C-V  Service,  the  New  York  Offices  on  October 
Tenth,  Will  Be  Located  in  Suite  414 

350  Madison  Avenue 
NEW  YORK  CITY 

The  Offices  in  Washington,  D.  C.  Will  Be  Located  in 
Room*  3-4-5  and  6  at  1731  L  Street  N.  W. 

October,  1122 


Dividend  checks  from  the  Amertcan  Telephone  and  TeUffraph  Company  are 
received  quarterly  by  more  than  200,000  Uiephotkc  usen. 

Owned  by  those  it  serves 

Less  than  fifty  years  ago  an  application  was  made  for  a  patent 
which  created  the  possibility  of  speech  between  distant  points.  It 
was  the  culmination  of  years  of  study,  research  and  experiment. 

It  suggested  a  new  aid  in  commerce  and  domestic  life;  a  new  tie  to 
bind  jhe  people  together.  But  it  was  only  a  suggestion — a  dream. 

To  make  that  dream  come  true  required  the  creation  of  an 
organization  unlike  any  other.  It  demanded  a  kind  of  scientific 
knowledge  that  was  yet  to  be  formulated,  as  well  as  a  type  of 
equipment  still  to  be  devised.  And  it  necessitated  the  financial  and 
moral  support  of  many  communities. 

Out  of  this  situation  grew  the  Bell  System,  bringing  not  only  a 
new  public  service,  but  a  new  democracy  of  public  service  owner¬ 
ship — a  democracy  that  now  has  more  than  200,000  stockholders 
— a  partnership  of  the  rank  and  file  who  use  telephone  service  and 
the  rank  and  file  employed  in  that  service.  The  American  Telephone 
and  Telegraph  Company  exists  to  serve  the  people  and  is  owned 
directly  by  the  people — controlled  not  by  one,  hut  controlled  by  all. 

Evolution  is  going  on.  Each  year  the  ownership  is  more  wide¬ 
spread.  Each  year  the  various  processes  of  the  service  are  per¬ 
formed  more  efficiently  and  economically.  Each  year  new  lines 
and  extensions  are  constructed.  The  responsibility  of  the  manage¬ 
ment  is  to  provide  the  best  possible  telephone  service  at  the  lowest 
possible  cost  and  to  provide  new  facilities  with  the  growth  of  de¬ 
mand.  To  do  these  things  requires  equipment,  men  and  money. 

The  rates  must  furnish  a  net  return  sufficient  to  induce  you  to 
become  a  stockholder,  or  to  retain  your  stock  if  you  already  are 
one;  after  paying  wages  sufficient  to  attract  and  retain  capable 
men  and  women  in  the  service.  They  must  adequately  support 
and  extend  the  structure  of  communication. 

These  are  considerations  for  the  interest  of  all — public,  stock¬ 
holders,  employees. 

®“  Bell  System’* 

American  Telephone  and  Telegraph  Company 
And  Associated  Companies 

One  Policy,  One  System,  Universal  Service,  and  all  directed 
toward  Better  Service 
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WOOD  HAULING  BY  GAS 
TRACTOR  TRAINS 


in  value  to  between  $30,000  and 


“We  have  a  tractor  barn  at  each  end 
of  the  road,  with  necessary  supplies  and 
repair  parts.  We  already  have  on  hand 
140  steel  drums  of  gas  (7,000  gallons) 
and  23  barrels  of  oils  and  greases,  which 
will  be  enough  to  last  us  over  the  nine¬ 
ty  days  it  will  take  to  cut  and  haul  8.000 
cords  of  wood,  which  is  our  quota  for 
this  Winter.  Next  year  we  expect  to  in- 
Hauling  wood  for  use  in  its  paper  crease  this  to  30,000. 
mills  on  sled  trains  drawn  by  gasoline  “We  expect  to  start  hauling  about  the 
tractors  is  to  be  tried  out  this  Winter  by  first  of  December.  The  wood  is  now  bc- 
the  New  York  World  on  its  Mt.  Murray  ing  cut  and  piled  in  the  bush  by  nearly 
woodlands,  in  Quebec,  eliminating  to  a  three  hundred  men.  The  tractor  trains 
great  extent  the  necessity  for  Spring  will  carry  40  to  60  cords  of  wood  apiece, 
water  driving.  It  is  expected  the  new  being  made  up  of  between  10  and  14 
method  will  effect  a  saving  of  $30,000  to  sleds.  We  work  a  whole  year  ahead, 
$40,000  per  year,  represented  in  the  about  70.000  cords  of  wood,  last  Win- 
2,000  to  3000  cords  of  wood  lost  an-  ter’s  supply,  now  being  landed  at  Og- 
nually  through  sinkage  during  water  densburg,  N.  Y.,  for  transportation  to 
hauling.  About  10  per  cent  of  the  wood  the  mills.  This  will  last  the  whole  Win- 
cut  has  been  thus  lost  yearly.  ter.  Then  this  year’s  supply  will  be 

The  World  owns  121  square  miles  of  ready.” 
woodland  in  the  Mt.  Murray  district  of 
Quebec.  158  square  miles  in  the  prov¬ 
ince  of  New  Brunswick.  Canada,  and  10 
square  miles  in  the  Adirondack  Moun¬ 
tains,  in  the  United  States,  consisting 
principally  of  spruce  and  balsam.  Every 
effort  is  being  made,  however,  to  con¬ 
serve  these  woodlands  by  the  purchase 
of  all  possible  pulp  wood  from  private 
lands.  Only  wood  that  is  absolutely 
necessary  is  cut  by  the  World  from  its 
own  property.  The  World  owns  the  De- 
Grasse  Mill  at  Pyrites,  N.  Y.,  the  High 
Falls  Pulp  &  Paper  (Company  at  Chat- 
eaugay,  N.  Y.,  and  the  St.  George 
Paper  Company  at  Norwalk.  Conn. 

Nelson  H.  Botsford,  general  manager 
of  all  the  World  subsidiaries,  and  Ed¬ 
ward  Wright,  manager  of  woodland  op¬ 
erations  for  all  the  World  mills,  are  now 
in  Canada  inspecting  the  woodland  prop¬ 
erties.  A  policy  of  reforesting  has  been 
adopted  by  the  World.  Starting  in  its 
Adirondacks  property  three  years  ago, 
the  program  is  to  set  out  150.000  new 
trees  in  the  10  mile  tract  as  rapidly  as 
possible. 

The  World  has  been  operating  its  Mt. 

Murray  land  since  1913  and  has  ten 

years’  more  supply  there.  The  wood  .  -  -  -  - 

cut  to  date  has  been  along  the. banks  of  twenty-nine  years  ago,  the  last  of  Ang- 
the  Salmon  River,  but  this  is  now  being  ust,  and  established  the  Journal  as  the 
cleared  up,  and  wood  must  be  brought  ^hird  paper  in  the  town.  From  the  first 
from  the  interior.  This  will  be  particu-  success, 

larly  hard  to  handle  in  driving.  loyalty  of 

But  the  property  has  been  cruised  and  Iheir  help  stands 
a  way  found,  according  to  Manager  °ut  as  an  unusual  ^  ^ 

Wright,  to  cut  and  haul  wood  through  feature  of  tueir 

by  tractor  drawn  sled  trains  for  about  career.  J.  W.  JH 

ten  miles,  to  within  two  miles  of  the  Barchus  has  been 

loading  plant  at  the  mouth  of  the  their  adver- 

Salmon  River.  At  this  landing  place  the  f'S'ug  staff  over 

wood  will  be  stacked  during  the  winter  twenty  -  Mght 

until  driving  water  comes  down  in  the  years.  Charles 

Spring.  This  will  be  held  back  in  stor-  ,  Hutchings, 

age  and  used  to  drive  wood  two  miles  uead  printer  and 

down  stream  to  the  loading  pond  on  the  ••■’otype  operator  ■||||y||||m|||||m 
St.  Lawrence,  (holding  about  8000  machinist, 

cords  of  wood)  fast  enough  to  keep  it  ^^^an  work  for  ^ 

full  at  all  times.  Then,  as  rapidly  as  .  .  i.  »,• 

desired,  the  wood  will  be  loaded  on  Mr.  Kenea  s  daughter.  Miss 

steamers  and  taken  350  miles  to  Ogdens-  ‘  Hawks  Kenea,  is  now  associate 
burg,  N.  Y..  to  be  placed  on  cars  and  Journal, 

transported  to  various  World  mills.  It  Practical  printers  as  well 

is  expected  that  30  000  cords  of  wood  ^  ^a'fo''s  and  publishers.  Mr.  Kenea 
can  thus  be  handled  from  the  Mt.  Mur-  ‘o  learn  the  printers  trade  on  the 

ray  each  year.  The  World  mills  re-  Journa  at  Madison,  in 

quire  80.000  cords  of  wood  per  year,  the  •  Lane,  when  a  smMI  boy 

rest  being  obtained  from  New  Bruns-  „  18o7,  stated  in  on  the  Kendall  County 

wick  and  the  Adirondacks  and  from  ^  office  at  Vorkville,  Ill.  Mr. 

private  owners.  a  newspaper  employe  and 

“We  expect  that  operating  with  ^  years  and  .Mr  Lane 

tractors  will  be  cheaper  than  horse  and  ® ^  fifty-five.  Both  arc  on  the  job  early 

sled  hauling  and  water  driving.”  said  ‘ate  yet  and  publish  as  live  a  county 

Mr  Wright  to  Editor  &  Publisher  be-  paper  as  can  be  found  anywhere. 


New  York  World  Will  Try  Out  New 
Method  of  Bringing  Log*  to  Its 
Paper  Mills — Expects  to  Save 
$30,000  to  $40,000 


PARTNERS  FOR  NEARLY  A 
HALF  CENTURY 


The  Hochi’s  Macnificent  New  Building  Just  Completed  in  the  Heart  -of  Tokyo 


John  P.  Kenea 


Japan’s  Oldest  Evening  Newspaper 
With  Large  Morning  Edition 


The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder’s 
lofty  ideals. 

In  the  foreign  news  field  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 
which  has  earned  for  it 
many  readers  who  are  in¬ 
tensely  interested  in  per¬ 
sons  and  events  abroad. 

This  interest  has  been 
found  to  exert  consider¬ 
able  influence  on  their  •  Per  Column .  .Y  170.00 
taste  in  the  purchase  of  |  Per  inch _ Y  12.50 

imported  commodities  and  •  „ 

,  •  Per  page.  .  .  .  Y2.000.00 

undoubtedly  has  increased  •  ‘ 

their  consumption  of  prod-  ■ 

nets  from  abroad. 


Advertising  Rates 


TOKYO,  JAPAN 
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EVENING  NEWS  STARTS 
ON  TIME  IN  ALBANY 


F.  W.  Clark  Editor  of  Knickerbocker 
Pres*  and  New  Paper,  With  M.  H. 
Williams  a*  News’  Managing 
Editor 


I.YNN  I.  Arnold,  Jr. 


press  in  motion  for  the  publication  of 
the  first  edition. 

Former  Governor  Martin  H.  Glynn, 
publisher  of  the  Times-Union,  announces 
many  improvements  will  be  made  in  his 
paper,  but  does  not  promise  a  morning 
edition,  as  was  rumored. 


TAKE  JOURNALISM  AT  SYRACUSE 


has  gone  to  the  Youngstown  Telegram. 

George  H  Kennedy,  Jr.,  and  John  J. 
El  son  have  joined  the  Evening  News  city 
staff,  replacing  Alan  Lehmann  and  Justus 
Fleischmann,  who  have  returned  to  col¬ 
lege. 

Seven  or  eight  Buffalo  newspaper  men 
are  members  of  the  staff  of  the  new 
Hearst  Rochester  publication. 


Alij.\xy,  N.  V.,  Oct.  10. — The  Evening 
News  made  its  appearance  today,  pub¬ 
lished  by  the  Press  Company,  publisher 
of  the  Knicker¬ 
bocker  Press,  of 
which  Lynn  J. 

Arnold  is  presi¬ 
dent  and  Arthur 
J .  Hecox  is 
secretary.  Frank 
W.  Clark,  form¬ 
erly  managing 
editor  of  the 
Syracuse  Herald, 
becomes  direct¬ 
ing  editor  of  both 
newspapers.  He 
has  been  editor 
of  the  Knicker¬ 
bocker  Press  for 
the  past  s  i  x 

monthv  .Moses  H.  Williams,  formerly 
managing  editor  of  the  Boston  Traveler, 
is  managing  news  editor  of  the  new  pub¬ 
lication.  .-MlxTt  E.  Dale,  former  city 
editor  of  the  Knickerbocker  Press  and 
lately  political  reporter  of  the  New  York 
Evening  Mail,  returns  to  .Albany  as 
city  editor  of  the  News. 

Charles  Young,  sporting  editor  of  the 
Knickerlx)cker  Press,  will  direct  the 
sprjrts  departments  of  both  papers. 

Jerome  L.  Smith,  of  the  .Associated 
Press  and  a  former  memlK-r  of  the  staff 
of  the  Knickerlwcker  Press;  John  E. 
Martin,  city  editor  of  the  Springfield 
(Mass.)  Republican,  and  George  O. 
Williams,  assistant  city  editor  of  the  Buf¬ 
falo  Times,  are  on  the  News  staff. 

The  society  and  women’s  features  or¬ 
ganization  of  both  the  Knickerbocker 
Press  and  Evening  News  are  directed  by 
Miss  Margaret  Pratt,  of  Boston,  Mass., 
formerly  the  “Nancy  Colbert”  of  the 
Boston  Traveler,  flarry  R.  Gourley, 
camera  man,  long  with  the  Utica  Satur¬ 
day  filobe,  directs  the  photographic  de¬ 
partments  of  both  newspapers,  with  .Al¬ 
fred  B.  Phelan,  movie  and  still  man,  late¬ 
ly  of  International  News  Reel,  assisting. 
l.awrcnce  Drenman,  Buffalo  photog¬ 
rapher,  has  Ixen  added  to  the  photo¬ 
graphic  staff.  ITica  contributes  .Alfred 
J.  Snell,  state  editor  of  the  Utica  Daily- 
Press,  and  Arthur  E.  Pflanz,  feature 
writer  and  photograi)her  of  the  Utica 
Daily  Press. 

Other  members  of  the  new  staff  are : 
Martin  R.  Durkin,  police  reporter  for  the 
Springfield  Republican;  Jarvis  Brown, 
police  reporter  for  the  Buffalo  Times; 
■Allan  Cass,  reporter  for  the  Knicker¬ 
bocker  Press;  Miss  Catherine  Barrett, 
of  the  Catskill  Daily  Mail  and  Catskill 
Examiner ;  Miss  Helen  Legnard,  of 
Troy;  John  W.  Brown,  telegraph  editor 
of  the  Buffalo  Times;  William  Smith, 
assistant  telegraph  editor  of  the  Buffalo 
Times;  J.  P.  .Annin,  rewrite  man  and 
assistant  city  editor  of  the  Standard 
News,  who  heads  the  Evening  News 
copy  desk;  Frank  M.  lluckins,  copy 
reader  of  the  Worcester  Gazette,  and 
Gifford  Carroll,  copy  reader  of  the  Roch¬ 
ester  Democrat  &  Chronicle.  Jay  Jerome 
Williams,  eastern  superinterKlent  of  the 
Consolidated  Press  Association,  super¬ 
vised  the  installation  of  the  Con.soliflated 
Press  wire  in  the  Evening  News  ^)ffice. 

The  artgravure  section  f«f  the  Knicker- 
l)Ockcr  Press,  which  was  introrlucefl  June 
30,  has  bean  increased  from  four  to  eight 
pages.  In  the  new  eight-page  section  at 
least  three  pages  of  feature  pictures  will 
have  close  relation  to  .Albany  and  the 
Capitol  District. 

The  News  will  ha%-c  two  regular  edi¬ 
tions  for  early  and  late  afternf>on.  The 
new  paper  compri.ses  28  pages,  with  a 
page  of  news  pictures,  a  page  of  comics, 
a  woman’s  home  page  and  many  features, 
including  H.  G.  Wells’  “Outline  of  His¬ 
tory,”  published  daily  as  a  serial ;  a  Rob¬ 
ert  W.  Chambers  serial,  and  Burgess 
Bedtime  Stories. 

M.ayor  William  S.  Hackett  started  the 


NEWS  OF  ASSOCIATIONS 
AND  CLUBS 


Full  Course  Students  Number  75— New 
Courses  Offered 

The  Department  of  Journalism  at  Syra¬ 
cuse  University  has  90  students  registered 
this  year  in  its  various  courses,  according 
to  Prof.  George  C.  Wilson,  head  of  the 

department.  (3f  this  number  75  are  tak-  ,,,  , 

ing  the  regular  four-year  course  for  the  West  Virginia  Publishers  Asso- 

degree  of  B.  S.  in  journalism  and  fifteen  "* 


PUBLISHING 


are  part  time  students. 

Two  new  subjects  have  been  added  to 
the  curricula  this  year — editorial  writing 
and  current  reading.  Dr.  John  B.  Howe, 
editorial  writer  for  the  Syracuse  Evening 
Herald,  is  conducting  the  editorial  writ¬ 
ing  course  while  Prof.  Wilson  is  taking 
charge  of  current  reading.  The  small 
town  daily  is  the  subject  of  a  course  to 
be  given  by  Prof.  John  O.  Simmons  the 
second  semester. 


START  ON  JOURNAL-POST  HOME 


To  Have  Press  Capacity  of  1,000,000 
Paper*  Daily 

Work  was  commenced  on  the  new 
home  of  the  Kansas  City  Journal  and 
Post,  Octolier  1  When  the  building  has 
been  completely  remodeled  and  the  me¬ 
chanical  equipment  installed,  it  is  stated 
that  it  will  have  a  daily  capacity  of  a 
million  papers — half  for  each  publication. 

The  building,  which  was  originally- 
built  for  the  Franklin  Hudson  Publishing 
Company,  is  located  at  the  corner  of  21st 
and  Oak  streets,  adjacent  to  an  area  of 
parks  and  proposed  parks  and  at  the 
same  time  but  a  short  distance  from  the 
Union  Railroad  station.  It  is  260  feet  by 
144  feet,  shaped  like  a  letter  L,  three 
stories  high,  and  with  light  and  air  on 
all  sides. 

On  the  third  floor  will  be  located  the 
editorial  departments,  circulation  depart¬ 
ment,  radio  studio,  engraving  department, 
composing  room,  steam  tables  and  the  art 
gravure  department. 

The  advertising,  business,  and  account¬ 
ing  departments  will  occupy  the  first 
floor.  The  pressroom,  stereotyping  foun¬ 
dry,  and  mailing  rooms  will  be  located 
in  a  200  by  40  feet  structure,  separate 
from  the  main  building.  This  will  be 
so  constructed  that  the  presses  will  rest 
on  bed  rock.  It  will  be  25  feet  high  and 
the  upper  part  of  the  west  wall  will  lx 
entirely  of  glass.  The  pressroom  will 
be  equipped  with  a  double  row  of  super- 
speed  octuple  unit  presses,  with  automati 
roll  magazines  mechanically  fed  from  the 
paper  store  space  below.  This  will  have 
room  for  the  storage  of  several  weeks’ 
consumption  of  newsprint. 

The  entire  second  floor  will  be  leased 
to  the  .Alco  Gravure  Company. 

BUFFALO  LOSES  NEWS  MEN 


ciation  met  at  Parkersburg  October 
5  and  elected  W.  Guy  Tetrick,  general 
manager  of  the  Clarksburg  Exponent, 
president ;  Charles  P.  Harvey,  the 
Clarksburg  Sentinel,  vice-president;  W. 
W.  McCue,  of  Huntington,  secretary- 
treasurer;  and  James  W.  Weir,  field  sec¬ 
retary.  .At  the  dinner  in  the  evening  J. 

J.  Devine,  of  the  Clarksburg  Telegram, 
acted  as  toastmaster  and  speeches  were 
made  by  Ross  B.  Johnston,  publicity  di¬ 
rector  of  the  West  Virginia  University ; 
H.  C.  Ogden,  editor  the  Wheeling  In¬ 
telligencer;  and  John  C.  Bond,  auditor 
of  the  state.  Charles  P.  Harvey,  editor 
of  the  Clarksburg  Sentinel,  was  presented 
with  a  silver  loving  cup  by  the  associa¬ 
tion  during  the  course  of  the  dinner, 
Harry  Smith  making  the  speech  of  pres¬ 
entation. 

The  annual  meeting  of  the  .Authors’ 
League  of  .America,  Inc.,  will  be  held  in 
New  York  November  2. 

.A  permanent  organization  of  the  Re¬ 
publican  Eiditorial  Association  of  Mis¬ 
souri  was  formed  at  a  meeting  held  Oc¬ 
tober  5  and  6  at  Hotel  Statler.  C.  M. 
Harrison  of  Boonville  was  elected  presi¬ 
dent  ;  D.  C.  Simons  of  Grant  City,  secre¬ 
tary  and  treasurer,  and  Charles  W.  Fear 
of  Joplin,  corresponding  secretary. 

The  German  Press  Gub  of  New  York 
celebrated  its  36th  anniversary  with  a  din¬ 
ner  at  the  Hotel  Astor  October  8. 
Arthur  Schoenstadt,  the  president,  pre¬ 
sided  and  speeches  were  made  by  CTharles 
Oberwager,  a  city  magistrate  and  for¬ 
mer  newspaper  man ;  Dr.  Adolph  Lorenz, 
the  noted  Vienna  surgeon;  Charles  Nagel, 
Dr.  F.  Fischerauer  of  Austria,  and  Dr. 
George  Lang,  German  consul  general. 

George  M.  Crowson,  editor  of  the  Illi¬ 
nois  Central  Magazine,  was  re-elected 
Iircsklcnt  of  the  Railway  E'mployes  Mag¬ 
azine  .Association  at  the  .second  annual 
meeting  of  that  organization  in  Richmond 
last  week.  Other  officers  were  also  re- 
ilected  as  follows:  Thomas  R.  McRae, 
managing  editor  of  the  Santa  h'e  maga¬ 
zine,  vice-president ;  Charles  !•'.  Kane,  as¬ 
sistant  editor  of  the  Illinois  Central  mag¬ 
azine,  secretary-treasurer. 

The  Foreign  I.anguage  Publishers  .As¬ 
sociation  of  the  United  States,  Inc.,  has 
moved  its  headquarters  to  110  East  42nd 
-treet.  New  York. 

.A  district  conference  of  memlx-rs  of 
the  h-wa  Press  .Association  was  held  at 


Vvaukon  October  6.  Other  district  meet¬ 
ings  wnicU  have  been  arranged  are  at 
Vvaverly,  October  7;  Cedar  Kapids,  Oc¬ 
tober  Id,  and  Sac  City,  October  20.  G. 
L.  Caswell,  secretary  ot  tne  Iowa  Press 
.Association,  will  attend  all  district  meet¬ 
ings. 

J.  R.  Bahne,  manager  of  the  Osceola 
County  tribune,  published  at  Sibley,  la., 
was  elected  president  of  the  first  district 
oi  the  Iowa  Press  Association  at  a  recent 
conierence  held  at  sneidon.  This  dis¬ 
trict  includes  the  journalists  ot  Lyon, 
Osceola,  Dickinson,  dioux,  O’Brien,  Clay, 
Plymouth  and  Cnerokee  counties. 

Ihe  tnird  Iowa  newspaper  conference 
aistrict,  consisting  of  worth,  Mitchell, 
pioward,  Cerro  Gordo,  I'loyd,  Bremer, 
Cnickasaw,  franklin,  Butler,  Blackhawk 
and  oruiidy  counties,  held  its  annual 
meeting  at  vVaverly,  October  7.  F.  W. 
purceii  ot  the  Hampton  Chronicle,  pre- 
-iiued. 

ihe  executive  committee  oi  the  Minne¬ 
sota  editorial  Association  will  meet  in 
St.  I'aui  on  October  20,  to  arrange  for 
tne  1923  convention  ot  the  association, 
wuicn  will  be  held  m  that  city,  and  dis¬ 
cuss  Kcd  Cross  Christmas  seal  advertis¬ 
ing. 

1  he  executive  committee  of  the  Minne¬ 
sota  select  cist  will  probably  also  meet 
1.1  St.  l  aui  on  October  20. 


>Ai3Vck'l  ISING 

I  'HE  convention  of  the  Seventh  Dis¬ 
trict  Association  of  the  Associated 
-Advertising  Clubs  of  the  World,  com¬ 
posed  ot  Clubs  in  Missouri,  Oklahoma, 
and  Arkansas,  will  be  held  in  St.  Louis 
in  february. 

Ihe  -Albany  (N.  Y.J  -Advertising  Gub 
has  been  incorporated  during  the  past 
week.  1  he  directors  are :  Arthur  A. 
lerkins,  the  Perkins  Silk  Shop;  William 
cuwenberg,  Steeiel  Brothers;  Herbert  E. 
tub,  tne  -Albany  leiegram;  Aladison  E. 
liramard,  the  rvlbany  Publicity  Service; 
V\  iinam  C.  Foskett,  the  .Albany  Hard¬ 
ware  and  Iron  Company;  Bert  T.  Fay, 
tile  Delaware  &  Hudson  Railroad  Com¬ 
pany;  Robert  F.  T.  Wilke,  the  Wilke 
i.aundry  Company;  Alfred  J.  Sporborg, 
;  teefel  Brothers ;  George  S.  De  Rouville, 
tne  De  Rouville  .\dveriising  Agency;  R. 
1  red  Clapp,  Jr.;  IMwin  S.  Bramley, 
Kedmond  &  Bramley ;  .Albert  H.  McAl- 
laster,  the  .Acme  Print  Shop;  and  Her¬ 
bert  Daniels,  the  W.  -\1.  Whitney  &  Co. 
The  officers  of  the  club  are:  President, 
.vrthur  .\.  Perkins;  vice-president,  Will- 
i.ini  Lowenberg ;  secretary,  Madison  E. 
irainard;  treasurer,  Herbert  E.  Hill; 
;ind  counsel,  Samuel  E.  Aronowitz. 


Dinner  for  W.  H.  Dodge 

William  11.  Dodge,  lately  president  of 
;lie  Scripps-McRae  Ixague  of  News- 
i.::pers  and  now  president  of  the  -Allied 
.  .ewspaiiers,  Inc.,  was  the  guest  of  honor 
at  a  dinner  of  the  organization,  Septem- 
r  30.  at  the  Hotel  Cleveland,  (jleve- 
bi  .(1  to  bid  him  farewell  just  before  he 
!''ft  I  r  X.w  York  as  presid’d  of  the 
news  organization. 


Rochester,  Syracuse,  and  Albany  At¬ 
tract  Them 

Buffalo  newspapers  have  had  their  edi¬ 
torial  staffs  disrupted  by  the  demand  for 
men  resulting  from  the  down-state  de¬ 
mand  due  to  the  publication  of  the  new 
Hearst  newsiiapers. 

Five  menilxrs  of  the  Times  city  staff 
have  resigned,  four  to  go  to  the  Albany 
Knickerbocker  Press.  The  men  now  in 
Albany  are  John  S.  V.  Bowen,  Jr., 
George  Williams,  Jarvis  Brown  and  Wil¬ 
liam  Smith.  Bowen  was  formerly  tele¬ 
graph  editor,  Williams  assistant  city  edi¬ 
tor  and  Brown  and  Smith  reporters. 

Joe  Bcrdel,  formerly  of  the  Evening 
News  staff,  and  John  AIcMahon,  a  former 
Times  man  who  has  been  in  Ranger, 
Texa.s,  for  some  time,  are  now  with  the 
Times. 

M.  E.  Wesp,  column  conductor  of  the 
Buffalo  Commercial,  has  resigned  to  join 
the  Syracuse  Telegram  staff,  and  Newton 
Noyes,  of  the  Commercial  city  staff. 


EDGER  SYNDICA 

NEWS  AND  FEATURE  SERVICES 


T  E 


Maintain  Prestige — Create  Circulation — Attract  Advertising 

NEWS  SERVICES 

(Vis  leased  wire  or  laid  down  in  New  York,  Washinrton,  Chicago, 

Cleveland,  Dallaa,  Seattle,  San  Francisco  or  Los  Anceles.) 

PUBLIC  LEDGER  COMBINATION  NEWS  SERVICE. 

PUBLIC  LEDGER  FOREIGN  NEWS  SERVICE. 

PUBLIC  LEDGER  DOMESTIC  NEWS  SERVICE. 

PUBLIC  LEDGER  BUSINESS  NEWS  SERVICE. 

FEATURE  SERVICES; 

nUTUBE  PAGES  IN  MAT;  Dilly — Rumtn  Interest  Pile.  Weekly — Prnontllty  Pile,  SpecUl  Fettiire  Psfi, 
Srtenee  Pile,  Short  Story  Pile.  rO.\UC8;  "Soniebody'i  Stenoi."  (Ilsywird),  Iially  Strip  ind  Weekly  Pile;  "Thst 
Semlodi  Me"  (Colllnil.  "Aod  Then  He  Chinfed  Hli  Mind"  (Dunn),  "Dumb-Belli"  (Dunn),  "The  Otnilai  (Nv” 
(John).  CARTOONS:  Sykes'  Dilly;  "Pollies  of  the  Ptnini  Show"  (Hinlonl,  Weekly;  "(Tilldren  of  Mtmf' 
iKchse),  Dolly.  PICTION:  Dslly  snd  Weekly  Detretlee  tod  Mystery  Sertils.  Ilssel  Deyo  Batehelor's  Dilly  bose- 
Prohlem  Serliis;  Dsliy  tnd  Weekly  Short  Stories.  RADIO  FEATI'RE:  "Ridlo  In  the  Home"  (Dally).  MlDOVf 
PEATl'RKS  of  itlek  len|tb;  "Tlilnii  You'll  Lose  to  Make."  "Thlnp  (or  Boys  to  .Make."  "The  Houaeelfe'f  Idas 
Uoi."  "Wbifi  Whit,  ’  "After-innner  Trleki,"  "The  Home  In  Good  Tsite."  "How  to  Ssse  When  SbopplDC," 
TultlfstlDi  Ynur  (Tiarm,”  "Pamoia  Gbosti,’’  "Pasorlte  Recipes  of  Famous  Women."  "Shsrpenlni  Up  Your 
Memory."  "Guen  Whof"  "Pam's  Paris  Postsla,"  "The  Children's  Hour."  ''History  of  Your  .Name,"  "YYho-Wliy- 
Whit-When-WhereF'  "Human  Curio*,"  "What  Are  You  Good  Fori"  "Makini  More  Money."  "Dally  Fun  Hoar," 
■'Can  You  TellF'  "Orteet  F.nilhih,"  "Bead  Your  (Hiiracter."  HOME  PAGE  FEATURES:  "A  Dauihter  of  Ess." 
"The  Latest"  (PirU  Fashions).  "Hoow  Cooklnf."  by  Owen  Vletorls'i  rook.  "Aa  Woman  to  Woman."  "Drasa- 
lind  Adsenturea."  SPURTS  FEATirBES;  "Tho  Sportfollo,"  "Wise  Tennis  Tips"  (Tllden).  PUZZLES.  CTJT- 
IIUT8.  TRICKS  tnd  MAGIC. 
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NOT  A  CENT  SPENT  FOR 
CUTICURA  SALESMEN 


{^Continued  from  page  7) 


sales.  We  began  our  advertising  in  Great 
Britain,  Australia  and  India  in  1890.  In 
Australia,  we  had  a  single  distributor 
who  was  to  handle  the  demand  for  us. 
Before  we  shipped  any  soap  or  ointment, 
however,  we  set  our  advertising  going  all 
over  the  island.  The  result  was  when  the 
first  shipment,  actually  arrived,  instead 
of  being  unknown  and  hard  to  get  started, 
the  dealers  were  primed  to  come  to  our 
distributor  for  the  goods. 

“In  India  we  found  that  the  natives 
have  a  curious  custom.  A  physician  gives 
out  a  prescription  to  one  to  use  and  this 
passes  from  hand  to  hand  all  through  a 
village.  We  advertise  extensively  in  the 
country  in  both  English  and  native  papers. 

“Our  late  president,  Mr.  White,  is  the 
one  to  whom  credit  is  due  for  the  contin¬ 
uity  of  our  advertisuig  and  for  our  prog¬ 
ress  in  building  up  a  national  and  then  an 
international  business.  A  certain  manu¬ 
facturer  made  a  product  which  had  a 
wide  and  successful  sale.  One  day  he 
confided  in  Mr.  White  that  he  made  a 
total  investment  of  $300,000  in  advertis¬ 
ing,  that  everybody  now  knew  of  his 
product  and  that  he  had  decided  to  save 
that  much  money  and  put  it  in  his  own 
pocket. 

“Mr.  White  attempted  to  dissuade  him 
from  this  course,  but  could  not  do  so. 
The  manufacturer  eradicated  his  appro¬ 
priation  for  advertising  from  his  budget. 
The  impetus  of  previous  advertising  car¬ 
ried  the  business  along,  after  a  fashion, 
for  six  months.  .At  the  end  of  the  year, 
the  manufacturer  saw  his  erroneous  rea¬ 
soning  and  tried  to  stage  a  come-back  by 
re-embarking  on  advertising,  but  in  this 
case,  he  was  too  late  and  was  forced  to 
give  up  the  manufacture  of  the  product 
entirely. 

“We  often  think  of  Sunny  Jim  as  a 
case  in  point.  He  used  to  be  talked  about 
everywhere  and  now  no  one  hears  iny- 
thing  about  him  or  the  cereal  he  adver¬ 
tised  to  any  extent.” 

While  few,  if  any,  manufacturers, 
launching  a  product  today  on  the  market 
perhaps  would  make  such  headway  with¬ 
out  selling  effort  to  back  up  their  adver¬ 
tising,  the  experience  of  the  Cuticura 
company  is  unmistakable  evidence  that 
what  talks  loudest  in  giving  a  product  a 
continuous  wide  sale  at  home  and  abroad 
is  what  the  consumer  demands, — and  that 
newspaper  advertising,  wisely  and  persist¬ 
ently  used,  is  a  big  force  to  create  the 
demand. 

Mr.  White,  for  many  years  guiding 
spirit  of  the  corporation,  died  on  January 
2/  of  this  year.  He  had  continued  active 
in  his  interest  in  the  business ;  in  fact,  that 
afternoon  had  attended  a  directors’  meet- 
ing. 

Among  Mr.  White’s  many  philan¬ 
thropies  is  the  Massachusetts  College  of 
Pharmacy,  erected  and  endowed  by  him 
in  1919  at  a  cost  of  over  $1,250,000. 

Upon  his  death,  it  became  known  that 
he  was  one  of  the  wealthiest  men  in  the 
country  and  that  he  had  left  a  sum  of  a 
number  of  million  dollars  to  the  City  of 
Boston  to  be  used  for  creating  works  of 
public  utility  and  beauty. 

More  recently,  the  inventory  of  his  es¬ 
tate  has  been  filed  for  probate  in  the  Suf¬ 
folk  Probate  Court.  It  shows  total  as¬ 
sets  of  $9,133,748.  He  had  real  estate 
holdings  on  State,  Washington,  Boylston 
and  'Fremont  streets,  purchased  with 
money  made  from  Cuticura,  valued  at 
$4,109,948.40.  The  amount  which  will  go 
to  Boston  will  be  in  the  neighborhood  of 
$5,000,000.  His  1.033  shares  in  the  Potter 
Drug  &  Chemical  Corporation  are  ap¬ 
praised  at  $1,549,500. 

Advertising,  apparently,  has  justified  it¬ 
self,  without  outside  assistance,  as  a 
sales-maker  which  can  move  goods  of  its 
own  force  and  do  it  at  a  profit. 


Suspend*  After  Two  Issue* 

The  Passaic  (N.  J.)  Sunday  l.eader, 
published  for  two  issues  by  Evan  J. 
David,  failed  to  make  its  appearance  on 
October  8.  Mr.  David,  editor  and  pub¬ 


lisher,  has  announced  that  he  has  de¬ 
cided  to  discontinue  the  enterprise  for 
the  present  because  of  publication  diffi¬ 
culties. 


CPbttuary 


Joseph  McGinn,  aged  61,  for  25  years 
sports  reporter  for  the  .Associated  Press. 
Xew  York,  died  October  6,  after  a  linger¬ 
ing  illness.  Before  he  came  to  the  United 
States  in  1884,  Mr.  McGinn  had  been  on 
the  Londonderry  Journal,  the  Belfast 
Xews,  and  the  Freeman’s  Journal.  .After 
a  brief  sojourn  in  Philadelphia  he  came 
to  Xew  A’ork  and  was  on  the  old  Mer¬ 
cury,  the  Star,  the  Recorder,  the  Times, 
and  the  Evening  World.  He  joined  the 
.Associated  Press  staff  in  1893. 

J.  Mich.\el  Sherm.\n,  Xew  York 
newspaper  writer,  lecturer,  and  labor  ad¬ 
vocate,  was  <lrowncd  in  the  Columbia 
River,  near  Priest  Rapids,  recently. 

Mks.  L.M’ra  E.  Cooper,  wife  of  Henry 
C.  Cooper,  former  business  manager  of 
the  Richmond  (V'^a.)  Evening  Journal, 
died  October  7. 

Fr.xnk  Stowers,  for  many  years  em¬ 
ployed  in  the  mailing  department  of  the 
Boston  Herald,  died  recently. 

.Mrs.  M.  M.  Jouven.at,  aged  70,  poetess 
and  writer  of  Wing  Shadows  and  Fancy, 
died  September  29. 

Georc.e  W.  Gacding,  aged  29,  former 
editor  and  manager  of  the  Mount  Wash¬ 
ington  Xews,  a  Pittsburgh  (Pa.)  weekly, 
and  for  some  time  past  with  the  Govern¬ 
ment  Printing  Office,  \\'ashingt(m,  D.  C., 
died  October  6. 

W.  T.  Edmondson,  age  41,  managing 
editor  of  the  Montgomery  'Times,  died 
in  an  .Atlanta  hospital  Octol)er  7  after  a 
brief  illness. 


BOSTON  WON’T  DROP  PUBLICITY 

Ha*  Cost  City  $9,204.03 — A  Necessity, 
Says  Mayor  Curley 

Reports  that  Boston’s  official  press 
agent  department  was  to  be  relegated 
to  the  limbo  of  the  unknown  were  nailed 
as  untrue  in  the  last  few  days  by  Mayor 
James  Curley. 

The  bureau,  which  is  known  as  the 
“commercial,  industrial  and  publicity 
Itureau,”  carries  the  following  salaries: 
William  H.  McMasters,  secretary,  sal¬ 
ary  $5,(XX);  Joseph  Smith,  secretary,  $5.- 
0(X);  Joshua  H.  Jones,  clerk,  $2,000; 
Joseph  A.  Driscoll,  clerk,  $1,500;  Karl 
Steinauer,  clerk.  $1,500;  David  F. 
Supple,  clerk,  $^  a  week. 

'To  September  1,  the  bureau  has  cost 
Boston,  ^,204.()3,  divided  up :  Employees. 
$7,780.79;  motion  pictures,  songs,  etc., 
$490;  transportation,  $405.05;  stationery 
and  printing,  $369.68;  typewriters,  $75; 
clippings  and  books,  $54.25 ;  miscellan¬ 
eous,  $^.26. 

In  the  beginning.  Mayor  Curley  ap¬ 
pointed  Smith  and  McMasters  as  “direc¬ 
tors.”  Then  the  civil  service  commis¬ 
sion  raised  a  (|uestion  as  to  whether  or 
not  the  selection  of  such  “directors” 
would  have  to  be  confirmed  by  the  com¬ 
mission  before  becoming  legal.  There¬ 
fore.  the  mayor  changed  the  title  to 
“secretaries”  and  made  the  staff  part  of 
his  executive  department. 

In  denying  that  the  bureau  was  to  be 
dissolved  at  least  now,  the  mayor  said : 

“That  bureau  is  a  necessity,  as  an  ir¬ 
ritant,  and  to  awaken  the  public  senti¬ 
ment  to  the  crying  need  of  abolishing 
the  freight  differential  which  has  been 
a  burden  on  New  England  for  so  many 
years.  The  Interstate  Commerce  Com¬ 
mission  begins  hearings  on  our  petition 
for  abolition  October  3  in  the  post  office 
building  and  I  have  invited  every  mayor 
of  every  city  in  Xew  England  and  every 
editor  of  every  Boston  paper  to  be 
present.  So  long  as  the  differential  re¬ 
mains,  we  need  the  commercial  and  in¬ 
dustrial  bureau.” 


Western  New  York  Press  to  Meet 

The  quarterly  meeting  of  the  Western 
Xew  A’ork  Press  .Association  will  be  held 
in  Rochester  October  20. 


JAMES  McCLATCHY 
COMPANY 

Proprietors  of  the  Sacramento 
Bee  Respectfully  announce 

The  First  Issue 

OF  THE 

FRESNO  BEE 

from  the  Bee  Building 
at  Fresno,  California 

ON  OCTOBER  17th,  1922 


Foreign  Representatives 

OlARA  &  ORMSBEE,  Inc. 

325  Fifth  Ave. 

New  York 

Peoples  Gas  Bldg.  Monadnock  Bldg. 

Chicago  San  Francisco 
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CALL  SUPPLEMENT  CASE 
ONE  OF  TECHNIQUE 

Brief*  Now  Before  Interstate  Commerce 
Commission — Decision  May  Hinge 
on  Whether  Roto  Section*  Are 
Newspaper*  or  Not 

A  question,  virtually  one  of  newspaper 
technique,  has  been  submitted  to  the  In¬ 
terstate  Commerce  Commission  for  de¬ 
cision  in  the  case  of  the  application  of 
five  eastern  railroads  for  the  discontinu¬ 
ance  of  baggage  rates  on  the  shipment  of 
gravure  sections  of  Sunday  newspapers. 

The  entire  case,  argument  in  which  was 
heard  by  a  commission  examiner  in  New 
York  early  last  month  and  now  before 
the  Commission  for  determination  on  or 
before  November  29,  hinges  on  the  ques¬ 
tion  of  whether  or  not  the  gravure  sec¬ 
tion  is  a  newspaper.  Because  it  is  most 
often  printed  at  a  central  plant  and 
shipped  to  individual  newspapers  for  in¬ 
clusion  in  their  issues,  it  is  the  contention 
of  the  American  Express  Company  that 
it  is  not  a  newspai>er  in  the  meaning  of 
the  term  as  used  in  the  so-called  Uniform 
Contract  for  Express  Operations  over  rail 
lines,  between  the  American  Railway  Ex¬ 
press  Company  and  the  principal  rail  lines 
of  the  country,  effective  September  1, 
1920.  The  interested  newspapers,  thirty 
or  more  in  number,  which  are  contesting 
the  railroad  contentions  hold  that  the 
gravure  is  as  truly  a  newspaper  as  the 
main  news  section.  The  argument  on  this 
))oint,  submitted  in  behalf  of  the  news¬ 
paper  interests  by  their  counsel,  Charles 
M.  Galloway,  made  public  in  printed  brief 
follows :  .  ^ 

“The  public  regard  the  ‘gravure  section’ 
as  a  printed  newspaper.  The  ‘gravure 
sections’  do  not  cease  to  be  newspapers  by 
reason  of  the  fact  that  they  consist  prin¬ 
cipally  of  pictures  and  are  printed  by  a 
process  differing  from  the  ordinary 
printing,  because  the  purpose  to  be  ac¬ 
complished  and  the  result  is  the  ^me  in 
both  cases,  the  only  difference  being  the 
‘Gravure  Sections’  is  executed  by  a  more 
modern,  expensive  and  perfect  method 
than  the  other,  and  the  effectiveness  of  its 
purpose  depends  upon  a  timely  delivery 
to  the  reader,  as  news  rapidly  loses  its 
value  with  the  lapse  of  time.  So  it  mat¬ 
ters  not,  from  the  point  of  speed  whether 
the  paper  is  distributed  directly  by  the 
printer  to  the  reader  or  whether  it  first 
passes  through  several  agencies  before  it 
reaches  him. 

“The  evidence  conclusively  shows  that 
the  ‘Gravure  Section’  is  composed  pri¬ 
marily  of  news  items,  using  the 
even  in  the  most  restrictive  sense,  and 
that  they  are  prcxluccd  for  general  pub¬ 
lic  circulation  at  stated  intervals,  and 
that  they  are  either  complete  in  them- 
.selves,  or  completed  by  use  in  conjunction 
with  other  parts  of  the  paper.  Thus, 
these  ‘Gravure  Sections’  are  newspapers 
within  the  most  limited  and  technical 
meaning  of  that  term.’’ 

BUNGLE  OFFICIAL  ADS 

Monthlies  Would  Have  Carried  Loan 
Copy  Two  Year* 

The  necessity  for  a  sensible  and 
efficient  method  of  handling  govern¬ 
ment  advertising  has  again  been 
demonstrated  in  connection  with  the 
placing  of  space  advertising  the  do¬ 
mestic  conversion  loan  of  $178,000,000. 
The  system  employed  has  aroused  an 
emphatic  protest  on  the  part  of  pub¬ 
lishers  and  Canadian  advertising 
agencies. 

The  government  realized  the  neces¬ 
sity  for  advertising,  as  a  result  of  the 
splendid  response  obtained  during  the 
flotation  of  war  loans,  but  it  is  held 
that  it  failed  to  recognize  the  neces¬ 
sity  for  spending  the  appropriation 
sensibly.  A  list  of  papers  and  maga¬ 
zines  was  prepared,  and  copy  was 
prepared  for  a  24-insertion  schedule. 
This  was  turned  over  to  a  department 
official  who  has  been  so  long  in  the 
Civil  Service  that  he  has  become 
permanently  entangled  in  the  gov¬ 
ernmental  red  tape,  and  he  took  the 


schedule  instructions  literally  as  such. 

The  consequence  was  that  24-inser¬ 
tion  orders  were  placed  regardless  of 
medium.  Monthly  magazines  got  the 
same  as  daily  papers,  and  had  it  not 
been  for  the  protest  that  followed, 
they  would  have  been  advertising  the 
conversion  loan  for  the  next  two  years, 
regardless  of  the  fact  that  the  issue 
W’as  quickly  subscribed.  Not  until  the 
official  placing  the  advertising  was 
notified  that  the  situation  would  be 
represented  to  the  Minister  was  the 
absurd  condition  remedied. 

BRONX  HOME  NEWS  A  DAILY 

Become*  an  Afternoon  and  Sunday 
Paper  November  6 

The  Bronx  Home  News,  published  in 
the  Borough  of  the  Bronx,  New  York, 
will  become  a  daily  afternoon  and  Sun¬ 
day  paper  No¬ 
vember  6.  At  -  ..... 

present  it  is  a 

The  paper  was  ' 
founded  by  James 
O’F  la  h  e  r  t  y,  a 

newspaper  adver-  Sy  ^  ^ 

tising  man  for  ^ 

some  years,  in 
1907  as  a  weekly. 

Since  then  Mr. 

C’Flaherty  has 
made  it  first  a  bi- 
weekly  and  later 
a  tri-weekly.  Ed¬ 
ward  Maxwell  is  F.  James  Gibson 
the  editor  and 

managing  editor.  The  business  manager 
is  h'.  James  Gibson;  Harry  Goodwin  is 
city  editor;  Harry  Clarke  is  advertising 
manager  ;and  John  T.  Fitzmaurice  is  cir¬ 
culation  manager. 

Powers  &  Stone,  Inc.,  are  the  special 
representatives  of  the  paper. 


SANDERS’  TRIAL  OCT,  16 

Will  Defend  Editorial,  for  Which  He 
Was  Jailed,  by  the  Constitution 

Memphis,  Oct.  11. — Trial  of  G.  V. 
Sanders,  editor  of  the  Memphis  Press,  is 
the  special  order  of  business  in  Federal 
court  for  Monday  morning,  October  16. 
He  is  charged  with  contempt  of  court. 

Judge  J.  W.  Ross  will  occupy  the 
bench.  District  Attorney  S.  E.  Murray 
will  prosecute.  Sanders  will  be  defended 
by  Judge  M.  M.  Neil,  of  Memphis,  for¬ 
mer  Chief  Justice  of  the  Tennessee  Su¬ 
preme  Court;  James  F.  Rickers,  also  of 
Memphis,  and  Joseph  C.  Hostetler,  of 
Cleveland,  Ohio,  counsel  for  the  Scripps- 
McRae  newspapers. 

District  Attorney  Murray  has  been 
working  diligently  to  prepare  the  case 
against  the  editor  for  publishing  an  edi¬ 
torial  on  September  7  entitled  “The  King 
Forbids.”  The  editorial  attacked  the 
court  for  issuing  an  injunction  similar 
to  the  Wilkerson  injunction  issued  at  Chi¬ 
cago.  The  arrest  of  Jacob  Cohen,  editor 
of  a  labor  weekly  published  in  Memphis, 
for  violation  of  this  injunction  was  the 
subject  of  Sanders’  attack.  For  com¬ 
menting  on  Cohen’s  case  Sanders  was 
cited  for  contempt. 

Attorneys  for  the  editor  say  they  are 
prepared  to  defend  his  right  to  print  the 
editorial  on  constitutional  grounds. 

6-Point  Directory  Out 

The  directory  of  advertisers  and  ad¬ 
vertising  agencies  compiled  by  the 
Six  Point  League  is  now  being  dis¬ 
tributed.  J.  P.  McKinney  is  in  charge 
of  sending  it  out. 

Cushing  in  Detroit 

George  W.  Cushing  has  resigned  from 
the  Buffalo  office  of  Barton,  Durstine  & 
Osborn,  and  returned  to  Detroit  to  join 
the  advertising  and  merchandising  staff 
of  C.  C.  Winningham. 

Pacific  Circulators  to  Meet 

The  California  Circulation  Managers’ 
Association  will  meet  in  Fresno  October 
16  and  17. 


TRADE  MARK  GUARDED 
BY  COURT  RUUNG 

Toledo  Retailer  Enjoined  in  Federal 
Court  from  Selling  “Fruit  of 
the  Loom”  Shirts  With¬ 
out  License 

Judge  Westenhaver  of  the  U.  S.  Dis¬ 
trict  Court  for  the  Northern  District  of 
Ohio,  at  Cleveland,  last  week  granted  a 
preliminary  injunction  to  B.  B.  &  R. 
Knight,  Inc.,  owners  of  the  “Fruit  of 
the  Loom’’  trademark,  and  to  the  Ernest 
Simon  Manufacturing  Company,  its 
licensee,  restraining  W.  L.  Milner  &  Co., 
Toledo,  from  offering  for  sale  shirts 
other  than  those  made  by  the  licensee 
and  representing  them  as  genuine  “Fruit 
of  the  Loom”  shirts.  It  appears  from 
the  decision  that  for  30  years  B.  B.  & 
R.  Knight,  Inc.,  has  permitted  manu¬ 
facturers  of  men’s  shirts  and  other  gar¬ 
ments  to  use  this  trademark  on  condition 
that  the  manufacturer  join  with  the 
owner  of  the  trademark  in  guaranteeing 
quality  of  the  goods  the  workmanship, 
design  and  reliability  of  the  finished 
article.  To  this  was  added  an  advertised 
guarantee  to  refund  the  purchase  price 
should  the  consumer  be  dissatisfied. 

The  defendant  contended  that  the 
plaintiffs  were  not  entitled  to  relief  be¬ 
cause  these  methods  of  doing  business 
tended  to  create  a  monopoly  in  restraint 
of  trade  and,  therefore,  they  did  not 
come  into  court  with  clean  hands. 

It  also  appears  from  the  decision  that 
the  defendant,  unable  to  obtain  “Fruit 
of  the  Loom”  shirts  from  the  licensee, 
obtained  “Fruit  of  the  Loom”  in  the 
bolt,  and  had  shirts  made  from  it  by  an 
independent  shirt  company  and  others  not 
authorized  by  the  Knight  Company  to 
use  its  trademark.  These  shirts  did  not 
contain  the  authorized  ticket,  but  were 
stamped  on  the  neckband,  “Fruit  of  the 


Loom.”  The  defendant  advertised  these 
shirts  in  local  newspapers  as  “Men’s  $2.00 
Genuine  Fruit  of  the  Loom  Shirts.” 

“Upon  the  foregoing  facts  the  law  is 
well  settled  that  the  defendant’s  conduct 
is  unlawful  and  the  plaintiffs  are  en¬ 
titled  to  an  injunction,”  Judge  Westen¬ 
haver  said.  “The  defendant  must  be 
found  to  have  intended  to  produce  con¬ 
fusion  by  the  labeling  and  marking  of 
its  shirts,  and  particularly  by  its  methods 
of  advertising.  It  must  be  found  to 
have  done  so  with  the  wrongful  object 
and  purpose  of  appropriating  some  part 
of  the  plaintiff’s  trade  and  good-will  and 
of  passing  out  to  the  purchasing  public 
its  shirts  under  favor  of  plaintiff’s  repu¬ 
tation  and  good-will  built  up  by  many 
years  of  labor  and  advertising.” 

The  court  also  stated  that  the  de¬ 
fendant  had  the  right  to  buy  “Fruit  of 
the  Loom”  cloth  in  bolts  and  make  it 
up  into  shirts  and  sell  the  shirts  made 
from  that  cloth,  and  in  doing  so  it  may 
inform  the  purchasing  public  that  its 
product  is  made  oL  “Fruit  of  the  Loom” 
cloth  provided  it  does  not  adopt  trade¬ 
marks  or  labeling  as  applied  to  such 
shirts  or  make  representations  orally  or 
by  advertising  which  may  or  will  con¬ 
fuse  the  purchasing  public  as  to  the 
origin  of  its  product. 

This  decision  carries  the  doctrine  of 
the  case  of  Cheney  Bros.  v.  Gimbel 
Bros.,  recently  decided  in  the  Southern 
District  of  .New  York,  and  cited  by 
Judge  Westenhaver,  one  step  further  in 
that  it  protects  the  owner  of  a  trade¬ 
mark  or  an  unmanufactured  cloth  and 
its  authorized  licensee,  even  after  the 
cloth  has  been  manufactured  into  a 
iinished  article. 


Central  New  York  Pres*  Meets 

The  Central  New  York  Press  Asso¬ 
ciation  is  holding  its  quarterly  meeting 


in  Syracuse  today. 


National  Advertisers  are  constantly  seek¬ 
ing  live  markets. 

Boom  times  mean  sales,  and  the  constantly 
changing  business  map  demands  a  keen,  up- 
to-the-minute  analysis  of  local  conditions. 

National  Advertisers  recognize  Editor  & 
Publisher  as  a  weekly  newspaper  of  good 
information  regarding  the  daily  newspaper 
field. 

Trade  papers  covering  the  National 
field  as  a  National  field  must  naturally 
generalize  and  trade  in  National  terms  and 
cannot  localize  information. 

Newspaper  publishers  can  bulletin  good 
news  of  their  field,  from  week  to  week,  in 
Editor  &  Publisher  and  influence  much 
business  that  way. 
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BLOCK  PAPER  INDUSTRY  | 
IN  NEWFOUNDLAND 

lU  Development  Would  Ruin  Britith  ' 

and  Irish  Mills,  They  Say,  in 
Joining  Canadians’  Fight 
Against  Plans 

Washington,  D.  C,  Oct.  11. — Devel¬ 
opment  of  the  wood-pulp  and  paper  in¬ 
dustry  in  Newfoundland  is  being  opposed 
by  Canadian,  British  and  Irish  pulp  and 
paper  interests,  according  to  information 
received  by  the  Washington  representa¬ 
tives  of  the  Committee  of  Newfoundland 
Business  Men  from  Sir  Richard  A. 
Squiers,  premier  of  Newfoundland.  The 
Canadian  and  British  interests,  it  is  said, 
have  moved  to  block  the  efforts  of  New¬ 
foundland  to  obtain  aid  for  the  proposed 
pulp  industry  developments  in  Newfound¬ 
land,  through  the  British  Trade  Facilities 
Act.  Negotiations  for  the  financing  of 
the  development  which  includes  the  har¬ 
nessing  of  the  Humber  River  and  other 
water-power  improvements,  have  been 
under  way  in  London  for  several  weeks 
between  the  British  authorities  and  Sir 
Richard. 

The  disclosure  that  the  British  and 
Irish  interests  have  joined  the  Canadian 
manufacturers  in  their  opposition  is  made 
in  a  cablegram  from  Sir  Richard,  made 
public  here  as  follows: 

“Canadian  pulp  and  paper  interests  have 
succeeded  in  getting  the  Paper  Makers’ 
Association  of  Great  Britain  and  Ireland 
to  enter  formal  protest  to  the  Imperial 
Government  against  any  guarantee  being 
granted  under  the  Trade  Facilities  Act 
for  development  of  water-power  and  tim¬ 
ber  areas  in  Newfoundland,  on  the  grouivl 
that  the  timber  areas  are  so  vast  and 
water-power  so  gigantic  that  the  manu¬ 
facture  of  pulp  and  paper  in  Newfound¬ 
land  on  a  large  scale  would  have  the  ef¬ 
fect  of  closing  the  paper  mills  in  Great 
Britain,  because  Great  Brita-n  paper 
manufacturers  could  not  cc:mpete  with 
Newfoundland  manufacturers  in  quality 
and  price.” 

LINCOLN’S  KISS— AND  THEN  A 
THOUSAND  SHIPS 

(Continued  from  page  5) 

I  remember  him  one  day  in  a  doleful 
mood  saying  as  Gen.  \N  olfe  is  supposed 
to  have  said  regarding  ‘Grev’s  Elegy  in 
a  Country  Churchyard’  (T’d  rather  be 
the  author  of  that  poem  than  the  captor 
of  Quebec  you  know’) : 

“‘Mr.  Wood,  1  would  rather  be  the 
author  of  a  great  poem  than  be  the 
greatest  editor  in  the  world.  I  wish  I 
dared  publish  your  poem  that  I  rejected 
because  it  was  a  little  too  liberal.  But 
we  shall  have  to  wait  a  few  years  before 
the  public  will  stand  for  such  outspoken¬ 
ness.’  ” 

Later  on  Sam  Wood  proved  that  Mr. 
Ralph  was  mistaken  when  he  said  that 
the  Sun  did  not  print  poetry  in  its 
news  columns.  He  turned  in  his  first 
verse  in  prose  form  in  1886.  And  this 
seems  to  be  the  place  to  say  that  Sam 
Wood  has  never  had  a  real  rival  for 
first  place  as  a  writer  of  news  in  prose- 
verse  form.  Possibly  the  most  famous 
of  all  of  Sam’s  contributions  of  this  sort 
is  his  famous  “No  Dat’  From  Medicine 
Hat.”  It  was  republished  by  newspapers 
and  magazines  all  over  the  country.  It 
convert^  Sam’s  renown  from  a  purely 
local  thing  into  a  national  asset. 

Here  it  is: 

SCARR  GOES  TO  MAT 

WITH  MEDICINE  HAT 

Shows  Town  Potentuil  It’s  Not 
Essential 

Oppressed  by  the  heat  abnormal,  in  his 
tower  the  prophet  sat  and  weakly  asked 
his  assistant,  “What’s  new  from  Medi¬ 
cine  Hat?”  Reports  had  come  in  from 
most  places  set  down  on  the  weather 
map,  but  Medicine  Hat  was  missing  ami 
they  could  not  bridge  the  gap.  The 
witches’  cauldron  of  weather,  brewing 


meteorological  fat,  the  source  of  Scarr’s 
best  inspiration,  believe  him,  is  Medicine 
Hat. 

The  prophet’s  assistant  looked  sadly 
over  this  report  and  that  and  murmured : 
“I’m  sorry  to  say,  sir,  there’s  nothing 
from  Medicine  Hat.  Reports  have  come 
in  from  Phoenix,  from  Kamloops  and 
North  Platte,  from  Stonecliffe  and  Walla 
Walla,  but  not  from  Medicine  Hat.” 

“By  the  bulbs  of  all  the  ’ometers,  I 
cannot  stand  for  that — go  down  to  the 
Western  Union  and  telegraph  Medicine 
Hat.  Has  that  cussed  Alberta  observer 
gone  off  on  a  blooming  bat  and  left  the 
bureau  helpless  with  nothing  from  Medi¬ 
cine  Hat?  How  can  a  good  forecaster 
forecast  when  they  leave  him  flat  with 
no  weather  leg  to  stand  on,  with  noth¬ 
ing  from  Medicine  Hat?  Look  into 
desks  and  also  the  throat  of  the  office 
cat — he  may  have  swallowed  the  message 
that’s  due  from  Medicine  Hat.” 

“1  have  looked,  and  1  cannot  find  it,” 
said  the  deputy  to  Scarr,  who  reads  the 
clouds  and  ’ometers.  including  the  ther. 
and  bar.,  “and  I  fear  that  we'll  have  to 
guess  things  regardless  of  Medicine  Hat 
the  most  essential  station  in  the  North 
.American  lat.” 

“Well,"  said  the  resourceful  prophet 
Forecaster  James  H.  Scarr.  “we’ll  have 
to  do  without  the  dope;  I’ll  trust  to  my 
lucky  star.  Make  out  the  forecast  for 
cloudy,  with  rain  from  the  Pluvius  vat — 
I’m  the  boss  of  the  local  weather,  to  hell 
with  Medicine  Hat!” 

Mr.  Wood  has  been  covering  ship  news 
in  New  York  Harbor  for  more  than  35 
years.  In  the  period  when  he  covered 
Police  Headquarters — from  1887  to  1890 
— with  hours  from  seven  at  night  to 
three-thirty  in  the  morning,  he  looked 
after  sh’p  news  in  the  afternoons,  thereby 
managing  to  keep  rather  busy.  He  has 
covered  the  old  Tenderloin,  the  police 
courts  in  the  red  days  of  the  late  Battery 
Dan  Finn,  the  Fef’eral  Building.  He  has 
read  copy  and  edited  news  and  all  that 
sort  of  thing. 

Rut  Sam  is  fonder  of  his  verses  than 
he  is  of  any  o*her  of  his  literary  ach’eve- 
ments.  And  he  is  not  without  justifica¬ 
tion  For  example  read  this  quatrain 
to  Keats: 

Pallid  Death,  with  kisses  ghostly. 

Wooed  and  won  him  while  too  young, 
.\nd  the  world  reveres  him  mostly. 

For  the  songs  he  might  have  sung. 

CAPITOL  GOLF  TOURNEY  OCT.  27 

18  Hole  Play  for  Cook  Trophy — 
Harding  Entered 

The  annual  fall  tournament  of  the 
Washington  Newspaper  Golf  Club  will  be 
held  over  the  links  of  Columbia  Country 
Club  Thursday,  October  27.  The  play, 
18-hole  medal  .score,  will  be  for  the 
George  M.  Cook  trophy,  and  will  bring 
out  no  less  than  eighty  Washington  news¬ 
paper  men  to  settle  golf  grudges  devel¬ 
oped  in  the  spring  tournament  and  aug¬ 
mented  in  informal  matches  staged  by 
the  club  this  summer. 

President  Harding  has  filed  an  entry 
fee  to  compete  in  this  tournament.  He 
was  one  of  the  prize  winners  in  the 
Spring  tourney  and  has  expressed  confi¬ 
dence  in  his  ability  to  repeat  the  per¬ 
formance  in  the  Fall  tourney. 

Arrangements  for  the  tournament  were 
completed  at  a  meeting  at  the  National 
Press  Club  presided  over  by  William 
Brigham,  of  the  Boston  Transcript,  presi¬ 
dent  of  the  organization.  The  thankless 
job  of  handicapping  the  entrants,  who  will 
include  President  Harding,  has  been  as¬ 
signed  to  a  committee  of  which  Arthur 
Dunn  of  the  American  Press  Association 
is  chairman. 

In  addition  to  the  trophy  presented  by 
George  M.  Cook  several  other  prizes  will 
be  offered.  The  Cook  cup  is  known  as 
the  second  annual  fall  tournament  cup 
and.  like  its  predecessor,  the  first  Cook 
trophy  will  be  retained  by  the  winner. 


Moline  Ditpetch  in  New  Home 

The  Moline  dll.)  Dispatch  has  begun 
publication  in  its  new  home.  It  is  a 
brick  and  concrete  structure  costing 
about  $125,000. 


THE  STATE  ABOVE 
THE  AVERAGE 

There  is  always  a  temptation  on  the  part  of 
national  advertisers  to  do  things  by  averages. 

Let  us  emphasize  that  this  rule  must  not 
apply  to 

WEST  VIRGINIA 

West  Virginia  is  a  state  above  averages.  In 
the  production  of  coal,  chemicals,  glass, 
petroleum,  pottery,  etc..  West  Virginia  is 
out  of  the  ordinary. 

It  is  the  “specialist”  state  in  these  lines.  The 
successful  space  buyer  knows  the  power  that 
lies  in  the  word  “specialist.” 

Compare  the  number  of  cities,  the  number 
of  papers,  the  population  of  the  cities,  the 
circulation  of  the  papers,  the  wealth  per 
capita  and  the  advertising  rates,  and  you  can 
draw  your  own  conclusions. 

Such  conclusions  w  ill  lead  to  a  campaign  of 
advertising  this  fall  in  the  following  list  of 
newspapers. 


Rata 

for 

Circu-  S,M« 
latiOQ  lines 


Bluefield 

ttTelegraph  . (M) 

Charleston 

"Gazette  . (M) 

"Gazette  . (S) 


Clarksburg 

tttFxponent  ...(MAS) 

""Telefraro  . (E) 

""Telegram  . (S) 

Fairmont 

"Times  . (M) 


IS.777  .M 
2Z4S*  .*7 

7,842  .ns 
7,887  .83$ 

8,782  .ns 


tJoumal  .... 

. (E) 

Parkertburc 

tNews  . 

. (M) 

tNews  . 

. (S) 

"’Sentinel  ... 

. (E) 

Rate 

for 

Circu-  S,8t8 
latkm  linea 

(E)  4,888  .83 


Huntington 

ttt Advertiser  . (E) 

""Herald-Dispatch 

(M) 

""Heral<l- Dispatch 

(S) 


^Government  Statement,  April  1, 


"A.  B.  C.  Report,  April  1,  1822. 
ttPublishers*  Statement. 


tttGovemment  Statement,  Oct.  1, 
1822. 


"A.  B.  C.  Report.  Oct.  1,  1822. 
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THE  PAPER  MEN  GROW  WISE 


Business  sanity  prevails,  one  might  say  for  the 
first  time  in  many  years,  in  the  Canadian  news¬ 
print  industry,  if  early  announcements  by  two 
leading  firms  that  they  will  sell  their  product  for  the 
first  half  of  next  year  at  no  advance  over  present 
prices  indicate  universal  sentiment  of  the  industry. 
Demand  for  new.sprint  is  growing  with  the  return  of 
foreign  advertising  in  large  volume  to  the  newspapers 
and  the  situation  is  in  many  respects  similar  to  that 
of  late  1919  and  early  1920,  but  the  newsprint  manu¬ 
facturers  seem  to  have  learned  the  lesson  taught  at 
that  period  that  returns  diminish  after  selling  prices 
jiass  a  certain  ixiint. 

Their  intent  is  evidently  not  to  discourage  the  free 
consumption  of  print  paper;  it  also  aims  at  keeping 
the  price  of  raw  materials  within  limits  that  will 
jiermit  a  profit  at  the  price  they  have  set  for  the 
finished  product,  and,  in  addition,  to  keep  out  the 
product  of  mids  which  can  operate  only  in  a  run¬ 
away  market. 

That  is  good  business.  It  should  be  emulated  by 
publishers.  If  it  is  to  the  advantage  of  the  paper 
mills  to  keep  the  price  low  until  publishers  con¬ 
sume  all  that  they  can  produce,  and  then  to  sell  e.v- 
cess  requirements  at  whatever  the  market  will  bear, 
surely  the  course  publishers  should  pursue  needs 
little  demonstration. 

Elimination  of  waste  is  the  answer,  not  only  now. 
with  a  paper  shortage  not  too  remote,  but  at  all 
times,  for  waste  will  bring  its  own  penalties  in  a  very- 
few  years  in  paper  prices  that  newspapers  will  not 
be  able  to  pay  if  their  present  basis  of  operation  is 
continued.  Every  agate  line  that  is  wasted  in  metro¬ 
politan  newspapers  of  large  circulation  means  one 
pulpwood  tree  needlessly  destroyed  in  .American 
forests  which  are  visibly  approaching  extinction. 
Every  copy  that  is  printed  only  to  be  sold  unread  to 
the  junkman  brings  nearer  the  day  when  .\mericau 
newspapers  will  pay  for  foreign-made  newsprint 
whatever  price  the  producer  may  demand,  with  no 
possible  remedy  under  .\merican  law  against  ruth¬ 
less  exploitation.  The  peril  seems  remote  in  the 
day-to-day  existence  of  the  newspaper,  but  the  present 
generation  of  publishers  may  live  to  see  it  and  rue 
their  present  recklessness.  The  signals  of  dangei 
are  daily  augmented. 

For  example,  waste  paper  is  bringing  new  high 
prices  in  the  junk  markets,  its  destination  being  papei 
mills  in  the  North  Central  States  which  are  sui- 
rounded  by  blackened  areas  of  waste,  once  clothed 
with  forests.  Folded  news — newspapers  which  have 
served  their  purpose,  or  those  which  have  never 
passed  over  the  news-agent’s  counter — this  week  sold 
for  $35  per  ton  f.  o.  b.  Chicago.  Magazines  are 
being  sold  at  a  cent  a  pound.  It  is  estimated  by  the 
American  Paper  &  Pulp  Association  that  paper  mills 
will  pay  $50,000,000  this  year  for  waste  paper,  ot 
which  they  will  use  almost  2,000,000  tons.  Not  all 
of  this,  or  even  a  greater  part  of  it,  goes  into  news¬ 
print,  but  the  use  of  waste  paper  as  pulp  material 
in  newsprint  is  increasing  and  it  will  continue  to  in¬ 
crease.  Newspapers  are"  being  urged  to  organize 
wa.ste-paper  collection  clubs  among  the  boys  of  their 
town,  so  that  mills  of  the  vicinity  which  ravaged  the 
forests  while  they  could  will  not  now  be  forced  out 
of  business  when  their  wood  is  gone. 

That  is  well  enough  so  far  as  it  goes,  but  as  a 
paper-conservation  measure  it  starts  at  the  wrong 
end.  The  big  point  is  that  publishers  will  have  to 
use  less  paper,  whether  its  cost  is  $50  or  $150  per 
ton.  Circulation  wastes  will  have  to  go,  not  merely 
in  words  at  newspaper  conventions,  but  in  deeds  iii 
the  pressrooms  and  distiibuting  departments.  P.d- 
itorial  and  news  wastes  are  also  marke<l  for  the 
scrapheap.  Free  advertising,  political  and  industrial 
propaganda  will  have  to  give  place  to  contents  that 
pay  their  way  and  prove  their  right  to  appear  on  a 
square  of  white  paper. 

-Advertising  rales  will  be  increased  as  the  value 
of  the  newspaper,  white  and  printed,  rises,  and  ad¬ 
vertisers  will  have  to  make  their  messages  meet  the 
increased  cost  of  the  space. 

These  are  the  factors  which  will  determine  the  fu¬ 
ture  of  the  newspaper  business  and  the  future  cost  of 
white  paper.  The  shrewd  mwleration  of  the  Ca¬ 
nadian  manufacturers  for  next  year  makes  only  a  line, 
in  the  long  story,  but  it  will  he  an  important  line 
indeed,  if  it  deceives  publishers  into  the  belief  that 
paper  resources  are  without  limit. 


I  L 


AN  AMERICAN’S  CREED 

Compiled  by  Ch.\rles  W,  Miller 

Vicksburg  (Miss.)  Herald 
I  UUGE  iiw,  O.  God,  mid  plead  my  cause 
against  an  ungodly  nation :  O  deliver  me 
from  the  deceitful  and  unjust  man. — {Ps.  xliii; 
I).  IVoe  unto  them  that  decree  unrighteous  de¬ 
crees,  and  tluit  vorite  grU~vousncss  udiich  they 
have  prescribed ;  To  turn  aside  the  needy  from 
judgment,  and  to  take  av.ay  the  right  from  the 
poor  of  my  people,  that  zoidoves  may  be  their 
prey,  and  that  they  may  rob  the  fatherless! — 
(Isa.  x:i,  2).  And  the  Lord  said.  Hear  what 
the  unjust  judge  saith.  And  shall  not  God 
avenge  His  oum  elect,  which  cry  day  and  night 
Unto  Him,  though  He  bear  long  with  themP 
1  tell  ' you  that  He  will  avenge  them  speedily. 
X evertheless  when  the  Son  of  man  cometh, 
shall  He  find  faith  on  the  carthf — (St.  Luke 
x:iii:6-8). 


TOWARD  THE  NEW  ORDER 

There  was  something  more  than  a  hearty  hand¬ 
shake  across  the  seas  in  the  fact  that  five  repre- 
-sentatives  of  the  great  publishers  of  England 
this  week  attended  the  annual  convention  of  the 
.\s.sociated  Business  Papers,  Inc.,  and  the  National 
Conference  of  Business  Paper  Editors  as  invited 
guests. 

it  means  that  recognized  leaders — the  spokesmen — 
of  United  States  business  know  that  there  must  be 
closer  association  between  the  countries  of  the  old 
world  and  the  new. 

The  visit  of  representatives  of  the  English  pub¬ 
lishers  grew  out  of  the  visit  of  -American  business 
paper  men  to  Europe  during  the  war.  This  is  called 
a  return  visit  and  resulted  from  an  invitation  extended 
at  a  time  when  the  best  minds  of  the  world  were  as 
one  that  future  possibilities  of  war  should  be 
aUilished  through  understanding.  The  owners,  editors 
and  writers  of  our  business  papers  thi^n  went  to 
Europe  to  learn  the  immediate  needs  of  our  bleeding 
allies. 

The  new  exchange  of  visits,  of  which  the  present 
is  only  the  beginning,  has  as  its  basis  understanding 
in  time  of  peace.  It  is  much  more  important  than  the 
first  visit,  because  if  there  is  understanding  in  time 
of  peace  there  will  be  no  wars.  That’s  what  the 
United  States  fought  for  and  business  men  every¬ 
where  are  rapidly  accepting  that  belief  as  the  only 
soumi  basis  for  prosperity 
C.  P.  Scott,  editor  of  the  Manchester  Guardian, 
probably  best  expressed  the  thought  behind  this  new 
movement  in  the  business  paper  field  in  his  message, 
delivered  by  F.  E.  Hamer,  of  Benn  Brothers,  Ltd., 
when  he  said : 

“There  never  was  a  time  when  business  newspapers 
could  do  a  better  stroke  for  the  world  than  they  can 
today  by  bringing  it  home  to  their  readers  and  the 
great  public  that  all  the  peoples  profit  by  the  peace 
and  prosperity  of  each  other.  They  are  the  most 
practical  internationalists  and  through  the  .sensitive 
machinery  of  the  market  can  estimate  from  day  to 
day  the  reactions  of  policy  and  the  supreme  value  of 
settled  order  in  the  relations  of  States.  They  better 
than  anyone  else  can  realize  the  fallacy  of  the  view 
on  which  nations  have  too  often  acted,  that  what  is 
one  nation’s  gain  must  be  another’s  loss.  The  world 
as  we  see  it  today  is  largely  what  politicians  and 
statesmen  have  made  it.  Is  it  not  time  for  the  busi¬ 
ness  man  to  take  a  hand?” 

Great  good  will  result  from  the  meeting  this  week, 
but  the  real  profit  of  mankind  will  only  come  when 
all  men  accept  the  mission  conferred  upon  them  by 
God  and  reach  across  seas,  rivers  and  mountain 
lui  I  ts  to  tiecomc  their  brothers’  keepers. 


THE  A.  B.  C. 

''ll  Irl  organization  of  the  .-Advertising  Audit 
I  Association  and  Verified  Circulations,  parent 
-■•-Iv  of  the  present  -Audit  Bureau  of  Circula¬ 
tions  (the  name  adopted  in  June,  1914,  less  than  a 
month  after  the  inception  of  the  first)  was  the  most 
constructive  action  in  the  field  of  adverti'ing  since  the 
value  of  the  printed  word  was  first  recognized. 

Until  the  entrance  of  the  A.  B.  C.,  circulations 
were  running  wild— there  were  no  standards  by 
which  true  value  could  be  judgeij  by  advertisers  seek¬ 
ing  a  medium  in  which  to  exhibit  their  wares. 
Giveaway  circulation  necessary  to  prove  publishers’ 
claims  was  the  factor  that  brought  more  than  3l)(l 
publishers  together  to  set  up  a  body  c-mpetcnt  to 
testify  to  the  value  of  the  circulation  claims. 

-At  the  time  of  the  organization  of  the  A.  B.  C.,  the 
energies  of  advertisers  and  publishers  were  directed 
toward  removing  falsification  from  circulation  figures 
in  the  interest  of  the  honest  publications  with  a 
circulation  of  proven  reader  value,  and  of  buyers 
of  advertising  space  who  had  come  to  look  upon 
that  commodity  as  one  of  commercial  value.  Their 
chief  concern  was  with  free  circulation  as  represented 
in  padded  claims,  then  so  prevalent. 

It  is  not  surprising,  then,  that  the  A.  B.  C.  in  its 
early  stages  paid  little  attention  to  circulation  value, 
as  judged  by  the  price  paid  by  the  reader  and 
admitted  to  membership  its  first  publication  of  entirely 
free  circulation,  the  Mining  Catalog,  of  Pittsburgh, 
on  November  9,  1915.  It  is  astounding,  however, 
that  the  .A.  B.  C.,  which  was  organized  primarily  to 
solve  the  giveaway  circulation  evil,  should  continue 
to  admit  such  publications  to  membership  as  late  as 
-April  of  this  year  and  until  the  total  has  reached  33. 

The  A.  B.  C.  was  organized  not  alone  to  protect 
the  buyer  of  advertising  space,  but  the  publisher  who 
set  forth  honest  circulation  claims  as  well.  Free 
circulation  may  or  may  not  be  dishonest,  but  like 
all  free  things  it  has  no  value  when  measured  by 
commercial  standards.  The  first  purpose  of  the 

-A.  B.  C.  is  to  find  the  commercial  value  in  circulation. 

Proxies  of  those  who  cannot  attend  the  meeting 
in  Chicago  may  be  sent  to  W.  .A.  Strong,  of  the 
Chicago  Daily  News,  or  E.  R.  Shaw,  Power  Plant 
Engineering,  Chicago.  Both  are  members  of  the 

Board  of  Directors  of  the  Audit  Bureau  of  Circu¬ 
lations  and  both  are  outspoken  in  their  advocacy 
of  the  elimination  of  all  publications  of  free  distribu¬ 
tion  from  the  Bureau. 

You  can  hand  a  man  a  handbill  but  the  chances 
are  he  will  not  read  it ;  if  a  man  pays  you  two  cents 
or  twenty-five  cents  for  a  publication,  his  invested 
interest  assures  a  careful  reading.  One  of  the  pur¬ 
poses  of  the  A.  B.  C.  is  to  draw  the  dividing  line 

between  the  two — the  thing  that  is  free  and  that 

which  has  an  accepted  money  value.  The  decision 
of  the  membership  to  be  rendered  at  Chicago  next 
Friday  should  be  overwhelmingly  against  free 
circulations. 


MODERN  FORTUNE  BUILDING 

That  advertising  pays  is  no  longer  a  debatable 
question.  .Arguments  now  center  on  copy  and 
medium.  It  remains,  however,  for  men  like 
Hammond  Edward  Franklin,  whose  articles  appear 
weekly  in  Editor  &  Pi’blisher,  to  pick  out  the  busi¬ 
ness  successes  that  can  be  directly  attributed  to  ad¬ 
vertising  and  set  them  forth  in  the  true  light  as  the 
great  romances  of  commercial  crusading. 

I^ate  in  the  seventies  of  the  last  century  George  R. 
White  made  the  discovery  that  advertising  and 
especially  newspaper  advertising  was  the  greatest 
force  in  salesmanship.  .A  few  months  ago  he  died 
and  left  a  fortune  of  more  than  $9,000,000  as  a  result 
of  that  discovery.  The  story  of  his  advertising  suc¬ 
cess  as  told  in  this  issue  of  Editor  &  Publisher 
should  be  hcraldeil  everywhere  business  men  gather. 

Mr.  White’s  business  slogan  of  millions  for  adver¬ 
tising  but  not  one  cent  for  salesmen  is  a  high  testi¬ 
monial  to  his  knowledge  of  human  nature.  Today 
we  know  that  advertising  is  the  world’s  greatest 
salesman  and  that  the  personal  factor  in  business  is 
largely  that  of  a  closer.  It  is  when  cases  like  that 
of  White  are  brought  to  our  attention  that  all  doubt 
of  the  claims  made  for  advertising  as  the  great  driv¬ 
ing  force  of  modern  business  are  removed. 


Editor  &  Publisher  for  October  14,  1922 


PERSONAL 


critic  for  the  paper,  1917  to  1919,  is 
again  doing  the  drama  criticisms,  taking 
the  place  of  Alexander  Woollcott,  who 
has  gone  to  the  New  York  Herald. 

Frank  E.  Roberts,  managing  editor 


r  OUIS  WILEY,  business  manager  of  of  the  Houston  Evening  Post,  was  called  CIR  WILLIAM  BERRY,  owner  of 

^the  New  York  Times,  during  the  *o  Seattle,  Wash.,  by  the  death  of  his  ^  the  London  Financial  Times,  the 

past  week  received  the  decoration  of  mother.  Daily  (Iraphic  and  the  Bystander  and 

Cavalier  of  the  Order  of  the  Crown  Lester  F.  Kimmel,  for  the  past  three  chairman  of 

from  the  Italian  government  for  his  war  years  city  editor  of  the  Wichita  (Kan.)  Weldon's  pnbli- 

rations  (fashicat 


work  in  the  cause  of  the  Allies. 


Eagle,  and  W.  R.  Waggoner,  for  some 


Gark  Howell,  editor  of  the  .\tlanta  time  courthouse  reporter  for  the  Eagle,  magazines  going 
Constitution,  has  been  appointed  by  have  resigned  from  the  paper  to  establish  to  over  a  million 
President  Harding  a  member  of  the  a  string  of  weekly  papers  in  the  vicinity  readers)  and  of 


Coal  Fact  Finding  Commission. 

John  F.  Redmond,  managing  editor  of 


of  Wichita  commencing  about  October  Kelly’s  Direc- 
15.  They  were  the  guests  of  the  editor-  tories  (num’ier- 


Editor  &  Publisher,  and  Mrs.  Rednio  id  staff  of  the  paper  at  an  early  morn- 

are  the  parents  of  a  second  daughter,  mf?  farewell  dinner  October  5. 

born  October  10.  Carl  Sandburg,  well  known  mo<lern 


.  Palmer,  of  the  newspaper  poet  and  movie  editor  of  the  Giicago  in  sixteen 

■n  fifm  I'w.uritt  .<•  Dailv  News,  addtessod  the  Medill  _  He  and 


brokerage  firm  of  Palmer,  Dewitt 


Palmer,  New  York,  attended  the  con-  School  of  Journalism,  Northwestern 

vention  of  the  .American  Bankers'  .\s-  University,  on  "Poetry  and  the  News-  ^  ^  ^ 

sociation  held  recently  in  New  York  i.i  paper,”  October  5.  Mr.  Sandburg  read  ■ 

his  capacity  of  president  of  the  .\diron-  from  his  own  poems  and  accompanied  /  " 

««'n4  •••  i_  ? *.1 ^A. — _i  jOiir  nt.  wsi>di)cr 


dack  Bankers’  Association.  himself  on  the  guitar  in  several  songs.  a;;;i',hrrohlme  of  advertising  they  carry.  ^'orman  Stewart  McLeod,  formerly  a 

Simeon  Strunsky,  editor  of  the  New  P.  H.  Dixon,  formerly  in  charge  of  ^  source  of  never  ending  amazement  '^cmlnr  of  the  staff  of  the  Philadelphia 
York  Evening  Post,  returned  October  12  the  Galveston  bureau  of  the  Houston  admiration  to  me  ”  Sir  William  said  ^oHh  .-American,  has  left  that  paper  to 
on  the  steamship  “Rochambeau,”  after  Post,  is  now  police  reporter  on  the  San  ^  representative  of  Editor  &  Pub-  Baltimore  Sun. 

a  stay  of  several  months  in  Euro^.  Antonio  Express.  He  was  succeeded  at  speaking  of  newspapcr>  in  the  George  Nox  McCain  feature  writer 

G.  A.  Buder,  publisher  of  the  St.  Ixiuis  Galveston  by  .\lynne  Hams.  United  States,  and  particularly  in  New  on  the  Philadelphia  Public  Ledeer  was 

Times  was  elected  first  vice-president  of  Fred  M  Herndon,  who  has  been  do-  York.  ...  given  a  dinner  by  the  editorial  staff  of  the 

the  Municipal  Opera  Association  of  St.  mg  special  assignments  and  features  on  Sir  William  is  active  in  the  Rriti.sh  Evening  Ledger  Wednesday  night  Octo- 
Louis.  Other  directors  include;  George  the  San  Antonio  Express,  has  been  put  International  Association  of  Journalists  her  4,  in  honor  of  his  return  from  Europe 


jack  Goddard,  formerly  copy  desk 

I  go  woRTM  iCNrau/iM^  Ulan  for  the  hresno  XIorning  Republican, 

rOLKS  WUKIH  K.NOWING  assistant  city  editor.  Ralph  Cole 

I  _  has  been  named  telegraph  editor  and 

Eilef  Rue  has  been  made  financial  editor. 

S‘^he'YonVon^FiSal'T°'''""'tb‘  ^i>‘on'obile  editor  of  the 

Dai  tk  I  T  Rcpub.ican.  has  an- 

cha'irrnan  of  >sandir  .ind  mnincwl  his  engagement  to  Miss  Marie 

..1^  L\.uo  .MacDonald. 

^  1  harles  .^skwith,  of  the  news  staff  of 
the  Ottawa  (Ont.)  Citizen,  has  been 
elected  president  of  the  local  command  of 
the  Great  W  ar  \  eterans  .\ssociation  of 
Canada. 

Sam  Berger,  of  the  news  staff  of  the 
()ttawa  (Out.)  Journal,  has  resigned  to 
study  law.  On  leaving  he  was  tendered 
a  complimentary  banquet  by  his  confreres 
and  friends. 

A.  S.  Bailey,  88  years  old,  who  was 
for  many  years  a  member  of  the  staff  of 
S,R  \v.t.T.MM  Rr*Rv  Shenandoah  (Iowa)  Sentinel-Post, 

t  lie  size  ot  uiKlerwcnt  an  operation  recently, 

your  newspapers  ...  _  n  t  • 

and  the  volume  of  advertising  they  carry,  -'orman  Stewart  alcLeod,  formerly  a 


ing  over  l(K)i  is 
making  his  'irst 
visit  to  New 


S.  Johns,  editor  of  the  editorial  page, 
the  Post-Dispatch;  E.  Lansing  Ray. 
president,  the  Globe-Democrat,  and  Elzey 
Roberts,  publisher  the  Star. 

Col.  Ernst  Hofer  and  his  wife  have  left 
their  home  in  Salem,  Ore.,  where  he 
formerly  owned  and  edited  the  Evening 
Capital  Journal  and  now  owns  and  edits 


on  the  sports  desk. 


and  at  a  recent  dinner  given  by  that  as- 


Lawrence  W.  Efford,  reporter  on  sociation.  presided.  He  is  also  president 
the  Richmond  (Va.)  News-Leader,  of  the  .-Mdvvych  Club,  a  London  adver- 


fornierly  of  the  Baltimore  Sun’s  city 
staff,  and  Miss  Rubye  Virginia  Dudley 
of  Norfolk  will  be  married  next  month. 

Mrs.  Irene  Van  Dyke  has  become  edi¬ 
tor  of  the  woman’s  page  of  the  New  York 


sociation,  presided.  He  is  also  president  Conrad  A.  Church,  forrner  city  editor 
of  the  .Aldwych  Club,  a  London  adver-  Ann  .\rbor  Times  News,  has  been 

tising  organization,  and  a  member  of  the  ^PPomted  managing  editor  to  succeed 
Press  Club  of  London.  Harland  H.  Johnson,  who  died  during 


Press  Club  of  London.  tiarmnd  ti. 

Sir  William  is  an  intimate  friend  of  Summer. 
Premier  Lloyd  George  and  has  acquired  j.'  y.  Ra 
the  British  publication  rights  to  the  Buffalo  Timt 


E.  V.  Rast  has  resigned  from  the 
Buffalo  Times  news  staff  to  become  man- 


the  Pacific  Coast  Manufacturer,  for  a  Evening  .Mail.  She  was  formerlv  eilitor  Fremier’s  “M^oirs  of  the  \Var  ”  The  aging  editor  of  Northern  Light,  a  Buffalo 
honeymoon  trip  to  their  old  home  in  woman’s  page  of  the  New  York  110,000  pounds,  realized  from  weekly. 

McGregor,  la.  c,,,,  nrior  to  thnt  was  assistant  ‘^ese  memoirs,  will  be  devoted  entirely  „  ,,, 

Charles  Mathien  general  manager  of  f^itor  of  the  woman’s  section  of  the  f  'isit  to  New 

the  Pacific  and  Atlantic  Photo  Service.  v„...  v^ri-  Pr<.cc  \ork.  Sir  William  is  being  shown  many  smry  mr  the  A.  P.  is  doing  the  White 

sailed  September  23  to  establish  of¬ 
fices  of  the  service  in  Europe.  Marcel 


editor  of  the  woman’s  section  of  the 
New  York  Sunday  Press. 


.sailed  ^eptemDer  to  estaoiisn  0.-  g  Henning,  chief  of  the  Chi-  kl  v^w  York  Tiroes  one  ^ 

"xcv  '  Ynrll  Trib'ine  bureau,  who  has  becu  .lo-  „ 

Nows  editorial  stall  sailed  with  him, to  “Si„Xo  ISuru  »  W^shiiU beea“uS  Oclo'he?74 'Ta  Whe™ 

fr'L“‘thi‘’St„‘'‘ro;e,^r„-ir^^^^^^^^^  lo"’Lr';s?oid'T;er°' 


York,  Sir  William  is  being  shown  many  story  for  the  A.  P.  is  doing  the  White 
courtesies.  He  inspected  the  building  of  House  during  the  absence  of  Paul  F. 
the  New  York  Times  one  d^ay  th;s  week  (Continued  on  page  38) 


VISITORS  TO  NEW  YORK 


from  the  office  to  lie  opened  in  London. 

Cornelius  Vanderbilt.  Jr.,  has_  resigned 
as  vice-president  of  Folks  &  Facts,  a 
New  York  magazine. 

Brand  Whitlock,  at  one  time  a  reporter 
on  the  Chicago  Herald  and  now  Ameri- 


given  bv  the  English  Speaking  Union.  Bryan  E.  Woolston— Butte  (Mont.) 

_ ] _ _ .Miner. 

.\.  L.  Shuman — Fort  Worth  Star-Tele- 
the  C.  Mosby  Publishing  Company,  gram. 


Wilmott  Lewis,  Washington  corre¬ 
spondent  of  the  loindon  Times,  has  re¬ 
turned  to  the  capital  after  a  vacation 
spent  in  New  York  and  Canada. 

Robert  J.  Render,  of  the  United  News, 


St.  Louis,  Mo. 

Peggy  O’Moore,  formerly  feature 


can  ambassador  to  Belgium,  was  received  Kooert  j.  fko  MiHdip  writer  on  the  Oakland  Enquirer,  has 

as  a  member  of  the  Belgian  Academy  ha®  gone  on  a  motor  trip  to  the  Middle 

LTirkrr  A  IK/irf  VV  CSt.  n  e  YVrvli/'A 


in  the  presence  of  King  Albert  and  Queen 
Elizabeth  on  October  7. 

Rafael  Alducin,  editor  of  El  Universal. 
Mexico  City,  sailed  for  Europe  on  the 
Majestic  last  week. 

Harold  Duncan,  managing  director  of 
the  l^nston  Monotype  Corporation,  Ltd., 


^  ,  Hera’d  as  police  reporter. 

Miss  Isabel  Drummond  has  resigned  ,,  wo.  c  ic  1 
from  the  local  staff  of  the  Philadelphia  ,'‘’‘7.  Huntoon.  formerly  financial 
North  American  to  practice  law  as  a  repre.senta  ive  of  the  Cleve- 

member  of  staff  of  Henry  J.  Scott.  If  "  p 


London,  arrived  in  New  York  during  the  R  daughter,  born  a  few  days  ago. 


u  f  C  It  'and  Plain  Dealer,  and  once  on  the  staff  '  ’  L,'" 

ember  of  staff  o  Henry  J.  Scott.  Post- Dispatch,  has  been  ^  9;-^ 

Emmet  Fitzgerald,  city  hall  /e^.rter  appointeel  business  manager  of  the  "Fi-  '<‘^P«n'"-an. 
of  the  Buffalo  Enquirer,  is  the  father  of  „ance  and  Industry.”  organ  of  the  Fourth  Harvey  1 
daughter,  born  a  few  days  ago.  b'ederal  Reserve  District  Rank.  Walter  ) 


Lynn  Shaw— Billing  (Mont.)  Gazette. 
H.  Wilson  .Mien — Houston  Post. 
Frederic  J.  llaskin,  Washington.  D.  C. 
W.  W.  .\twood — Louisville  Courier- 
l.inrnal  &  Times. 

E.  W.  Julian — The  Western  News¬ 
paper  Lhiion. 

S.  G.  Goldthwaite — Boone  (la.)  News- 


past  week  on  a  brief  business  trip. 


Ralph  P.  Young  has  resisted  as  tele- 


Harvey  Burrill — Syracuse  Journal. 
Walter  Webb — Mobile  Register. 


Reuben  .\.  Scofield  on  October  2  ob-  graph  editor  of  the  Batavia  (N.  Y.) 
served  his  5()th  anniversary  as  editor  and  News  and  has  been  appointed  Western 
proprietor  of  the  Penn  Yan  (N.  Y.)  Ex-  New  York  editor  of  the  Rochester  Dem- 
press.  He  purchased  the  newspaper  on  ocrat  and  Chronicle.  Richard  P.  Curtiss 
October  2.  1872,  from  George  Bridge-  succeeds  him  on  the  Batavia  Nows, 
man.  He  observed  his  79th  birthday  j  Poole,  formerly  telegraph  editor 
anniversary  two  days  before  his  news-  ,i,e  Montreal  Star,  has  left  for  Lon- 
paper  anniversary.  ,j,„  England,  to  be  the  special  corres- 

John  Kelly,  editor  of  the  Sioux  City  pondent  of  the  paper  there.  J.  R.  Wat- 


(lowa)  Tribune,  has  been  made  a  mem-  ^,,n  ha 
lier  of  the  state  finance  and  Legionaire  i-ditor. 
committees  by  C.  R.  Robbins,  state  com-  Ri-dvi 
mander  of  the  Iowa  department  of  the- 
-\mericaii  Legion.  Mr.  Kelly  was  re- 
cently  elected  national  committeeman  of 
the  legion.  Canada. 

W.  Harold  Kingsley,  former  editor  of  i  it 
the  Flint  (Mich.)  Evening  Tribune  and  J,' 


succeeded  him  as  telegraph 


Redvers  Mackenzie,  the  golf  expert  of 
the  Montreal  Star,  recently  won  the 
Beaconsfield  Open  Invitation  Golf  Tour¬ 
nament.  oiH-n  to  amateur  golfers  all  over 
Canada. 

J.  D.  Searles,  of  Salt  I^ke.  is  now  copy 


Flint  Saturday  ■  Night,  has  joined  the  iKsk  man  on  the  Fresno  Morning  Repub- 
sales  department  of  the  Dort  Motor  Car 


Company  as  publicity  manager.  He  re¬ 
turned  last  month  from  Paris  where  he 
was  on  the  staff  of  the  European  edition 
of  the  Chicago  Trihune. 


lican. 

J.  D.  K.  Perry,  of  Los  .\ngeles,  is 
now  chief  police  reporter  on  the  Fresno 
Republican. 

William  McLaughlin,  former  owner  of 


Bernard  C.  Claire  is  now  editor  of  the  the  .Xtlantic  City  (N.  J.)  Review,  is 


Monroe  (Wis.)  Times. 


now  real  estate  editor  of  the  Atlantic 


George  Osborn,  proprietor  and  man-  City  Gazette  Review  and  the  Sunday 
ager  of  the  Fresno  Morning  Republican.  Gazette. 


One  Haskin  Service  is 
a  valuable  aid  to  every 
department  of  a  nev?s- 
paper — editorial,  circula¬ 
tion  and  business  offee. 


became  the  father  of  a  nine  pound  baby  T.  Mannix.  the  Minneapolis 

recently.  glolie  trotting  newspaperman,  is  now  in 

IN  THE  EDITORIAL  ROOMS  Honkong  China. 

R.  D.  Wayne,  night  citv  editor  of  the 
)HN  CORBIN,  of  the  editorial  staff  Sioux  City  (Iowa)  Tribune,  has  re- 
of  the  New  York  Times  and  drama  signed  to  become  circulation  manager  of 


IN  THE  EDITORIAL  ROOMS 

JOHN  CORBIN,  of  the  editorial  staff 

nf  flip  Mpw  Vnptf  Titnpc  anrt  ftrama 
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TIPS  FOR  AD  MANAGERS 


N.  W.  Ayer  A  Son,  300  Chestnut  stret, 
Philadelphia.  L'sinft  60  inches,  I  time  and  36 
inches  3  times  for  D.  M.  Ferry  &  Company. 

Barton,  Durstine  A  Osborn,  Ellicott  Square 
Bldg.,  liufTalo,  N.  Y.  Placing  orders  with 
a  few  newspapers  in  selected  sectioiis  for  Up¬ 
son  Wall  Board  Company,  Lockport,  N.  Y. 

George  Batten  Company,  .381  4th  avenue. 
New  York.  Placing  account  for  Folliner- 
Clogg  Company,  umbrellas,  Uancaster,  Pa. 
Placing  orders  with  newspapers  in  cities  where 
they  have  stores  for  George  E.  Keith  Com¬ 
pany,  “Walk  Over”  shj)e,  Brockton,  Mass. 
Placing  account  for  National  Lead  Company, 
111  Broadway,  New  York. 

Behel-Harvey  Adv.  Agency,  79  W.  Monroe 
street,  Chicago.  Making  up  list  of  roto  sec¬ 
tions  on  Kolar  Laboratories,  Chicago  (cos¬ 
metics). 

Blackman  Company,  119  West  42nd  street. 
New  York.  Placing  orders  with  newspapers 
in  various  sections  for  Procter  &  Gamble 
Company,  “Brediiut,”  nut  margarine,  Cin¬ 
cinnati. 

Emil  Brisacher  A  Staff,  Flood  Bldg.,  San 
Francisco,  Cal.  Reported  to  be  placing  orders 
with  newspapers  west  of  Denver  (or  Parafinc 
Paint  Company,  of  San  Francisco. 

Bumet-Kubn  Company,  39  So  La  Salle  street, 
Chicago.  Orders  and  contracts  going  out  for 
Chicago  Tribune. 

Derby  Brown.  Inc.,  11  Avery  street,  Boston. 
Reported  to  be  handling  the  following  ac¬ 
counts:  Minard’s  Comiany,  Minard's  Lini¬ 

ment  and  Ol  in-01  I’olish;  Dewitt- La  France 
Company,  Superite  pens  and  pencils,  ('am- 
bridge.  Mass.;  Spray  Engineering  Company, 
“Sprayco”  painting  equipment,  Boston;  Seven 
Oils,  Inc.,  soap  and  medicinal  preparations, 
Boston. 

Calkins  A  Holden,  2S0  Sth  avenue.  New 
York.  Placing  copy  with  some  Southern 
newspapers  for  Southern  Cotton  Oil  Company, 
“Snowdrift”  lard  and  “Wesson”  salad  oil, 
120  Broadway,  New  York. 

Campbell,  Ewald  Company,  General  Motors 
Bldg.,  Detroit.  Reporteii  will  make  up  news¬ 
paper  list  in  CK'tober  for  Truscon  Labora¬ 
tories,  waterproofing  paints.  Detroit,  Mich. 
Reported  will  place  advertising  for  Racine 
Horseshoe  Tire  Company,  Racine,  Wis. 

Nelson  Chesman  Co.,  27  E.  Monroe  street, 
Chicago.  Contracting  renewals  on  Marmola 
Company. 

E.  H.  Clarke  Company,  28  E.  Jackson  boule¬ 
vard,  Chicago.  Preparing  list  on  Humphrey 
Heater  for  small  number  of  newspapers. 

Andrew  Cone  Advertising  Agency,  Tribune 
Bldg.,  New  York.  Placing  orders  with  some 
New  Jersey  newspapers  for  W.  E.  Shuits,  Inc., 
“Bel-Caps,”  for  colds,  230  Washington  place, 
Passaic,  N.  J. 

Critchfield  A  Co.,  Brooks  Bldg.,  (Chicago. 
Has  secured  the  following  accounts;  Stand¬ 
ard  Manufacturing  Company,  farm  gates, 
Odar  Falls,  Iowa;  and  Thermalene  Gas  Cor- 
jioration,  Kankakee,  III. 

J.  H.  C  ross  Company,  1!>00  Locust  street, 
Philadelphia..  Using  42  lines,  100  times,  and 
56  lines,  SO  times  for  H.  K.  Lathrop  A  Co. 
Making  l,*4Xf-line  contracts  for  the  Vitamon 
Corporation.  Making  2,800  contracts  for 
Bromo-Mint  Company.  Again  placing  orders 
with  newspapers  generally  for  H.  R.  Lathrop 
&  Co.,  “Dr.  Wernet’s  Powder,”  110  Beekman 
street,.  New  York. 

Henry  Decker,  Ltd.,  Fuller  Bldg.,  New 
York.  Again  placing  orders  with  some  news¬ 
papers  and  vicinity  for  Parr  Electric  Company, 
Inc.,  Parr  Mazda  Lamps,  77  Warren  street. 
New  York. 

John  Dunham  Company,  400  N.  Michigan 
avenue,  Chicago.  Using  small  list  of  papers 
(or  Hurley  Machine  Company. 

Essex  Advertising  Agency,  Minneapolis, 
Minn.  Reported  to  be  placing  account  for 
Benetol  Sales  Company,  Minneapolis. 

H.  W.  Fairfax  Advertising  Agency,  World 
Bldg.,  New  York.  Making  1,400- line  contracts 
for  Heller  &  Co. 

Federal  Advertising  Agency,  6  East  39th 
street.  New  York.  Rejiorted  to  be  placing 
account  for  Louis  Bossert  &  Sons,  Inc., 
Ready-Cut  Houses,  Brooklyn,  N.  Y.  Placing 
orders  with  newspapers  in  various  sections 
for  American  Safety  Razor  Corporation, 
"Ever-Ready”  and  “Radio”  safety  razor 
blades,  303  Jay  street,  Brooklyn. 

Federal  Advertising  Agency,  6  East  39th 
street.  New  York.  Placing  newspaper  cam¬ 
paign  for  Pyrex  Nursing  Bottle,  manufac¬ 
tured  by  the  Corning  Glass  Works,  Corning, 
N.  Y. 

Ferry-Hanly  Advertising  Company,  Kesner 
Bldg.,  (Tiicago.  Reported  will  use  newspa¬ 
pers  in  various  sections  for  Western  Com¬ 
pany,  “Dr.  West’s  Tooth  Brush”  and  Gains¬ 
borough  Hair  Net,  Chicago. 

Charles  D.  Frey  Company,  104  S.  Michigan 
avenue,  Chicago.  Using  a  few  Oklahoma 
papers  for  the  Crane  Company. 

Charles  H.  Fuller  Company,  629  South  Wa¬ 
bash  avenue,  Chicago.  Using  2,009  lines,  1 
time,  for  W.  R.  Page;  sending  schedules  to 
California  newspapers  for  Dentomel,  Inc.,  a 
new  account. 


Fuller  A  Smith,  1501  Euclid  avenue,  Cleve¬ 
land.  Using  560  lines  in  ore  year  for  West- 
inghouse  Electric  &  Manufacturing  Company. 

Cardner-Clen  Buck  Company,  23  East  26th 
street.  New  V’ork.  Placing  account  for  Amos 
Brougham  Yankee  Rolls  Company,  combina¬ 
tion  frankfurter  and  rolls,  Liggett  Bldg.,  New 
York. 

Grandin-Dorrance-Sullivan,  Inc.,  5  South 
Wabash  avenue,  Chicago.  Will  use  newspa¬ 
per  space  in  advance  of  the  holiday  trade  for 
John  Lloyd  Wright.  Inc.,  manufacturers  of 
Lincoln  Log  and  other  toy  specialties. 

F.  A.  Gray  Advertising  Company,  14th  & 
Oak  streets.  New  York.  Using  42  lines,  16 
times  for  Barbo  Manufacturing  Company. 

Hanff-Metzger,  95  Madison  avenue.  New 
York.  Placing  account  for  VV’histle  Company, 
“Whistle  Soft  Drink,”  465  Washington  street. 
New  York. 

Hemdon-Johnson  Advertising  Company, 
Fort  Worth,  Tex.  Placing  account  for  Uni¬ 
versal  Mills,  “Superior”  Brand,  stock  and 
poultry  feeds.  Fort  Worth,  Tex. 

Honig-Cooner  Company,  74  New  Montgom¬ 
ery  street,  San  Francisco.  Reported  will  use 
news-apers  in  selected  sections  for  Gill  Stor¬ 
age  Battery  Company,  San  Bernardino,  Cal. 
Will  handle  account  for  the  Sperry  Flour 
Company,  which  recently  absorbed  the  Port¬ 
land  Milling  Company. 

E.  T.  Howard  Comply,  117  West  .36th 
street.  New  York.  Placing  orders  with  some 
New  York  City  newspapers  that  have  roto¬ 
gravure  sections,  for  Gneldy,  Inc..  “Gtieldy 
Face  Powder,”  21  East  40th  street,  New  York. 

W.  H.  H.  Hull  A  Co..  Tribune  Bldg.,  New 
York.  Placing  s<jme  advertising  for  the  New 
York  World. 

Henri,  Hurst  A  MacDonald  Company,  58  E. 
Washington  street,  Chicago.  Issuing  con¬ 
tracts  for  Lloyd  Baby  Carriage  Company. 

Jacques  Mfg.  Company,  1603  South  Canal 
street.  Chicago.  Placing  orders  with  some 
Mid- West  a-d  Pacific  Coast  newspapers  for 
“K.  C.”  baking  powder. 

H.  F.  James  Agency,  120  West  42nd  street. 
New  York.  Placing  orders  with  newspapers 
in  various  sections  for  Dr.  Earl  S.  Sloan, 
Sloan’s  Liniment.  113  West  18th  street.  New 
York.  Making  LOHO-line  yearly  contracts  for 
Wm.  R.  Warner  &  Affiliated  Companies. 

Arnold  Joems  Company,  14  E.  Jackson 
boulevard,  Chicago.  Placing  contracts  and 
schedules  in  Middle  West  papers  on  National 
Grocer  Company  Mills  (“Lighthouse  Coffee”). 

Wylie  B.  Jones  Advertising  Agency,  Niagara 
Life  Bldg.,  Buffalo,  N.  Y.  Making  contracts 
for  Parisian  Sage,  Rheuma,  Hemroid,  Peterson. 

Martin  V.  Kelley  Company,  19  West  44th 
street.  New  York.  Reported  will  start  an 
advertising  campaign  with  some  Newark.  N. 
T..  newspapers  and  later  will  extend  list  for 
Eritz  Stove  &  Manufacturing  Company,  Erie, 
Pa. 

Lord  A  Thomas,  Wrigley  Bldg.,  Chicago. 
Placing  copy  with  newspapers  in  various  sec¬ 
tions  for  Wenatchee  Apple  Growers.  Wena¬ 
tchee,  Wash.  Placing  new  schedules  with 
newspapers  for  California  Associated  Raisin 
Comnany,  “Sun  Maid”  raisins,  Fresno.  Cal. 
Making  .S.nno  line  contracts  for  Quaker  Oats. 
Making  5,non-line  contracts  for  Nordyke  & 
Marmon.  Placing  account  for  Freeman  Per¬ 
fume  Company. 

Lord  A  Thomas.  366  Madison  avenue.  New 
York.  Idacing  orders  with  newspapers  in  se¬ 
lected  sections  for  Auto  Strop  Safety  Razor 
Company,  6.36  1st  avenue.  New  York. 

O.  J.  McClure  Advertising  Agency,  111  West 
Monroe  street,  Chicago.  Placing  account  for 
Autopoint  Mfg.  Co.,  Autopoint  pencil,  4625 
Ravenswood  avenue,  Chicago. 

MeJunkin  Advertising  Company,  5  South 
Wabash  avenue.  Chicago.  Placing  accounts  of 
Charles  Alschuler  Manufacturing  Company, 
“Racine”  outing  and  work  shirts,  Racine, 
Wis.;  Blackstone  Institute,  Chicago;  prepar¬ 
ing  lists  for  Pillsbury  flour. 

Robert  M.  McMullen  Cempany,  522  Sth  ave¬ 
nue.  New  York.  Placing  display  copy  with 
newspapers  in  selected  sections  for  American 
Cranberry  Exchange.  “Eat-Mor-Cranberries,” 
90  West  Broadway,  New  York. 

Morse  International  Agency,  449  4th  ave¬ 
nue,  New  York.  Reported  will  later  take  up 
list  of  newspaper  for  B.  F.  Allen  Company, 
Beecham’s  Pills.  417  Canal  street.  New  York. 
Placing  copy  with  newspapers  generally  for 
Enoch  Morgan’s  Sons  Company,  Sapolio,  439 
West  street.  New  York.  Placing  the  follow¬ 
ing  accounts;  Booth’s  Hyomei  Company, 
Ithaca.  N.  Y.,  and  Van  Zandt.  Jacobs  &  Co., 
Troy,  N.  Y.,  makers  of  “Triangle”  collars. 

Moser  A  Cotins,  Paul  Bldg.,  Utica,  New 
York.  Reported  will  make  up  list  of  news¬ 
papers  and  farm  papers  this  month  for  Inter¬ 
national  Heater  Company,  101  Park  avenue, 
C^tica,  New  York. 

C.  F.  W.  Nichols  Company,  20  E.  Jackson 
boulevard,  Chicago.  Planning  to  use  roto 
sections  for  Derma  V'iva  Company. 

Olson  A  Enziner,  228  3rd  street,  Milwaukee. 
Will  make  up  lists  shortly  for  R.  J.  Schwab 
&  Sons,  Coippany,  287  Clinton  street,  Mil¬ 
waukee. 


Harry  Porter  Cosnpany,  15  West  44th  street. 
New  York.  Placing  orders  with  some  Penn¬ 
sylvania  newspapers  for  Associated  Radio 
Chemists,  “Arium”  Health  Builder,  461  Sth 
avenue.  New  York. 

Porter-Eastman-Byme  Company,  22  W’est 
Monroe  street,  Chicago.  Making  2,(KX)-line 
yearly  contracts  for  Sunbeam  Chemical  Com¬ 
pany. 

Prathcr-Allen  Company,  lf)4  West  4th  street, 
Cincinnati.  States  the  Kenton  Pharmacal 
Company  (listed  in  these  columns  on  Septem¬ 
ber  9  as  making  contracts  through  the  Wylie 
B.  Jones  Agency,  Binghamton,  N.  Y.)  is  still 
ore  of  its  clients  and  knows  of  no  business 
being  placed  through  any  other  source. 

Frank  Presbrey  Company,  456  4th  avenue. 
New  York.  Again  placing  copy  with  roto¬ 
gravure  newspapers  (or  Tootal  Broadhurst 
Lee  Company,  “Tissue”  handkerchiefs,  387 
4th  avenue.  New  York.  Renewing  some  of 
their  newspaper  contracts  for  American  Rail¬ 
way  Express  Company,  65  Broadway,  New 
York. 

Proctor  A  Collier,  Reading  Road  and  Mc¬ 
Millan  street,  Cincinnati.  Placing  account  for 
Triumph  Electric  Company,  Cincinnati. 

John  Ring,  Jr.,  Advertising  Company,  Vic¬ 
toria  Bldg.,  St.  Louis.  Again  placing  orders 
with  newspapers  in  selected  sections  for  St. 
Louis  Chamber  of  Commerce. 

F.  J.  Ross  Company,  119  West  40th  street. 
New  York.  Placing  account  for  American 
Can  Company,  120  Broadway,  New  York. 

Ruthrauff  A  Ryan,  225  North  Michigan  ave¬ 
nue,  Chicago.  Placing  orders  with  newspa¬ 
pers  in  selected  sections  for  Aliver  Oil-Cias 
Burner  Machine  Company,  St.  Louis. 

L.  A.  Sandlass,  217  West  Saratoga  street, 
Baltimore.  Renewing  contracts  for  the  Resi- 
nol  Chemical  Company. 

Scheck  Advertising  Agency,  9  (Tinton  street, 
Nrwark,  N.  J.  Placing  orders  with  some 
Pennsylvania  newspapers  for  Progressive 
Cigar  Company,  Philadelphia. 

Frank  Seaman,  Inc.,  470  4th  avenue.  New 
York.  Placing  orders  with  newspapers  in  se¬ 
lected  sections  for  Simplex  Electric  Heating 


Co.,  Simplex  Sunbowl  Electric  Heater,  (Cam¬ 
bridge,  Mass.,  and  120  West  32nd  street.  New 
York. 

Sehl  Advertising  Agency,  139  N.  Clark 
street,  Chicago.  General  orders  and  contracts 
going  out  on  Calumet  Baking  Powder  C<»n- 
pany. 

J.  Wm.  Sheets,  Inc.,  Central  Bldg.,  Seattle, 
Wash.  Reported  to  be  placing  orders  with 
some  farm  papers  for  Tumwater  Lumber 
Company,  Ready  Cut  Houses,  Tumwater, 
Wash. 

F.  P.  Shumway  Company,  453  Washington 
street,  Boston.  Again  placing  orders  with 
newspapers  in  selected  sections  for  Ipswich 
Mills,  hosiery,  Ipswich,  Mass.  Placing  or¬ 
ders  with  Eastern  newspapers  for  Wm.  G. 
Bell  Company,  Spices,  Boston. 

Smith,  Sturgia  A  Moore,  1463  Broadway, 
New  York.  Again  placing  orders  with  some 
New  York  City  newspapers  for  Thomas  J. 
Lipton,  Inc.,  teas  and  coffee. 

Stack  Advertising  Agency,  Heyworth  Bld^., 
Chicago.  Placing  orders  with  some  Mil¬ 
waukee  newspapers  for  Elines  Company,  Inc., 
candy,  Milwaukee. 

St.  Paul  Advertising  Compuy,  lOO  Wabash 
street,  St.  Paul,  Minn.  Using  space  every 
other  week  for  Lavoptik  Company. 

Tauber  Agency,  Washington,  D.  C.  Plac¬ 
ing  orders  with  some  (arm  papers  for  Metal 
Egg  Crate  Company,  Fredericksburg,  Md. 

J.  Walter  Thompson  Company,  14  E.  Jack- 

son  boulevard,  (Tiicago.  Making  up  list  on 
Cream  of  Wheat  Company. 

Tucker  Agency,  Inc.,  303  5th  avenue.  New 
York.  Placing  orders  with  some  New  York 
City  newspapers  for  Electric  Motor  Truck 
Association,  62nd  street  and  Central  Park 
West,  New  York. 

Tumer-Wagener  Company,  400  N.  Michigan 
avenue,  Chicago.  General  contracts  going  out 
on  Linn  Products. 

United  Advertising  Agency,  1  West  34th 
street.  New  York.  Placing  some  of  the  ad¬ 
vertising  for  the  New  York  American. 


Canadians 

Interested  in  Church 
Advertisements 

The  Church  Advertising  Department  of  the 
Associated  Advertising  Clubs  of  the  World,  Dr. 
Christian  F.  Reisner,  president,  for  more  than  five 
years  has  been  stimulatirtg  the  use  of  paid  news¬ 
paper  space  by  churches.  Conventions  have  been 
held,  books  published,  and  many  articles  written 
to  help  newspapers  get  more  church  advertising. 

The  Canadian  Daily  Newspapers  Association 
now  desires  to  do  in  Canada  what  church  adver¬ 
tising  movements  have  done  for  the  newspapers  in 
the  United  States. 

Why  don’t  you  join  other  enterprising  publishers 
and  advertising  managers  in  stimulating  church 
advertising  in  your  paper? 

We  have  a  series  of  52  ads,  virile  material 
adapted  for  newspaper  display  use  to  help 
all  the  churches  in  your  community.  Try  it 
for  a  year.  The  cost  is  a  mere  trifle  to  pay 
for  printing  the  proofs  and  circularization. 


Send  for  proofi  to 

HERBERT  H.  SMITH  Witherspoon  Bldg.,  Philadelphia,  Pa. 


CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 


This  space  donated  by  Editor  &  Publisher  to  help  newspapers  realise  their  oppor¬ 
tunities  through  church  advertising. 
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United  States  Advertising  Corporation, 
1415  Madison  avenue,  Toledo,  Ohio.  Placing 
.account  for  Selden  Truck  Corporation,  49 
East  avenue,  Rochester,  N.  Y.,  manufacturers 
of  “Atlas”  and  “Selden"  motor  trucks. 

Wade  Adevertising  Company,  Peoples  Life 
Bldg.,  Chicago.  I' sing  11  lines,  4  and  5 
times  in  farm  papers  for  American  Feather 
&  Pillow  Company. 

Wales  Advertising  Company,  141  West  36th 
street.  New  York.  Placing  orders  with  some 
rotogravure  newspapers  for  Tate  Electrotype 
Textile  Processes,  t ’C.,  “Tatelee,”  45  East 
17th  street.  New  York,  and  Cranston,  R.  I. 

C.  C.  Winningham,  10  Peterboro  West,  De¬ 
troit,  Mich.,  making  10,000  line  yearly  con¬ 
tracts  for  Hudson  and  Essex  Motors. 


SPECIAL  EDITIONS 


'T'HK  Houston  (Tex.)  Press,  Septem- 
ber  25,  issued  its  11th  birthday  edi¬ 
tion  in  three  sections,  totaling  36  pages. 

The  Concord  (N.  H.)  Patriot  added 
two  sections  to  its  issue  of  October  5 
to  celebrate  the  completion  of  its  new 
home  and  to  tell  about  the  progress  made 
within  the  state. 

The  Clarksburg  (W.  Va.)  Telegram 
issued  a  special  Elks  edition  of  44  pages 
September  19,  when  the  Elks  state  re¬ 
union  opened  in  Clarksburg.  A  Fall 
Fashion  number  of  48  pages  was  pub¬ 
lished  October  8. 

The  Edmonton  (.Ma.)  Journal,  Sep¬ 
tember  26,  added  20  page  supplement 
devoted  to  the  progress  of  Edmonton, 
upon  the  visit  of  the  Montreal  Board  of 
Trade  to  the  city. 

The  Gloversville  and  Johnstown  (N. 
Y.)  Herald  celebrated  the  KSOth  anniver¬ 
sary  of  the  setting  up  of  Tryon  county 
with  an  anniversary  number  in  six  sec¬ 
tions  of  48  pages. 

The  Coatesville  (Pa.)  Record,  October 
5,  issued  a  Farm  Bureau  edition  of  40 
pages  in  five  sections. 

The  Muskogee  (Okla.)  Times  Demo¬ 
crat,  October  2,  issued  its  State  Fair 
edition  of  forty-six  pages  in  three  sec¬ 
tions. 


SUN-AMERICAN  SUED 


Lawrence  Trust  Company  Ask  $S0,000 
Damage  and  Attachment 

Damages  of  $50,000  are  asked  in  a  bill 
in  equity  which  has  been  filed  in  the 
Essex  County  (Mass.)  Superior  Court 
by  the  Lawrence  Trust  Company  against 
the  Sun-American  Publishing  Company, 
publishers  of  the  Lawrence  Sun-Amer¬ 
ican,  John  P.  S.  Mahoney,  president, 
treasurer  and  cleark  and  James  J.  Wrinn, 
the  executive  manager. 

The  bill  is  from  the  office  of  Herbert 
Parker  of  Boston.  It  claims  that  Wrinn 
and  Mahoney  conspired  together  to  in¬ 
jure  the  business  of  the  complainants, 
have  published  false  and  malicious  state¬ 
ments  respecting  the  contendant  corp¬ 
oration,  intended  to  injure  its  credits,  in 
the  Sunday  Sun,  and  seeks  damages  of 
$50,000. 

It  further  asks  the  authorization  of  a 
special  attachment  of  the  defendant’s 
property  and  an  injunction  against  con¬ 
tinuing  such  publications  and  against 
any  transference  or  conveyance  of  the 
defendant’s  property. 

The  order  of  notice,  returnable  at 
Boston,  with  a  restraining  order  for  a 
short  time,  was  issued. 


Mutt  Print  at  Home 

Attorney  (jeneral  Roberson,  of  Missis¬ 
sippi,  recently  rendered  an  opinion  that 
no  money  can  be  legally  paid  out  of  the 
state  or  county  treasury  for  printing  of 
any  kind  that  is  done  outside  the  state  for 
any  state  or  county  officer,  institution, 
college,  school,  or  department. 


Gale  Rejoins  Randall 
Albert  L.  Gale  has  returned  to  the 
Fred  M.  Randall  Company,  advertising 
agency,  Detroit  and  (Thicago,  and  has 
been  elected  vice-president  of  the  com¬ 
pany. 


GATHERED  AT  RANDOM 


What  the  English  Are  Thinking  About 

Inspirited  by  the  present  burst  of  warm  sun¬ 
shine,  lh<  se  «ho  .are  sn  fortnn.ate  as  to  rossess 
mullierry  trees  in  their  gardens — and  there  are 
a  good  many  even  in  London — are  in  hopes 
that  the  friut,  which  has  an  annoy  ng  way  of 
falling  off  before  it  is  ripe,  may  at  last,  before 
it  IS  too  late,  be  given  the  requisite  chance  of 
attaining  maturity.  The  berries,  as  Ruskin  told 
L  ly  and  her  friends,  “are  the  blackest  you  ever 
saw,”  and  they  do,  indeed,  spot  the  children’s 
frocks,  as  he  said,  though  he  spoke  in  parable. 
Elsewhere  also,  in  literature,  mulberries,  by 
reason  of  their  color  and  appearance,  seem  gen- 
earlly  to  be  taken  as  a  type  of  the  disreputable 
and  the  dissipated;  they  are  the  bacchanals 
.among  berries,  the  sensualists  among  the 
kindly  fruits  of  the  earth,  as  witness  Tenny¬ 
son’s  ep  thet  “mulberry-faced”  in  his  line  about 
the  “mulberry-faced  dictator’s  orgies,”  and 
Dickens’  name  for  a  typically  bad  baronet.  Sir 
Mulberry  Hawk.  Mulberry-faced,  too,  in  the 
most  literal  sense,  it  will  be  remembered,  was 
Virgil’s  Silenus  after  what  the  laughing  shep¬ 
herds  and  their  pretty  companion  did  to  h  s 
inflamed  countenance  before  he  awoke  and  set 
all  creati  n  in  nn  vement  to  liis  song.  There 
is  no  doubt  about  it;  the  mulberry  has  guilty 
associations:  it  is  a  berry  with  a  past,  of  a 
darker  and  deeper  dye  than  its  humbler 
contemporaries  in  the  hedgerow  or  predecessors 
in  the  garden.  But  for  all  that,  perhaps  for 
that  very  reason,  it  makes  “a  gcod  mouth  medi¬ 
cine,"  wh  ch  may  be  all  the  more  esteemed  on 
account  of  its  dependency  on  the  weather  in 
these  northern  latitudes,  of  which  it  is  not  an 
aboriginal  product.  James  I.  though  he  was 
the  first  to  plant  mulberry  trees  in  England,  en¬ 
couraged  their  growth;  so  did  Shakespeare,  if 
reliance  can  be  placed  cn  a  tradition  of  a  tree 
planted  by  h  m;  so,  too,  did  Milton,  whose  tree 
at  Cambridge  stands  to  this  day,  and  there  are 
yet  other  mulberry  trees  of  an  age  as  well 
authenticated.  In  the  middle  of  the  last  cen¬ 
tury,  to  hark  back  to  the  convivi.al  associations 
of  the  mulberry,  there  was  a  Mulberry  Club  of 
scholars  and  good  livers,  who  were  devoted  to 
the  memory  of  Shakespeare.  “Mulberry-leaves’ 
they  called  themselves;  and  two  hundred  years 
before,  in  the  classic  age  of  the  wits,  there  was 
Janies  I’s  Mulberry  (ianlen,  near  where  Buck¬ 
ingham  Palace  now  stands,  which  Evelyn  once 
pronounced  to  be  “the  only  place  of  refresh¬ 
ment  about  the  town  for  persons  of  the  best 
quality  to  be  exceedingly  cheated  at,”  while 
adjoining  it  was  Tart-hall,  where  Dryden  ate 
mulberrv-tarts  with  Mrs.  Reeve.  All  this  makes 
one  feel  that  one’s  mulberry  tree  ought  to  be 
fairly  old;  indeed,  the  older  the  better,  pro¬ 
vided  that  it  still  bears  fruit;  and,  fortunately, 
there  are  nrdens  in  what  were  once  outlying 
suburbs  of  residential  London;  where,  though 
the  town  has  ^rown  dense  all  round  them,  mul¬ 
berry  trees  still  flourish,  and  must  be  by  this 
time  of  a  respectable  antiquity.  Not  everybody 
visits  those  parts;  they  never  were  exactly 
fashionable,  but  the  houses  and  gardens  often 
speak  of  an  enviable  middle-class  comfort,  of 
steady-going  mercantile  application,  and  of  a 
convinced  acceptance  of  the  economic  doctrines 
of  John  Stuart  Mill.  And  so  at  last  it  turns 
out,  to  our  relief,  that  we  have  discovered  as¬ 
sociations,  in  London  at  any  rate,  with  the  mul¬ 
berry  more  worthy  of  its  astringent  excellence 
as  a  fruit  than  those  of  mere  revelry  and  self- 
indulgence. — Editorial  in  the  London  Times  of 
September  8. 


AD  WRITING  IN  PARIS  SKY 


American  Firm  with  Smoke-Projecting 
Planes  Startles  Parisians 

Writing  in  the  sky  was  put  on  a  com¬ 
mercial  b^asis  in  Paris,  October  9,  with 
the  beginning  of  a  campaign  of  air  ad¬ 
vertising  by  an  American  firm  whose  air¬ 
planes,  equipped  with  smoke-ejecting  at¬ 
tachments,  wrote  advertisements  for  star¬ 
ing  Parisians. 

"The  new  system  will  be  limited,  how¬ 
ever,  for  airplanes  are  forbidden  to  fly 
low  over  Paris.  There  are  also  restric¬ 
tions  on  newspaper  publicity  for  such 
flights,  which  is  thought  to  be  essential 
to  the  success  of  the  project. 


Printers’  Home  to  Enlarge 

An  addition  to  the  Typographical  Union 
Printers’  Home,  to  cost  $125,000,  was 
planned  at  the  meeting  of  the  trustees 
held  at  the  home  in  (Colorado  Springs, 
October  5.  Ample  funds  for  the  addi¬ 
tion  are  already  available  for  the  build¬ 
ing,  which  will  be  used  for  a  hospital  for 
incurables.  It  is  planned  to  admit  those 
suffering  with  locomotor  ataxia,  paraly¬ 
sis,  and  other  diseases  generally  rated  as 
incurable.  Heretofore,  the  home  has  ad¬ 
mitted  tubercular  patients,  not  regarding 
them  as  incurable.  The  home  has  at 
present  300  inmates. 


Telegram  Add  Roto 

The  Clarksburg  (W.  Va.)  Telegram 
will  add  a  rotogravure  section  to  its 
Sunday  edition  commencing  November  5. 


ANY  WAY  YOU  LOOK  AT  IT 

ILLINOIS 

is  easily  the  most  important  manufacturing 
state  west  of  the  Alleghanies. 

Three  factors  have  contributed  largely  to 
this:  Abundant  raw  materials,  cheap  coal 
and  adequate  transportation  facilities,  both 
by  water  and  by  rail. 

It  is  first  in  value  of  manufactured  products 
w  est  of  the  Alleghanies,  third  in  the  United 
States. 

It  is  second  in  farm  implements,  railroads 
and  their  equipment,  coal  production,  and 
in  value  of  all  farm  property. 

Third  in  total  crop  value  of  the  United 
States,  in  population,  in  total  banking  re¬ 
sources  and  in  number  of  income  tax  re¬ 
turns,  also  in  total  tax  paid. 

Everything  considered,  Illinois  is  one  of  the 
wealthiest  states  in  the  Union. 


Rata  for  Rate  for 

Z4M  1*.M« 


Circulation 

Lines 

Lines 

* ’Aurora  Beacon-News  . 

....(E) 

15,249 

.055 

.055 

Bloomington  Pantagraph  .  . 

....(M) 

17,841 

.05 

.05 

Chicago  Herald-Examiner 

(M) 

395,861 

.55 

.55. 

Chicago  Herald  Examiner  . 

. . . . (S) 

729,735 

.85 

.85 

Chicago  Daily  Journal  .  .  .  . 

. . .  .  (E) 

117,483 

.26 

.24 

’Chicago  Tribune  . 

....(M) 

517,184 

.70 

.70 

fChicago  Tribune  . 

. (S) 

790,552 

1.00 

1.00 

’’Moline  Dispatch . 

. . . . (E) 

9,391 

.04 

.04 

*Peoria  Journal-Transcript  .  . 

.  (M&E) 

30,993 

.10 

.09 

Peoria  Star . 

. (E) 

24,580 

.075 

.06 

’’Rock  Island  Argus . 

. (E) 

10,704 

.04 

.04 

iSterling  Gazette . . 

. (E) 

5,149 

.03 

.03 

Government  Statements,  April  1,  1922. 

*A.  B.  C.  Publishers’  Statement.  April  1.  1922. 
f Government  Statements,  October  1,  1922. 

**A.  B.  C.  Publishers’  Statements,  October  1,  1922. 
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CLIFFORD  YEWDALL 

33  West  42nil  Street 
New  York  City 


The  average  net  paid  circulation 
of  ITie  New  York  Times,  daily 
and  Sunday  editions,  as  reported 
to  the  Post  Office  Department 
for  the  six  months  ended  Septem¬ 
ber  30,  1922,  was  356,671 

copies. 


THE 

NEWiYORK  TIMES 


The  great 

TRI-STATE  DISTRICT 

cmbracitiR  Western  Pennsylvania. 
Eastern  Ohio  and  West  Virmnia,  offers 
the  advertiser  a  rich  market  for  his 
wares. 

Clje 

is  unquestionably  the  best  medium 
through  which  to  reach  this  market 
most  advantageously. 

Wallace  G.  Brooke 
Brunswick  Bldg.,  New  York 
The  Ford-Parsons  Co. 
Marquette  Bldg.,  Chicago 


More  Advertising 


Find  the  right  men  to 
create  and  handle  new  ac¬ 
counts  through 

EDITOR  &  PUBLISHER 
Help  Wanted  AdvertiscineDls 


PERSONALS 


(Coiitiiiucd  from  page  35) 


Haupert,  the  regularly  assigned  man  at 
that  post.  Haupert  is  on  vacation. 

VV.  Lesher  Sands,  night  editor  of  the 
Fairmont  (W.  Va. )  Times,  is  back  at 
his  desk  after  three  months  abroad. 

Robert  T.  McDonald,  formerly  with 
the  Detroit  News,  is  now  editing  the 
house  magazine  of  the  Hudson  Motor 
Car  Company,  Detroit. 

H.  C.  L.  Jackson  has  resigned  from 
the  Detroit  News  staff  to  enter  the  real 
estate  business. 

Joe  Noble,  formerly  assistant  .secre¬ 
tary  of  the  Wichita  (Kan.)  Board  of 
Commerce,  has  resigned  to  join  the  news 
staff  of  the  Wichita  Beacon. 

B.  Frank  .Mcott,  former  radio  editor 
of  the  Camden  (N.  J.)  Daily  Courier 
and  now  on  the  news  staff  of  the  .Atlan¬ 
tic  City  (N.  J.)  Gazette-Review,  will 
resign  to  enter  the  woolen  goods  busi¬ 
ness  with  his  father. 

Ray  Colvin,  formerly  news  editor  of 
the  Denver  Rocky  Mountain  News,  re¬ 
cently  joined  the  Seattle  Post-Intelli¬ 
gencer  staff  as  swing  man  and  is  now 
acting  as  assistant  city  editor. 

Edward  Bangasser.  financial  and  mar¬ 
ket  editor  of  the  Buffalo  Commercial,  is 
seriously  ill  with  peritonitis.  The  ill¬ 
ness  will  give  him  his  first  vacation  in 
nearly  40  years.  Arthur  Hensler  will 
l)c  acting  financial  eclitor  until  Mr.  Ban- 
gasser’s  return. 

Donald  Carr,  son  of  Henry  Carr  of 
the  I^s  Angeles  Times,  has  joined  the 
news  staff  of  the  Portland  Oregonian. 

-Miss  .Mice  Avon  has  been  appointed 
to  the  staff  of  Folks  &  Facts,  a  New 
York  magazine.  She  was  formerly  with 
the  New  York  Morning  Telegraph  and 
the  Evening  Mail. 

Margaret  Breuning  (Mrs.  J.  H.  .\n<ler- 
son)  has  been  appointed  art  critic  of  the 
New  York  Evening  Post,  succeeding 
David  Lloyd,  who  resigned  .s<im  time 
ago. 

Emory  L.  Holden,  formerly  of  the 
Baldwinsville  (N.  Y.)  Dispatch  and  a 
graduate  of  Syracuse  University 
School  of  Journalism  last  June,  is 
now  teaching  and  doing  publicity 
work  at  Genesee  Wesleyan  Seminary, 
Lima,  N.  Y. 

Mrs.  Ramona  Herdman  Culiney  of 
the  Rochester  (N.  Y.)  Post  Express 
has  joined  the  editorial  staff  of  the 
Syracuse  Herald. 

Sam  Putnam  has  resigned  from  the 
Chicago  Evening  American’s  assign¬ 
ment  staff  to  become  a  reporter  for 
the  Chicago  Evening  Post. 

T.  E.  Steward,  at  one  time  a  mem¬ 
ber  of  the  Springfield  Republican  news 
staff  and  later  on  the  Minneapolis 
Journal  for  five  years,  has  been  ap¬ 
pointed  head  of  the  new  instituted 
news  service  of  the  University  of 
Minnesota.  This  service  will  not  only 
send  out  news  but  also  news  photo¬ 
graphs  of  the  university. 

Robert  Stead,  former  newspaperman 
and  now  publicity  director  of  the  Cana¬ 
dian  Immigration  Department,  has  had 
another  novel.  Neighbors,  published  re¬ 
cently. 


IN  THE  BUSINESS  OFFICE 

A  RTHl’R  H.AGUE  has  been  appoint- 
e<I  advertising  manager  of  the 
Grand  Rapids  (Mich.)  News,  succeeding 
F.  C.  Miller. 

Henry  P.  Martin.  Jr.,  formerly  circu¬ 
lation  manager  of  the  Dos  Moines  (Iowa) 
Capital,  has  been  made  manager  of  the 
syndicate  department  of  the  Des  Moines 
Rcgi.stcr  and  Tribune. 

Ralph  Barlow,  of  the  advertising  staff 
of  the  Lake  Charles  .American  Press,  is 
the  father  of  a  daughter  born  recently. 

Quimby  Melton,  formerly  editor  of 
the  Jacksonville  Metropolis,  has  been 
appointed  southern  manager  of  the  Al¬ 
lied  Newspapers,  Inc.,  with  headquarters 
in  .Atlanta,  handling  national  advertising 
accounts. 

.  ishlev  .A.  .Ash,  formerly  of  the  .Ana¬ 


conda  (Mont.)  Standard,  has  been  made 
circulation  manager  of  the  Syracuse 
(N.  Y.)  Herald. 

W.  J.  Thomas,  formerly  with  the 
Mergenthaler  Linotype  Company,  is  now 
representing  the  .Ad  Art  Service  and 
Allied  Newspapers,  Inc.,  in  the  New 
York  metropolitan  district. 

John  R.  Gaylon,  formerly  business 
manager  of  the  Chattanooga  (Tenn.) 
American,  has  been  made  managing  edi¬ 
tor,  succeeding  J.  L.  Chivington,  editor, 
who  recently  died. 

Walter  Wood  is  now  circulation  and 
advertising  manager  of  the  Chattanooga 
.American.  Mr.  Wood  is  the  local  Re¬ 
publican  committeeman. 

F.  E.  Forshaw,  recently  with  the  New 
York  Evening  Post,  and  for  several 
years  with  the  S.  C.  Beckwith  Special 
.Agency,  of  New  York,  has  joined 
I^renzen  &  Thompson,  speci..l  news¬ 
paper  representatives  of  New  York. 

Wilfrid  Pomeroy,  for  the  past  three 
years  on  the  local  advertising  staff  of  the 
Ottawa  Citizen,  has  returned  to  circula¬ 
tion  work,  as  manager  of  the  Stratford 
(Ont.)  Herald’s  circulation  department. 

Charles  Pomeroy,  until  recently  on  the 
advertising  staff  of  the  Radio  News  of 
Canada,  has  joined  the  staff  of  the  Wind- 
.sor  (Ont.)  Border  Cities  Star. 


WITH  THE  AD  FOLKS 

TAONALD  MacDONALD  has  been 
^  elected  secretary  and  assistant  treas¬ 
urer  of  the  .Arnold  joerns  Company,  Inc., 
Chicago  .Advertising  agency,  succeeding 
Frank  W.  Pekar  who  resigned.  For  the 
past  three  years  Mr.  MacDonald  has 
been  business  manager  and  .secretary  of 
the  Greig-Ward  .Advertising  Agency, 
Chicago. 

Fred  Hayes  Babcock,  formerly  of  the 
Simmons  Babcock  .Advertising  .Agency, 
Chicago,  has  become  associated  with 
Buckley,  Dement  &  Co.,  Qiicago,  as  a 
member  of  their  .sales  staff. 

William  H.  McLeod,  advertising  man¬ 
ager  of  William  h'ilene’s  Sons  Company, 
of  Boston,  has  been  .secured  to  give  a 
series  of  lectures  at  Boston  University 
College  of  Business  .Administration  on 
retail  advertising. 

Edward  Beecher,  of  the  D’Arcy  .Ad¬ 
vertising  Company,  has  l)een  appointed 
vice-chairman  of  the  agency  department 
of  the  St.  Louis  .Advertising  Club  by  H. 
S.  Gardner,  who  has  also  appointed  Nor¬ 
man  Lewis,  the  Chappelow  Advertising 
Company,  secretary  of  the  department ; 
and  John  Ring,  Jr.,  R.  G.  Yost,  and  H. 
O.  Ross,  the  program  committee. 

The  advertising  department  of  the 
Cadillac  Motor  Car  Company,  Detroit, 
has  added  to  its  staff  Frank  H.  Lord, 
formerly  of  New  York,  and  J.  William 
James,  of  Detroit.  Both  are  daily  news¬ 
papermen. 

Edward  G.  &;oke,  former  president  and 
founder  of  the  Person-Cooke  Advertis¬ 
ing  .\gency,  Lansing,  Mich.,  has  opened 
his  own  agency  at  450  Capital  National 
Bank  Building,  Lansing. 


MARRIED 


^HAUNCEY  J.  GLOVER,  business 
manager  of  the  Waco  (Tex.)  Times- 
Herald,  and  Miss  Sybil  Allen  were  mar¬ 
ried  September  28. 

Floyd  Maxwell,  of  the  Portland  Ore¬ 
gonian  news  staff,  and  Miss  Mildred 
I.auderda'e  were  married  recently. 

Miss  Ruby  Black,  instructor  of  Jour¬ 
nalism  at  the  University  of  Wisconsin, 
and  Herbert  B.  Little,  Madison  (Wis.), 
correspondent  of  the  United  Press,  were 
marrit^  in  Chicago,  September  17. 

Roy  Goodfellow,  assistant  city  edi¬ 
tor  of  the  Brooklyn  Times,  and  Miss 
Dorothy  Hudtwalker  were  married 
September  25  but  announcement  of 
the  marriage  was  made  only  during 
the  past  week  upon  their  return  from 
a  wedding  trip  to  Canada.  Chester 
Nolan,  of  the  advertising  staff  of  the 
Brooklyn  Eagle,  was  Mr.  Goodfel- 
low’s  best  man. 


Largest  Circulation 
10,408 

^  HE  circulation  statement  of 
“the  PASSAIC  DAILY 
NEWS  to  the  government  for 
the  six  months  period  ending 
September  30,  1922,  shows  the 
greatest  circulation  ever  attain- 
^  for  a  similar  period  by  any 
Passaic  daily  newspaper. 

A.  B.  C.,  of  course. 


DAILY  NEWS 

Passaic,  New  Jersey 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twelfth  American  City;  second  in  New 
York  State,  Buffalo,  with  over  half  a 
million  people  and  the  surrounding 
trade  area  with  three  hundred  thou¬ 
sand  more,  affords  a  rich  market  to 
national  advertisers.  Tlie  effective 

medium  to  capture  this  desirable  mar¬ 
ket  IS  the  big,  popular,  borne  news- 
papei^A.  B.  C.  Net  paid  105,958,  80% 
of  English-Speaking  Homes. 

The  Buffalo  Evening  News 

Edward  H.  Butler,  Editor  St  Publisher 
KELLY-SMITH  COMPANY 

Representatives 

Marbridge  Bldg.  Lytton  Bldg. 

New  York.  N.  Y.  Chicago.  III. 


26y000  last 
October — Now 

150,000 


DETROIT 

Evening 

TIMES 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  ad¬ 
vertising  than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledge¬ 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Foraign  Rapruaasitathra 
171  Madison  Awe.,  NEW  YORK 
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Do  You  Want  Your  Mail 
List  Handled  by  Your  Cir¬ 
culation  Dept.  Alone 

Your  Wish  would  be  realiml  if  vou  in¬ 
stalled  the  MULTI-MAILEU  SYSTP:M. 
whieh  completely  handles  every  address- 
inff.  listinu,  cheeking;,  and  mallim;  opera- 
fh*n  connected  with  subscription  niuil 
routine. 

It  lifts  the  mail  list  out  of  the  Com- 
imsin^'  Room  and  Galley  Hm)m  — puts  the 
mall  list  under  the  sole  control  of  the 
cinuilation  manager— equips  him  so  that 
all  changes,  starts,  and  kills  can  be  han¬ 
dled  t»y  his  department. 

I  et  us  tell  you  more  about  the  MUI^ 
TI-MAIIFM!  SYSTEM— who  it  is  serving 
—what  it  can  do  for  you.  Write  us  to¬ 
day  for  full  particulars. 


MANurACTus>p«e 


THE  MULTI -MAILER  SYSTEM 

017-825  WASHINGTON  BUVD. 

CHICAGO 


Brass  Tactics 

in  selling  mean  co-ordinated 
sales  and  advertising.  It 
means  advertising  in  the 
newspaper  that  will  reach 
•practically  all  your  possible 
customers  in  a  market  in 
which  you  have  distribution. 

Tohe 

Indianapolis 

News 

Nfw  York  Office:  Dan  A.  Carroll,  l.’M)  Nassna  St 
Chtcago  Office:  J,  E.  Lata,  The  Tower  Rlrtg. 
Frank  T.  Carroll,  AdTertlalng  Uanaeer. 


NEW  YORK 
EVENING 
OURNAL 


J 


has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 


ica. 


We  can  increase  your  buaineae — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  teO  you 
how  press  clippings  can  ha  made  a 
busineas-huilder  for  you. 


pOLLAR  PULLERS 

Advertising  and  circulalian  managers  are  always  on  the  lockout  for  new 
ideas  that  will  increase  advertising  receipts  and  tmn  netv  circulation.  Your 
idea  for  increasing  advertising  or  circulation  may  not  appeal  to  your  manager, 
hut  it  may  be  just  the  thing  that  some  other  manager  wants.  Editor  & 
Publisher  will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  now  being  used  in  your  city  does  not  bar  it  from  the  department. 

Address  your  communication  to  the  Dollar  Fuller  Editor.  IVhen  they 
appear  clip  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
will  not  be  returned. 


rpHE  Milwaukee  Journal  is  boosting  interest 
-*■  in  its  classified  section  by  a  little  one- 
column  box  published  c.ach  night  entitled,  “100 
ways  to  make  money,”  signed  “by  go-getter,” 
For  instance,  “If  I  were  making  a  trip”  is  one 
subject,  in  which  “go-getter”  s.ays,  “I’d  adver¬ 
tise  where  I  was  going  in  the  Journal  Classified 
section,  stating  that  I  would  transact  any¬ 
body’s  business  at  my  destination.”  This  is 
followed  by  some  specific  selling  talk  on  the 
value  of  the  ad  section,  closing  with  the  Jour¬ 
nal’s  telephone  number. — J.  M.  M. 


Nearly  all  merch,Tnts  now  advertise  reduced 
price  .sales,  announcing  a  reduction  from  a 
former  price  to  a  stated  price  on  each  article 
advertised.  Oet  some  merchant  to  use  the  clas¬ 
sified  page  for  announcing  such  a  reduction 
sale,  scattering  the  items  liberally  throughout 
the  page.  On  each  item  state  the  former  price, 
but  place  a  large  question  mark  where  the  re¬ 
duced  price  is  generally  given.  Have  the  mer¬ 
chant  offer  small  premiums  to  all  persons  who 
will  fill  out  correctly  the  reduced  prices  on  each 
article  advertised.  This  is  a  good  advertising 
stunt  for  the  merchant  and  brings  the  classified 
page  into  prominence. — W.  H.  M. 


W’hen  I  owned  a  country  weekly  newspaper 
I  made  it  a  rule  to  send  every  newly-wed 
couple  the  paper  for  one  year  as  a  wedding 
present.  With  the  first  number  I  mailed  a 
printed  card  stating  that  the  paper  was  sent 
as  a  wedding  gift  and  that  I  hoped  the  young 
couple  would  get  much  pleasure  in  re-ading 
it  together.  Almost  every  couple  thus  re¬ 
membered  became  regular  subscribers  and 
life-long  friends  of  the  paper. — VV'.  H.  M. 


.■\  Large  number  of  the  men  who  read  the 
average  country  paper  are  interested  in  over¬ 
alls.  They  wear  overalls  at  some  t.me  or 

other  during  the  course  of  an  average  week. 
-Since  this  is  the  case  why  would  it  not  be 
a  gw  <1  idea  to  have  an  "Overall  Week”  dur¬ 
ing  which  all  the  firms  in  your  territory 

li:in<Ming  overalls  would  offer  overalls  at 
special  inducements  and  during  which  they 
would  use  extra  advertising  sp.ace  to  tell 

about  their  offerings? — F.  H.  W. 


Two  newspapers,  a  theatre  and  the  United 
Charities  organization  of  Austin,  Tex.,  have 
co-operated  in  a  scheme  that  is  creating  fa- 
vomble  comment  for  all  parties  concerned,  as 
well  as  providing  the  means  of  clothing  m.any 
of  the  city’s  poor  children.  The  theatre 
will  give  a  special  show  on  Saturday  morning, 
the  price  of  admission  to  which  will  be  a 
bundle  of  old  clothing.  Of  course  such  a 
show  would  draw  a  limited  crowd  without  the 
aid  of  the  newspapers;  but  both  daily  news¬ 
papers  are  getting  behind  the  movement  and 
ar:  giving  it  plenty  of  publicity.  The  news¬ 
papers  of  this  city  h.ave  conducted  several 
such  campaigns  in  the  last  nine  months  and 
I  am  constantly  hearing  praise,  which  is 
hound  to  mean  increased  patronage  eventually. 
J.  T. 


.\  new  variation  on  the  “questions  and 
answers”  stunt,  is  to  run  several  question  in 
a  box  on  the  front  page,  announcing  the  an¬ 
swers  will  be  found  among  the  classified  ads 


To  miss  one  answer,  and  offer  a  small  prize 
to  the  first  one  sending  in  a  postcard  with 
the  missing  reply  one  adds  to  the  noveitv. 
—  H.  .S. 


Wherever  it  is  convenient,  a  combination  of 
advertising  for  both  a  theatre  and  newspaper 
may  be  secured  as  follows:  At  the  expense 
of  the  newspaper,  complimentary  tickets  to 
some  moving  picture  show  may  be  printed. 
In  the  section  reserved  for  the  office  ad  of 
the  classified  department,  should  be  run  a 
notice  that  to  every  person  whose  name  ap¬ 
pears  somewhere  in  the  classified  department, 
scattered  among  the  ads.  two  complimentary 
tickets  will  be  given  free  of  charge  to  see 
(Name  of  show).  In  looking  for  the  names, 
a  more  thorough  perusal  of  the  ads  results — 
and  the  show  of  the  week  will  be  advertised. 
There  is  no  cash  cost  to  the  theatre  and  the 
results  are  surprising. — H.  J.  W. 


In  order  to  combat  the  yearly  influx  of 
mail  order  catalogues,  an  Oregon  daily  ar¬ 
ranged  with  the  local  theatre  for  tickets 
to  the  matinee.  To  each  child  that  brought 
a  catalogue  to  the  newspaper  office  was  given 
one  of  these  tickets.  The  campaign  was 
carried  on  for  several  weeks,  and  at  the  end 
of  that  time  mail  order  caLalngues  were  at 
a  premium.  The  merchants  were  maile  more 
friendly  .and  h<  th  the  theatre  and  the  news¬ 
paper  received  much  ptihlieity  through  the 
stunt.  The  c.atali  gues.  weigliitig  many  pounds, 
were  later  sold  to  a  junk  dealer. — C.  K.  I- 


Many  subscribers  in  arrears  were  brought 
up  to  date  and  persuaded  to  pay  in  advance 
with  a  plan  used  recently  by  a  small  Colorado 
daily.  The  paper  held  a  bargain  day  at  which 
time  any  suhscriber,  who  was  paid  to  date, 
rould  secure  the  paper  for  three  months  in 
advance  at  a  bargain  rate.  Many  subscribers 
who  had  Iw-cn  behind  for  some  time,  paid  up 
in  order  to  get  the  special  rate. — M.  II. 


Th:  James  Furniture  Company  of  Houston, 
Tex.,  recently  conducted  a  “Dutch  Auction 
of  Odds  and  Ends.”  On  the  first  day  all 
goods  retained  the  regular  price,  but  on  each 
day  thereafter  for  a  period  of  20  days  a  re¬ 
duction  of  10  per  cent  a  day  was  m.ade  on 
each  article  in  the  s.ale.  For  example,  a  $100 
article  that  stayed  in  the  sale  until  the  last 
day  was  rrtluced  until  its  price  on  that  day 
was  only  $13.14.  This  novel  scheme  caused 
a  great  deal  of  favor.abIe  comment  on  the 
store,  as  well  as  serving  as  the  means  to 
cic.an  out  a  lot  of  “stickers.” — J.  T. 


Issue  a  business  directory  in  your  town. 
One  country  newsp.aper  took  in  considerable 
money  during  a  dull  season  by  putting  this 
over.  Business  men  were^  charged  per  word, 
each  one  having  only  three  to  half  a  dozen 
words  in  their  ad,  just  enough  to  give  their 
name  and  business.  This  advertising  was 
printed  along  with  information  in  regard  to 
the  town  in  booklets  and  on  large  cards  and 
once  a  month  in  the  newspaper.  All  classes 
of  business  men  can  go  into  it.  there’s  nothing 
iinethic.al  to  bar  the  dentist  or  the  physician; 
and  most  every  one  will  go  in.  The  few  who 
don’t  the  first  year  are  almost  sure  to  come 
in  the  second  time. — N.  B.  S. 


BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

EatablUhed  a  Quarter  at  a  Century 


/n 

Qrleans 

iVs 

THE 


ITEM 


!)•»  >(i«i  mtich  ironhlr  in  prttin'-  n’r.il  riptii  n'l  tin  .ireount  of  their 

Ix-in};  trm|Miraril>  short  of  ■fitii<N  Main  jMihlish*  rxp«ri€  iM  r  thi"  jiiM  licforr  h,irvc5t  when 
farmers  .-is  a  ri*le  arc  trmporunlv  slu  rt  of  fnn<U.  Wr  uscil  to  have  many  suburrihers  that 
failetl  renew,  which  wc  fotin«l  out  la»<T  was  cine  lo  tlic  ah#ivr  cause.  VVe  n<iw  end*  se  with 
mcry  expiration  notice  a  '‘Request  for  Kxtrusion  ol  Time  of  Payment**  blank  which  tills  this 
necM  to  |»erfrction.  Since  iisinfc  this  blank  we  receive  an  average  of  ten  a  month  asking  for  an 
extension  of  time,  which  otherwise,  we  belicTc.  would  have  ducontinued.— R.  A.  S. 


NEW  ORLEANS 
STATES 

ADVERTISING  RATES 
AFTER  OCT,  1 
12c  DAILY  FLAT 
15c  SUNDAY  FLAT 

Daily  over  51,000 
Sunday  over  63,000 

PRESENT  RATE 

1  Oc  D.  &  S.  on  2,000  Lines 

RaproMotaS  by 

S.  C.  Beckwith,  Special  Agency 
New  York 

John  M.  Branham  Co.,  Chicago 


Circulation 

Building 

Supremacy 

Employed  and  endorsed  by  the 
leading  newspapers  in  the 
U.  S.  A. 


Just  finished  our  third  campaign 
on  the  World’s  Largest  News¬ 
paper — The  Los  Angeles  Times 
—ASK  THEM. 

Wire  or  Write  for  Details 


MOLUSTERS  CIRCUIATIOX 
ORGANIZATION 

im  tkt  Umiitd 
300  Memrrr  Dloo..  Los  An«clcs.Cau. 


LEADS  ALL  LOS  ANGELES 
DAILY  NEWSPAPERS  IN 
TOTAL  PAID  circulation 

Government  statement  fee  ti* 
months  ended  Uarck  31,  1922 

average  146,233  daily 

Mew  York  OUeace 

H.  W.  MOLOMrr  S.  LOOAM  PATVY  00. 
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Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 
MEMBER  A.  B.  C. 

Forelfil  AdicrtUlDC  BtpwwpUtlWi 
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Nfui  Haugn 

ii  New  Haven’s 
Dominant  Paper 

Circulation  over  32,500  Average 
Bought  every  night  by  More  New 
Haven  people  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 

N2Uf  Hauvn  Rvgiatfr 
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Beeten  —  Sew  Yerk—Detreik—Ckecage 


40 


Editor  &  Publisher  for  'October  14,  1922 


WHAT  OUR  READERS  SAY 


The  Daugherty  Injunction 


Raleigh,  N.  C.,  October  7,  1922. 

To  Editor  &  Publisher:  The  Judiciary 
of  the  I'nited  States  has  been  very  slow  to 
arrogate  to  itself  the  right  to  annul  the  pro¬ 
vision  of  the  Constitution  guaranteeing  the 
right  of  free  speech.  When  a  judge  of  the 
lower  court  has  assumed  this  power,  he  un¬ 
dertakes  to  do  what  the  framers  of  the  Con¬ 
stitution  declared  Congress  could  not  do.  The 
Federal  Courts  have  usually  held  the  Con¬ 
stitutional  guarantee  of  freedom  of  the  press 
sacred.  I  have  no  doubt  that  when  the 
matter  comes  up  for  review  in  our  higher 
court  the  Constitution  will  be  supreme  and 
the  sentence  of  the  editor  of  the  Labor  Re¬ 
view  to  be  jailed  and  fined  and  the  arrest  of 
the  editor  of  the  Memphis  Press  on  the  same 
charge,  will  be  set  aside.  If  a  judge’s  decision 
is  above  comment  we  have  divine  right  of 
judges  in  a  country  which  fought  to  prevent 
divine  right  in  any  officer,  kind  or  judge  in¬ 
cluded. 

If  the  courts  could  annul  the  Constitution, 
it  would  be  necessary  to  have  an  amendment 
to  article  7,  section  1  of  the  Constitution  so 
that  it  will  read  as  follows: 

“Congress  shall  make  no  law  and  the 
courts  shall  make  no  ruling  respecting  an  es¬ 
tablishment  of  religion,  or  abridging  the  free¬ 
dom  of  speech,  or  of  the  press;  and  to  petition 
the  Government  for  redness  or  grievances.” 

JOSEPHUS  DANIELS, 
Editor,  Raleigh  News  and  Observer. 


New  York,  September  26,  1922. 

To  Editor  &  Publisher:  The  action  of  the 
Federal  Court  in  the  sentencing  of  Jacob  Cohen 
for  expressing  his  opinion  on  the  railroad 
strike  and  the  injunction,  and  in  the  arrest 
of  Sanders  for  expressing  his  opinion  of  the 
court’s  action  in  the  Cohen  case  is  merely  an 
attempt  on  the  part  of  the  judiciary  to  revive 
the  old  “constructive  crimes”  of  the  late 
Middle  Ages.  There  is  nothing  new  about  it. 
It  is  always  to  be  expected  when  the  judiciary 
liecomes  the  tool  of  any  ruling  class. 

The  founders  of  this  government  were 
thoroughly  acquainted  with  the  history  of  these 
attempts  to  choke  the  utterances  of  freedom 


loving  citirens.  That  is  the  reason  why  one  of 
the  amendments  to  the  Constitution  was  care¬ 
fully  worded  to  state  that  only  an  overt  act 
could  lie  considered  a  crime  of  treason.  The 
Fathers  knew  their  English  history.  They 
knew  how  judges  had  proved  to  be  the  most 
.servile  tools  of  the  rulers  of  that  country. 

When  this  same  thing  was  tried  in  Pennsyl¬ 
vania  some  years  ago,  there  was  a  real  man 
sitting  in  the  chair  of  the  Chief  Justice  of 
that  state — Sharswood.  He  told  the  lower 
court,  which  had  punished  an  editor  for  con¬ 
tempt,  that  “the  doctrine  that  a  judge  was 
above  criticism  was  a  mi  nstrous  one,”  and 
ordered  a  reversal  of  the  minor  judge’s  action. 

Over  my  signature  in  the  Call  I  have  said 
much  more  drast’C  things  than  either  Cohen  or 
Sanders  is  reported  to  have  said.  I  suppose 
that,  following  the  old  English  custom.  I 
should  have  burning  oil  poured  upon  me  by 
these  pigmies  in  black  nightgowns  who  seem 
to  think  that  they  are  as  sacred  as  the  Kaiser 
used  to  think  he  was. 

CHARLES  W.  ERVIN. 

Editor-manager,  New  York  Call. 

September  26,  1922. 

To  Editor  &  Publisher:  In  my  opinion  the 
action  e>f  the  Feder.al  Court  of  the  Memphis 
district  in  the  Cohen  and  Sanders  cases  bor¬ 
ders  on  Prussian  methods  of  press  censorshij). 

In  fact  I  think  I  have  been  a  bit  unfair  to 
the  Prussians,  for  afier  all,  Maximilian  Harden 
said  harsher  things  about  the  German  govern¬ 
ment  during  the  war  than  Messrs.  Cohen 
and  .S.andeTs  did  about  the  Laughertv  injunc- 
t:i  •’ 

What  some  Federal  judges  seem  to  need  is 
more  old  fashioned  horse  sense  and  less 
dignity. 

PHILIP  D.  PAYNE. 

.\cting  managing  editor.  New  York  Daily 
News. 


Trov.  N.  Y.,  Septemlier  27,  1922. 

To  Editor  &  Publisher:  I  have  not  seen  a 
copy  of  the  l.abi  r  Review  in  which  Jacob 
Cohen  criticises  the  Daugherty  injunction,  and 
therefore  am  not  in  a  position  to  make  any 


comment.  There  is  such  a  thing  as  contempt 
of  court  in  a  newspaper  and  the  rights  guaran¬ 
teed  under  the  first  amendment  are  most  cer¬ 
tainly  not  the  rights  to  license.  Not  having 
the  complete  story  of  the  case  I  do  not  want 
to  make  any  comment. 

DWIGHT  MARVIN, 
Editor,  Troy  Record. 

Chester,  Pa.,  September  28,  1922. 

To  Editor  &  Publisher:  I  did  not  see  the 
editorial  expression  of  Jacob  Cohen,  editor  of 
the  Labor  Review  and  G.  V.  Sanders,  editor 
of  the  Memphis  Press  on  the  .Attorney  General 
Daugherty  injunction.  I  would  not  care  to 
make  any  comment  regarding  this  particular 
sentence,  without  having  thoroughly  reviewed 
the  case. 

As  a  general  rule,  I  think  it  unwise  for 
newspapers  of  the  country  to  attack  the  courts, 
although  I  realize  that  justice  is  not  always 
done,  but  on  the  other  hand  they  are  the 
Ixtckground  of  law  and  order  and  for  that 
reason  it  is  bad,  as  a  general  rule,  to  criticise 
them  unless  there  is  some  very  flagrant  in¬ 
justice  in  a  decision. 

Regarding  the  coal  and  railroad  strikes,  the 
public  had  and  has  little  sympathy  with  the 
strikers. 

When  it  is  possible  for  a  few  hundred 
thousand  men  to  dictate  to  over  one  hundred 
million  people  as  to  what  they  are  to  do  and 
who  can  ami  cannot  work,  it  is  time  some 
strong  measures  were  taken  to  break  up  union¬ 
ism  of  this  kind, 

CHARLES  R.  LONG. 

Editor,  The  Chester  (Pa.)  Times. 


Hellingham,  Wash.,  Octolier  3,  1922. 

To  Editor  &  Publisher:  I  have  not  read 
the  editorial  comments  which  caused  the  ar¬ 
rest  of  two  southern  editors  for  alleged 
violation  of  the  Daugherty  injunction.  Conse¬ 
quently  I  hesitate  to  pass  an  opinion  on  the 
act  on  of  the  courts  referred  to  in  your  letter. 

Personally.  I  have  felt  that  the  injunction 
was  justified  and  that  the  position  of  the 
Government,  as  presented  by  the  attorney  gen¬ 
eral,  was  well  taken. 

.\s  a  matter  of  principle  and  of  right  as 
guaranteed  by  the  Federal  Constitution,  how¬ 
ever,  I  should  not  hesitate  to  say  that  in  my 
opinion  any  element  of  doubt  that  might 
inhere  in  the  case  should  be  resolved  in  favor 
of  the  editors.  To  construe  the  Daugherty 
injunction  as  denying  the  freedom  of  the  press 


would  be  mischievous  in  its  effects  and,  car 
ried  to  its  logical  conclusion,  might  properU 
be  branded  as  czaristic.  The  injunction,  it 
appears,  was  issued  against  the  striking  rail 
roadmen  and  not  against  the  press  of  th< 
country.  What  basis  of  reasoning,  therefore, 
can  be  found  for  denying  the  right  of  any 
newspaper  to  discuss  the  strike  or  even — if  it 
so  chooses — to  challenge  the  justice  of  the 
injunction? 

W.  C.  CARVER, 
Editor,  The  Bellingham  Herald 


Elimiiuite  Free  Publications 

Los  Angeles,  September  30,  1922. 

To  Editor  &  Publisher:  We  very  much 
appreciate  the  splendid  editorial  in  your  issue 
of  Siptember  9th  headed,  “Eliminate  Free 
Publications.” 

Enclosed  herewith  you  will  find  our  letter  to 
Mr.  E.  R.  Shaw  as  per  the  suggestion  in  your 
article.  Cut  rates,  premiums,  low  subscription 

{irices  and  other  impositions  upon  the  sound 
msiness  principles  in  the  publishing  business 
thr»ten  the  publishing  industry  with  such  dis¬ 
repute  that  our  splendid  magazines,  periodicals 
and  newspapers  that  are  worth  the  subscription 
price  cannot  maintain  a  high  standard.  We 
would  even  go  further  and  arrange  a  standard 
as  to  what  should  be  considered  a  legitimate 
subscription  price  for  the  service  any  publica¬ 
tion  renders.  There  are  too  many  publications 
also  with  low  subscription  prices. 

(lur  policy  has  been  that  the  more  a  sub¬ 
scriber  paid  for  a  publication  the  greater  was 
his  interest  in  it,  and  therefore,  the  greater 
value  it  was  to  the  advertiser.  The  average 
farmer  of  today  is  not  quibbling  over  the  sul> 
scription  price  of  his  papers,  farmers  being 
our  customers,  but  he  cannot  afford  when  his 
time  is  worth  $2.00,  $3.00  or  $5.00  an  hour  to 
put  in  two  or  three  hours  reading  a  publication 
that  the  publisher  himself  feels  it  is  not  worth 
a  nominal  subscription  price.  Let’s  make  our 
publications  better  not  cheaper. 

J.  H.  YETTER. 

Vice-president,  California  Cultivator. 
Mr.  E.  R.  Shaw, 

Power  Plant  Engineering,  Chicago,  Ill. 

Would  you  do  us  the  kindness  please  to 
represent  us  at  the  Annual  Convention  of  the 
Audit  Bureau  of  Circulations,  October  19th 
and  20th? 

I  am  particularly  anxious  to  place  the  en 
closed  proxy  for  (Jallfornia  Cultivator  in  the 
hands  of  some  one  who  will  work  and  vote 
for  the  amendment  to  prohibit  publications  with 
free  circulation  having  membership  with  the 
Audit  Bureau  of  Circulation. 

copy  of  the  Editor  &  Publisher  of  Sep 
tember  9  gives  us  the  information  of  the 
splendid  work  you  have  done  on  the  board  re- 


SUPPLIES  and  EQUIPMENT  for  NEWSPAPER  MAKING 


For  Sale 

Cox  Duplex  web  newspaper  press,  printing 
papers  of  4,  6,  8,  10,  or  12  pages,  modern 
machine,  equal  to  new,  low  price  and  liberal 
terms.  Baker  Sales  Co.,  200  Fifth  Ave.,  New 
York  City. 


Printers’  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers’ 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  Beekman  St., 
New  York  City. 


USED  NEWSPAPER  PRESSES 

SCOTT  QUADRUPLE  FOUR  DECK  PRESS 
Prints  four  to  thirty-two  pages.  Can  be 
seen  in  operation  every  ahernoon  in  the 
week  at  Hoboken. 

HOE  CONDENSED  SEXTUPLE  PRESS 
with  color  cylinder,  two  tapeless  folders  and 
in  excellent  comlition.  Prints  from  4  to 
24  pages. 

HOE  DOUBLE  SEXTUPLE  PRESS 
available  in  the  near  future.  Can  be 
operated  as  two  single  Sextuple  Presses  if 
desired.  Can  show  press  in  operation. 

WALTER  SCOTT  &  CO. 

Plainfield,  New  Jersey 
NEW  YORK  CHICAGO 

1457  Broadway  1441  Monadnock  Block 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  EngraTinf  Co. 
154  Naaaaa  SL,  Triban*  Bld(. 
N««r  York  Oty 


I  Newspaper  Plant  Equipments  B 

I  Established  in  1(12  I 


PECKHIM  MAGHIHERYCO. 

MARSRIDGE  BLDG.  I4th  a  Sway 
NEW  YORK  CITY 

24-page  Scott  Straightline,  delivery 
and  erection  in  month.  Shown  run¬ 
ning  until  Ang.  l.Sth. 

Complete  Newspaper  Plant  Equip¬ 
ment. 

8  Linotypes.  Model  B  Intertype. 
Head  Letter  Matrices,  Molds,  Liners. 

2  Monotype  Equipments  with 
mats. 


Huber's 

ROTOGRAVURE 

INKS 

Are  now  made  in  our 
new  Rotgravure  fac¬ 
tory.  A  better  ink 
at  the  same  price. 

HUBER’S  Colora  In 
uae  alnoe  17S0 


0:^*Hubev' 

Main  Offleo 

65  W.  HOUSTON  ST..  NEW  YORK 


NEWSPAPER 

PRESSES 

FOR  SALE 

Two  32-pagc  4-plate-wide 
Duplex  “Tubular”  Presses. 
Now  printing  the  Richmond 
News-Leader. 

Also  two  Duplex  Sex- 
tuples  now  printing  the 
New  York  Tribune. 

For  particulars  apply  to — 

R.  HOE  &  CO. 

504-520  Grand  St. 

NEW  YORK.  N.  Y. 

7  Water  St,  127  Tribuna  Bldg. 

Boaton,  Mata.  Chicago,  III. 


A  Dependable,  Uniform 

DRYMAT 


Better  in  performance  than  any 
other,  and  at  a  LOWER  price. 
A  trial  will  convince  you. 

Unlimited  Stock  on 
Hand  at  all  Times 

The  Flexideal  Company 

15  William  Street 
NEW  YORK  CITY 


OPTIONS  WITHDRAWN 

All  options  pending  for  Standard  Magnetic  Base  Ball  Player  Boards 
are  subject  to  withdrawal  without  notice.  The  undersigned  has  sold 
option  for  purchase  of  his  controlling  interest  in  same. 

For  the  biggest  World  Series  ever — 

1  thank  you. 

Geo.  H.  Rogers, 

Treas.  Standard  Player  Ball  Corp. 

N.  B. — The  New  York  World  will  also  use  the  improved  Magnetic 
Foot  Ball  Player  Board  this  year  which  bids  fair  to  equal  the  success  of 
the  Magnetic  Base  Ball  Board. 
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Introduction  to  Employer  auid  Employee 


SITUATIONS  WANTED 


HELP  WANTED 


BUSINESS  OPPORTUNITIES 

A  WORD  (or  advartiaemanta  under  tlue 


O-  A  WORD  for  advertlMaMnto  ii»Ur  thto  6c  ^  ^  6c  ****”?‘**°^** 

^  cUwificMion.  Cub  with  ortiM-.  For  cioMification.  Cosh  with  ordor.  claosihcotion.  Coah  with  ardor. 

thoaa  unemployad  ona  insortioo  (odv.  not  to 


axoaad  S*  words)  FREE. 


Advertising  Solicitor 


I  Can  Sell  It 


CirculaUon  Manager,  $100  man.  You  will  have  to  earn  it.  Ohio  ’  fourteen  vears”  exoerience. 

very  highly  recommend^,  age  32,  expert-  jJq  fooling.  Splendid  chance  for  advance-  - - - 

enced  and  a  hustler  as  circulator  or  assistant  mcnt.  Enormous  circulation  newspaper.  Full,  How  Much  Are  You  Paying 

to  circulation  manager.  Will  accept  any  complete  record  of  yourself  must  be  told  in  ,  .  i  r  ,•  •  »  15  if  ..  .„  ,1 . 

good  offer  in  town  of  25,000  or  more.  If  you  first  letter.  High-grade  man  wanted.  Apply  ‘“  have  your  publication  printed.  If  you  do 

have  an  opening,  address  C-992,  Editor  &  Box  A-508,  care  Editor  Sc  Publisher.  ?  plant  to  produce  ypur  publication. 

Publisher.  _ _ _  y°“  “u  print  ng 


High-grade  man.  With  education  for  work  jf  y^u  want  to  buy,  sell  or  exchange  a  news 
among  local  stores.  Leading  metropolitan  paper,  see  A.  F.  Hardman,  Broker,  Findlay, 


nut  have  a  plant  to  produce  your  publication, 
you  will  do  well  to  get  niy  price  on  print  iig 
same  for  you.  1  have  completely  equipped 
plant,  good  organization,  low  overhead,  and 


-  Advertising  Solicitor  Wanted  *  ““ve  con.p.eie.y  eq  uppeu 

Classified  Advertising  Manaeer  ...  .  ...  plant,  good  organization,  low  overhead,  and 

.  -r  -u  •  •  ,  *  •  who  knows  how  to  write  ads.  ilnly  thos:  union  to  hamper  me.  Plant  in  country 

Chicago  Tribune  training,  3  years;  two  years  who  are  experienced  and  know  how  to  get  with  excellent  train,  freight  and  express 

experience  on  smaller  mediums  as  manager.  bus:ness  and  are  not  afraid  of  bard  conipe-  service  to  New  York  and  Philadelphia.  Piibli- 
Know  systems,  promotion,  capable  of  tition  and  hard  work  should  apply.  It  is  a  yob  cations  using  newsprint  and  magazine  book 

handling  a  good  sized  force.  Thoroughly  fa-  on  a  morning  paper  in  a  southern  city  with  preferred.  Send  me  a  copy  of  your 

miliar  with  moderri  methods  of  increasing  150.000  population.  Answer  in  long  hand  as  publication  and  full  particulars.  Box  .\  507. 
classified  sales  effort  and  have  technical  un-  to  experience,  married,  salary  and  age  to  Kilitor  Publisher 
derstanding  of  handling  Best  references.  A-502.  care  of  Editor  St  Publisher. 

Available  at  once.  .Address  Box  C-999,  Edi-  -  -  .  '  ■  - - 

TOR  &  Publisher.  Wanted  ST.ATE.MENT  OF  THE  OWNERSHIP. 

- - - - - - - - Experienced  newspaper  contest  man,  pro-  .M.A.V.AtiEME.N'T,  ClKt  L  L.AT  ION,  E  IT 

Layout  Man,  Copy  Writer  duccr  only,  for  Southwestern  territory.  Ameri-  REQUIRED  BY  THE  ACT  OF  CON* 

.Active  young  man  thirty  years  old,  ten  can  Circulat.on  Service  Co.,  5256A  Delmar  gRESS  OF  AUGUST  24,  1912,  of 
years’  experience,  desires  position  as  adver-  Blvd.,  St.  Louis,  Mo.  EIDITOR  A  PUBLISHER 

tising  manager  or  assistant  to  business  man-  — - - -  . ,.  .  .  ,  ,  .  .  vr  r 

ager  on  progressive  newspaper.  Still  learn-  Wanted  published  weekly  at  New  York,  N.  Y.,  for 

ing.  A-506,  care  Editor  &  Publisher.  experienced*  newspaper  reporter.  Must  be 


young  man  who  desires  permanent  position.  State  of  New  York,  County  of  New  \ork,  ss. : 
No  drifters  need  apply.  Address  Box  C-9e0,  Before  me,  a  Notary  Public  in  and  for  the 


r  ott  hatred.  You  assume,  since  he  he  is  the  Business  .Manager  of  EDITOR  & 

I^BLiSHER  *  "  ’  “has  not  denied  the  sentiments  attributed  to  PUBLISHER,  and  that  the  following  is,  to  the 


Newspaper  Man  No  drifters  need  apply.  Address  Box  C-9e0,  Before  me,  a  .Notary  Public  in  and  tor  the 

V  <L..  -LL.  Editor  &  Publisher.  State  and  County  aforesaid,  personally  ap- 

Young,  married,  open  for  ^tter  job  about  t-oitor  _  Uowling,  who  kaving  been  duly 

d*’ L- -  sworn  according  to  law,  deposes  and  says  that 

***tg5‘  °f  hatred.  You  assume,  since  he  he  is  the  Business  .Manager  of  EDITOR  & 

I^BLiSHER  *  "  ’  “has  not  denied  the  sentiments  attributed  to  PUBLISHER,  and  that  the  following  is,  to  the 

'  *  ■■  ■  him,”  that  the  Sheridan  account  must  be  of  his  knowlidge  and  liclief,  a  true  state- 

Newspaper  Mu>  true.  Mr.  Kipling’s  single  statement  that  he 

seeks  connection  as  business  manager  on  daily  did  not  grant  Mrs.  Sheridan  any  interview  in'thc  al^ve  caption  'reouir^  bv  *the  Act  of 
in  city  of  15,000  to  25,000.  Seventeen  years’  publication  should  be  sufficient;  l~\%u‘^embJSl  „  secUon  44 

Re^l"n?odueer““37'Je«r  o"ld  mfrrVeJ*"  Wo^uld  ^Ltever  Mr.  Kipling’s  opinions  of  America  talTaws  and  ReguTa^ns?  to  wu!  ’ 

invMt**  Pr^f*^r  ^acifir  Cnaat  or  Weatern  **  within  hi»  rights  in  reserving  1.  That  the  names  and  addresses  of  the  pub- 


Rri"n?o'd'ucer““37'Je«r  o"ld  mfreVe/"  Wou'ld  Whatever  Mr.  Kipling’s  opinions  of  America  iaiTaws  “and* R^gula™  to  "t!*"" 
invesL  Vef’er^  Pacific  Coast  or“' Western  may  be.  he  is  within  his  rights  in  reserving  1.  That  the  names  and  addresses  of 
States.  No  proposition  too  hard.  Address  any  expression  thereof  to  his  written  words,  hsher,  editor,  managing  editor,  and 
Box  C-966,  care  Editor  &  Publisher.  And  it  has  been  a  reservation  so  well  known  manager  are: 


Box  C-966,  care  Editor  &  Publisher.  And  it  has  been  a  reservation  so  well  known  manager  are: 

-  '  —  to  newspaper  people  for  many  years  that  any  Publisher,  The  Editor  &  Publisher  Co., 

Position  Wanted  as  Correspondent  break  in  this  rule  would  be  news  enough  to  W  Bow,  New  York,  N.  \. 

23  years  of  age,  5  years’  experience  in  con-  investigate  and  confirm  before  publishing  the  uJiitor,  James  W.  Broigji,  ,  xt  vr 

ducting  a  small  mail  order  buViness.  Want  a  -first  interview.’’  'onkers.  N.  Y. 

unUl' worth  rrrov“en'‘*"can^Sre"  ad  """'‘'‘a"''  ““i  Vv4?"76-U,  St-rie"'N“w"’York.  N.  Y. 

etc  “  L  itTe  BarbM  A?k  ®*®®P*  unnamed  writer  violated  one  Managing  E<!itor,  John  F.  Redmond, 

_J _ ’  _ ’  _  of  the  rules  of  the  game  and  that  the  New  642  West  158th  Street,  New  York  City 

Position  Wanted  A'ork  World  made  a  mistake  in  printing  a  Business  Manager,  F'enton  Dowling, 

Competent  and  experienced  display  advertis-  “first  interview  with  Kipling’’  without  making  ,  51  Vreeland  Avenue,  Rutherford.  N.  J. 

ing  solicitor,  highest  references.  Married  du:  investigation  of  a  most  unusual  break  -  * ft®  “-ners  are 

man,  39  years  of  age.  good  address,  habits,  m  his  objection  to  public  statements  except  ,  i  ^ 

etc.  Not  one  of  those  “Highly  Trained”  ever  his  own  signature?  Row,  N,  City;  Jamn  W.  Brown,  234 

solicitors,  but  a  seasoned  salesman,  a  plugger  It  happens  that  1  have  known  Mr.  Kipling  |\*  Yonkers,  N.  Y.;  Edwin  U. 

w‘‘ 4  Toner'’per4.d;' Kans  more  than  twenty  years  and  T.  J.  Keenan.  K^nan^BMg..  & 

u.  jones,  reaixiay,  ivans. _ (,3^^  intense  admiration  for  the  man  and  Pa. 

Reporter  and  Feature  Writer  **'*  I  have  known  of  many  instances  3.  That  he  known  Inind  holders,  morig.iees. 

.  .  j  -.x  j  1  of  vile  and  untrue  stories  told  of  him  which  .ind  other  security  holders  owning  or  holding 

T"ain1d“in*Tld  ^ofess"ion*  ample  ew^l^ce  ^e  has  not  bothered  to  deny.  The  man  is  1  P®r  cent  or  more  of  total  amount  of  txmds. 
Address  C-998.  care  of  Editor’^S  Publisher,  greater  than  all  of  his  detractors— he  needs  ..^‘’"®-  . 


Trained  in  the  profession,  ample  experience. 
Address  C-998,  care  of  Editor  &  Publisher. 


W-™.  Rmmom,  ,h„  p,„„d  o.„  ,x.  I,.,.,  if  h,  im,.  oi  l,,  "Si.’’  ‘.t 

Five  years'  newspaper  experience.  College  Knowing  this.  1  hEive  restrained  my  desire  of  stockholders  and  security  holders  as  they 

education  (State  University  of  Iowa,  Columbia  to  enter  this  newspaper  controversy.  I  ven-  .appear  unon  the  books  of  the  company,  but  also. 
University,  New  York).  Available  now  at  $35  ture  to  writ;  to  you  now  because  your  pub*  in  cases  where  the  stockholders  or  security 
a  week.  Address  C*978,  Editor  &  Publisher,  lication  goes  only  to  those  in  the  newspaper  bi»Mcrs  apiicar  'ip<  n  the  h»  *  ks  of  the  enmoany 

.  _  ■  ■  business.  To  your  readers  I  would  like  to  **  trustee  of  in  any  other  fiduciary  relation,  the 

ccntly  and  wc  assure  you  th.Tt  wc  appr.-ciate  ««gg«t  that  neither  the  violation  of  news-  trust7e^^l7J?nK“^.^KV”^ls<!‘7ha7^“h^ 

this  and  sincerely  hope  that  all  publishers  with  paper  ethics  m  the  guise  of  newspaper  enter-  p„agraphs  contain  statkments  embrac 

a  policy  intending  to  strengthen  the  jxisition  of  prise,  nor  the  defense  of  such  a  violation  tends  affiant’s  full  knowledge  anti  liel  ef  a-  t,i 

publications  will  jo.n  you  and  help  to  put  the  to  increase  public  confidence  in  newspaper  the  circumstances  and  conditions  under  which 
free  publications  outside  of  the  -Audit  Bureau  reliability.  stockholders  and  security  holders  who  do  not 

of  Circulations.  vi.'ttviz  MeCLURE.  appear  upon  the  books  of  the  company  as  trus- 

J.  H.  YILlltLK,  General  Managzr,  The  Associated  Newspapers,  'v®'-  seedrities  in  a  capacity 

Vice-president,  California  Cultivator. _ other  than  that  of  a  bona-fide  owner;  and  this 

_ _  V'  V-  c  .n  ion  affiant  has  no  reason  to  lielieve  that  any  other 

Albany.  N.  i  .,  Sept.  30,  1922.  I>erson,  association  <»r  corporation  has  any 

The  Kipling  Interview  Editor  &  Publisher:  Second  thought  interest,  direct  or  indirect,  in  the  said  stock, 

V  V  -  n  »  K«  ^  10?^  upon  my  first  impulse  to  answer  at  some  length  bonds  or  other  securities  than  as  so  stated  by 


The  Kipling  Interview 

New  York,  October  5,  1922. 


(My  commission  expires  March  30,  1924.) 
.'September  30th  issue  of  the  Editor  &  Pub* 


ov  r  on  \r  j’w  •  1  your  questions  about  the  importance  of  inter*  “im. 

To  Editor  &  Publisher:  lour  editorial,  ..  -  FFNTON  nriVV'T  l\f; 

B.'i'L  1^-  1-  T  A  •  tt  c _ A  views,  and  the  ethics  of  publication  thereof,  rr-ASiWaV  im  »v>  i.i.vi-t. 

,  .  ,  ®  .  *P  *  -  •  A*  Vf  places  restraint  upon  that  impulse.  I  would  Sworn  to  and  subscribed  before  me  this  28lh 

30th  issue  does,  I  thmk,  an  injustice  to  Mr.  „p,„sinK  only  my  opinion,  which  is  ‘•»>-  •^®P«®mber.  1922. 

Kipling  in  that  It  links  with  equal  force  his  *orth  no  more  than  that  of  any  other  indi-  rx,  .  •  m 

written  words  (which)  have  played  a  part  m  subiect  intelligently.  commission  expires  .March  30,  1924.) 

Other  wars  and  his  opinions  (which)  have  t  u  *1.  *  au  *  ai.  a*  r  •  -  — 

u  j  ixi-  *»  xf  V”  1-  »  -A  Isn  t  that  th;  answer  to  the  question  of  im*  - - - 

now  been  made  public.  Mr.  Kipling  s  writ-  ^ance  of  interviews’  .'September  3(Hh  issue  of  the  Editor  &  Pub* 

ten  words  are  one  thing-his  opinions  made  opinions  on  j;'*'”.*  Bagc  and  paper  sizes  of 

public  by  an  irresponsible  and  ethically  un-  .w  a  •  n  •  a  a  j  a  r  newspapers. 

trained  woman  reporter,  are  another  story.  '*l  ID  '"’P"’’ "J?*  "c  fio'l  ‘fi'*  to  lie  of  very  great  interest 

That  so  great  a  newspaper  as  The  New  York  f'*  rarely  talk  for  publication.  For  in-  us.  and  we  would  ask  you  iryoii  can  supply 

World  published  the  story  was  unfortunate  "‘7"’  of  the  Kiplmg  interview  us  with  six  extra  copies  of  this  issue. 

I  ,  .  m  a  ^  lA  A  It  hasn  t  th;  slightest  importance,  and  If  you  will  kindly  advise  us  how  to  proceed 

sine®  Its  general  reliability  gave  a  multitude  publication  of  it  was  stupid,  if  it  i"  obtaining  these,  we  shall  be  pleased  to  put 

of  unthinking  readers  a  ready  made  P®8  on  hadn’t  malevolent  purpose  to  create  hostile  '’'■''®®  through  our  purchasing  depart- 

which  to  hang  an  unreasoning  hatred  of  Eng-  ,he  unthinking,  against  the  vs,-o,rp  vpii  criv 

land  and  anything  English.  The  story  gave  nation  »  MAURICE  NEILSON. 

other  less  dependable  newspapers  an  oppor-  ^ru  '  c  •*  Superintendent  of  Operations, 

7  au  At.  I-  A-  There  are,  of  course,  occasions  or  situa*  The  RF^Ian  Pin«*r  r'omnnnv  1  tA 

tunity  to  enlarge  upon  the  theme,  enlisting  a*  au  a  i  •  t  ■  •  j  ‘  neigo  raper  company,  Ltd. 

V  a  .  ^  £  1x1-  ’A  I  tions  that  make  expressions  of  opinions  and  _ 

in  the«:  efforts  scores  of  publicity  seek-  interrsting  enough  to  warrant  publica-  ,  .  ,  . 

mg  .\mer.can  writers  and  politicians.  The  Good  iiidgmcnt  mu.st  determine  the  ones-  Circul.bon  of  the  Times 


land  and  anything  English.  The  story  gave 

other  less  dependable  newspapers  an  oppor-  occasions  or  situa- 

tunity  to  enlarge  upon  the  theme,  enlisting  expressions  of  opinions  and 

in  these  efforts  scores  of  publicity  seek-  •  a  u  a  a  ui* 

4  .  -A  J  i  a-  •  ®ri.  views  interesting  enough  to  warrant  publica* 

ing  American  writers  and  politicians.  The  a-  r*  j  •  j  •  -J  *  j  a  au  ^ 

.  f.  ,  AAA  i.’  1.  1-  tion.  liood  judgment  mu.st  determine  the  ques- 

ridiculous  extent  to  which  such  a  campaign  ^  » 


..u.cu.ous  rxicnr  lo  -n.x..  sucu  a  campaign  existence.  Personal  statements  New  York,  Oct.  10.  1922. 

of  hate  went  is  indicated  by  a  statement  something  of  To  Editor  &  Purlisher:  It  might  be  in- 

of  a  cabaret  dancer,  a  daughter  of  importance  or  interest  which  was  not  't''®*"".*  *?  ^  **°'T 

a  bartender  published  in  one  New  York  previously  known.  Our  practice  is  to  limit  in- 

newspaper.  She  proudly  announced  that  she  „i_„..  „,i,„ii„  P‘*'"  circulation  October  1,  1921  was 

had  Lrned  her  set  of  the  Encvclooedia  Bri-  ‘'''viewing  almost  wholly  to  questions  concern-  ,148.607;  .\pril  1,  1922.  it  was  372,801,  show- 
aa  Durnea  ner  set  oi  tne  tncyciopema  an  intended  action  by  someone  in  authority,  jpg  an  increase  of  24,194.  Our  statement  for 

imnica  and  jeered  at  Kipling  j**ru*^  I  danker  of  forgetting  my  resolve  to  six  months  ending  October  1,  1922,  shows  an 

of  Amerma,  she  said,  was  due  to  his  dislike  fij  brief.  ARTHUR  LUCAS  averaee  of  355.671,  a  loss  compared  with  .\pril 

of  New  England  pies.  She  has  a  clever  press  Manairinir  Editor  Evenina  Journal  '•  *’^2,  of  16.130,  or  an  increase  of  8,064  ouer 

hot  >h.r  .  oE  ...»  DioH  .ho.iM  Managing  LOitor,  evening  journal.  i  ,q.,  .i,,,  ’.x,,; _ i 


agent,  but  that  a  newspaper  of  any  kind  should 
publish  such  piffle  is  incredible. 

Your  editorial  is  unfair  also  in  that  you 
assume  hatred  for  America  by  Mr.  Kipling. 
Nothing  in  his  written  words  gives  evidence 


Belgo  Orders  Extra  Copies 

Shawiniuan  F'alls,  Que.,  October  4,  1922. 
To  Editor  &  Purlisher:  We  notice  in  the 


— Sales — 
Appraisals 


NEWSPAPER 

PROPERTIES 


Palmer,  DeWitt 
&  Palmer 


Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magazinm 
Propmrtias 

Times  Building,  New  York 

EstablishtJ  1910 


I  WE  CONNECT  THE  WIRES! 


yes,  we  SUPPLY  reporters. 
'8'  copy  readers,  advertising  so¬ 
licitors  and  circulators.  Their  ap- 
plicRtions  are  not  featured  here 
for  two  reasons.  The  range  of 
RTRilability  is  too  limited,  and 
changes  are  usually  speedy.  The 
man  ready  today  is  likely  to  be 
placed  tomorrow.  K’ew  applica¬ 
tions  are  being  received  con- 
■tantly.  Wirr  ut,  stating  re¬ 
quirements  and  salary.  Mo  charge 
is  made  to  employera. 


Fernald’s  Exchange.  Inc 

Third  NatT  B’loXJ..  Springfield,  Mass. 


October  1.  1921,  evidencing  ih.Ti  we  ctaineil 
8,1)00  of  our  gain  of  16,000,  or  almost  half 
the  .gain  made  October  1,  1922,  over  October 
I.  1921. 

THE  NEW  YORK  TIMES 

Hugh  A.  O'Donnell. 


Talented,  experienced,  and  highly  eflfi- 
rient  men,  each  a  specialist  in  hit  own 
line,  ready  to  solve  yoor  problems. 


\updviu)morNtw5RiPeR5 

1  PWOK/W  BlDG  43»WBR0AOWkY 
NEW  YORK 


WANTED 

I>aily  newspaper  in  city  fifteen  to 
thirty  thousand.  .Afternoon  preferred, 
in  southeastern  State,  but  will  also 
consider  morning  and  other  sectitms. 
Don’t  matter  about  present  condition 
of  property  if  in  right  kind  of  field. 
Bank  references,  if  wanted.  Send  pre¬ 
liminary  information  to 

Box  A-501,  Care  Editor  and 
Publisher 
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TRACKED 
BY  WIRELESS 

By  William  Le  Queux 

'rwelve  Page  Length,  Illustrated 
Stories  of  the  new  science 
which  veritably  reaches  out  of 
the  air  to  seize  the  criminal. 

For  Saturday  or  Sunday  Use 

These  stories  are  based  on  the 
author’s  knowledge  of  the  For¬ 
eign  Secret  Service. 

Samples  on  Request 

The  McCInre  Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  City 


Million 

Dollar 

Hearst 

Features 

The  WoritTa  Greatest  Circulation 
Builflere 

International 
Feature  Service,  Inc. 

New  Yoric 


The  new  daily  feature 

SCIENCE 

and 

INVENTION 

Already  sold  in  eight  states 
and  Canada. 


THE  INTERNATIONAL  SYNDICATE 
213  Guilford  Ave.,  BALTIMORE,  MD. 


America’s  Best 
Magazine  Pages 

Dtdly  and  Sunday 


Newspaper  feature  Service 

241  WEST  58TH  STREET 

New  York  City 


HEM/ 

FarEvtninS  andSuad^Nttnjtapera 

kifcmatiHial  News  Service 

a  apteei  New  Yark 

»  ^  - - - 


hunches 

Managing  editors  and  city  editors  are  always  on  the  lookout  for  news;  and 
feature  ideas  that  can  be  used  locally.  Editor  &  Publisher  will  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  not  being 
worked  successfully  t«  your  city  does  net  bar  it  from  this  department.  Address 
your  contributions  to  the  Hunch  Editor.  When  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


D 


L  E  to  the  unscientific  way  of  firing  fur¬ 
naces  there  are  thousands  of  tons  of  coal 
wasted  in  the  United  States  every  winter  by  the 
“average  families."  As  a  rule,  the  majority 
of  the  furnace  men  in  the  schools  and  manu¬ 
facturing  plants  know  how  to  handle  furnaces 
so  they  will  conserve  fuel.  Articles  written  by 
such  men  might  be  the  means  of  helping  over¬ 
coming  the  coal  shortage  to  a  certain  extent. — 
B.  F.  C. 


by  spending  an  afternoon  with  the  proprietor. 
The  one  livery  stable  left  in  London,  Ohio,  is 
now  the  headquarters  for  the  monthly  sale  days 
which  were  held  for  many  years  on  the  public 
square.  A  feature  story  of  the  stable,  its  his¬ 
tory  and  that  of  the  owner,  created  widespread 
interest  and  was  copied  in  practically  every  pa¬ 
per  within  a  radius  of  thirty  miles. — A.  K.  C. 


The  best  historical  feature  I  have  ever  seen 
in  a  newspaper  was  mainly  reprinted  from  the 
introductory  pages  of  a  city  directory  printed 
some  fifty  years  ago.  Pen  sketches  of  the  old 
illustrations  used  in  the  directory  were  used 
in  the  story.  How  about  the  old  directories  in 
your  city? — J.  T. 


Hallowe’en  is  approaching.  A  story  of  the 
probable  pranks  of  the  youngsters  this  year  as 
compared  with  some  perpetrated  in  former  years 
will  prove  interesting  reading  to  old  and  young 
readers  alike. — Mac. 


Now  that  schools  have  started  for  the  year’s 
work  again,  you  will  find  an  interesting  feature 
story  can  be  obtained  about  the  hot  lunch  sys¬ 
tem  in  your  country  schools.  How  many  of 
the  schools  in  your  county  foster  the  plan  of 
the  hot  lunch  and  do  they  find  it  a  success? 
Just  how  is  it  carried  on?  Do  the  pupils  bring 
materials  to  ciuk  or  is  it  furnished  by  school 
boards?  Your  county  superintendent  and  your 
county  home  demonstration  agent  will  help  you 
with  this  story. — V.  A.  H.  , 


The  New  Bedford  (Mass.)  Standard  dug  out 
the  individual  of  each  nationality  represented 
in  the  community  who  seemed  to  have  resided 
longest  in  the  city.  A  story  and  picture  of 
each  was  printed.  Then  the  names,  ages  and 
length  of  residence  were  printed  in  a  box  with 
an  invitation  for  folks  with  better  records  to 
step  forth.  In  a  week  representatives  of  five 
nationalities  were  replace-d  by  folks  of  better 
records.  Since  then  several  of  these  have  lost 
their  laurels  to  newconjgrs  and  competition  to 
see  who  in  each  racial  strain  has  longest  called 
New  Bedford  is  still  going  on.  The  series  has 
furnished  the  paper  with  some  interesting  anec¬ 
dotes  of  the  city’s  past,  and  judging  from  the 
response,  rather  generally  interested  the  resi¬ 
dents  of  foreign  stock. — H. 


One  western  newspaper  conducts  a  “school 
of  journalism”  in  a  minor  way  for  such  of  its 
carriers  as  wish  to  spend  an  hour  or  so  in  the 
evening  gaining  the  rudiments  of  newspaper 
work.  Different  members  of  the  staff  address 
the  carriers  and  explain  their  various  duties. 
The  boys  are  given  actual  opportunity  to  do 
reportorial  work  on  minor  stories.  This  meth¬ 
od  furnishes  a  supply  of  “cubs”  for  the  paper, 
as  well  as  teaches  the  boys  to  be  on  the  alert 
fur  news  items  and  furnish  the  city  desk  with 
full  details  when  they  are  present  when  a 
story  breaks. — B.  A.  T. 


The  motor  car  tutor  employed  by  motor  car 
companies  to  teach  purchasers  to  drive  new 
cars  has  enough  anecdotes  to  make  an  inter¬ 
esting  Saturday  story. — B.  R.  A. 


How  many  cows  does  it  take  to  supply  your 
town  with  milk? — P.  VV.  L. 


The  Detroit  News  made  a  most  amusing  fea¬ 
ture  story  out  of  the  fact  uncovered  by  a  re¬ 
porter  that  policemen’s  feet  were  not,  as  popu¬ 
larly  supposed,  any  larger  than  those  of  other 
average  men.  flow  about  those  in  your  city? 
Either  way,  there’s  a  good  chance  to  get  a 
laugh  or  two. — J.  G.  B. 


W  hat  is  the  “dark  hour”  in  your  town  ? 
When  are  most  houses  entered  ?  When  do 
most  robberies  take  place?  An  Oklahoma  pa¬ 
per  worked  up  a  clever  feature  along  this  line. 
The  police  reporter  went  over  the  records  at 
the  station  for  a  month  and  found  out  when 
most  calls  came  in.  Then  the  artist  drew  a 
“crime  clock.”  The  clock’s  face  was  darkened 
on  the  hour  of  most  dark  deeds,  in  this  in¬ 
stance  between  1  o’clock  and  2  o’clock  in  the 
morntng.  Although  the  sketch  brightens  up 
the  feature,  the  subject  will  make  a  readable 
little  freak  without  it. — H.  L.  M. 


Is  a  man’s  character  reflected  in  the  way  he 
wears  his  hat?  Does  the  slouch  hat  indicate 
slouchiness  in  the  wearer,  the  hat  at  a  rakish 
angle  insincerity,  and  the  large  hat  generous- 
ness?  The  sheriff  of  Oklahoma  county,  Okla¬ 
homa,  gave  a  good  little  story  on  this.  “1  never 
tnisi  a  man  who  wears  bis  hat  pulled  down 
over  one  ear.  Those  kind  are  no  good,”  he 
Slid.  Ninety  per  cent  of  the  men  arrested  for 
connection  with  the  operation  of  confidence 
games  wear  their  hats  cocked  to  one  side,  he 
said. — H.  L.  M.  > 


The  next  time  there  is  an  entertainment 
especially  tor  the  children  let  a  youngster  of 
your  acquaintance  write  the  story,  and  sign  it, 
for  the  paper. — M.  C. 


Totals  of  insurance  policies  distributed  in 
your  vicinity  in  1921  can  be  obtained  from 
the  Insurance  Press.  The  large  policies  liqui¬ 
dated  during  the  year  would  also  help  make  an 
interesting  article. — R.  M.  C. 


We  run  birth  announcements  under  the  head¬ 
ing  “Proud  Parents.”  We  also  send  a  letter 
of  congratulation  and  call  attention  to  our 
line  of  birth  announcements.  People  appreciate 
the  personal  interest  and  we  find  the  letters 
pay  big. — U.  J.  W. 


"They  Capitalized  Their  Hobbies”  is  a  series 
of  feature  articles  running  in  the  St.  Paul 
Pioneer-Press.  For  example  one  story  was 
about  a  man  who  liked  history  and  made  that 
his  life-work. — H.  D.  K. 


Christmas  time  is  a  time  when  every  boy 
can  use  extra  money.  A  paper  in  an  eastern 
city,  realizing  this,  started  a  campaign  some 
time  before  Christmas  in  their  paper  urging 
people  who  bad  some  little  extra  work  to  be 
done  to  call  on  them  and  they  would  furnish 
boys  who  would  do  the  work  right  and  do  it 
quickly.  Many  of  the  newsboys  had  time  for 
extra  work  and  they  had  friends  who  were  in 
the  same  position.  The  result  was  that  the 
boys  were  able  to  earn  quite  a  bit  of  extra 
money  through  Lttle  jobs  that  the  paper  got 
for  them  and  the  paper  made  many,  many  life 
long  friends  in  the  bargain. — R.  R.  V. 


What  wc.uld  you  do  if  you  owned  - ? 

The  Daily  British  Whig,  Kingston,  Ont.,  ran 
a  column  under  this  heading  and  received 
numerous  suggestions  and  replies  from  its 
readers.  This  is  a  real  one,  and  makes  live 
reading. — G.  Me.  C. 


Your  dentist  can  give  you  an  interesting 
story.  You  know,  there  is  a  new  ailment  that 
is  running  appendicitis  a  close  race.  It  is 
“antrumitis.”  Since  dentists  decided  all  “dead” 
teeth  must  be  removed  the  new  disease  has  be¬ 
come  popular.  It  is  infection  that  develops  in 
the  gums  and  many  people  suffer  for 
months  and  hospitals  have  many  cases,  where 
operations  are  necessary.  Your  dentist  will 
tell  you  all  about  it. — C.  D.  M. 


At  the  Merchandise  Fair,  held  recently  in 
New  York  City,  it  was  given  out  that  the 
“moustache  cup”  is  coming  back  into  its  own. 
'•e  moustaches  to  be  popular  again?  What 
<lo  the  men — especially  the  yeuiig  men — think 
about  it’  Will  the  fair  sex  stand  for  the  re¬ 
turn  of  the  “eye  brow”  on  “his”  lip?  ChatKe 
for  a  colorful  yarn  chuck  full  of  humor. — 

F.  c.  r>. 

Every  editor  in  the  United  States  has  some¬ 
thing  to  say  about  the  m<  dern  flappers.  Now 
why  not  do  as  Omaha  did?  Run  a  flapper’s 
contest.  A  first  prize  for  the  prettiest  and 
best  dressed  one,  or  the  one  with  the  best 
he-ad  of  bobbed  hair.  A  second  prize  could 
gr-  to  the  flapper  who  appeared  the  neatest. — 
.A.  R.  D. 


Grips  Both 
Men  and  Women 
Readers  Equally — 

-THE  HUSBAND  WHO  WAS 
AFRAID  OF  HIMSELF” 

.\  New  Daily  Serial 
By 

LUCILLE  VAN  SLYKE 

Author  of  “Brides  Will  Be  Brides”  and 
“The  Wife  Who  Wouldn’t  Settle  Down,” 

In  Which 

MYSTERY 

CRIME  DETECTION 
SUSPENSE 

Are  Added  to  All  the  Essential  Elements 
of  a  Daily  Women’s  Serial. 

METROPOLITAN 
NEWSPAPER  SERVICE 

Ma.rimilian  Riser,  Jr.,  General  Manager 

150  NASSAU  ST.  NEW  YORK 


POPUIAR  yitNCt  [OR  NtWSPAPERS 

SCIENCE  NEWS  BULLETIN 
A  daily  report  on  developments  in  field 
of  scientific  research. 

SCIENCE  CHATS 

Weekly  articles  by  Dr.  Edwin  E. 
.Slosson,  the  foremost  popular  science 
writer  of  today. 

BUSINESS  DAY  BY  DAY 
Financial  news  collected  by  the  govern¬ 
ment  reimrted  by  graphs  and  delivered 
in  mat  form  daily. 

FRED  C.  KELLY  OPINES 
Humorous  Humanist  tells  why  every¬ 
body  except  yourself  behaves  so 
quecriy.  Illustrated.  Mats. 

THE  DETECTIVE’S  LABORATORY 
E.  E.  F'ree,  noted  scientific  investi¬ 
gator,  reveals  simple  tests  in  crime  de¬ 
tection  which  can  be  made  by  the 
amateur.  Drawings  by  Frederic  Dorr 
Steele,  illustrator  of  “The  Return  of 
Sherlock  Holmes.” 

For  territory  and  rates  write  or  wire — 

SCIENCE  SERVICE,  Inc. 

1115  Conn.  Avenue,  Washington,  D.  C. 


Few  Papers  —  (if  any)  —  aurpeaa  the 

TRENTON  TTMFQ 

NEW  JERSEY  ^  IIYXXjO 

AS 

A  Food  Medium 

A  recent  reader  survey  indicates  that 
among  the  housewives  of  the  city  our 
Thursday  Food  Feature  Department- 
upward  of  four  pages  devoted  to  food 
recipes  and  news  and  food  advertising 
— is  the  best  feature  carried  by  the 
Times 

Qrculation  30,237  Member  A.  B.  C 
KEULY-SMITH  CO. 
Marbridgs  Bldg.  Lytton  Bldg. 

New  York  Chicago 


l^iUsbur^l)  fosl 

A  newspaper  of  charac¬ 
ter,  integrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  world*s  greatest 
industrial  district. 

DAILY  and  SUNDAY 


Is  there  a  livery  stable  left  in  your  commun-  ’ 

ity?  If  so,  one  of  the  most  interesting  features  Who  has  the  easiest  job  in  your  town — the 
ever  carried  in  your  newspaper  may  be  secured  hardest? — P.  W.  L. 


“1 

he  African  World” 

AND 

“Ca 

pe-to-Cairo  Express” 

PublialsMl  mwerj  Saturday  in 
London. 
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IF  EVER  A  MARKET 


OFFERED 


AN  OPPORTUNITY  IT  IS 


THE  SOUTH 

A  feature  which  makes  a  further  increase  in  the  purchasing  power 
of  the  South  is  that  the  climatic  and  soil  conditions  are  adapted  to  a 
greater  variety  of  crops  than  in  any  other  part  of  the  United  States. 

The  growing  season  is  so  long  that  there  is  no  danger  of  crops 
being  frozen,  either  in  the  spring  or  fall,  the  grazing  season  is  long, 
pasture  land  is  excellent,  large  variety  of  forage  crops  can  be  grown, 
land  values  are  advancing. 

The  South  is  the  nation’s  greatest  undeveloped  asset.  Its  re¬ 
sources  in  soil,  timber,  coal,  iron  ore,  sulphur,  oil  and  numerous  other 
mineral  deposits,  gives  to  this  section  a  combination  of  advantages 
and  ease  of  development  unmatched  elsewhere  in  any  equal  area  on 
earth. 

The  South  has  risen  to  a  point  in  the  development  of  its  resources 
where  it  compels  the  attention  and  investigation  of  the  merchandis¬ 
ing  world. 

The  South  can  be  well  covered  by  these  leading  Southern  dailies 


ALABAMA. 
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tBirmingham  News  . 
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tBirmingham  News  . 
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'Mobile  Register  . 

. (M) 

a,2w 

.•7  . 

.  .*7 

'Mobile  Register  . 
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FLORIDA. 


Jacksonville  Journal  . 

. (E) 
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'Florida  Times-Union,  Jacksonville(MAS) 
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48(»cS) 
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'Pensacola  News  . 
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'Pensacola  News  . 
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43 

tSt.  Petersburg  Independent.... 

. (E) 

4.531 

.525 

.529 

GEORGIA. 

"Augusta  Cbronicle  . 

. (M) 

1*,U1 

.545 

445 

"Augusta  Chronicle  . 

. (S) 

11, >75 

.545 

445 

'Augusta  Herald  . 

. (E) 

12AM 

.55 

.55 

'Augusta  Herald  . . 

. (S) 

12A*3 

JS 

45 

'Columbus  Ledger  . 

....(EAS) 

8,78> 

.54 

44 

"Macon  Tdegraph  . 

. (M) 

23,tl7 

45 

45 

"Macon  Telegraph  . 

. (S) 

2435 

M 

.55 

'Savannah  Morning  News  .... 

....(MAS) 

9475 

.555 

.55 

KENTUCKY. 


‘Lexington  Leader 

. (E) 

15,521 

45 

.55 

‘Lexington  Leader  . . . 

. (S) 

15455 

45 

45 

Louisville  Herald  . . . 

. (M) 

43,59 

45 

45 

Louisville  Herald  . . . 

. (S) 

S54R 

45 

45 

Government  Statement,  April 

1.  1522. 

'A.  B.  C. 

Publishers’  Statement,  April  1, 

1522. 

**A.  B.  C.  PubUsiMn’  Statonaot,  Oct.  L  1*0- 


! 


NORTH  CAROLINA. 

Circula¬ 

tion 

2.555 

lines 

15,5M 

lines 

'Asheville  Times  . 

. (E) 

6,583 

.54 

.54 

'Asheville  Citizen  . 

. (M) 

15,2M 

.545 

.045 

*Ashevil]e  Citizen  . . 

. (S) 

8,532 

445 

445 

**Durham  Herald  . 

. (M) 

7,553 

44 

44 

Greensboro  Daily  News . 

. (M) 

18,643 

.55 

.65 

Greensboro  Daily  News . 

. (S) 

9,m 

.05 

45 

"Raleigh  News  and  Observer,... 

. (M) 

24453 

.M 

.M 

'‘Raleigh  News  and  Observer . 

. (S) 

9,338 

45 

45 

**Raleigh  Times  . 

. (E) 

8,275 

.54 

43 

SOUTH  CAROLINA. 

^Columbia  State  . 

. (M) 

9458 

.M 

45 

*Columbia  State  . 

. (S) 

21,765 

.M 

45 

tCrccnville  News  . 

. (M) 

13,538 

4SV4 

45 

Greenwood  Index  Journal . 

...(EAS) 

4.185 

.525 

425 

*Spartanburg  Journal  . 

. (E) 

4,165 

.54 

44 

*Spartanburc  Herald  . 

..(MAS) 

5411 

.54 

44 

TENNESSEE. 

"Chattanooga  News  . 

. (E) 

22414 

45 

45 

‘Chattanooga  Times  . 

. (M) 

21455 

47 

47 

‘Chattanooga  Times  . . 

. (S) 

23,553 

47 

47 

tMemphis  Conunercial  Appeal... 

. (M) 

84452 

.15 

J5 

^Memphis  Commercial  Appeal.. 

. (S) 

111,175 

.15 

.U 

‘Nashville  Banner  . 

. (E) 

41.7M 

47 

47 

*NashviIle  Banner  . 

. (S) 

42,531 

45 

45 

VIRGINIA. 

tBristol  Herald  Courier . 

...(MAS) 

8482 

.54 

44 

Danville  Register  and  Bee . 

...(MAE) 

11,552 

.545 

445 

Newport  News  Times  Herald... 

. (E) 

5,541 

45 

45 

Newport  News  Daily  Press.... 

...(SAM) 

6,551 

.55 

.55 

‘Roanoke  Times  A  World-News.  (MAE) 

21,49 

.57 

.M 

'Roanoke  Times  . 

. (S) 

14,555 

47 

.M 

{Includes  Bristol.  Tcnn. 

tCovemment  Statement,  October  1.  1S22. 
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^Advertisers 

seldom  dig  deep  enough  under  the 
surface  to  ascertain  the  degree  of 
genuinely  efficient  service  that  is 
being  rendered  them  by  the 
management  of  the  better  grade 
newspapers  of  the  country. 

The  attainment  of  maximum  quantity 
of  circulation  in  our  larger  cities 
usually  means  that  a  newspaper  must 
pander  to  the  passing  desires  of  the 
great  mass  of  the  unthinking,  that  it 
must  maintain  enormous  circulation 
figures  regardless  of  cost,  and  that  it 
must  demand  a  rate  higher  than  the 
responsive  value  of  such  circulation. 

A  newspaper  like  The  New  York  Globe 
is  made  to  interest  and  appeal  to  the 
great  middle  class  of  people — those 
who  prefer  a  real  newspaper  to  a  yellow 
one.  Among  this  constituency  are  the 
people  with  money  to  buy  advertised 
articles  and  those  most  responsive  to 
printed  appeal. 

Local  advertisers  who  intelligently  in¬ 
vestigate  before  making  their  appro¬ 
priations  acknowledge  their  success  in 
producing  sales  most  economically 
through  use  of  our  better  grade  news¬ 
papers. 

Sales  managers  of  the  national  adver¬ 
tisers  are  invited  to  ask  local  adver¬ 
tisers  who  use  The  New  York  Globe 
and  other  New  York  newspapers  of  the 
better  type  for  confirmation  of  these 
statements. 
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